Bid Checklist

Proposal: RFP #21.1 - Sound Amplification Solutions

Awarded Vendor(s): Lightspeed Technologies & Marco Technologies

June 9, 2020 21.1-LST &21.1 - MCO

Award Date: Contract Number:

Copy of Public Notice/Legal Ad(s)

Copy Of Release (via Public Purchase)

Copy of Bid Specifications (includes Q&A, addenda if issued)
Copy of Closing (via Public Purchase)

Notification Report

Access Report (via Public Purchase)

Opening Record

Copy of Bids Received

Evaluation Compilation/Executive Summary
Copy of Award Letter

Copy of Rejection Letter

Copy of Signed Contract(s)

Board Acceptance of Bid



Argus Leader

P.O. Box 677349, Dallas, TX 75267-7349

Account No.: SFA-0000000483
Ad No.: 0004150925
PO #: RFP 21.1

| Lines : 20
LAKES COUNTRY SERVICE COOPERAT .

1001 E MOUNT FAITH AVE Th_Af_i TOtiﬂ- $30.39
FERGUS FALLS, MN 56537 is is not an invoice

# of Affidavits 1

Account No.: SFA-0000000483
Ad No.: 0004150925

Argus Leader
AFFIDAVIT OF PUBLICATION

STATE OF SOUTH DAKOTA
COUNTY OF MINNEHAHA

[ being duly sworn, says: That The Argus Leader is, and during all the times hereinafter mentioned was, a daily legal newspaper as defined by SDCL 17-2-21,
as amended published at Sioux Falls, Minnehaha County, South Dakota; that affiant is and during all of said times, was an employee of the publisher of such
newspaper and has personal knowledge of the facts stated in this affidavit; that the notice, order or advertisement, a printed copy of which is hereto attached,
was published in said newspaper upon

Monday, April 20, 2020
Monday, April 27, 2020

Sworn to and subscribed before me this 27 day of April, 2020.
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Bismarck
= e FIRST INVOICE

LAKES COUNTRY SERVICE COOP Customer Nbr: 80058870
Lori Mittelstadt

1001 E MOUNT FAITH
FERGUS FALLS MN 56537

Phone: (218} 737-8535
Date:  04/28/2020
Page: 1

Amount Paid: Card # -

Exp Date: k

Check #: Signature:

Date:  04/27/2020 Ref# 4858 Total: 0.00

Lee Enterprises no longer accepts credit card payments sent via e-mail. Emails containing credit card numbers will be blocked.
Piease use the coupon above to send cradit card payment to the remittance address located in the upper right corner.

Date Reference # Type Description Lines Totat
Q4/27120 4953 INV May 20, 2020 - Scund Ampilification Solutions/ Ad For Proposals 14 0.00
PO # Lisa Truax
Remarks:

Total Due: 0.06




%% Proof of Publication ***

: Seawd proposals will be received by the
State of North Dakota } Coopsrative Purchasing Connection {CRC)
) S8 on behall of s cuvent and polentiad

s member agencies In Minnescla, Norh

County of Burlagh ) Oakola, and Sowh Dakola until for Sound

gmpliﬁcaﬂon Solutions.
. ilications and forms may be oblained
Before me, a Notary Public for the State of North Dakota personally i regeenng for e st 296 on Fabic
Purchase (ww.publicpurchase. com).

: i , . Proposais must be uploaded 1o Public
appeared i e NS A who being duly sworn, deposes and  Puchase belore 10:00 a.m. CT an May 20,
says that he (she) is the Clerk of Bismarck Tribune Co., and that the 2020, and laie proposals will mof be
publication{s) were made through the 420 8 97 - 4959

Eiamamk Tolaure. onthe following dates:

/o0 + 57

5 £ Jij :
Signed Guly ey phiics .
i

LAKES COUNTRY SERVICE COOP
Lori Mittelstadt

1001 E MOUNT FAITH

FERGUS FALLS MN 58537

ORDER NUMBER 4959
Sworn and subscribed fo before me this g day of
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Notary Public in and for the State of North Dakota

;;? MORGAN DOLL
i Natary Fublic
Shate of North Dakoty

Ry Cotrmission Bxpires Jan 28, 202

Section: Legals
Category: 5380 Public Notices

PUBLISHED ON; 04/20/2020, 04/27/2020

TOTAL AD COST: 25.20
FILED ON: 42712020



ND Affidavit No. 2834301

ATFIDAVIT OF PUBLICATION

STATE OF NORTH DAKOTA
85.
COUNTY OF CASS

Evan Kijos, The Forwm, being duly sworn, states as
follows:

1. L am the designated agent of The Forum, under the
provisions and for the purposes of, Section 31-04-06,
NDCC, for the nowspaper lsted on the atiached
exhibit.

2. The pewspaper listed on the exhibit published the
advertisement of. Legal Nodice; (1) iime: April 21,
2020, as required by faw or ordinance.

3. Al of the lsted newspapers are legal newsnapers
in the State of North Bakotz and. under ihe
provisions of Section 46-05-01, NDCC, are qualified
to publish any public notice or any matter reguired
by law or ordinance to be printed or published in a
newspaper i North Daketa.

Diated this 21st day of April, 2020,

LegasTlerk B
’ ‘"‘““‘w
e
Ll et “{ "’mf’«ﬁf B

Notary Pubtic oz f

MICOLE %&‘%Q%%;{

%@s@@ of Mol %@éﬁ
xssmr“ Exoires Dec. 31, 20




AFFIDAVIT OF PUBLICATION

STATE OF MINNESOTA ) . ¢ StarTribune

COUNTY OF HENNEPIN ) 650 3rd Ave. S, Suite 1300 | Mineapolis, MN | 55488
Terri Swanson, being first duly sworn, on oath states as follows:

1. (S)He is and during all times herein stated has been an employee of the Star Tribune Media Company
LLC, a Delaware limited liability company with offices at 650 Third Ave. S., Suite 1300, Minneapolis,
Minnesota 55488, or the publisher's designated agent. | have personal knowledge of the facts stated in
this Affidavit, which is made pursuant to Minnesota Statutes §331A.07.

2. The newspaper has complied with all of the requirements to constitute a qualified newspaper under
Minnesota law, including those requirements found in Minnesota Statutes §331A.02.

3. The dates of the month and the year and day of the week upon which the public notice
attached/copied below was published in the newspaper are as follows:

Dates of Publication Advertiser Account # Order #
StarTribune 04/20/2020 COOPERATIVE PURCHASING CONNECTION 1000337556 352804
StarTribune 04/27/2020 COOPERATIVE PURCHASING CONNECTION 1000337556 352804

4. The publisher's lowest classified rate paid by commercial users for comparable space, as
determined pursuant to § 331A.06, is as follows: $190.40

5. Mortgage Foreclosure Notices. Pursuant to Minnesota Statutes §580.033 relating to the publication
of mortgage foreclosure notices: The newspaper’s known office of issue is located in Hennepin County.
The newspaper complies with the conditions described in §580.033, subd. 1, clause (1) or (2). Ifthe
newspaper’s known office of issue is located in a county adjoining the county where the mortgaged
premises or some part of the mortgaged premises described in the notice are located, a substantial
portion of the newspaper’s circulation is in the latter county.

FURTHER YOUR AFFIANT SAITH NOT.

TerreSwansor

Subscribed and sworn to before me on: _ 04/27/2020
"’/3%/%:'{ A e i\

%, JALENE K HOWARD
5 NOTARY PUBLIC - NINNESOTA
S MY COMMISSION EXPIRES 01731125

Notary Public
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StarTribune

Monday, April 27, 2020
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From: Public Purchase

To: Lisa Truax

Cc: Melissa Mattson

Subject: Release Successful on Bid RFP #21.1 - Sound Amplification Solutions
Date: Monday, April 20, 2020 9:04:43 AM

Lisa M Truax:

Bid "RFP #21.1 - Sound Amplification Solutions"
Status: Release Successful on Apr 20, 2020 8:04:32 AM MDT

You can check the released bid by going to the following address:
http://www.publicpurchase.com/gems/bid/bidView?bidld=127368

If you have any questions regarding this bid, please contact our Customer Support Staff at
agencysupport@publicpurchase.com

Thank you for using Public Purchase.

MK=2NuCYNIXELMOoVbjlxal2Q==



Proposals Requested by the:

Cooperative Purchasing Connection

COOPERATIVE

CONNECTION

RFP #21.1 - Sound Amplification Solutions

CPC is seeking to collaborate with an experienced vendor(s), equipped with the necessary resources and capabilities to
provide optimal sound amplification solutions, including installation, to suit participating agencies, at consortium level
discounted pricing. Participation agencies include educational institutions, cities, counties, nonprofits, other
governmental agencies, or other entities contracted on behalf of a participating agency. A qualified vendor shall have
established a percentage discount from a catalog list, published prices, or price list. Discounts may be submitted for an
entire catalog or specific product categories or manufacturer categories.

Due: 10:00 a.m. CT on Wednesday, May 20, 2020

Vendors will submit questions and proposals online via Public
Purchase (www.publicpurchase.com)

Published in:
Argus Leader
RFP Facilitator: Bismarck Tribune
Lisa Truax Fargo Forum
Procurement Solutions Coordinator Star Tribune

Cooperative Purchasing Connection April 20 & 27,2020
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IL.

Introduction
Proposals for the requested products and/or services are detailed in the accompanying Technical
Specifications.

The Cooperative Purchasing Connection (CPC) is a joint powers group of service cooperatives in
Minnesota, organized pursuant to Minnesota Statute 123A.21. Service cooperatives are public,
nonprofit cooperatives designed to provide a variety of services to their participating agencies
including, but not limited to, cooperative purchasing services. In addition, the North Dakota
Educators Service Cooperative (NDESC) is a joint powers group organized under the provisions of
Chapter 54-40.3 of the North Dakota Century Code. NDESC holds joint powers agreement with Lakes
Country Service Cooperative (LCSC) in Fergus Falls, MN, to provide purchasing contracts to its
participating agencies. South Dakota participating agencies can utilize CPC’s purchasing contracts
through South Dakota statute 5-18A-37.

Collectively, CPC’s participating agencies purchase, on average, over $65 million annually through its
contracted vendors.

LCSC provides the administrative functions of CPC. Administrative functions include but are not

limited to: bid and contract research, development, and negotiations; fiscal reporting agent;
marketing; contract promotion and agency support services.

Solicitation Procedures

. Vendor Qualifications

All proposals must contain answers, responses and/or documentation to the information requested.
A Vendor failing to provide the required information/documentation will be considered non-
responsive.

Vendors must demonstrate their ability, capacity and available resources to provide the requested
products and/or services to participating agencies. Vendors are required to communicate and
demonstrate within their response that they have extensive knowledge, background, and at least five
(5) years of experience with manufacturing, obtaining, delivering, installing, maintaining and/or
supporting the product lines of products, equipment, services or software offered. CPC reserves the
right to accept or reject any Vendor failing to demonstrate their abilities or capacity solely based on
information provided in the solicitation response and/or its investigation of the company.

. Required Securities

Bid Bond: By the due date and time of this solicitation, a vendor shall submit with its response, an
electronic PDF copy of a bid bond in the form of a bond, for $2,500. Such bond is to be issued by a
surety authorized to do business in the state of Minnesota, payable to CPC, Attn: Cooperative
Purchasing, 1001 E. Mount Faith Ave., Fergus Falls, MN 56537, as a guaranty that the Vendor will
enter into a contract with CPC. If awarded, the Vendor will have five (5) business days from award
notification to submit the original bid bond via postal mail to CPC. The bond will be immediately
forfeited to CPC in the event the Vendor is selected to receive the contract and fails to negotiate or
fails to deliver a fully executed contract after negotiation. This bond pledges that the Vendor will
abide by the terms stated in this solicitation and the Vendor’s proposal and pledges the faithful
performance of the contract and the payment of all obligations arising thereunder. Failure to comply
with the Vendor(s) proposal, the bid bond shall be forfeited to CPC as liquidated damages, not as a
penalty. Loss of the bond may include but is not limited to poor customer service, poor quality of
product, delivery issues, lack of reporting, and lack of administrative fee payments. The bond or
check shall remain in force for the entire duration of the contract term and must be renewed annually
or upon contract renewal. The bond or approved security shall be returned to the Vendor upon the
successful completion of the contract.




Once the bid bond has been posted, failure from the Vendor to comply with this RFP and the terms
and conditions, the bid bond shall be forfeited to CPC as liquidated damages, not as a penalty. The
loss of the bid bond will include, but is not limited to:
1. Poor communication; multiple documented failures to correspond with CPC.
2. Poor customer service; failure to respond on multiple occasions to CPC’s participating
agencies within a timely manner.
3. Poor quality of product and failure to replace/refund agency purchases when appropriate.
4. Delivery issues; consistent and documented failures to deliver the product on time or in
proper condition.
5. Lack of on-time reporting and inaccurate quarterly reports.
6. Lack of on-time quarterly administrative fee payments.

Performance Bond (for construction and/or installation related projects): Performance bonds
will be required on all projects valued at fifty-thousand dollars ($50,000) or more in Minnesota and
North Dakota and, twenty-five thousand dollars ($25,000) or more in South Dakota. All performance
bonds will be issued by a corporate surety authorized to do business in the state in which the work
will be conducted and by a surety listed in the US Treasury Circular 570. Performance bonds will be
posted by the Vendor and submitted to the specific participating agency for the assigned project.
Should the contract be the result of a piggyback agreement, performance bonds will reflect each
state’s bonding requirements.

The Vendor will execute a performance bond in an amount equal to one hundred percent (100%) of
the value specified in the contract between the participating agency and the Vendor unless the
participating agency requires less to be posted. This bond will protect all persons supplying labor
and material to the Vendor for the performance of the work provided in the contract. Subcontractors
who may work on the contract may have to provide the Vendor with a performance bond. If the
contract price increases after the bond is provided, the participating agency may consider obtaining
additional bonds from the Vendor.

The Vendor will deliver the performance bond to the eligible participating agency at the time the
contract is executed between the agency and the Vendor. Work will not commence between the
Vendor and the eligible participating agency until the performance bond is received by the
participating agency and a copy has been sent to CPC via email (info@purchasingconnection.org).
The Vendor will be responsible for providing CPC with a copy of all contracts and bonds following
CPC purchasing procedures. Should the Vendor fail to satisfactorily perform the contract, the bonding
company that provided the performance bond will be required to pay the dollar amount of the bond
to the participating agency.

It is the Vendor’s responsibility to ensure that they can obtain the required bonding for all
construction products based on an awarded contract arising from this solicitation. Payment will not
be issued for any project for which the required bonds have not been received.

With said construction based project, the participating agency may enter into a separate
supplemental agreement to further define the level of service requirements over and above the
minimum defined in this solicitation and resulting Master Contract Agreement (i.e. project timeline,
completion dates, progress payments, delivery requirements, invoice requirements, etc.). Any
supplemental agreement developed as a result of the Master Agreement is exclusively between the
Vendor and the participating agency. CPC, its agents, members, and employees shall not be a party
to any claim for breach of such agreement.



C. RFP Timeline:

Date/Time Event

April 20,2020 Publication of RFP #21.1 - Sound Amplification Solutions
May 4, 2020, at 11:00 a.m. CT Non-Required Conference Call

May 8, 2020, at 10:00 a.m. CT Deadline for Vendors to Submit Questions

May 20, 2020, at 10:00 a.m. CT | Deadline for Submission

June 11, 2020 Contact Vendor/Award(s) Made

July 1, 2020 Initial Start of Contract Term

D. Non-Required Conference Call: A web conference will be held allowing Vendors to ask questions,
concerns and/or issues they may have relating to the solicitation. Those participating in the
conference call will have the opportunity to view a demonstration of CPC’s Express online
marketplace, when applicable. The conference call will not be recorded. To attend the conference
call, visit: https://zoom.us/j/747737360.

1. Dial-in Number: + 312 626 6799
2. Meeting ID: 747 737 360

E. RFP Submission
Public Purchase: All solicitations can be found on a web-based system called Public Purchase.
Public Purchase is an easy-to-use platform that provides Vendors with automatic notification of open
solicitations, automatic notification of answered questions and issued addenda, and a way to
electronically submit a response to the solicitation. All changes, updates, uploads, and downloads
are time-stamped and logged as part of the solicitation process.

Submission of Proposals: Itis the responsibility of the Vendor to be certain that the proposal being
submitted has been uploaded to Public Purchase by the submission deadline, as described in the
solicitation. All proposals will be submitted electronically via Public Purchase. If the proposal has
not completed its upload to Public Purchase by the submission deadline, the Public Purchase system
will not accept the proposal. If any issues occur during the upload of the proposal, Vendors should
contact Public Purchase at support@publicpurchase.com or utilize the chat function within Public
Purchase for immediate technical support. The data included in the submission will not be password
protected. Hardcopy proposals are invalid and will not receive consideration.

F. RFP Particulars
Correction of RFP Documents: Upon examination of the solicitation, Vendors shall promptly notify
the RFP Facilitator of any ambiguity, inconsistency or error, which they may discover. Any
notification of ambiguity, corrections and/or requests for interpretation must be submitted, no later
than seven (7) business days prior to the solicitation submission deadline. Interpretations,
corrections, and changes to the documents will be made either by answers or an addendum.

Addenda: Addenda are written instruments issued by CPC which modify or interpret the solicitation
documents by additions, deletions, clarification, or corrections. All addenda issued by CPC shall
become a part of the specifications and will be made part of the contract. Addenda will be sent
automatically through Public Purchase; being logged and tracked within the system. If such
confirmation is not received, the Vendor may be deemed non-responsive. Interpretations,
corrections, or changes made in any other manner will not be binding, and Vendors shall not rely
upon such interpretations, corrections, and changes. No answers to questions or addenda will be
issued later than seven (7) business days prior to the submission deadline, except an addendum
withdrawing the proposal or one which includes the postponement of the submission deadline.



Interpretations: Requests for additional information or questions in regards to the solicitation will
be submitted through Public Purchase. CPC will respond accordingly through Public Purchase to all
questions submitted by the question deadline and/or by issuing an addendum.

Modifications or Withdrawal of a Proposal: A proposal may not be modified, withdrawn or
canceled by the Vendor for a period of one hundred twenty (120) days following the submission
deadline of the proposal, as each Vendor so agrees in submitting a proposal. Before the submission
deadline, any proposal submitted may be modified or withdrawn within Public Purchase. Withdrawn
proposals may be resubmitted within Public Purchase before the submission deadline provided that
they are in full conformance with this solicitation.

Opening of Proposals (Opening Record): Proposals that have been submitted on time will be
opened after the submission deadline. An opening record of the proposals received will be made
available in Public Purchase and posted to the CPC website, within 48-hours after the opening.

. Solicitation Evaluation

No single factor will determine the final award decision. Proposals will be evaluated using a multi-
step process:

1. Initial Review — CPC will perform an initial responsiveness review to determine compliance
with the solicitation requirements. Vendors that do not meet the solicitation requirements
as outlined in the solicitation shall be deemed non-responsive and will not receive further
consideration. All proposals that meet the minimum solicitation requirements will proceed
to the evaluation process.

2. Technical Proposal - The technical proposal will be evaluated based on the criteria outlined
below. Total scores from the evaluation team will be averaged amongst the number of
evaluators and then weighed. Vendors may be short listed upon review of their technical
evaluation scores.

3. Cost Proposals - Cost proposals will be scored and averaged amongst the number of
evaluators and then weighed. Scores from the technical proposal and cost proposal will be
combined to determine the responses that provide the best value to participating agencies.

4. Presentations - At the sole discretion of CPC, a shortlist of Vendors may be developed of the
highest-rated submissions based on proposal ranking. If CPC chooses, these Vendors would
be invited to make a live presentation. If requested by CPC, this presentation will be
mandatory to continue in the evaluation process. Details regarding potential presentation
dates are outlined within the solicitation.

Factor Guidance
5 Outstanding far exceeds minimum requirements in most areas
4 Above average, exceeds minimum requirements in many or all areas
3 Average, meets minimum requirements, exceeds minimum requirements in some areas
2 Slightly below average, meets minimum requirements
1 Well below average, barely meets minimum requirements
0 Unresponsive, does not meet minimum requirements
<Vendor A>
Criteria Points Average Points Awarded
Qualifications & Experience 45
Marketing & Partnership 25
Financials & Level of Support 30
Warranty 35
Industry-Specific Information 100
Exceptions & Deviations 5
Exhibit A - Marketing Plan 15




Total Technical Points 240 0
Proceed to Pricing Evaluation? Yes/No
' |

Pricing Schedule 215

Services 45

Volume Discounts 10

Total Pricing Points 260 0

Total Score 500 0

Rejection of Any or All Proposals: CPC reserves the right to award the entire contract to one
Vendor, to award multiple contracts, or to reject any or all proposals.

. Contract Award

Binding Contract: A response to this solicitation is an offer to contract with CPC based upon the
terms, conditions, scope of work, and specifications contained in the solicitation. The Vendor
acknowledges that the Contract Offer and Award binds the party to all terms and conditions stated
in the proposal.

Notification of Intent to Award: An award notification will be made by June 11, 2020. The actual
award is subject to approval by the CPC Board of Directors.

Contract Term: The term of the contract resulting from this RFP will be from July 1, 2020, through
June 30,2022. There will be an optional renewal for a period lasting no longer than one (1) additional
two-year term, based on successful performance. CPC evaluates and reviews all contract agreements.
CPC has established a set of performance criteria that will be used in the Vendor evaluation.
Performance criteria will include:

Contract start-up and communication

Partnership responsiveness with CPC

Participating agencies evaluation(s)

Volume, sales, and competitiveness

Marketing
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Administrative Fee: The Vendor will be required to pay a two (2.0%) percent administrative fee on
the total sales price of all purchases shipped and billed to participating agencies. This fee is used to
cover CPC’s program costs, including the cost of conducting the solicitation, continuing support of
the contract, and marketing the contract to participating and potential agencies. Administrative fees
shall be paid to CPC every quarter, within 20 business days after the end of each fiscal quarter.

Sales Reports Required of the Vendor: The Vendor will provide CPC with a quarterly report listing
the sales volume showing the total gross dollar volume of all purchases made by participating
agencies within the said quarter, the administrative fee calculations, and the correlating savings
incurred by participating agencies. CPC may also request reports on commonly purchased items or
top-selling items to create or update a market basket or core list of commonly purchased items. All
reports will be submitted in MS Excel within 20 business days after the end of each fiscal quarter,
(see Appendix A) listing the following information:

Name of purchasing agency

Address of purchasing agency (city, state, zip code)

Date of purchase

Invoice number

Amount of purchase

Administrative fee generated by the sale

Uk W
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7. Savings generated by the sale

Contract Development: Following the final evaluations and contract negotiations, CPC will develop
a Master Contract Agreement with the most highly qualified Vendor(s). If a satisfactory contract
cannot be developed with the most highly qualified Vendor(s) the second most qualified Vendor(s)
may then be approached to develop a contract.

Audit Packet: Public inspection of the solicitation process will be made available during normal
business hours in the RFP Facilitator’s office (Fergus Falls, MN). Those requesting a printed, hard
copy of the solicitation process will need to pay a twenty-five ($25.00) service fee.

Technical Specifications

Scope of Work: CPC is seeking to collaborate with an experienced vendor(s), equipped with the
necessary resources and capabilities to provide optimal sound amplification solutions, including
installation, to suit participating agencies, at consortium level discounted pricing. Participation
agencies include educational institutions, cities, counties, nonprofits, other governmental agencies,
or other entities contracted on behalf of a participating agency. A qualified vendor shall have
established a percentage discount from a catalog list, published prices, or price list. Discounts may
be submitted for an entire catalog or specific product categories or manufacturer categories.

Objective: Through the combination of purchasing power, CPC’s objective is to achieve cost savings
through a single competitive solicitation process. This process eliminates a vendor from responding
to multiple quotes and proposals allowing for the reduction in administrative and overhead costs
through CPC’s purchasing procedures. CPC will work closely with the Vendor to market the contract
not only to participating agencies but also to potential agencies where the contract would be an
advantageous option for growing participation and purchases through the Vendor.

CPC intends to award this solicitation to one or more vendors based on who can offer acceptable
sounds solutions that can be of benefit to all participating agencies. Manufacturers may respond
directly and will be required to identify regional suppliers to execute the contract as long as pricing
is consistent in the tri-state area and designated suppliers adhere to the terms outlined in this
solicitation.

CPC encourages providers of all manufacturers/brands to bid, providing the following criteria are
met:

Pricing discounts offered on a full range of quality products and supplies.

Warranty protection.

Training and support, when applicable.

Installation, when applicable.

Guaranteed pricing discounts, held firm for the duration of the contract term.
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Companies who meet any or all of the mentioned above must complete the required documents in
their indicated format to be considered a responsive and responsible vendor.

Quantity History: The contract(s) resulting from this solicitation will be Indefinite Delivery,
Indefinite Quantity (IDIQ) contract(s). Historically, from 2016 to present, CPC participating agencies
have purchased over $2.05 million in classroom sound amplification systems. All quantities or dollar
values listed within this solicitation are estimates.

Numerous factors could cause the actual value of the contract(s) resulting from this solicitation to vary
substantially from the historical value. Such factors include, but are not limited to, the following:
1. There is no guarantee of volume to be purchased, nor is there any guarantee that



2.

demand will continue in any manner consistent with previous purchases; and
The individual value of each contract is indeterminate and will depend upon actual
participating agency demand, and actual quantities ordered during the contract period.

In CPC’s experience, depending on the price of a particular item, the actual volume of purchases
could be substantially over, or substantially below, estimated volumes. Specifically, if actual
contract pricing is lower than anticipated or historical pricing, actual quantities purchased could
be substantially greater than the estimates; conversely, if actual contract pricing is higher than
anticipated or historical pricing, actual quantities purchased could be substantially lower than the
estimates. By submitting a response, the Vendor acknowledges the foregoing and agrees that actual
good faith purchasing volumes during the term of the resulting contract(s) could vary substantially
from the estimates/historical values provided in this solicitation.

With CPC’s intent to market the contract to participating and potential agencies and to possibly
position the contract within the Express online marketplace, when applicable, CPC believes that the
program will continue to grow significantly throughout the solicitation term, not to exceed four (4)

years.

Terms and Conditions:
General:

1.

The Vendor must have access to a full inventory of the proposed product line(s) while
maintaining a minimum monthly average fill rate of 95% or above. Items that are reordered,
back-ordered, or partially filled are not considered filled items when calculating this service
level.

The Vendor must provide participating agencies who have questions, issues, and/or concerns
with an efficient response; responding to agencies within 24 hours.

Equipment and Supplies:

1.

2.

All equipment, supplies, parts, and all related accessories that can be purchased must be new
and actively marketed products by the manufacturer’s authorized dealers.
An electronic online catalog for order entry must be provided for use by and suitable for
participating agencies’ needs. The online catalog will note product discounts and, if
applicable, the differing discounts for catalog categories awarded.
All devices and items will meet the following applicable codes and standards:
a. All devices shall be listed by Underwriters Laboratory (UL). All components shall
bear the UL label.
b. The systems and solutions will be installed in accordance with all the requirements
of the National Electric Code (NEC).
c. The systems and solutions will be installed in accordance with the requirements of
the Americans with Disabilities Act (ADA).
d. The systems and solutions will be installed in accordance with the requirements of
other applicable codes as well as all Federal, State and local codes.

Pricing:

1.

Contract discounts and percentages must be held firm during the initial contract period.
Additional discounts may be made to accommodate one-time bulk replacements, special
promotions, or a large individual project. The Vendor cannot offer additional discounts and
percentages to a participating agency beyond a single large project until following the steps
outlined below and receiving approval by CPC. CPC may conduct periodic audits and the
Vendor will be responsible for full reimbursement for any overcharge to a participating
agency.

The Vendor must provide a discount price schedule for all categories of products available
through this solicitation.



6.

New products and items, pertaining to the scope of this solicitation, can be added during the
contract term with notice, as outlined below, to CPC. These items shall meet or exceed all the
specifications established in the solicitation and resulting contract. CPC may direct the
vendor to remove products that do not meet the intent or are otherwise in conflict with the
contract requirements.

CPC may accept a future claim from the Vendor that a new threshold of performance or
technology has been established. If CPC is satisfied with the evidence presented in support
of the claim, appropriate pricing for such new technology may be established by applying the
same pricing method used by the Vendor in their submission. The vendor must be able to
verify the pricing calculation.

When a manufacturer revises its product price list to add or delete models and accessories
that result in revised contract pricing, the Vendor shall notify CPC in writing via email as
follows: Request will be typed on the Vendor’s letterhead and emailed to CPC;

a. Itis filed with CPC, a minimum of 30 calendar days before the effective date of the
proposed change;

b. Itidentifies the items impacted by the change;

c. The change will not produce a higher profit margin than that on the original contract;

d. It is accompanied by documentation acceptable to the Procurement Solutions
Coordinator to warrant the change;

e. CPCreserves the right to accept such change and will confirm disposition in writing.
For contract administration purposes, CPC must be able to verify the manufacturer’s
current product price. Price increases that cannot be verified shall not be reflected
on the contract nor charged to the participating agency.

CPC expects Vendors to offer their very best prices. If a Vendor offers lower prices to any
participating agency outside of this contract, it must lower its prices under this contract at
the same time by written notice, via email to CPC.

Freight and Delivery:

1.
2.

Include freight in all proposed pricing.

Invoice and ship all items directly to CPC’s participating agencies. A packing slip will be
provided with all deliveries including the agencies’ purchase order number. Orders not filled
and partial shipments shall be indicated on the packing list. Participating agencies shall be
notified of an anticipated availability date, within three (3) business days of receipt of order.
All equipment, supplies, and related accessories must be delivered during normal hours of
operation on weekdays, unless at the convenience of the participating agency and through
mutual agreement with the Vendor.

Design Layout and/or Installation Services:

1.

Pricing for design layout and/or installation will be by hourly rate or percentage of the
project cost. The Vendor must outline all service charges for design and installation. If the
Vendor charges for installation by a method other than hourly or percentage, a complete
explanation, and breakdown of how charges are calculated must be included with the
submission.

The Vendor subcontractors will maintain in current status, all federal, state, and local
licenses, bonds, and permits required for the performance and delivery of any products and
services in response to this solicitation. This also includes any contractor’s licensure as
required by state law. The Vendor must have the ability to furnish all required labor,
materials, equipment, parts and supplies necessary for the services requested.

The Vendor will possess the ability to assess and determine existing site conditions and the
participating agencies’ expectations for the products being purchased.

Installation times will be coordinated with the purchasing agency. All areas will be kept clean
and free of debris. Vendors must be able to provide the purchasing agency with a list of
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5.

6.

7.

responsibilities for installation, a minimum of five (5) business days before the start of
installation.

All personnel that are working in participating agencies must be bonded and insured and
follow any participating agencies’ requirements for contractors and subcontractors.

Use of Subcontractors.

a. The Vendor will not assign any duties to perform services nor to provide goods to
purchasing agencies under this contract to a subcontractor that is not listed in the
Subcontractor Utilization Form.

b. If a subcontractor is removed from the contract agreement at any time, the Vendor
will submit to CPC in writing, the reason for removal and effective date.

c. Toadd asubcontractor to the contract agreement, the Vendor must submit to CPC an
updated Subcontractor Utilization Form. The subcontractor may not begin providing
service until approved by CPC.

d. The Vendor will be responsible for ensuring that all subcontractors who provide
goods or services under the resulting contract agreement comply with the terms and
conditions.

e. CPCreserves the right to require that a subcontractor be removed from the contract.

f. Any damage done to the participating agencies’ property by contractors or
subcontractors shall be repaired or replaced at no cost to the participating agency.

All services will be 100% guaranteed. Any service provided, which does not meet the end-
users’ expectations will either be redone until the end-users’ expectations are met, or the
charges for the services are refunded to the participating agency.

Quality Assurance, Warranty & Maintenance Plans:

1.

All equipment will be designed by the manufacturer to function as designed. All systems and
solutions will be accompanied by the manufacturer’s service notes and drawings detailing all
interconnections, if applicable.

The Vendor will show satisfactory evidence, upon request, that the Vendor maintains a fully
equipped service organization capable of furnishing adequate inspection and service to the
system. The Vendor will maintain at his facility the necessary spare parts as recommended
by the manufacturer to maintain and service the equipment being supplied.

Provide work complying with applicable requirements of National Fire Protection Agency
(NFPA) 70 “National Electric Code” including, but not limited to:

Article 250, Grounding.

Article 300, Part A. Wiring Method.

Article 310, Conductors for General Wiring.

Article 725, Remote Control, Signaling Circuits.

Article 800, Communication Systems.

The Vendor will follow all manufacturer warranties, express and implied, against defects in
material and workmanship. All replacement materials shall be provided to the participating
agency at no additional cost while under manufacturer warranty.

The Vendor may offer pricing for maintenance for all equipment listed under the solicitation
and include it in pricing proposals to participating agencies if requested.

The Vendor providing maintenance and repair options must provide and clearly state, pricing
and terms of the various plans in their submission.

© o0 o

Training:

1.

The Vendor will provide the participating agency with training on the installed systems and
solutions. Operators manuals and user guides shall be provided during training.

The Vendor shall supply at a minimum, user training. User training shall consist of operation
of all system functions.

The Vendor shall supply at a minimum, up to two (2) hours of technical training to
Technology staff for routine administration, maintenance and troubleshooting.
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4. The participating agency shall have access to telephone support from the Vendor and/or
manufacturer at no additional cost for the life of the product.

Advertising and Marketing:

1. The Vendor will provide sales and marketing representation that can educate, introduce and
demonstrate products and/or services to CPC’s participating agencies.

2. The Vendor will be able to assist in developing marketing materials that support the contract.

3. The Vendor will provide a comprehensive training and support program on the operation
and use of the contract agreement to all applicable personnel. Services offered must be
appropriate and adequate to ensure a successful contract agreement.

4. All promotional marketing materials must have the prior approval of CPC before distribution
and must include the CPC logo and pertinent contract information.
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Appendix A: Sales Report Template

CPC operates on a fiscal year (July through June). The Vendor will receive a sales report template similar to
that shown below. Fiscal quarters are outlined as:

July - September
October - December
January - March

April - June
Vendor Name
April - June 20XX Sales Report
Date of Invoice Invoice Amount  Administrative Member Savings
Purchasing Agency City State Zip Purchase Number Total USD Fee Generated
$ $ $

13



Appendix B: New Vendor Implementation Checklist - Sample

The following implementation checklist will commence once the Master Contract Agreement has been executed.
Implementation and contract start-up is included as part of the evaluations that CPC conducts in regard to renewing a
contract for an additional contract term.

Task Description Target Completion Completed By
1. CPCVendor Orientation One Week CPC & Vendor
Discuss expectations
Establish contacts, people and roles
Discuss the reporting process and requirements
Discuss sales and ordering process
Outline kick-off plan; marketing needs
Establish Webinar training date
2. Vendor/Supplier Login Established - Express One Week Vendor
(if applicable)
Complete supplier initiation form
Complete supplier product template
Create a user account and user ID - communicate

to supplier

3. Sales Training and Roll Out Two Weeks CPC to Coordinate
CP Personnel Briefing; possible webinar training Vendor
Marketing information sent to CPC

4. Web Development/Express Store (if Vendor
applicable) Two Weeks
Initiate IT contact Three Weeks
Web store construction Four Weeks
Web store final edit Four Weeks
Product loaded into web store in Express Five Weeks
Test Store Functionality Five Weeks
Announce Store Availability

5. Marketing Three Weeks CPC
General announcement
Vendor profile page

Email signature logo
Email communication announcement
*All materials will be approved by Vendor before
disbursement

6. Marketing - Vendor Four Weeks Vendor
General announcement
Sales/Account team training; contract highlights
including pricing schedule

*All materials will be approved by CPC before
disbursement

7. Management Strategies Eight Weeks CPC & Vendor
Review kickoff and roll-out plan
Discuss and establish a target communication
strategy
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General Terms & Conditions

Note, the Cooperative Purchasing Connection (CPC) may, from time to time, make amendments to the General Terms

and Conditions when CPC determines that such amendments are in the best interest of its participants. Copies of the

Terms and Conditions shall be provided to any individual or vendor. When responding to a solicitation, Vendors

must certify that they have read the General Terms and Conditions and understand that they apply to all purchases
of the resulting contract.

Assignment: Any contract awarded under the conditions of this solicitation shall be for the use of organizations
eligible for participation in the CPC consortium. Any eligible agency may participate (piggyback) with this contract
at its discretion, with the consent of the Vendor. The Vendor must seek approval from CPC before utilizing the
contract with another eligible agency. CPC has partnerships with consortiums across the United States. CPC will
work with the Vendor to make such connections should the Vendor want to piggyback the contract as a vehicle for
additional sales. All requirements of this solicitation will apply to all participating eligible agencies. Agencies
participating in this contract shall be responsible for obtaining approval from their approving body of authority
when necessary and shall hold CPC harmless from any disputes, disagreements, or actions which may arise as a
result of using this contract.

Amendments: This solicitation and the resulting contract shall not be deemed or construed to be modified,
amended, rescinded, canceled or waived, in whole or in part, other than by written amendment signed by the Parties
hereto.

Audit: Under applicable law, the Vendor will agree that members of CPC’s purchasing team may audit their records
to establish that total compliance of the agreement is met. CPC will ask participating agencies for invoices showing
purchases from the Vendor. The Vendor will agree to provide verifiable documentation of all purchases made by
said agencies and will make every reasonable effort to fairly and equitably resolve discrepancies to the satisfaction
of both CPC and the Vendor. CPC will require refunding of the agencies involved if any difference in price is found
and will also require payment of any administrative fees due as a result of sales that were not listed on the sales
report(s). CPC will give at least five (5) calendar days’ notice of an audit. The audit will be conducted at a reasonable
place and time.

Awarded Vendor: The company or companies chosen by CPC to provide goods and/or services to CPC participating
agencies through the solicitation process.

Awards: Awards will be made with reasonable promptness and by written notice to the successful Vendor;
solicitation responses are considered to be irrevocable for a period of one hundred twenty (120) days following the
solicitation opening unless expressly provided for to the contrary in the solicitation, and may not be withdrawn
during this period without the express permission of CPC.

1. Awards shall be made to the Vendor whose offer(s) constitutes the lowest responsive price offer (or lowest
responsive price offer on an evaluated basis) for the item(s) in question or the solicitation as a whole, at the
option of CPC. CPC reserves the right to determine those offers which are responsive to the solicitation, or
which otherwise serve its best interests.

2. CPCreserves the right, before making an award, to initiate investigations as to whether or not the materials,
equipment, supplies, qualifications or facilities offered by the Vendor meet the requirements outlined in the
proposal and specification, and are ample and sufficient to ensure the proper performance of the contract in
the event of an award. If upon such examination it is found that the conditions of the proposal are not
complied with or that articles or equipment proposed to be furnished do not meet the requirements called
for, or that the qualifications or facilities are not satisfactory, CPC may reject such offer. It is distinctly
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understood, however, that nothing in the foregoing shall mean or imply that it is obligatory upon CPC to make
any examinations before awarding a contract; and it is further understood that if such examination is made,
it in no way relieves the Vendor from fulfilling all requirements and conditions of the contract.

3. Qualified or conditional offers which impose limitations of the Vendor’s liability or modify the requirements
of the solicitation, offers for alternate specifications, or which are made subject to different terms and
conditions than those specified by CPC may, at the option of the CPC, be:

a. Rejected as being non-responsive, or
b. Setaside in favor of the CPC’s terms and conditions (with the consent of the respondent), or
c. Accepted, where CPC determines that such acceptance best serves the interests of participating
agencies and CPC.
Acceptance or rejection of alternate or counter-offers by CPC shall not constitute a precedent that shall be
considered to be binding on successive solicitations or procurements.

4. CPC reserves the right to determine the responsibility of any Vendor for a particular procurement.

5. CPC reserves the right to reject any responses in whole or in part, to waive technical defects, irregularities,
and omissions, and te-give consideration to past performance of the offeror wherein its judgment the best
interests of participating agencies will be served by so doing.

6. CPCreserves the right to make awards by items, group of items or on the total low response for all the items
specified as indicated in the detailed specification unless the Vendor specifically indicates otherwise in their
response.

7. Preference may be given to responses on products raised or manufactured in the state, other things being
equal.

Byrd Anti-Lobbying Amendment: If a project, as a result of this solicitation, is in excess of $100,000, the Vendor
certifies that it will not, and has not, used federally appropriated funds to pay any person or organization for
influencing or attempting to influence an officer or employee of an agency, a member of Congress, officer or employee
of Congress, or an employee of a member of Congress in connection with obtaining any federal contract, grant or any
other award covered by 31 U.S.C. 1352. The Vendor will also disclose any lobbying with non-federal funds that takes
place in connection with obtaining any Federal award. The Vendor will ensure compliance herewith by Seller’s
subcontractors.

Collusion: For the goods, services or public work specified under this solicitation, Vendor confirms that the offeror
has not directly or indirectly entered into any agreement, participated in any collusion, or otherwise taken any action
in restraint of free, competitive solicitation in connection with the above proposal, and that all statements contained
within the offer are true and correct. Collusion between Vendors is a cause for rejection of those respondents
involved.

Confidential Information: CPC is a public entity; the information contained in the proposals shall be considered
public information under the Minnesota Government Data Practices Act, Minnesota Statutes Chapter 13 et. seq. No
part of a proposal shall be treated as confidential unless so designated, by the Vendor submitting the proposal, as
trade secret information having met the criteria under Minnesota Statutes § 13.37 Subd. 1(b) and other applicable
laws. Any data claimed by the vendor submitting the proposal to be trade secret data must be marked "proprietary
and confidential." Should a challenge occur to said Vendor’s designation of data as "proprietary and confidential,"
the vendor shall indemnify and hold CPC harmless for any attorney's fees, costs, penalties, or losses associated with
such designation. CPC makes no representations to any vendor regarding their designation of data as “proprietary
and confidential.” CPC designates the sales reports and administrative fee data, references in this solicitation, as
confidential. Therefore, under no circumstances, release this data to any entity other than CPC. CPC, however, is a
government entity, is required to, upon request of any individual organization; make this information available to
the person(s) requesting to contact the CPC department.
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Costs of Preparation: All costs associated with the preparation, development, or submission of a response or other
offers will be borne by the Vendor. CPC will not reimburse any Vendor for such costs.

Debarment and Suspension: If within the past five (5) years, any Vendors that have been disbarred, suspended or
otherwise lawfully precluded from participating in any public procurement activity with a federal, state, or local
government, the Vendor must include a letter with its response setting forth the name and address of the public
procurement unit, the effective date of the debarment or suspension, the duration of the debarment or suspension,
and the relevant circumstances relating to the debarment or suspension. Any failure to supply such a letter or to not
disclose in the letter all the pertinent information may result in the cancellation of any resulting contract.

Default Contract: The resulting contract shall be the default contract. All participating agencies’ purchases will
receive the pricing described in this contract and CPC will receive credit for those purchases made by participating
agencies.

Defects: All products must be 100% guaranteed. Any product which is received damaged, found to be defective, or
does not perform to the end-user’s expectations must be replaced at the vendor's expense including all
shipping/delivery charges. If a participating agency receives the product(s) that appear to be damaged, they reserve
the right to refuse delivery. Participating agencies will not be charged for items that are refused.

Delivery: Delivery must be made as ordered and in accordance with the solicitation. If delivery qualifications do
not appear on the Vendor's proposal, it will be interpreted to mean that goods are in stock and that shipment will be
made within five (5) calendar days. The decision of CPC, as to reasonable compliance with the delivery terms, shall
be final. The burden of proof of delay in receipt of an order shall rest with the Vendor. No delivery charges shall be
added to invoices except when authorized on the Purchase Order. All prices submitted are to be F.0.B. Destination,
Freight Pre-Paid, and Allowed. Unless clearly stated otherwise by the respondent, prices submitted shall include all
charges for transportation, packaging, etc., necessary to complete delivery on an F.0.B. Destination basis.

Express Online Marketplace: CPC provides participating agencies with an online purchasing platform called
Express. Through Express, agencies can search for and purchase items. Essentially, Express is a one-stop-shop for
many of CPC’s commodity-based contracts. A Vendor does not have to have an e-commerce site to be included in
Express. Express offers integration into two (2) of the main K-12 school financial systems in Minnesota. CPC expects
growth in the number of agencies utilizing the marketplace and the volume of sales to grow significantly. CPC will
work with the Vendor to determine if the contract agreement is suitable for the online platform. If deemed suitable,
CPC will require integration into Express promptly as outlined in the solicitation.

Entire Agreement: The Master Contract Agreement, shall constitute the entire and exclusive agreement between
CPC and any vendor receiving an award. In the event of any conflict between the bidder's standard terms of sale,
these conditions or more specific provisions contained in the solicitation shall govern.

1. Each proposal will be received with the understanding that the acceptance, in writing, by contract or
purchase order by the participating agency of the offer to do work or to furnish any or all the materials,
equipment, supplies or services described therein shall constitute a contract between the Vendor and the
participating agency. This shall bind the Vendor to furnish and deliver at the prices following the conditions
of the said accepted proposal and detailed specifications and the participating agency to pay for at the agreed
prices, all materials, equipment, supplies or services specified and delivered. A contract shall be deemed
executory only to the extent of funds available for payment of the amounts shown on purchase orders issued
by the participating agency to the Vendor.

2. No alterations or variations of the terms of the contract shall be valid or binding unless submitted in writing
and accepted by CPC. All orders and changes thereof must originate from the participating agencies: no oral
agreement or arrangement made by a contractor with an agency or employee will be considered to be
binding on CPC and may be disregarded.
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3. Contracts will remain in force for the contract period specified or until all articles or services ordered before
date of termination shall have been satisfactorily delivered or rendered and accepted and thereafter until all
terms and conditions have been met, unless

a. Terminated prior to the expiration date by satisfactory delivery against orders of entire quantities,
or

b. Extended upon written authorization of CPC and accepted by the Vendor, to permit ordering of the
unordered balances or additional quantities at the contract price following the contract terms, or

c. Canceled by CPC following other provisions stated herein.

4. Itis mutually understood and agreed that the vendor shall not assign, transfer, convey, sublet or otherwise
dispose of this contract or his right, title or interest therein, or his power to execute such contract, to any
other person, company or corporation, without the previous consent, in writing, of CPC.

5. If subsequent to the submission of an offer or issuance of a purchase order or execution of a contract, the
Vendor shall merge with or be acquired by another entity, the contract may be terminated, except as a
corporate resolution prepared by the Vendor and the new entity ratifying acceptance of the original bid or
contract terms, condition, and pricing is submitted to CPC, and expressly accepted.

Federal Requirements: The Vendor agrees, when working on any federally-assisted project with more than
$2,000.00 in labor costs for the construction, alteration, and/or repair, including painting and decorating, or a public
building or public work, to comply with the Contract Work Hours and Safety Standards Act (40 USC) 3701 et seq.)
and all applicable sections of the act and the Department of Labor’s supplemental regulations (29 CFR Parts 5 and
1926), the Civil Rights Act of 1964 as amended, the Davis-Bacon Act (40 USC 3141), the Copeland “Anti-Kickback”
Act (40 USC 3145 and USC 874) as supplemented in the Department of Labor regulation (29 CFR Part 3), and the
Equal Opportunity Employment requirements of Executive Order 11246 as amended by Executive Order 11375
(Labor Regulations (41 CFR Part 60)).

In such projects, the Vendor agrees to post wage rates at the worksite and submit a copy of their payroll to the
participating agency for their files. To comply with the Copeland Act, the Vendor must submit weekly payroll records
to the participating agency. The Vendor must keep records for three (3) years and allow the federal grantor agency
access to these records, upon demand. All federally assisted contracts to participating agencies that exceed $10,000
may be terminated by the federal grantee for noncompliance by the Vendor. In projects that are not federally funded,
the Vendor must agree to meet any federal, state, or local requirements as necessary. In compliance with the federal
regulations increases the contract costs beyond the agreed-on costs in this solicitation, the additional costs may only
apply to the portion of the work paid by the federal grantee. On all other projects, the prices must agree with this
solicitation. The Vendor shall comply with all applicable standards, orders, or requirements issued under Section
306 of the Clean Air Act (42 U.S.C.) 187 [h], and the Federal Water Pollution Control Act as amended (33 U.S.C. 1251
etseq.), and Executive Order 11738 and Environmental Protection Agency (EPA) regulations (40 CFR Part 15), which
prohibit the use under non-exempt federal contracts, grants, or loans of facilities included in the EPA list of violated
facilities.

Federal Uniform Guidance: By entering into a contract, the Vendor agrees to comply with all applicable provisions
of Title 2, Subtitle A, Chapter II, Part 200 - Uniform Administrative Requirements, Cost Principles, and Audit
Requirements for Federal Awards contained in Title 2 C.F.R. § 200 et. seq.

Fiscal Year: a fiscal year is defined as July 1 through June 30 of the following calendar year. The fiscal quarters end
on September 30, December 31, March 31, and June 30.

Force Majeure: Except for payments of sums due, neither party shall be liable to the other, nor deemed in default
under this contract, if and to the extent that such party’s performance of this contract is prevented because of force
majeure. The term “force majeure” means an occurrence that is beyond the control of either party affected and
occurs without fault or negligence, including, but not limited to, the following: acts of nature; acts of the public
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enemy; war; riots; strikes; mobilization; labor disputes; civil disorders; fire; flood; earthquakes; famine; volcanic
eruptions; meteor strikes; lockouts; injunctions-interventions-acts or failures; or refusals to act by a government
authority; and other similar occurrences beyond the control of the party declaring force majeure which such party
is unable to prevent by exercising reasonable diligence. The force majeure shall be deemed to commence when the
party declaring force majeure notifies the other party of the existence of the force majeure and shall be deemed to
continue as long as the results or effects of the force majeure prevent the party from resuming performance under
this agreement. Force majeure shall not include late deliveries of software or materials caused by congestion at a
manufacturer’s plant or elsewhere, an oversold condition of the market, inefficiencies and poor management
practices, or similar occurrences. If either party is delayed at any time by force majeure, then the delayed party shall
notify the other party in writing of such delay within 48 hours.

Governing Law: This resulting contract award shall be interpreted and construed in accordance with and governed
by the laws of the State of Minnesota.

Governing Venue: The resulting contract award shall be deemed to have been made and performed in Otter Tail
County, Minnesota. All legal arbitration or causes for action arising out of the resulting agreement shall be brought
to the courts of Otter Tail County, Minnesota.

Hold Harmless: All parties agree to hold the other harmless from any claims and demands of participating agencies
which may result from the negligence of the other in connection with their duties and responsibilities under this
agreement unless such action is a result of intentional wrongdoing of the other party.

Insurance: The Vendor shall purchase, maintain and provide certification from the insurer for minimal coverage
during the life of an awarded contract, to include, but not limited to, comprehensive public and/or commercial
liability, errors and omissions, workman’s compensation, unemployment, and other insurance coverage required by
and applicable to each of CPC’s individual state’s statutes and federal laws which proposed products and services
will be offered and provided. The Vendor shall provide a Certificate of Insurance (COI) from the issuing company or
their authorized agent, identifying the coverage required below and identifying CPC as a “Certificate Holder”. Any
required insurance that is canceled before the expiration date of the contract agreement, the issuing company will
send immediate notice to CPC. Respondents shall provide a statement of insurance from the issuing company or their
authorized agent with their proposal. The Vendor shall meet the following requirements:

1. Commercial General Liability: $1,000,000 each occurrence, $500,000 annual aggregate

2. Automobile Liability: $1,000,000 each occurrence

3. Workers Compensation: $100,000
CPCreserves the right to consider and accept alternate forms and plans of insurance or to require additional or more
extensive coverage for any individual requirement. The Vendor shall provide the COI with their submission.

Leasing and Rental Agreements: The Vendor may allow participating agencies to enter into a rental, lease, or
lease-purchase agreements, providing such agreements comply with Minnesota Statutes and guidelines. CPC must
receive a report annually, summarizing the executed lease purchases along with a summary of the participating
agencies’ purchases. CPC will not collect lease payments or be involved in the terms and conditions of the lease. All
lease arrangements are between the Vendor and the participating agency. The Vendor agrees that leases will comply
with the Uniform Commercial Code. The applicable administrative fee must be included in the lease cost based on
the total value of the goods and applicable services purchased. This fee is referred to under the Technical
Specifications. The Vendor should attempt to work with CPC’s current leasing vendor. Note, the current leasing
vendor may require a minimum purchase amount to begin the leasing process. Should the Vendor be required to
utilize their own financial leasing company, this should be noted/requested as an exception.

Marketing and Promotion: Upon award and completion of the vendor orientation, CPC will promote the contract
opportunity via its websites. CPC will also announce the new partnership in its newsletters and will publish the
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contract and marketing information through hard copy marketing items (i.e. flyers, postcard) and electronic email.
Contracts will also be promoted at applicable trade shows, conferences, and meetings regularly.

CPC may assist in the development of these materials if requested by the Vendor, but in all cases shall have the
authority to review and approve any marketing materials. If a website is used, the link will be made available from
the CPC and NDESC websites. Any web page or link, or other marketing tools shall be dedicated to CPC information
only.

Minority and Women-Owned Business: CPC intends to undertake every effort to increase the opportunity for
utilization of minority and women-owned businesses in all aspects of procurement. In connection with the
performance of this solicitation, the Vendor agrees to use their best effort to carry out this intent and ensure that
minority and women-owned enterprises shall have the maximum practicable opportunity to compete for
subcontract work under this solicitation consistent with the efficient performance of this solicitation. CPC desires
to promote wherever possible equitable opportunities for minority and women-owned businesses to participate in
the services associated with this solicitation.

New Agency Notification: CPC will email the current participating agency list to the Vendor each quarter. Those
agencies not renewing their participation must not receive CPC agency pricing/discounts.

Non-Discrimination: Any resulting contract for or on behalf of participating agencies, said Vendor agrees to:

1. That, in the hiring of common or skilled labor for the performance of any work under any contract, or any
subcontract, no contractor, material supplier, or vendor, shall, by reason of race, creed, or color, discriminate
against the person or persons who are citizens of the United States or resident aliens who are qualified and
available to perform the work to which the employment relates;

2. That no contractor, material supplier, or vendor, shall, in any manner, discriminate against, or intimidate, or
prevent the employment of any person or persons identified in clause (1) of this section, or on being hired,
prevent, or conspire to prevent, the person or persons from the performance of work under any contract on
account of race, creed, or color;

That a violation of this section is a misdemeanor; and

4. That this contract may be canceled or terminated by the state, county, city, town, school board, or any other
person authorized to grant the contracts for employment, and all money due, or to become due under the
contract, may be forfeited for a second or any subsequent violation of the terms or conditions of this contract.

w

Notices: Notices permitted or required to be given hereunder shall be deemed sufficient if given by registered or
certified mail, postage prepaid, return receipt requested, addressed to the following addresses of the parties, or at
such other addresses as the respective parties may designate by like notice from time to time. Notices so given shall
be effective upon (a) receipt by the party to which notice is given, or (b) on the seventh (7t) day following the date
such notice was posted, whichever occurs first.

Ordering: All orders will be executed by participating agencies, directly, with the Vendor. The Vendor will provide
products and/or service(s) directly to the specified agency and invoice that agency directly. The Vendor may offer
a variety of options for agencies to place orders. The Vendor will make all deliveries and installation of products and
services. CPC will not warehouse items or provide services.

Patent Indemnification: The Vendor agrees to hold harmless CPC, its successors, assigns, customers and the users
of its products from any liability of any nature or kind for use of any copyrighted or copyrighted composition, secret
process, patented or unpatented invention, articles or appliances furnished or used in the performance of the
contract agreement, for which the contractor is not the patentee, assignee or licensee.
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Participating Agency: A participating agency shall be defined in accordance with the Minnesota Statutes M.S.
§471.59, and M.S. §123A.21, Sub. 11, North Dakota Century Code Chapter 54-40.3, and South Dakota Statutes §5-
18A-37. An eligible agency includes any school, higher education, city, county, other governmental agency, nonprofit
organization, or other entity contracted to conduct business on behalf of a participating agency provided that the
entity is required to follow state and local procurement regulations.

Party: The name given to either organization who enters into a contractual agreement.

Payment: The participating agency using the contract agreement will make payments directly to the Vendor.
Payment terms will be defined by the Vendor in their response. Vendors are encouraged to offer payment terms
through procurement card (P Card) services, if applicable. Payments shall be made after satisfactory performance,
following all provisions thereof, and upon receipt of a properly completed invoice.

1. Where a question of quality is involved, payment in whole or part against which to chargeback any
adjustment required shall be withheld at the direction of the participating agency. In the event a cash
discount is stipulated, the withholding of payments, as herein described, will not deprive the participating
agency of taking such a discount.

2. Payments for used portion of inferior delivery will be made by the participating agency on an adjusted price
basis.

Payment; Invoices: The Vendor shall submit invoices to the participating agencies clearly stating “Per CPC
Contract”. The shipment tracking number or pertinent information for verification shall be made available upon
request.

Prompt Payment: Participating Agencies will follow M.S. §471.425 regarding prompt payment of local government
bills.
Protests: All protests pertaining to the specifications of the solicitation must be delivered in writing and received
by the RFP Facilitator no later than 4:00 p.m. CT on the third (3) business day before the opening of proposals. A
protest shall be filed no later than three (3) business days after the opening of the proposals or if the protest is based
on subsequent action of CPC, not later than three (3) business days after the aggrieved person knows or should have
knowledge of the fact giving rise to the protests. Protests of an award will only be accepted by Vendors who have
submitted a response to the solicitation. Respondents may protest only deviations from laws, rules, regulations, or
procedures. Protests must specify the grounds for the protest including the specific citation of law, rule, regulation,
or procedure upon which the protest is based. The judgment used in the scoring by individual evaluators may not
be protested. Protests not filed within the time specified above, or which fail to cite the specific law, rule, regulation,
or procedure upon which the protest is based shall be dismissed. Should such a protest reach arbitration and result
in a loss, the Vendor will be borne to all costs, including CPC’s legal fees. Protests shall include the following:

1. Name, address and telephone number of protester;

2. Original signature of the protester or its representative;

3. Identification of the solicitation by RFP number;

4. A detailed statement of legal and factual grounds including copies of relevant documents; and the form of

relief requested; and
5. Any protest review and action shall be considered final with no further formalities being considered.

Qualified Respondent: A Vendor that has submitted a proposal meeting the due date and time of the solicitation
and has submitted all of the requested documents in their entirety in their required format(s).

Recalls: The Vendor shall notify CPC and their participating agencies immediately of any product recalls. The

Vendor will issue a credit or comparable substitute for any delivered, recalled product at the agency’s discretion. All
costs associated with voluntary and involuntary product recalls shall be borne by the Vendor.
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Relationship of Parties: No contract agreement resulting from this solicitation shall be considered a contract of
employment. The relationship between CPC and the Vendor is one of the independent contractors each free to
exercise judgment and discretion concerning the conduct of their respective businesses. The parties do not intend
the proposed contract agreement to create or is to be construed as creating a partnership, joint venture, master-
servant, principal-agent, or any other relationship. Except as provided elsewhere in this solicitation, neither party
may be held liable for acts of omission or commission of the other party and neither party is authorized or has the
power to obligate the other party by contract, agreement, warranty, representation or otherwise in any manner
whatsoever except as may be expressly provided herein.

Respondent: A respondent has notified CPC of a desire to respond to the proposal and/or has submitted a proposal
in response to this solicitation.

Rights and Obligations Upon Termination: Termination of the resulting contract award shall not release the party
from the obligation to make payment of all amounts due and payable. Regardless of the cause, the Vendor must
refrain from any activity which will create a negative relationship between participating agencies and CPC.
Notification of termination to participating agencies shall not be made by the Vendor unless written approval has
been received from CPC or its designee. Said approval shall include, but not be limited to, the content of the notice,
it's structure and timing. This will remain in effect for 60 days post-termination. When failure is deemed by the
other party to be the result of willful and wanton negligence, it may result in a civil action against the first party. The
Vendor will continue to provide warranty and product support as specified in their proposed response to the
solicitation or by the manufacturer, whichever is greater, on all services purchased by participating agencies during
the contract term. Upon termination, any website references and/or email accounts, created by either the Vendor
or CPC and designed to promote the contract agreement resulting from this solicitation shall be terminated within
48 hours of the termination.

Risk of Loss: Regardless of F.0.B., the Vendor) agree(s) to bear all risks of loss, injury, or destruction of goods and
materials ordered herein which occur before delivery, and such loss or destruction shall not release the Vendor from
any obligation hereunder.

Safety Data Sheet (SDS): Documentation providing workers and emergency personnel with procedures for
handling or working with a specific substance safely, and information such as physical data, toxicity, health effects,
first aid, reactivity, storage, disposal, protective equipment, and spill-handling procedures. SDS documentation must
accompany all deliveries when required by federal, state and local laws.

Sales Representation and Marketing: The Vendor agree(s) to provide identified sales/marketing representatives
whom CPC can contact for sales and product information. The Vendor must exhibit the willingness and ability to
actively market and develop contract specific marketing materials, including, but not limited to:

1. Printed marketing materials;

2. Contract announcements and advertisements; and

3. On the Vendor’s website.

Sales Tax: Sales and other taxes shall not be included in the prices quoted. The Vendor will charge state and local
sales and other taxes on items for which a valid tax exemption certification has not been provided. Each participating
agency is responsible for verifying the tax-exempt status to the Vendor. When ordering, participating agencies must
indicate that they are tax-exempt entities. Except as set forth herein, no party shall be responsible for taxes imposed
on another party as a result of or arising from the transactions contemplated by a Vendor resulting from this
solicitation.

Severability: If any of the terms of this solicitation conflict with any rule of law or statutory provision or otherwise
unenforceable under the laws or regulations of any government or subdivision thereof, such terms shall be deemed
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stricken from this agreement, but such invalidity or unenforceability shall not invalidate any of the other terms of
this agreement, and this agreement shall continue in force, unless the invalidity or unenforceability of any such
provisions hereof does substantial violence to, or where the invalid or unenforceable provisions compromise an
integral part of or are otherwise inseparable from, the remainder of the resulting agreement.

Substance Use and Conduct: All Vendor partners and subcontractors must adhere to local substance (alcohol, drug,
smoking, etc.) and conduct (dress code, language, parking, etc.) policies while on a participating agencies’ premises.

Substitutions: The materials, products or equipment described in these documents establish a standard of type,
function, and quality to be met by any proposed substitution. Unless the particular specification prohibits
substitution, vendors are encouraged to propose materials, products or equipment of comparable type, function, and
quality. Proposals for substitute items shall be stated in the appropriate blank on the proposal form, or if the form
does not contain blanks for substitution, on the Vendor’s letterhead attached to the pricing form. Vendors shall
attach to the form a statement of the manufacturer and brand name of each proposed substitution plus a complete
description of the item, including descriptive literature, illustrations, performance, and test data and any other
information necessary for evaluation. The burden of proof is upon the respondent for the merit of the proposed
substitution.

Termination: In case of failure to deliver goods or provide services following the contract terms and conditions,
CPC reserves the right to cancel and terminate any resulting contract, in part or whole, without penalty, whenever
CPC determines that such termination is in the best interest of CPC and its participating agencies. CPC will give notice
of termination specifying the extent to which performance shall be terminated and the date upon which such
termination becomes effective, giving thirty (30) calendar days’ written notice to the Vendor. The participating
agency will only be required to pay the Vendor for goods and services delivered before termination and not
otherwise returned following the Vendor’s return policy. If the participating agency has paid the Vendor for goods
and services not yet provided as of the date of termination, the Vendor shall immediately refund such payment(s).

Termination shall occur immediately upon any one of the following events with the Vendor:
1. Voluntary or involuntary bankruptcy or insolvency;
2. Failure to remedy a material breach to the terms and conditions of this solicitation;
3. Receipt of written information from any authorized agency finding activities the Vendor engaged in
according to this solicitation to violate the law.

Tri-State Area: Defined as the three states participating in CPC (Minnesota, North Dakota and South Dakota) and
their participating agencies.

Value Added Attributes: Attributes that a vendor can provide that assist in educating or providing additional
service to CPC’s participating agencies. This would include but is not limited to products/services, such as
promotional items, participation in vendor shows, demonstration of products, training seminars, and the ability to
integrate with CPC’s Express online marketplace (if applicable).

Vendor Orientation (CPC 101): The Vendor and their participating resellers/sub-contractors will be required to
participate in an online training session that is designed to educate the Vendor and resellers/sub-contractors on the
purpose and nature of CPC. The Vendor will not be marketed to participating agencies until they have completed
the vendor orientation session.

Waiver: No failure by either party to take any action or assert any right hereunder shall be deemed to be a waiver
of such right in the event of the continuation or repetition of the circumstances giving rise to such right.

Revised 04/2020
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Vendor Questionnaire
RFP #21.1 - Sound Amplification Solutions

Instructions
Contained herein is a questionnaire required by the Cooperative Purchasing Connection (CPC). Please note, while
some information is merely informational, some will be used during the evaluation and vetting process.

To submit the required forms, follow these steps:

1. Read the documentin its entirety.

2. Respondents must use the Vendor Questionnaire to its capacity. Attached exhibits and/or supplemental
information should be included only when requested (i.e. Marketing Plan).

3. Complete all questions.

4. Save all pages in the correct order to a single PDF format titled “Vendor Questionnaire - Name of
Company’”.

5. Submit the Vendor Questionnaire, along with other required documents in Public Purchase.

The following sections will need to be completed before submission and submitted as one (1) single PDF
titled “Vendor Questionnaire - Name of Company”:

Company Information
Qualifications & Experience
Marketing & Partnership

Financials & Level of Support

Warranty
Industry-Specific Information

References
Additional Requirements*

PN AW




Company Information

Name of Company:

Company Address:

City, State, Zip code:

Website:

Phone:

Provide the following company contacts that will be working with this anticipated contract. Include name, email and
phone number(s).

Name Email Phone

General Manager

Contract Manager

Sales Manager

Marketing Manager

Customer Service Manager

Account Manager(s)

List will be responsible for receiving updated membership lists.

Name Email Phone

List who will be responsible for submitting sales reports and administrative fee payments every quarter.

Name Email Phone

List who will be responsible for conducting audits as requested by CPC.

Name Email Phone

Identify any business types/classifications that your company holds. *Submit documentation in PDF format to verify
business status.

x | Business Type/Classification x | Business Type/Classification
8(a) 8(a) Qualified Business SDB Small Disadvantaged Business
DBE Disadvantaged Business Enterprise SDVOB Service-Disabled Veteran Owned Business
HUB Historically Underutilized Business Zone SECTION 3 Section 3 Business Concern
MBE Minority-Owned Business Enterprise SSvV Sole Source Vendor
MWBE  Minority Women-Owned Business Enterprise VBE Veteran-Owned Business Enterprise
SBE Small Business Enterprise WBE Woman-Owned Business Enterprise
Other; list name:




Qualifications & Experience 45 points)

Provide a brief background of your organization, including the year it was founded (1-2 paragraphs max.).
Provide evidence of what your organization is doing to remain viable in the industry.
Describe your customer retention (i.e. customers who are served that continue to be repeat customers).

Describe the number of agencies your organization, on average, provides sound amplification solutions for
each year in CPC’s tri-state area of Minnesota, North Dakota and South Dakota?

Is your organization able to service all areas within CPC’s tri-state area?

Yes No

If NO, explain why your organization is not able to service a particular area and/or state.

6.

List the other contracts you have in place that could be accessed by our membership for your products (e.g.
other consortiums) in the tri-state area?

Provide a list of governmental, educational, and cooperative contracts that your company holds outside CPC’s
tri-state area.

Describe any “added value” attributes being offered to CPC and its participating agencies when purchasing
through your company.

List the agencies, if any, you would exempt from this contract (i.e. current agencies that you are currently
serving that will be exempt from pricing submitted with this proposal).

Marketing & Partnership (25 points)

Describe how your company markets directly to potential customers.

Describe marketing collateral and sales campaigns that have been successful for your organization in the past.
Describe how your organization plans to utilize your marketing staff with this anticipated contract.

Describe your organization's ability to participate in conference tradeshows and how you will position the
contract at those tradeshows. List all, conference tradeshows that your organization has attended in the last
three (3) years.

Describe how your company will position this contract to CPC’s participating agencies if awarded.

Describe how you plan to inform and train your personnel on the details and promotion of the contract.

Financials & Level of Support (30 points)

1. Describe how your organization works with agencies to determine payment terms.



2. Does your company accept payment by procurement card? If so, is the participating agency assessed a fee for
purchasing with a procurement card?

3. Describe your proposed order process for this proposal and contract award. Specify if you will be including a
dealer network and how they will be involved.

4. Indicate the level of support your company will offer on this contract category.

Pricing is the same as offered to individual education, government, and nonprofit agencies.

Pricing is the same as offered to cooperative purchasing organizations or state purchasing departments.
Pricing is better than what is offered to individual education, government, and nonprofit agencies.

Pricing is better than what is offered to cooperative purchasing organizations or state purchasing departments.
Other, please describe

If OTHER, describe how the pricing submitted differs from individual entities or other purchasing consortiums:

5. Has your company and/or any proposed subcontractors been involved in any alleged significant prior or
ongoing contract failures, contract breaches, any civil or criminal litigation or investigation pending within the
last five (5) years?

Yes No

If YES, document thoroughly and list any contract in which your organization has been found guilty or liable, or
which may affect the performance of the services.

6. Has your company been disbarred and or suspended in doing business within the United States?

Yes No

If YES, list what states, the reason for debarment and/or suspension and its effective dates.

Warranty (35 points)

1. Describe your company’s ability to provide maintenance and support services for the proposed products.
Describe how a participating agency would seek maintenance and obtaining required pieces should equipment
fail.

2. Describe your warranty program, including any conditions and requirements to qualify claims procedure and
overall structure.

3. Do all warranties cover all products/equipment parts and labor?
Yes No
If NO, describe the exceptions to coverage.
4. Do warranties impose usage limit restrictions?
Yes No
If YES, describe the restrictions.
5. Do warranties cover the expense of technicians' travel time and mileage to perform warranty repairs?

Yes No



If NO, describe why travel and mileage are not covered.
6. List any additional limitations or circumstances that would not be covered under your warranty?

7. List any geographic areas within CPC'’s tri-state area for which your organization cannot provide a certified
technician to perform warranty repairs. How will CPC participating agencies in these areas be provided service
for warranty repair?

Industry Specific Information (200 points)

1. Provide a narrative description of the products and services you are offering in your proposal.

2. Describe what differentiates your company from your competitors. Describe your differences regarding sales,
service, installation, technology and product line.

3. Describe the power/source connection for your proposed sound amplification solution(s). Describe any
additional connection features that your solutions provide (i.e. multimedia connectivity, ADL outputs).

4. Describe the type of frequency used by your sound amplification solution(s) and how feedback and other
frequency waves are mitigated from cutting in or over a sound wave. Describe if Bluetooth connectivity is
possible and if there are any concerns to be addressed with your proposed solution.

5. Describe how and if your solution can integrate with current facility sounds solutions and to what extent.

6. Describe if your sound amplification solutions require software to operate and run the system. Describe all
costs associated with this software/service.

7. Describe how your sound amplification solutions coordinate or work in conjunction with life safety
requirements (i.e. emergency notifications).

8. Describe in detail how the installation is performed by your employees or by subcontractors. Describe any
required certifications, etc. require for installation.

9. Describe any unique applications of your sound’s amplification solutions.
10. Describe in detail your proposed exchange and return program(s) and policy(s).

11. Describe any self-audit process/program you plan to employ to verify compliance with your anticipated
contract with CPC.

Exceptions & Deviations (10points)

1. Listany additional stipulations and/or requirements your company requests that are not covered in the RFP.

2. List any exceptions your company is requesting to the terms outlined in the Technical Specifications.
Respondents must include the following when requesting exceptions:
e RFP section number and page number
o Describe the exception



o Explanation of why this is an issue
e A proposed alternative to meet the needs of participating agencies and the cooperative

References

Provide three (3) references that have purchased products and/or services that apply to the scope of this proposal.

A contact name, phone number and email will be required.

Reference #1 - Business Name
Product/Service Purchased
Year of Purchase

Reference Contact

Phone

Email

Reference #2 - Business Name
Product/Service Purchased
Year of Purchase

Reference Contact
Phone
Email

Reference #3 - Business Name
Product/Service Purchased
Year of Purchase

Reference Contact

Phone

Email

Additional Requirements

As required by CPC, submit the following additional items as individual PDFs as outlined below:
1. Exhibit A - Marketing Plan - Name of Company (15 points)

Submit a marketing plan that would describe, at a minimum, the following: process on how the contract will
be launched to current and potential agencies, the ability to produce and maintain full-color print
advertisements in camera-ready electronic format, including company logos and contact information,
anticipated contract announcements, planned advertisements, industry periodicals, other direct, or indirect
marketing activities promoting the awarded contract, and how the contract award will be displayed/linked
on the Vendor’s website.
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COOPERATIVE

et

. . CONNECTION

Vendor Forms & Signatures
RFP #21.1 - Sound Amplification Solutions

Instructions
Contained herein are forms and information required by the Cooperative Purchasing Connection (CPC). Please
note, while some information is merely informational, some will be used during the evaluation and vetting process.

To submit the required forms, follow these steps:

1.
2.
3.

4,

Read the document in its entirety.

Complete all questions and forms.

Save all pages in the correct order to a_single PDF format titled “Vendor Forms & Signatures - Name of
Company’”.

Submit the forms in the required format with all necessary signatures in Public Purchase.

The following sections will need to be completed prior to submission and submitted as one single PDF
titled “Vendor Forms & Signatures - Name of Company”:

v W e

Addendum Acknowledgement

Contract Offer & Award

Uniform Guidance “EDGAR” Certification Form
Subcontractor Utilization Form

Solicitation Checklist

Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org



Addendum Acknowledgement

Instructions: Please acknowledge receipt of all addenda issues with this solicitation by completing this addendum
acknowledgment form. Check the box next to each addendum received and sign below. If no addenda were issued,
sign the bottom section to verify. Failure to acknowledge addenda may result in bid disqualification.

Acknowledgment: | hereby acknowledge receipt of the following addenda and have made the necessary revisions
to my proposal, plans and/or specifications, etc.

Addendum Numbers Received (check the box next to each addendum received):

Addendum No. 1 Addendum No. 5
Addendum No. 2 Addendum No. 6
Addendum No. 3 Addendum No. 7
Addendum No. 4 Addendum No. 8

[ understand that failure to confirm receipt of addenda may cause for rejection of this response.

Authorized Signature

Date

Acknowledgment: [ hereby acknowledge that no addenda were issued during this solicitation process. I
understand that failure to confirm this acknowledgment may cause for rejection of this response.

Authorized Signature

Date

Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org



COOPERATIVE
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.. . CONNECTION

Contract Offer & Award

Instructions: Part I of this form is to be completed by the Vendor and signed by its authorized representative. Part
[1 will be completed by the Cooperative Purchasing Connection (CPC) upon the occasion of an award.

Part I: Vendor

In compliance with the Request for Proposal (RFP), the undersigned warrants that I/we have examined all General
Terms and Conditions, Forms and Technical Specifications, and being familiar with all of the conditions surrounding
the proposed projects, hereby offer and agree to furnish all labor, materials, supplies, equipment and professional
services in compliance with all terms, conditions, specifications and amendments in this solicitation and any written
exceptions in the offer. Signature also certifies understanding and compliance with this proposal. The undersigned
understands that his/her competence and responsibility and that of his/her proposed subcontractors, time of
completion, as well as other factors of interest to the CPC as stated in the evaluation section, will be a consideration
in making the award. This contract offer and award binds said Vendor to all terms and conditions stated in the

proposal.
Business Name Date
Address City, State, Zip
Contact Person Title
Authorized Signature Title
Email Phone

Part II: CPC

Your response to the identified proposal is hereby accepted. As a Vendor, you are now bound to offer and provide
the products and services identified within this solicitation, your response, including all terms, conditions,
specifications, exceptions, and amendments. As a Vendor, you are hereby not to commence any billable work or
provide any products or services under this contract until an executed purchase order is received from a CPC
participating agency. The initial term of this contract shall be for up to twenty-four (24) months and will commence
on the date indicated below and continue unless terminated, canceled or extended. By mutual written agreement as
warranted, the contract may be extended for one (1) additional 24-month period.

Awarding Agency

Authorized
Representative

Name Printed or Typed

Awarded this day of Contract Number

Contract to Commence

Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org



Uniform Guidance “EDGAR” Certification Form

200 CRF Part 200

Instructions: When a purchasing agency seeks to procure goods and services using funds under a federal grant or
contract, specific federal laws, regulations, and requirements may apply in addition to those under state law. This
includes, but is not limited to, the procurement standards of the Uniform Administrative Requirements, Cost
Principles and Audit Requirements for Federal Awards, 2 CFR 200, referred to as the “Uniform Guidance” or new
“EDGAR”. All Vendors submitting proposals must complete this EDGAR Certification form regarding the Vendor’s
willingness and ability to comply with certain requirements, which may be applicable to specific agency purchases
using federal grant funds.

For each of the items below, the Vendor will certify its agreement and ability to comply, where applicable, by having
the Vendor’s authorized representative check, initial the applicable boxes, and sign the acknowledgment at the end
of this form. If a Vendor fails to complete any item of this form, CPC will consider and may list the response, as the
Vendor is unable to comply. A “No” response to any of the items below may influence the ability of a purchasing
agency to purchase from the Vendor using federal funds.

1. Violation of Contract Terms and Conditions

Provisions regarding Vendor default are included in CPC’s terms and conditions. Any contract award will be
subject to such terms and conditions, as well as any additional terms and conditions in any purchase order,
ancillary agency contract, or construction contract agreed upon by the Vendor and the purchasing agency, which
must be consistent with and protect the purchasing agency at least to the same extent as CPC’s terms and
conditions. The remedies under the contract are in addition to any other remedies that may be available under
law or in equity.

2. Termination for Cause of Convenience

For a participating agency purchase or contract in excess of $10,000 made using federal funds, you agree that the
following term and condition shall apply:

The participating agency may terminate or cancel any purchase order under this contract at any time, with or
without cause, by providing seven (7) business days in advance written notice to the Vendor. If this agreement is
terminated in accordance with this paragraph, the participating agency shall only be required to pay the Vendor
for goods and services delivered to the participating agency prior to the termination and not otherwise returned
in accordance with the Vendor’s return policy. If the participating agency has paid the Vendor for goods and
services provided as the date of termination, the Vendor shall immediately refund such payment(s).

If an alternate provision for termination of a participating agency’s purchase for cause and convenience, including
the manner by which it will be affected and the basis for settlement, is in the participating agency’s purchase order,
ancillary agreement or construction contract agreed to by the Vendor, the participating agency’s provision shall
control.

3. Equal Employment Opportunit

Except as otherwise provided under 41 CFR Part 60, all participating agency purchases or contract that meet the
definition of “federally assisted construction contract” in 41 CFR Part 60-1.3 shall be deemed to include the equal
opportunity clause provided under 41 CFR 60-1.4(b), in accordance with Executive Order 11246, “Equal
Employment Opportunity” (30 FR 12319, 12935, 3 CFR Part, 1964-1965 Comp., p. 339), as amended by Executive
Order 11375, “Amending Executive Order 11246 Relating to Equal Employment Opportunity,” and implementing
regulations at 41 CFR Part 60, “Office of Federal Contract Compliance Programs, Equal Employment Opportunity,
Department of Labor.”

The equal opportunity clause provided under 41 CFR 60-1.4(b) is hereby incorporated by reference. Vendor
agrees that such provision applies to any participating agency purchase or contract that meets the definition of

Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org



“federally assisted construction contract” in 41 CFR Part 60-1.3 and Vendor agrees that it shall comply with such
provision.

4. Davis Bacon Act

When required by Federal program legislation, Vendor agrees that, for all participating agency contracts for the
construction, alteration, or repair (including painting and decorating) of public buildings or public works, in excess
of $2,000, Vendor shall comply with the Davis-Bacon Act (40 U.S.C. 3141-3144, and 3146-3148) as supplemented
by Department of Labor regulations (29 CFR Part 5, “Labor Standards Provisions Applicable to Contracts Covering
Federally Financed and Assisted Construction”). In accordance with the statute, the Vendor is required to pay
wages to laborers and mechanics at a rate not less than the prevailing wages specific in a wage determinate made
by the Secretary of Labor. In addition, the Vendor shall pay wages not less than once a week.

Current prevailing wage determinations issued by the Department of Labor are available at www.wdol.gov.
Vendor agrees that, for any purchase to which this requirement applies, the award of the purchase to the Vendor
is conditioned upon Vendor’s acceptance of wage determination.

Vendor further agrees that is shall also comply with the Copeland “Anti-Kickback” Act (40 U.S.C. 3145), as
supplemented by Department of Labor regulations (29 CFR Part 3, “Contractors and Subcontractors on Public
Building or Public Work Financed in Whole or in Part by Loans or Grants from the United States”). The Act
provides that each construction completion, or repair of public work, to give up any part of the compensation to
which he is otherwise entitled under his contract of employment, shall be defined under this title or imprisoned
not more than five (5) years, or both.

5. Contract Work Hours and Safety Standards Act

Where applicable, for all participating agency purchases in excess of $100,000 that involve the employment of
mechanics or laborers, Vendor agrees to comply with 40 U.S.C. 3702 and 3704, as supplemented by Department
of Labor regulations (29 CFR Part 5). Under 40 U.S.C. 3702 of the Act, Vendor is required to compute the wages of
every mechanic and laborer on the basis of a standard workweek of 40 hours. Work in excess of the standard
workweek is permissible provided that the worker is compensated at a rate of not less than one and a half times
the basic rate of pay for all hours worked in excess of 40 hours in the workweek. The requirements of the 40 U.S.C.
3704 are applicable to construction work and provide that no laborer or mechanic must be required to work in
surroundings or under working conditions that are unsanitary, hazardous or dangerous. These requirements do
not apply to the purchase of supplies, materials or articles ordinarily available on the open market, or contracts
for transportation or transmission of intelligence.

6. Right to Inventions Made Under a Contract or Agreement

If the participating agency’s federal award meets the definition of “funding agreement” under 37 CFR 401.2(a) and
the recipient or sub-recipient wishes to enter into a contract with a small business firm or nonprofit organization
regarding the substitution of parties, assignment or performance or experiments, developmental or research work
under the “funding agreement,” the recipient or sub-recipient must comply with the requirements of 37 CFR Part
401, “Rights to Inventions Made by Nonprofit Organizations and Small Business Firms Under Government Grants,
Contracts and Cooperative Agreements,” and any implementing regulations issued by the awarding agency.

7. Clean Air Act and Federal Water Pollution Control Act

Clean Air Act (42 U.S.C. 7401-7671q.) and the Federal Water Pollution Control Act (33 U.S.C. 1251-1387), as
amended, contracts and subgrants of amounts in excess of $150,000 must contain a provision that requires the
non-Federal award to agree to comply with all applicable standards, orders, or regulations issued pursuant to the
Clean Air Act (42 U.S.C. 7401-7671q.) and the Federal Water Pollution Control Act, as amended (33 U.S.C. 1251-
1387). Violations must be reported to the Federal awarding agency and the Regional Office of the Environmental
Protection Agency (EPA). When required, the Vendor agrees to comply with all applicable standards, orders, or
regulations issued pursuant to the Clean Air Act and the Federal Water Pollution Control Act.
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8. Debarment and Suspension

Debarment and Suspension (Executive Orders 12549 and 12689), a contract award (see 2 CFR 180.222) must not
be made to parties listed on the government-wide exclusions in the System for Award Management (SAM), in
accordance with OMB guidelines at 2 CFR 180 that implement Executive Orders 12549 (3 CFR Part 1966 Comp. p.
189) and 12689 (3 CFR Part 1989 Comp. p. 235), “Debarment and Suspension.” SAM exclusions contain the names
of parties debarred, suspended, or otherwise excluded by agencies, as well as parties declared ineligible under
statutory or regulatory authority other than Executive Order 12549. Vendor certifies that the Vendor is not
current listed and further agrees to immediately notify AEPA and all participating agencies with pending
purchases or seeking to purchase from the Vendor if Vendor is later listed on the government-wide exclusions in
SAM, or is debarred, suspended, or otherwise excluded by agencies or declared ineligible under state statutory or
regulatory authority other than Executive Order 12549.

9. Byrd Anti-Lobbying Amendment

Byrd Anti-Lobbying Amendment (31 U.S.C. 1352), Vendors that apply or bid for an award exceeding $100,000
must file the required certification. Each tier certifies to the tier above that it will not and has not used Federal
appropriated funds to pay any person or organization for influencing or attempting to influence an officer or
employee of any agency, a member of Congress, officer or employee of Congress, or an employee of a member of
Congress in connection with obtaining any Federal contract, grant or any other award covered by 31 U.S.C. 1352.
Each tier must also disclose any lobbying with non-Federal funds that take place in connection with obtaining any
Federal award. Such disclosures are forwarded from tier to tier up to the non-Federal award.

10.Procurement of Recovered Materials

For participating agency purchases utilizing Federal funds, Vendor agrees to comply with Section 6002 of the Solid
Waste Disposal Act, as amended by the Resource Conservation and Recovery Act where applicable and provide
such information and certifications as a participating agency may require to confirm estimates and otherwise
comply. The requirements of Section 6002 include procuring only items designated in guidelines of the
Environmental Protection Agency (EPA) at 40 CFR Part 247 that contain the highest percentage of recovered
materials practicable, consistent with maintaining a satisfactory level of competition, where the purchase price of
the item exceeds $10,000 or the value of the quantity acquired during the preceding fiscal year exceeded $10,000;
procuring solid waste management services in a manner that maximizes energy and resource recovery, and
establishing an affirmative procurement program for procurement of recovered materials identified in the EPA
guidelines.

11.Profit as a Separate Element of Price

For purchases using federal funds in excess of $150,000, a participating agency may be required to negotiate profit
as a separate element of the price. See 2 CFRR 200.323(b). When required by a participating agency, the Vendor
agrees to provide information and negotiate with the participating agency regarding profit as a separate element
of the price for a particular purchase. However, Vendor agrees that the total price, including profit, charged by
the Vendor to the participating agency shall not exceed the awarded pricing, including any applicable discount,
under the Vendor’s contract with CPC.

12.General Compliance with Participating Agencies

In addition to the foregoing specific requirements, Vendor agrees, in accepting any purchase order from a
participating agency, it shall make a good faith effort to work with participating agency to provide such
information and to satisfy requirements as may apply to a particular purchase or purchases including, but not
limited to, applicable record keeping and record retention requirements as noted in the Federal Acquisition

Regulation, FAR 4.703(a).
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By initialing the table (1-12) and signing below, I certify that the information in this form is true,

complete and accurate and that I am authorized by my business to make this certification and all
consents and agreements contained herein.

Vendor Certification (By Item) Vendor Certification: Initial
YES, [ agree or

NO, I do NOT agree

Violation of Contract Terms and Conditions

Termination for Cause of Convenience

Equal Employment Opportunity

Davis-Bacon Act

Contract Work Hours and Safety Standards Act

Right to Inventions Made Under a Contract or Agreement

Clean Air Act and Federal Water Pollution Control Act

Debarment and Suspension

O ©f N o G o W N e

Byrd Anti-Lobbying Amendment

10. Procurement of Recovered Materials

11. Profit as a Separate Element of Price

12. General Compliance with Participating Agencies

Name of Business

Signature of Authorized Representative

Printed Name/Title

Date
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Subcontractor Utilization Form

Instructions: List all subcontractors to be used during the performance of this contract. Submit additional forms if
needed.

Solicitation Name:

Solicitation Number:

Vendor Name:

If a subcontractor will not be used, check this box:

Company Name:

Street Address:

City, State, Zip:

Telephone:

Primary Contact:

Email Address of Contact:

Services to be provided:

Company Name:

Street Address:

City, State, Zip:

Telephone:

Primary Contact:

Email Address of Contact:

Services to be provided:

Company Name:

Street Address:

City, State, Zip:

Telephone:

Primary Contact:

Email Address of Contact:

Services to be provided:

Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org



Solicitation Checklist

The following items/submittals are required to be considered as a qualified Vendor to the RFP. Vendor must submit
an electronic version of their proposal by the due date and time listed in this RFP via Public Purchase
(www.publicpurchase.com). Review the checklist provided below and ensure all of the necessary documents have

been uploaded with your response.

Your organization’s uploaded proposal should include the following submitted and correctly labeled

documents:

X Document Title
Performance Bond of $2,500 (Copy)

Pricing Schedule - Name of Company
Vendor Questionnaire - Name of Company

Vendor Forms & Signatures - Name of Company

Exhibit A - Marketing Plan - Name of Company
Certificate of Insurance - Name of Company

Additional Information - as required
e Business Type Certificate, if applicable

How to be Submitted
Submit as PDF

Submit as an Excel document
Submit as a Word document

Submit as one (1), single PDF.

*Signatures Required

Submit as PDF
Submit as PDF

Submit as PDF

IMPORTANT: All items must be submitted electronically in the format indicated for the proposal to receive
consideration. Documents with inserted images of completed documents will not be accepted. Double-check your

uploaded documents for completion prior to submission.

Authorized Signature

Printed Name/Title

Date
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Home New Bid Closed Bids My Stuff  Tools

Questions for Bid RFP #21.1 - Sound Amplification Solutions 4

Question #1 6 3
Pg 9, C.2. States an "electronic catalog for order Apr 22, 2020 1:50:16 PM CDT
entry" must be provided. Can you clarify what is By: Lightspeed Technologies, Inc. - Lightspeed

meant? E.g. an electronic copy of a catalog, such as a
PDF that could be posted; or an online system that
allows customers to enter in orders; or something
else?

Answers

At @ minimum, the pricing schedule submitted with a |Apr 23, 2020 8:09:51 AM CDT
response shall qualify a Vendor for this requirement.  By: Itruax

However, if the contract is found suitable for online

ordering, CPC will require that the Vendor follow

protocol for the Express Online Marketplace. Express

provides a shopping experience for agencies to shop

amongst solicited contracts and complete the

purchasing process.

Question #2 t‘o

This contract makes several references to Apr 24, 2020 10:10:43 AM CDT

"participating agency." A review of the applicable MN  By: Lightspeed Technologies, Inc. - Lightspeed
Statues is unclear on defining that terms for this

contract. Is it solely the agencies on your membership

list?

Answers

Per the General Terms and Conditions, a participating Apr 24, 2020 11:16:56 AM CDT
agency shall be defined in accordance with the By: ltruax

Minnesota Statutes M.S. §471.59, and M.S. §123A.21,
Sub. 11, North Dakota Century Code Chapter 54-40.3,
and South Dakota Statutes §5-18A-37. An eligible
agency includes any school, higher education, city,
county, other governmental agency, nonprofit
organization, or other entity contracted to conduct
business on behalf of a participating agency provided
that the entity is required to follow state and local

procurement regulations.

Question #3 & 7

P 3, Bid Bond: Can we provide a cashier's check for Apr 30, 2020 4:02:55 PM CDT
$2500 with our submittal instead of a bid bond in that By: Lightspeed Technologies, Inc. - Lightspeed
amount?

Answers

No, certified checks typically have a 90-day expiration. May 1, 2020 8:17:35 AM CDT
Surety bonds are good for the contract term and can  By: Itruax

be renewed for the duration of the solicitation (i.e. 4

years). CPC needs to retain a surety bond for the

duration of the contract.

Question #4 e

Subcontractor Utilization Form: Can we add Apr 30, 2020 4:52:03 PM CDT
subcontractors after the start of the contract? By: Lightspeed Technologies, Inc. - Lightspeed



Answers

Per the Technical Specifications, C. Terms and
Conditions, section labeled Design Layout and/or
Installation Services, 6.c. To add a subcontractor to
the contract agreement, the Vendor must submit to
CPC an updated Subcontractor Utilization Form. The
subcontractor may not begin providing service until

approved by CPC.

Question #5

A password is required to join the zoom meeting. We
do not have that.

Answers

CPC will amend the solicitation, rescheduling the non-
required conference call for Tuesday, May 5, 2020, at
11 am CT.

Zoom had introduced advanced security features due
to COVID-19 and those were not included/updated by

the time of this solicitation's release.

Question #6

On the Vendor Questionnaire Instructions it states to
submit is as a PDF. On the last page of the ItB, there
is a summary of items to submit and it states to
submit the Vendor Questionnaire as a Word document.
What is your preference?

Answers
The Vendor Questionnaire will need to be submitted as

a PDF document. CPC will issue an amendment
correcting the Bid Checklist found in Vendor Forms &
Signatures.

Question #7

Conference Call: Shipping to be included in the cost

of product raised concerns due to the size of the tri-

state area. Can a Vendor deviate and list shipping as
a separate charge?

Answers
CPC will issue an amendment addressing this

concern.
Archive
Answer Reject

May 1, 2020 8:09:35 AM CDT
By: Itruax

)

May 4, 2020 10:59:55 AM CDT
By: Lightspeed Technologies, Inc. - Lightspeed

May 4, 2020 11:06:50 AM CDT
By: Itruax

s

May 4, 2020 12:56:20 PM CDT
By: Lightspeed Technologies, Inc. - Lightspeed

May 4, 2020 2:27:17 PM CDT
By: ltruax

6o

May 8, 2020 8:22:53 AM CDT
By: Cooperative Purchasing Connection - ltruax

May 8, 2020 8:23:15 AM CDT
By: Itruax

Ask a Question

Customer Support: agencysupport@publicpurchase.com | Copyright 1999-2020 © | The Public Group, LLC. All rights reserved.
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From: Public Purchase

To: Lisa Truax

Cc: Melissa Mattson

Subject: Addendum Release Successful on Bid RFP #21.1 - Sound Amplification Solutions
Date: Monday, May 4, 2020 11:19:40 AM

Lisa M Truax:

Bid "RFP #21.1 - Sound Amplification Solutions"
Status: Release Successful on Apr 20, 2020 8:04:32 AM MDT

You can check the released bid by going to the following address:
http://www.publicpurchase.com/gems/bid/bidView?bidld=127368

If you have any questions regarding this bid, please contact our Customer Support Staff at
agencysupport@publicpurchase.com

Thank you for using Public Purchase.

MK= BXJwXN7K2Rxsreqqeit3RA==
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Bid RFP #21.1 - Sound Amplification Solutions
Addendum #1 - Addendum

Information Deleted: Beleted

Information Added: Added Bid Type RFP
Bid Number 21.1
Title Sound Amplification Solutions
Start Date Apr 20, 2020 9:04:32 AM CDT
End Date May 20, 2020 10:00:00 AM CDT
Agency Cooperative Purchasing Connection

Bid Contact Lisa M Truax
(218) 737-6535
ltruax@lcsc.org
1001 E. Mount Faith Avenue
Fergus Falls, MN 56537

Description

CPC is seeking to collaborate with an experienced vendor(s), equipped with the necessary
resources and capabilities to provide optimal sound amplification solutions, including
installation, to suit participating agencies, at consortium level discounted pricing. Participation
agencies include educational institutions, cities, counties, nonprofits, other governmental
agencies, or other entities contracted on behalf of a participating agency. A qualified vendor
shall have established a percentage discount from a catalog list, published prices, or price list.
Discounts may be submitted for an entire catalog or specific product categories or
manufacturer categories.

Pre-Bid Conference

Date: May 45, 2020 11:00:00 AM CDT
Location: Non-Required Conference Call
Notes: A web conference will be held allowing Vendors to ask questions, concerns, and/or

issues they may have relating to the solicitation. Those participating in the
conference call will have the opportunity to view a demonstration of CPC’s Express
online marketplace, when applicable. The conference call will not be recorded. To
attend the conference call,

visit https://us02web.zoom.us/j/74773736087943907186?
pwd=M2QvalF3cER2WTVmaTR5NVptNDlYdz09.

1. Dial-in Number: + 312 626 6799
2. Meeting ID:--747-737-360- 879 4390 7186
3. Password: 3YcDy3

No No Attachments

Attachments

Documents

Name Posting Date Acceptance
% RFP #21.1 - General Terms and Conditic Apr 17, 2020 10:56:14 AM CDT Yes

| RFP #21.1 - Vendor Questionnaire.docx Apr 17, 2020 10:56:22 AM CDT Yes

E| RFP #21.1 - Pricing Schedule.xlsx Apr 17, 2020 10:56:27 AM CDT Yes

[ RFP #21.1 - Vendor Forms & Signatures Apr 17, 2020 10:56:35 AM CDT Yes

L} RFP #21.1 - Sound Amplification Soluti  May 4, 2020 11:17:00 AM CDT Yes



Name Posting Date Acceptance

Return to Bid

Customer Support: agencysupport@publicpurchase.com | Copyright 1999-2020 © | The Public Group, LLC. All rights reserved.
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From: Public Purchase

To: Lisa Truax

Cc: Melissa Mattson

Subject: Addendum Release Successful on Bid RFP #21.1 - Sound Amplification Solutions
Date: Monday, May 4, 2020 2:28:57 PM

Lisa M Truax:

Bid "RFP #21.1 - Sound Amplification Solutions"
Status: Release Successful on Apr 20, 2020 8:04:32 AM MDT

You can check the released bid by going to the following address:
http://www.publicpurchase.com/gems/bid/bidView?bidld=127368

If you have any questions regarding this bid, please contact our Customer Support Staff at
agencysupport@publicpurchase.com

Thank you for using Public Purchase.

MK= 7Zg2TLweb4lX9PuGvuHUOQ==
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Bid RFP #21.1 - Sound Amplification Solutions
Addendum #2 - Addendum

Information Deleted: Beleted

Information Added: Added Bid Type RFP
Bid Number 21.1
Title Sound Amplification Solutions
Start Date Apr 20, 2020 9:04:32 AM CDT
End Date May 20, 2020 10:00:00 AM CDT
Agency Cooperative Purchasing Connection

Bid Contact Lisa M Truax
(218) 737-6535
ltruax@lcsc.org
1001 E. Mount Faith Avenue
Fergus Falls, MN 56537

Description

CPC is seeking to collaborate with an experienced vendor(s), equipped with the necessary
resources and capabilities to provide optimal sound amplification solutions, including
installation, to suit participating agencies, at consortium level discounted pricing. Participation
agencies include educational institutions, cities, counties, nonprofits, other governmental
agencies, or other entities contracted on behalf of a participating agency. A qualified vendor
shall have established a percentage discount from a catalog list, published prices, or price list.
Discounts may be submitted for an entire catalog or specific product categories or
manufacturer categories.

Pre-Bid Conference

Date: May 5, 2020 11:00:00 AM CDT
Location: Non-Required Conference Call
Notes: A web conference will be held allowing Vendors to ask questions, concerns, and/or

issues they may have relating to the solicitation. Those participating in the
conference call will have the opportunity to view a demonstration of CPC’s Express
online marketplace, when applicable. The conference call will not be recorded. To
attend the conference call,

visit https://us02web.zoom.us/j/879439071867?
pwd=M2QvalF3cER2WTVmaTR5NVptNDlYdz09.

1. Dial-in Number: + 312 626 6799
2. Meeting ID: 879 4390 7186
3. Password: 3YcDy3

No No Attachments

Attachments

Documents

Name Posting Date Acceptance
1 RFP #21.1 - General Terms and Conditic Apr 17, 2020 10:56:14 AM CDT Yes

| RFP #21.1 - Vendor Questionnaire.docx Apr 17, 2020 10:56:22 AM CDT Yes

| RFP #21.1 - Pricing Schedule.xlsx Apr 17, 2020 10:56:27 AM CDT Yes

F3 RFP #21.1 - VYenderFerms—& Signatures Apr1# May 4, 2020 +811:5617:35-00 Yes
|i'|' RFP #21.1 - Seund-Amplification-Setutie May 4, 2020 ++2:4+727:66-AM-45 PM C Yes



Return to Bid

Customer Support: agencysupport@publicpurchase.com | Copyright 1999-2020 © | The Public Group, LLC. All rights reserved.
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From: Public Purchase

To: Lisa Truax

Cc: Melissa Mattson

Subject: Addendum Release Successful on Bid RFP #21.1 - Sound Amplification Solutions
Date: Friday, May 8, 2020 8:34:10 AM

Lisa M Truax:

Bid "RFP #21.1 - Sound Amplification Solutions"
Status: Release Successful on Apr 20, 2020 8:04:32 AM MDT

You can check the released bid by going to the following address:
http://www.publicpurchase.com/gems/bid/bidView?bidld=127368

If you have any questions regarding this bid, please contact our Customer Support Staff at
agencysupport@publicpurchase.com

Thank you for using Public Purchase.

MK= 1HkQleqQjNM31SIKMOLC+Q==
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Bid RFP #21.1 - Sound Amplification Solutions
Addendum #3 - Addendum

Information Deleted: Beleted

Information Added: Added Bid Type RFP
Bid Number 21.1
Title Sound Amplification Solutions
Start Date Apr 20, 2020 9:04:32 AM CDT
End Date May 20, 2020 10:00:00 AM CDT
Agency Cooperative Purchasing Connection

Bid Contact Lisa M Truax
(218) 737-6535
ltruax@lcsc.org
1001 E. Mount Faith Avenue
Fergus Falls, MN 56537

Description

CPC is seeking to collaborate with an experienced vendor(s), equipped with the necessary
resources and capabilities to provide optimal sound amplification solutions, including
installation, to suit participating agencies, at consortium level discounted pricing. Participation
agencies include educational institutions, cities, counties, nonprofits, other governmental
agencies, or other entities contracted on behalf of a participating agency. A qualified vendor
shall have established a percentage discount from a catalog list, published prices, or price list.
Discounts may be submitted for an entire catalog or specific product categories or
manufacturer categories.

Pre-Bid Conference

Date: May 5, 2020 11:00:00 AM CDT
Location: Non-Required Conference Call
Notes: A web conference will be held allowing Vendors to ask questions, concerns, and/or

issues they may have relating to the solicitation. Those participating in the
conference call will have the opportunity to view a demonstration of CPC’s Express
online marketplace, when applicable. The conference call will not be recorded. To
attend the conference call,

visit https://us02web.zoom.us/j/879439071867?
pwd=M2QvalF3cER2WTVmaTR5NVptNDlYdz09.

1. Dial-in Number: + 312 626 6799
2. Meeting ID: 879 4390 7186
3. Password: 3YcDy3

No No Attachments

Attachments

Documents

Name Posting Date Acceptance
1 RFP #21.1 - General Terms and Conditic Apr 17, 2020 10:56:14 AM CDT Yes

| RFP #21.1 - Vendor Questionnaire.docx Apr 17, 2020 10:56:22 AM CDT Yes

| RFP #21.1 - Pricing Schedule.xlsx Apr 17, 2020 10:56:27 AM CDT Yes

F3 RFP #21.1 - Seund-Amplification-Setutie May 48, 2020 +18:1#32:86-24 AM CDI1 Yes
F1RFP #21.1 - VYenderForms—& Signatures May 48, 2020 28:2732:45PM-42 AM C Yes



Return to Bid

Customer Support: agencysupport@publicpurchase.com | Copyright 1999-2020 © | The Public Group, LLC. All rights reserved.
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From: Public Purchase

To: Lisa Truax

Subject: Public Purchase - RFP #21.1 - Sound Amplification Solutions Closed Notification
Date: Wednesday, May 20, 2020 10:00:04 AM

Lisa M Truax:

The bid RFP #21.1 - Sound Amplification Solutions has closed on May 20, 2020 9:00:00 AM MDT

To see more details on this bid go to

http://www.publicpurchase.com/gems/bid/bidView?bidld=127368

Thank you for using Public Purchase.

MK=wWgGLHFS9eexrVDpY Tyk+g==



Notifications Report

Agency Cooperative Purchasing Connection
Bid Number 127368
Bid Title Sound Amplification Solutions

Vendor Name State Invitation Date Email Reason
ACE Educational Supplies FL Classification 2020-04-20 08:20:08  [bids@ACEeducational.com Bid Notification
Adorama, Inc. NY Classification 2020-04-20 08:20:08 biddept@adorama.com Bid Notification
Advantage Imaging Supply, Inc  |CA Classification 2020-04-20 08:20:08  |jamesr@aisink.com Bid Notification
Affinitech Inc MN Classification 2020-04-20 08:20:08 online@affinitechinc.com Bid Notification
Affinitech Inc MN Classification 2020-04-23 07:09:51 online@affinitechinc.com Bid Answer
Affinitech Inc MN Classification 2020-04-24 10:16:56 online@affinitechinc.com Bid Answer
Affinitech Inc MN Classification 2020-05-01 07:09:35 online@affinitechinc.com Bid Answer
Affinitech Inc MN Classification 2020-05-01 07:17:35 online@affinitechinc.com Bid Answer
Affinitech Inc MN Classification 2020-05-04 10:06:51 online@affinitechinc.com Bid Answer
Affinitech Inc MN Classification 2020-05-04 10:36:00 online@affinitechinc.com Addendum Notification
Affinitech Inc MN Classification 2020-05-04 13:27:18 online@affinitechinc.com Bid Answer
Affinitech Inc MN Classification 2020-05-04 13:43:00 online@affinitechinc.com Addendum Notification
Affinitech Inc MN Classification 2020-05-08 07:23:15 online@affinitechinc.com Bid Answer
Affinitech Inc MN Classification 2020-05-08 07:50:00 online@affinitechinc.com Addendum Notification
AGiRepair/AGParts Education PA Classification 2020-04-20 08:20:08 alaina@agirepair.com Bid Notification
(AssetGenie, Inc.)
Alamo Music Center, Inc. TX Classification 2020-04-30 06:43:44 gsa@alamomusic.com Bid Notification
Alamo Music Center, Inc. TX Classification 2020-05-01 07:09:35 gsa@alamomusic.com Bid Answer
Alamo Music Center, Inc. TX Classification 2020-05-01 07:17:35 gsa@alamomusic.com Bid Answer
Alamo Music Center, Inc. TX Classification 2020-05-04 10:06:51 gsa@alamomusic.com Bid Answer
Alamo Music Center, Inc. TX Classification 2020-05-04 10:36:00 gsa@alamomusic.com Addendum Notification
Alamo Music Center, Inc. TX Classification 2020-05-04 13:27:18 gsa@alamomusic.com Bid Answer
Alamo Music Center, Inc. TX Classification 2020-05-04 13:43:00 gsa@alamomusic.com Addendum Notification
Alamo Music Center, Inc. TX Classification 2020-05-08 07:23:15 gsa@alamomusic.com Bid Answer
Alamo Music Center, Inc. TX Classification 2020-05-08 07:50:00 gsa@alamomusic.com Addendum Notification
AmericanCommoditiesawob Inc. |CA Classification 2020-04-20 08:20:08  [tonyduhig@yahoo.com Bid Notification
Andrea Communications LLC NY Classification 2020-04-20 08:20:08 cgarafola@andreacommunications.com |Bid Notification
ASI Associates MI Classification 2020-04-20 08:20:08 collin@arborsci.com Bid Notification
Audio Enhancement UT Classification 2020-04-20 08:20:08 stacey.lignell@audioenhancement.com Bid Notification
Audio Enhancement UT Classification 2020-04-23 07:09:51 stacey.lignell@audioenhancement.com Bid Answer
Audio Enhancement UT Classification 2020-04-24 10:16:56 stacey.lignell@audioenhancement.com Bid Answer
Audio Enhancement UT Classification 2020-05-01 07:09:35 stacey.lignell@audioenhancement.com Bid Answer
Audio Enhancement UT Classification 2020-05-01 07:17:35 stacey.lignell@audioenhancement.com Bid Answer
Audio Enhancement UT Classification 2020-05-04 10:06:51 stacey.lignell@audioenhancement.com Bid Answer
Audio Enhancement UT Classification 2020-05-04 10:36:00 stacey.lignell@audioenhancement.com |Addendum Notification
Audio Enhancement UT Classification 2020-05-04 13:27:18 stacey.lignell@audioenhancement.com Bid Answer
Audio Enhancement UT Classification 2020-05-04 13:43:00 stacey.lignell@audioenhancement.com |Addendum Notification
Audio Enhancement UT Classification 2020-05-08 07:23:15 stacey.lignell@audioenhancement.com Bid Answer
Audio Enhancement UT Classification 2020-05-08 07:50:00 stacey.lignell@audioenhancement.com  [Addendum Notification
Audio Resource Group ND Classification 2020-04-20 08:20:08 [vendor-reg@argaudio.com Bid Notification
Audio Resource Group ND Classification 2020-04-23 07:09:51 vendor-reg@argaudio.com Bid Answer
Audio Resource Group ND Classification 2020-04-24 10:16:56  [vendor-reg@argaudio.com Bid Answer
Audio Resource Group ND Classification 2020-05-01 07:09:35 vendor-reg@argaudio.com Bid Answer
Audio Resource Group ND Classification 2020-05-01 07:17:35 vendor-reg@argaudio.com Bid Answer
Audio Resource Group ND Classification 2020-05-04 10:06:51 vendor-reg@argaudio.com Bid Answer
Audio Resource Group ND Classification 2020-05-04 10:36:00  [vendor-reg@argaudio.com Addendum Notification
Audio Resource Group ND Classification 2020-05-04 13:27:18  [vendor-reg@argaudio.com Bid Answer
Audio Resource Group ND Classification 2020-05-04 13:43:00  [vendor-reg@argaudio.com Addendum Notification
Audio Resource Group ND Classification 2020-05-08 07:23:15 vendor-reg@argaudio.com Bid Answer
Audio Resource Group ND Classification 2020-05-08 07:50:00  [vendor-reg@argaudio.com Addendum Notification
AUDIO VISUAL AIDS CORP TX Classification 2020-04-20 08:20:08 avacorp@audiovisualaids.com Bid Notification
Audio Visual Innovations, Inc FL Self Invited 2020-04-23 07:09:51 bids@avispl.com Bid Answer
Audio Visual Innovations, Inc FL Self Invited 2020-04-24 10:16:56 bids@avispl.com Bid Answer
Audio Visual Innovations, Inc FL Self Invited 2020-05-01 07:09:35 bids@avispl.com Bid Answer
Audio Visual Innovations, Inc FL Self Invited 2020-05-01 07:17:35 bids@avispl.com Bid Answer
Audio Visual Innovations, Inc FL Self Invited 2020-05-04 10:06:51 bids@avispl.com Bid Answer
Audio Visual Innovations, Inc FL Self Invited 2020-05-04 10:36:00 bids@avispl.com Addendum Notification
Audio Visual Innovations, Inc FL Self Invited 2020-05-04 13:27:18 bids@avispl.com Bid Answer
Audio Visual Innovations, Inc FL Self Invited 2020-05-04 13:43:00 bids@avispl.com Addendum Notification
Audio Visual Innovations, Inc FL Self Invited 2020-05-08 07:23:15 bids@avispl.com Bid Answer
Audio Visual Innovations, Inc FL Self Invited 2020-05-08 07:50:00 bids@avispl.com Addendum Notification
AVES AUDIO VISUAL SYSTEMS, |TX Classification 2020-04-20 08:20:08 sales@avesav.com Bid Notification

INC.




B & H Foto & Electronics Corp. NY Classification 2020-04-20 08:20:08 [govedbids@bhphotovideo.com Bid Notification
B & H Foto & Electronics Corp. NY Classification 2020-05-01 07:09:35 govedbids@bhphotovideo.com Bid Answer
B & H Foto & Electronics Corp. NY Classification 2020-05-01 07:17:35 govedbids@bhphotovideo.com Bid Answer
B & H Foto & Electronics Corp. NY Classification 2020-05-04 10:06:51 govedbids@bhphotovideo.com Bid Answer
B & H Foto & Electronics Corp. NY Classification 2020-05-04 10:36:00 govedbids@bhphotovideo.com Addendum Notification
B & H Foto & Electronics Corp. NY Classification 2020-05-04 13:27:18  [govedbids@bhphotovideo.com Bid Answer
B & H Foto & Electronics Corp. NY Classification 2020-05-04 13:43:00 govedbids@bhphotovideo.com Addendum Notification
B & H Foto & Electronics Corp. NY Classification 2020-05-08 07:23:15 govedbids@bhphotovideo.com Bid Answer
B & H Foto & Electronics Corp. NY Classification 2020-05-08 07:50:00 govedbids@bhphotovideo.com Addendum Notification
Best Buy For Business MN Classification 2020-04-20 08:20:08  |brian.quinlan2@bestbuy.com Bid Notification
Best Buy Stores, L.P. MN Classification 2020-04-20 08:20:08  [bbfbcontracts@bestbuy.com Bid Notification
Best Buy Stores, LP. MN Classification 2020-04-20 08:20:08  [govbids@bestbuy.com Bid Notification
Beyond Play LLC CA Classification 2020-04-20 08:20:08 custserv@beyondplay.com Bid Notification
C&H Government WI Classification 2020-04-20 08:20:08 smakovec@chdist.com Bid Notification
C.A.T.llc How Reading Works MN Classification 2020-04-20 08:20:08  [lizzie@howreadingworks.com Bid Notification
Cadan Computers MN Classification 2020-04-20 08:20:08 sales@cadan.com Bid Notification
Cardinal Electronics, Inc. IL Classification 2020-04-20 08:20:08 bob@cardinalelec.com Bid Notification
Carolina Biological Supply NC Classification 2020-04-20 08:20:08 quotations@carolina.com Bid Notification
CJIS GROUP LLC FL Classification 2020-04-20 08:20:08 Kristina@cjisgroup.com Bid Notification
CJIS GROUP LLC FL Classification 2020-05-07 11:21:19 region1@cjisgroup.com Bid Notification
Coast to Coast Computer CA Classification 2020-04-20 08:20:08 rfeller@coastcoast.com Bid Notification
Products
Compulocks Brand, Inc. TX Classification 2020-04-20 08:20:08 chad@compulocks.com Bid Notification
CompView MN Classification 2020-04-20 08:20:08 dfoley@compview.com Bid Notification
CONSTRUCTIVE PLAYTHINGS MO Classification 2020-04-20 08:20:08  [bids@constructiveplaythings.com Bid Notification
Daktronics, Inc. SD Classification 2020-04-20 08:20:08 constructionmarketing.group@daktronics|Bid Notification
.com
DMB Academics IL Classification 2020-04-20 08:20:08 diane@dmbacademics.com Bid Notification
DREAMBOX LEARNING INC WA Classification 2020-04-23 14:49:33 bids@dreambox.com Bid Notification
DrumFIT USA Corporation TX Classification 2020-04-20 08:20:08 rfp@drum.fit Bid Notification
East West Discovery Press CA Classification 2020-04-20 08:20:08 icy@eastwestdiscovery.com Bid Notification
Education Supply Network, Inc, |MD Classification 2020-04-20 08:20:08 ceo@education-supply.net Bid Notification
Encore Data Products, Inc. co Classification 2020-04-20 08:20:08 sales@encoredataproducts.com Bid Notification
End 2 End Technologies LLC MN Classification 2020-04-20 08:20:08  |kayla.heideman@gmail.com Bid Notification
ETA hand2mind IL Classification 2020-04-20 08:20:08 cvanco@hand2mind.com Bid Notification
Faith Technologies, Inc. WI Classification 2020-04-20 08:20:08  [jeremiah.boughton@faithtechnologies.co |Bid Notification
m
Fat Brain Holdings NE Classification 2020-04-20 08:20:08  |becky@fatbraintoys.com Bid Notification
Fat Brain Toys NE Classification 2020-04-20 08:20:08  [|justin@fatbraintoyco.com Bid Notification
Follett School Solutions, Inc. IL Classification 2020-04-20 08:20:08 fssbidadmin@follett.com Bid Notification
Fomcore, LLC MI Classification 2020-04-20 08:20:08 fomcore@ironfurnace.com Bid Notification
GLOBAL DISCOUNT IL Classification 2020-04-20 08:20:08  [jade@globaldiscountconnection.com Bid Notification
CONNECTION
Graybar MN Classification 2020-04-20 08:20:08 Peter.Hynes@Graybar.com Bid Notification
Grouse Industries NC Classification 2020-04-20 08:20:08  [kelseyhicks@1firefold.com Bid Notification
Intelligent Technology Solutions |TX Classification 2020-04-20 08:20:08 rahmadi@its-itsm.com Bid Notification
ITsavvy, LLC IL Classification 2020-04-20 08:20:08  [bfront@itsavvy.com Bid Notification
Janelle Publications IL Classification 2020-04-20 08:20:08 info@janellepublications.com Bid Notification
Jonti-Craft MN Classification 2020-04-20 08:20:08  |bids@jonti-craft.com Bid Notification
K-Log Inc IL Classification 2020-04-20 08:20:08 ebid@k-log.com Bid Notification
LAKESHORE EQUIPMENT CA Classification 2020-04-20 08:20:08  [BIDDEPT@LAKESHORELEARNING.COM |Bid Notification
COMPANY DBA LAKESHORE
LEARNING MATERIALS
Lectorum Publications, Inc. NJ Classification 2020-04-20 08:20:08 arodriguez@lectorum.com Bid Notification
Lerner Publishing Group MN Classification 2020-04-20 08:20:08  |brichason@lernerbooks.com Bid Notification
Lifeline Audio Video WI Classification 2020-04-20 08:20:08 don@lifelineav.com Bid Notification
Technologies
Lightspeed Technologies, Inc. OR Classification 2020-04-20 08:20:08  [Isbids@lightspeed-tek.com Bid Notification
Lightspeed Technologies, Inc. OR Classification 2020-04-23 07:09:51 Isbids@lightspeed-tek.com Bid Answer
Lightspeed Technologies, Inc. OR Classification 2020-04-24 10:16:56  [Isbids@lightspeed-tek.com Bid Answer
Lightspeed Technologies, Inc. OR Classification 2020-05-01 07:09:35 Isbids@lightspeed-tek.com Bid Answer
Lightspeed Technologies, Inc. OR Classification 2020-05-01 07:17:35 Isbids@lightspeed-tek.com Bid Answer
Lightspeed Technologies, Inc. OR Classification 2020-05-04 10:06:50 Isbids@lightspeed-tek.com Bid Answer
Lightspeed Technologies, Inc. OR Classification 2020-05-04 10:36:00 Isbids@lightspeed-tek.com Addendum Notification
Lightspeed Technologies, Inc. OR Classification 2020-05-04 13:27:17  [Isbids@lightspeed-tek.com Bid Answer
Lightspeed Technologies, Inc. OR Classification 2020-05-04 13:43:00 Isbids@lightspeed-tek.com Addendum Notification
Lightspeed Technologies, Inc. OR Classification 2020-05-08 07:23:15 Isbids@lightspeed-tek.com Bid Answer
Lightspeed Technologies, Inc. OR Classification 2020-05-08 07:50:00 Isbids@lightspeed-tek.com Addendum Notification
LIGHTSPEED TECHNOLOGIES, [MN Self Invited 2020-05-01 07:09:35  [KEN.ENGSTROM@LIGHTSPEED- Bid Answer

INC.-MN, ND, SD

TEK.COM




LIGHTSPEED TECHNOLOGIES, [MN Self Invited 2020-05-01 07:17:35  [KEN.ENGSTROM@LIGHTSPEED- Bid Answer

INC.-MN, ND, SD TEK.COM

LIGHTSPEED TECHNOLOGIES, [MN Self Invited 2020-05-04 10:06:51  [KEN.ENGSTROM@LIGHTSPEED- Bid Answer

INC.-MN, ND, SD TEK.COM

LIGHTSPEED TECHNOLOGIES, [MN Self Invited 2020-05-04 10:36:00  [KEN.ENGSTROM@LIGHTSPEED- Addendum Notification
INC.-MN, ND, SD TEK.COM

LIGHTSPEED TECHNOLOGIES, [MN Self Invited 2020-05-04 13:27:18  [KEN.ENGSTROM@LIGHTSPEED- Bid Answer

INC.-MN, ND, SD TEK.COM

LIGHTSPEED TECHNOLOGIES, [MN Self Invited 2020-05-04 13:43:00  [KEN.ENGSTROM@LIGHTSPEED- Addendum Notification
INC.-MN, ND, SD TEK.COM

LIGHTSPEED TECHNOLOGIES, [MN Self Invited 2020-05-08 07:23:15  [KEN.ENGSTROM@LIGHTSPEED- Bid Answer

INC.-MN, ND, SD TEK.COM

LIGHTSPEED TECHNOLOGIES, [MN Self Invited 2020-05-08 07:50:00  [KEN.ENGSTROM@LIGHTSPEED- Addendum Notification
INC.-MN, ND, SD TEK.COM

Low Voltage Integrators LLC WY Classification 2020-04-20 08:20:08 adrian@lvillc.net Bid Notification

M&A Technology TX Classification 2020-04-20 08:20:08 dcooper@macomp.com Bid Notification

Marco Technologies, LLC MN Classification 2020-04-20 08:20:08 terri.brakke@marconet.com Bid Notification

Marco Technologies, LLC MN Classification 2020-05-01 07:09:35 terri.brakke@marconet.com Bid Answer

Marco Technologies, LLC MN Classification 2020-05-01 07:17:35 terri.brakke@marconet.com Bid Answer

Marco Technologies, LLC MN Classification 2020-05-04 10:06:51 terri.brakke@marconet.com Bid Answer

Marco Technologies, LLC MN Classification 2020-05-04 10:36:00 terri.brakke@marconet.com Addendum Notification
Marco Technologies, LLC MN Classification 2020-05-04 13:27:18 terri.brakke@marconet.com Bid Answer

Marco Technologies, LLC MN Classification 2020-05-04 13:43:00 terri.brakke@marconet.com Addendum Notification
Marco Technologies, LLC MN Classification 2020-05-08 07:23:15 terri.brakke@marconet.com Bid Answer

Marco Technologies, LLC MN Classification 2020-05-08 07:50:00 terri.brakke@marconet.com Addendum Notification
MATHRACK INC. WI Classification 2020-04-20 08:20:08 [MATHRACK@COMCAST.NET Bid Notification
MaxiAids, Inc. NY Classification 2020-04-20 08:20:08 bids@maxiaids.com Bid Notification

MCD Solutions Inc. MN Classification 2020-04-20 08:20:08  |jlee@mcdsolutions.biz Bid Notification
Mechdyne corp 1A Classification 2020-04-20 08:20:08 ian.hamilton@mechdyne.com Bid Notification
Midwest Sound and Lighting, Inc. |NE Classification 2020-04-20 08:20:08 chriss@mwsound.com Bid Notification

Nasco WI Classification 2020-04-20 08:20:08 quotes@enasco.com Bid Notification

Nasco Education LIC WI Classification 2020-04-20 08:20:08 quotes@enasco.com Bid Notification
National Educational Systems, Inc|TX Classification 2020-04-20 08:20:08 customerservice@shopnes.com Bid Notification
NATIONAL SCHOOL PRODUCTS |TN Classification 2020-04-20 08:20:08 [amye@NATIONALSCHOOLPRODUCTS.CO |Bid Notification

(JOHN C NOWELL) M

Newline Interactive TX Classification 2020-04-20 08:20:08 agorzela@newline-interactive.com Bid Notification
Nobelus TN Classification 2020-04-20 08:20:08 clayt.holt@nobelus.com Bid Notification

North America Procurement co Self Invited 2020-04-23 07:09:51 sourcemanagement@napc.me Bid Answer

Council

North America Procurement co Self Invited 2020-04-24 10:16:56 sourcemanagement@napc.me Bid Answer

Council

North America Procurement co Self Invited 2020-05-01 07:09:35 sourcemanagement@napc.me Bid Answer

Council

North America Procurement co Self Invited 2020-05-01 07:17:35 sourcemanagement@napc.me Bid Answer

Council

North America Procurement co Self Invited 2020-05-04 10:06:51 sourcemanagement@napc.me Bid Answer

Council

North America Procurement co Self Invited 2020-05-04 10:36:00 sourcemanagement@napc.me Addendum Notification
Council

North America Procurement co Self Invited 2020-05-04 13:27:18 sourcemanagement@napc.me Bid Answer

Council

North America Procurement co Self Invited 2020-05-04 13:43:00 sourcemanagement@napc.me Addendum Notification
Council

North America Procurement co Self Invited 2020-05-08 07:23:15 sourcemanagement@napc.me Bid Answer

Council

North America Procurement co Self Invited 2020-05-08 07:50:00 sourcemanagement@napc.me Addendum Notification
Council

NOVEL ELECTRONIC DESIGNS, |IL Classification 2020-04-20 08:20:08 durwin@BuzzerSystems.com Bid Notification

INC

Onvia WA Self Invited 2020-04-23 07:09:51 sourcemanagement2@onvia.com Bid Answer

Onvia WA Self Invited 2020-04-24 10:16:56 sourcemanagement2@onvia.com Bid Answer

Onvia WA Self Invited 2020-05-01 07:09:35 sourcemanagement2@onvia.com Bid Answer

Onvia WA Self Invited 2020-05-01 07:17:35 sourcemanagement2@onvia.com Bid Answer

Onvia WA Self Invited 2020-05-04 10:06:51 sourcemanagement2@onvia.com Bid Answer

Onvia WA Self Invited 2020-05-04 10:36:00 sourcemanagement2@onvia.com Addendum Notification
Onvia WA Self Invited 2020-05-04 13:27:18 sourcemanagement2@onvia.com Bid Answer

Onvia WA Self Invited 2020-05-04 13:43:00 sourcemanagement2@onvia.com Addendum Notification
Onvia WA Self Invited 2020-05-08 07:23:15 sourcemanagement2@onvia.com Bid Answer

Onvia WA Self Invited 2020-05-08 07:50:00 sourcemanagement2@onvia.com Addendum Notification




ORIGO Education, Inc MO Classification 2020-04-20 08:20:08 adoption@origomath.com Bid Notification

Pacific OneSource CA Classification 2020-04-20 08:20:08 matt.jenkins@schooltechsupply.com Bid Notification

Pala Supply Company, Inc TX Classification 2020-04-20 08:20:08  [larryjost@sbcglobal.net Bid Notification

PCMG, Inc. VA Classification 2020-04-20 08:20:08 sledbids@pcmg.com Bid Notification

PCMG, Inc. DBA Global GovEd OH Classification 2020-04-20 08:20:08 penny.musser@pcmg.com Bid Notification

Pitsco, Inc KS Classification 2020-04-20 08:20:08 awatson@pitsco.com Bid Notification

Pocket Full of Therapy NJ Classification 2020-04-20 08:20:08 orders@pfot.com Bid Notification

Primary Concepts CA Classification 2020-04-20 08:20:08  [teresa@primaryconcepts.com Bid Notification

Prime Educational Products, LLC |OH Classification 2020-04-20 08:20:08 info@geyerinstructional.com Bid Notification

PRO SOUND, INC FL Classification 2020-04-20 08:20:08 Jevans@prosound.net Bid Notification

Pro Sound, Inc. - dba, Pro Sound |FL Classification 2020-04-20 08:20:08 rhill@prosound.net Bid Notification

& Video

Pyramid Paper Company FL Classification 2020-04-20 08:20:08  |biddept@pyramidsp.com Bid Notification

REALLY GOOD STUFF CT Classification 2020-04-20 08:20:08 |bidsupport@reallygoodstuff.com Bid Notification

Refurble IL Classification 2020-04-20 08:20:08 mike@refurble.com Bid Notification

Renaissance Learning, Inc. WI Classification 2020-04-20 08:20:08 askproposals@renaissance.com Bid Notification

Royal Media Network MD Classification 2020-04-20 08:20:08  [|jojo@royalimagingsolutions.com,eddie@r |Bid Notification
oyalimagingsolutions.com,kristofferson@
royalimagingsolutions.com,PIA@ROYALI
MAGINGSOLUTIONS.COM,Evado@royali
magingsolutions.com,christian.a@royalim
agingsolutions.com,regielynne@royalima
gingsolutions.com,john.rick@royalimagin
gsolutions.com,khrissaliz@royalimagings
olutions.com

Royal Media Network Inc. MD Classification 2020-04-20 08:20:08  [lorence@royalimagingsolutions.com Bid Notification

Saddleback Educational CA Classification 2020-04-20 08:20:08  [bids@sdlback.com Bid Notification

Publishing

SAFETY SUPPLY INC TX Classification 2020-04-20 08:20:08  |shelley@SAFETYSUPPLYINC.COM Bid Notification

School Specialty WI Classification 2020-04-20 08:20:08  [bidnotices@schoolspecialty.com Bid Notification

School Wholesale Supplies LLC  |TN Self Invited 2020-04-23 07:09:51 jpdas@eii-usa.com Bid Answer

School Wholesale Supplies LLC  |TN Self Invited 2020-04-24 10:16:56  |jpdas@eii-usa.com Bid Answer

School Wholesale Supplies LLC  |TN Self Invited 2020-05-01 07:09:35 jpdas@eii-usa.com Bid Answer

School Wholesale Supplies LLC  |TN Self Invited 2020-05-01 07:17:35 jpdas@eii-usa.com Bid Answer

School Wholesale Supplies LLC  |TN Self Invited 2020-05-04 10:06:51 jpdas@eii-usa.com Bid Answer

School Wholesale Supplies LLC  |TN Self Invited 2020-05-04 10:36:00  |jpdas@eii-usa.com Addendum Notification

School Wholesale Supplies LLC  |TN Self Invited 2020-05-04 13:27:18  |jpdas@eii-usa.com Bid Answer

School Wholesale Supplies LLC  |TN Self Invited 2020-05-04 13:43:00 |jpdas@eii-usa.com Addendum Notification

School Wholesale Supplies LLC  |TN Self Invited 2020-05-08 07:23:15 jpdas@eii-usa.com Bid Answer

School Wholesale Supplies LLC  |TN Self Invited 2020-05-08 07:50:00 |jpdas@eii-usa.com Addendum Notification

SmartProcure FL Self Invited 2020-04-23 07:09:51 rbjornsson@smartprocure.us Bid Answer

SmartProcure FL Self Invited 2020-04-24 10:16:56 rbjornsson@smartprocure.us Bid Answer

SmartProcure FL Self Invited 2020-05-01 07:09:35 rbjornsson@smartprocure.us Bid Answer

SmartProcure FL Self Invited 2020-05-01 07:17:35 rbjornsson@smartprocure.us Bid Answer

SmartProcure FL Self Invited 2020-05-04 10:06:51 rbjornsson@smartprocure.us Bid Answer

SmartProcure FL Self Invited 2020-05-04 10:36:00 rbjornsson@smartprocure.us Addendum Notification

SmartProcure FL Self Invited 2020-05-04 13:27:18 rbjornsson@smartprocure.us Bid Answer

SmartProcure FL Self Invited 2020-05-04 13:43:00 rbjornsson@smartprocure.us Addendum Notification

SmartProcure FL Self Invited 2020-05-08 07:23:15 rbjornsson@smartprocure.us Bid Answer

SmartProcure FL Self Invited 2020-05-08 07:50:00 rbjornsson@smartprocure.us Addendum Notification

Southern Science Supply TX Classification 2020-04-20 08:20:08 carol@southernsciencesupply.com Bid Notification

SpecialNeedsWare, Inc NJ Classification 2020-04-20 08:20:08 [jeffstillman@oneder.com Bid Notification

Standard Supply Electronics UT Classification 2020-04-20 08:20:08 mike@ballardsupply.com Bid Notification

Sticha Brothers LTD WI Classification 2020-04-20 08:20:08  |george@sosonic.com Bid Notification

Sunburst Digital IL Classification 2020-04-20 08:20:08  [bids@sunburst.com Bid Notification

Sunset Survival & First Aid, Inc. |CA Classification 2020-04-20 08:20:08 info@sunsetsurvival.com Bid Notification

Superior Access Solutions MN Classification 2020-04-20 08:20:08  |govsales@sa-solutions.com Bid Notification

Sweet Pipes TX Classification 2020-04-20 08:20:08 sales@sweetpipes.com Bid Notification

Technology Edcuation Concepts, |NH Classification 2020-04-20 08:20:08 sales@tecedu.com Bid Notification

Inc.

Teltex, Inc. MO Classification 2020-04-20 08:20:08 jeff@teltex.com Bid Notification

Teltex, Inc. MO Classification 2020-04-23 07:09:51 jeff@teltex.com Bid Answer

Teltex, Inc. MO Classification 2020-04-24 10:16:56 jeff@teltex.com Bid Answer

Teltex, Inc. MO Classification 2020-05-01 07:09:35 jeff@teltex.com Bid Answer

Teltex, Inc. MO Classification 2020-05-01 07:17:35 jeff@teltex.com Bid Answer

Teltex, Inc. MO Classification 2020-05-04 10:06:51 jeff@teltex.com Bid Answer

Teltex, Inc. MO Classification 2020-05-04 10:36:00 jeff@teltex.com Addendum Notification

Teltex, Inc. MO Classification 2020-05-04 13:27:18 jeff@teltex.com Bid Answer

Teltex, Inc. MO Classification 2020-05-04 13:43:00 jeff@teltex.com Addendum Notification

Teltex, Inc. MO Classification 2020-05-08 07:23:15 jeff@teltex.com Bid Answer




Teltex, Inc. MO Classification 2020-05-08 07:50:00 jeff@teltex.com Addendum Notification
The Educational Outback AK Classification 2020-04-20 08:20:08 educationaloutback@yahoo.com Bid Notification

The J Paul Company TX Classification 2020-04-20 08:20:08 Lindsay@jpaulco.com Bid Notification

The Library Store, Inc. IL Classification 2020-04-20 08:20:08 districtbids@thelibrarystore.com Bid Notification
Theatrical Media Services, Inc NE Classification 2020-04-20 08:20:08 pfranks@tmsomaha.com Bid Notification
Theatrical Media Services, Inc NE Classification 2020-04-23 07:09:51 pfranks@tmsomaha.com Bid Answer

Theatrical Media Services, Inc NE Classification 2020-04-24 10:16:56 pfranks@tmsomaha.com Bid Answer

Theatrical Media Services, Inc NE Classification 2020-05-01 07:09:35 pfranks@tmsomaha.com Bid Answer

Theatrical Media Services, Inc NE Classification 2020-05-01 07:17:35 pfranks@tmsomaha.com Bid Answer

Theatrical Media Services, Inc NE Classification 2020-05-04 10:06:51 pfranks@tmsomaha.com Bid Answer

Theatrical Media Services, Inc NE Classification 2020-05-04 10:36:00 pfranks@tmsomaha.com Addendum Notification
Theatrical Media Services, Inc NE Classification 2020-05-04 13:27:18 pfranks@tmsomaha.com Bid Answer

Theatrical Media Services, Inc NE Classification 2020-05-04 13:43:00 pfranks@tmsomaha.com Addendum Notification
Theatrical Media Services, Inc NE Classification 2020-05-08 07:23:15 pfranks@tmsomaha.com Bid Answer

Theatrical Media Services, Inc NE Classification 2020-05-08 07:50:00 pfranks@tmsomaha.com Addendum Notification
Therapro, Inc. MA Classification 2020-04-20 08:20:08  |kcotr@therapro.com Bid Notification
Tierney Brothers MN Classification 2020-04-20 08:20:08 melissaspears@tierneybrothers.com Bid Notification
Tierney Brothers MN Self Invited 2020-04-23 07:09:51 chrisjensen@tierneybrothers.com Bid Answer

Tierney Brothers MN Self Invited 2020-04-24 10:16:56 chrisjensen@tierneybrothers.com Bid Answer

Tierney Brothers MN Self Invited 2020-05-01 07:09:35 chrisjensen@tierneybrothers.com Bid Answer

Tierney Brothers MN Self Invited 2020-05-01 07:17:35 chrisjensen@tierneybrothers.com Bid Answer

Tierney Brothers MN Self Invited 2020-05-04 10:06:51 chrisjensen@tierneybrothers.com Bid Answer

Tierney Brothers MN Self Invited 2020-05-04 10:36:00 chrisjensen@tierneybrothers.com Addendum Notification
Tierney Brothers MN Self Invited 2020-05-04 13:27:18 chrisjensen@tierneybrothers.com Bid Answer

Tierney Brothers MN Self Invited 2020-05-04 13:43:00 chrisjensen@tierneybrothers.com Addendum Notification
Tierney Brothers MN Self Invited 2020-05-08 07:23:15 chrisjensen@tierneybrothers.com Bid Answer

Tierney Brothers MN Self Invited 2020-05-08 07:50:00 chrisjensen@tierneybrothers.com Addendum Notification
Tierney Brothers Inc. MN Classification 2020-04-20 08:20:08 missyjohnson@tierneybrothers.com Bid Notification
Tierney Brothers Inc. MN Classification 2020-04-23 07:09:51 missyjohnson@tierneybrothers.com Bid Answer

Tierney Brothers Inc. MN Classification 2020-04-24 10:16:56 missyjohnson@tierneybrothers.com Bid Answer

Tierney Brothers Inc. MN Classification 2020-05-01 07:09:35 missyjohnson@tierneybrothers.com Bid Answer

Tierney Brothers Inc. MN Classification 2020-05-01 07:17:35 missyjohnson@tierneybrothers.com Bid Answer

Tierney Brothers Inc. MN Classification 2020-05-04 10:06:51 missyjohnson@tierneybrothers.com Bid Answer

Tierney Brothers Inc. MN Classification 2020-05-04 10:36:00 missyjohnson@tierneybrothers.com Addendum Notification
Tierney Brothers Inc. MN Classification 2020-05-04 13:27:18 missyjohnson@tierneybrothers.com Bid Answer

Tierney Brothers Inc. MN Classification 2020-05-04 13:43:00 missyjohnson@tierneybrothers.com Addendum Notification
Tierney Brothers Inc. MN Classification 2020-05-08 07:23:15 missyjohnson@tierneybrothers.com Bid Answer

Tierney Brothers Inc. MN Classification 2020-05-08 07:50:00 missyjohnson@tierneybrothers.com Addendum Notification
Tower Products INC dba NY Classification 2020-04-20 08:20:08 edusales@markertek.com Bid Notification
Markertek

Tri State Camera NY Classification 2020-04-20 08:20:08 shmayaf@tristatecamera.com Bid Notification

TWA, dba Digital Video Midwest [KS Classification 2020-04-20 08:20:08 info@digitalvideomidwest.com Bid Notification

Ultra Inc SD Classification 2020-05-18 10:48:46  [gcornell@connectingpoint.biz Bid Notification

Ultra Inc. ND Classification 2020-04-20 08:20:08  |tschatz@connectingpoint.biz Bid Notification

Ultra Inc. ND Classification 2020-04-23 07:09:51 tschatz@connectingpoint.biz Bid Answer

Ultra Inc. ND Classification 2020-04-24 10:16:56  [tschatz@connectingpoint.biz Bid Answer

Ultra Inc. ND Classification 2020-05-01 07:09:35 tschatz@connectingpoint.biz Bid Answer

Ultra Inc. ND Classification 2020-05-01 07:17:35 tschatz@connectingpoint.biz Bid Answer

Ultra Inc. ND Classification 2020-05-04 10:06:51 tschatz@connectingpoint.biz Bid Answer

Ultra Inc. ND Classification 2020-05-04 10:36:00  [tschatz@connectingpoint.biz Addendum Notification
Ultra Inc. ND Classification 2020-05-04 13:27:18  [tschatz@connectingpoint.biz Bid Answer

Ultra Inc. ND Classification 2020-05-04 13:43:00  |[tschatz@connectingpoint.biz Addendum Notification
Ultra Inc. ND Classification 2020-05-08 07:23:15 tschatz@connectingpoint.biz Bid Answer

Ultra Inc. ND Classification 2020-05-08 07:50:00  |[tschatz@connectingpoint.biz Addendum Notification
Value Retail Group Inc. FL Classification 2020-04-20 08:20:08 mweb72@yahoo.com Bid Notification

VSA, Inc. NE Classification 2020-04-20 08:20:08 andrea@vsal.com Bid Notification

VSA, Inc. NE Classification 2020-04-20 08:20:08 lora@vsal.com Bid Notification

VSA, Inc. NE Classification 2020-04-20 08:20:08 danny@vsal.com Bid Notification

W. Oscar Neuhaus Memorial TX Classification 2020-04-20 08:20:08  [lshepherd@neuhaus.org Bid Notification
Foundation

WASHINGTON MUSIC SALES MD Classification 2020-04-20 08:20:08  [bids@chucklevins.com Bid Notification
CENTER, INC.

Westlake Pro CA Classification 2020-04-20 08:20:08  |jeffp@westlakepro.com Bid Notification




Access Report
Agency

Bid Number

Bid Title

Cooperative Purchasing Connection

211

Sound Amplification Solutions

Vendor Name

Accessed First Time

Most Recent Access

Documents

Most Recent Response
Date

Ultra Inc.

2020-04-20 11:53 AM CDT

2020-05-13 01:33 PM CDT

RFP #21.1 - Sound Amplification
Solutions_Amended05082020.pdf

RFP #21.1 - Vendor Forms &
Signatures_Amended05042020.pdf

RFP #21.1 - Vendor Questionnaire.docx

RFP #21.1 - General Terms and Conditions.pdf
RFP #21.1 - Pricing Schedule.xlsx

RFP #21.1 - Sound Amplification
Solutions_Amended05042020.pdf

RFP #21.1 - Vendor Forms & Signatures.pdf
RFP #21.1 - Sound Amplification Solutions.pdf

NATIONAL SCHOOL PRODUCTS
(JOHN C NOWELL)

2020-04-20 09:23 AM CDT

2020-04-20 09:23 AM CDT

Audio Enhancement

2020-04-22 11:17 AM CDT

2020-05-20 09:51 AM CDT

RFP #21.1 - Sound Amplification
Solutions_Amended05082020.pdf

RFP #21.1 - Vendor Forms &
Signatures_Amended05042020.pdf

RFP #21.1 - Sound Amplification
Solutions_Amended05042020.pdf

RFP #21.1 - Vendor Forms & Signatures.pdf
RFP #21.1 - Pricing Schedule.xlsx

RFP #21.1 - Vendor Questionnaire.docx

RFP #21.1 - General Terms and Conditions.pdf
RFP #21.1 - Sound Amplification Solutions.pdf

2020-05-20 09:50 AM CDT

Garden Valley Technologies

2020-05-11 09:20 AM CDT

2020-05-11 09:20 AM CDT

Audio Visual Innovations, Inc

2020-04-21 12:35 PM CDT

2020-05-08 12:16 PM CDT

RFP #21.1 - Sound Amplification
Solutions_Amended05082020.pdf
RFP #21.1 - Vendor Forms &
Signatures_Amended05042020.pdf
RFP #21.1 - Vendor Forms &
Signatures_Amended05042020.pdf
RFP #21.1 - Sound Amplification
Solutions_Amended05042020.pdf
RFP #21.1 - Pricing Schedule.xlsx

Lightspeed Technologies, Inc.

2020-04-20 11:06 AM CDT

2020-05-20 10:24 AM CDT

RFP #21.1 - Sound Amplification
Solutions_Amended05082020.pdf

RFP #21.1 - Vendor Forms &
Signatures_Amended05042020.pdf

RFP #21.1 - Vendor Forms &
Signatures_Amended05042020.pdf

RFP #21.1 - Sound Amplification
Solutions_Amended05042020.pdf

RFP #21.1 - Vendor Forms & Signatures.pdf
RFP #21.1 - Pricing Schedule xlsx

RFP #21.1 - Vendor Questionnaire.docx

RFP #21.1 - General Terms and Conditions.pdf
RFP #21.1 - Sound Amplification Solutions.pdf

2020-05-19 12:48 PM CDT

SO

2020-04-20 12:35 PM CDT

2020-04-20 12:35 PM CDT

Alamo Music Center, Inc.

2020-04-25 04:34 AM CDT

2020-05-04 02:52 PM CDT

RFP #21.1 - Pricing Schedule.xlsx
RFP #21.1 - General Terms and Conditions.pdf

DP Consulting, LLC

2020-04-20 06:04 PM CDT

2020-04-20 06:04 PM CDT

Affinitech Inc

2020-04-20 09:27 AM CDT

2020-04-23 09:06 AM CDT

RFP #21.1 - Vendor Forms & Signatures.pdf
RFP #21.1 - Vendor Questionnaire.docx

RFP #21.1 - General Terms and Conditions.pdf
RFP #21.1 - Pricing Schedule.xlsx

RFP #21.1 - Sound Amplification Solutions.pdf

B & H Foto & Electronics Corp.

2020-04-28 02:23 PM CDT

2020-04-28 02:23 PM CDT

RFP #21.1 - Pricing Schedule.xlsx

AUDIO VISUAL AIDS CORP 2020-04-20 03:13 PM CDT 2020-04-20 03:13 PM CDT

Dodge Data & Analytics 2020-04-20 12:20 PM CDT 2020-05-19 04:31 PM CDT

AVES AUDIO VISUAL SYSTEMS, [2020-04-20 10:31 AM CDT 2020-04-20 10:31 AM CDT

INC.

LIGHTSPEED TECHNOLOGIES, [2020-04-24 04:48 PM CDT 2020-05-04 11:46 AM CDT RFP #21.1 - Vendor Forms & Signatures.pdf
INC.-MN, ND, SD RFP #21.1 - Pricing Schedule.xlsx

RFP #21.1 - Vendor Questionnaire.docx
RFP #21.1 - General Terms and Conditions.pdf
RFP #21.1 - Sound Amplification Solutions.pdf




Audio Resource Group

2020-04-20 09:25 AM CDT

2020-04-24 11:03 AM CDT

RFP #21.1 - General Terms and Conditions.pdf
RFP #21.1 - Sound Amplification Solutions.pdf
RFP #21.1 - Pricing Schedule xlsx

Tierney Brothers Inc.

2020-04-20 09:23 AM CDT

2020-04-20 09:24 AM CDT

RFP #21.1 - Sound Amplification Solutions.pdf

Onvia

2020-04-20 01:33 PM CDT

2020-05-19 02:57 PM CDT

RFP #21.1 - Sound Amplification
Solutions_Amended05082020.pdf

RFP #21.1 - Vendor Forms &
Signatures_Amended05042020.pdf

RFP #21.1 - Vendor Forms &
Signatures_Amended05042020.pdf

RFP #21.1 - Sound Amplification
Solutions_Amended05042020.pdf

RFP #21.1 - Vendor Forms & Signatures.pdf
RFP #21.1 - Pricing Schedule.pdf

RFP #21.1 - Vendor Questionnaire.pdf

RFP #21.1 - General Terms and Conditions.pdf
RFP #21.1 - Sound Amplification Solutions.pdf

Ultra Inc

2020-05-18 10:03 AM CDT

2020-05-20 09:52 AM CDT

RFP #21.1 - Sound Amplification
Solutions_Amended05082020.pdf
RFP #21.1 - Vendor Forms &
Signatures_Amended05042020.pdf
RFP #21.1 - Pricing Schedule.xlsx

2020-05-20 09:50 AM CDT

School Wholesale Supplies LLC

2020-04-23 07:13 AM CDT

2020-05-07 02:57 AM CDT

RFP #21.1 - Sound Amplification Solutions.pdf

Theatrical Media Services, Inc

2020-04-20 09:26 AM CDT

2020-05-04 12:04 PM CDT

RFP #21.1 - Sound Amplification
Solutions_Amended05042020.pdf

RFP #21.1 - General Terms and Conditions.pdf
RFP #21.1 - Sound Amplification Solutions.pdf

School Specialty

2020-04-20 09:25 AM CDT

2020-04-20 09:25 AM CDT

Tierney Brothers

2020-04-20 12:08 PM CDT

2020-04-20 04:20 PM CDT

RFP #21.1 - Pricing Schedule.xlsx
RFP #21.1 - General Terms and Conditions.pdf
RFP #21.1 - Sound Amplification Solutions.pdf

Teltex, Inc.

2020-04-20 03:10 PM CDT

2020-04-20 03:12 PM CDT

RFP #21.1 - Pricing Schedule.xlsx
RFP #21.1 - Sound Amplification Solutions.pdf

Marco Technologies, LLC

2020-04-28 12:06 PM CDT

2020-05-19 07:44 PM CDT

RFP #21.1 - Sound Amplification
Solutions_Amended05082020.pdf

RFP #21.1 - Vendor Forms &
Signatures_Amended05042020.pdf

RFP #21.1 - Vendor Forms &
Signatures_Amended05042020.pdf

RFP #21.1 - Sound Amplification
Solutions_Amended05042020.pdf

RFP #21.1 - Vendor Forms & Signatures.pdf
RFP #21.1 - Pricing Schedule.xlsx

RFP #21.1 - Vendor Questionnaire.docx

RFP #21.1 - General Terms and Conditions.pdf
RFP #21.1 - Sound Amplification Solutions.pdf

2020-05-19 07:43 PM CDT

North America Procurement
Council

2020-04-22 05:58 AM CDT

2020-05-12 05:49 AM CDT

RFP #21.1 - Sound Amplification
Solutions_Amended05042020.pdf
RFP #21.1 - Sound Amplification Solutions.pdf

SmartProcure

2020-04-20 10:16 AM CDT

2020-05-14 05:40 AM CDT

RFP #21.1 - Sound Amplification
Solutions_Amended05082020.pdf

RFP #21.1 - Vendor Forms &
Signatures_Amended05042020.pdf

RFP #21.1 - Pricing Schedule.xlsx

RFP #21.1 - Vendor Questionnaire.docx

RFP #21.1 - General Terms and Conditions.pdf
RFP #21.1 - Vendor Forms &
Signatures_Amended05042020.pdf

RFP #21.1 - Sound Amplification
Solutions_Amended05042020.pdf

RFP #21.1 - Vendor Forms & Signatures.pdf
RFP #21.1 - Sound Amplification Solutions.pdf
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COOPERATIVE
2L
CONNECTION

General Comments:

General Attachments:

Cooperative Purchasing Connection
Tabulation Report RFP #21.1 - Sound Amplification
Solutions
Vendor: Audio Enhancement

2019 Audio Concept Brochure Print.pdf
Completed Marketing Plan.pdf

Completed Pricing Schedule.xlsx

Completed Vendor Questionnaire.docx

EPIC System Brochure DC-40652.06 AND Print.pdf
Insurance Documents.pdf

SAFE Concept Flyer DC-40420 Print.pdf
Signed Bond.pdf

Signed Vendor Forms.pdf

UT-Certificate of Good Standing 2020.pdf
VIEWpath Brochure 2019 DC-40130 Print.pdf

| Purchase-

Page 1 of 1



THE AMERICAN INSTITUTE OF ARCHITECTS

AlA Document A310
Bid Bond

KNOW ALL MEN BY THESE PRESENTS, THAT WE _Audio Enhancement, Inc.

9858 South Audio Drive West Jordan uT 84081
&s Principal, hereinafter called the Principal, and Philadelphia Indemnity Insurance Company
One Bala Plaza East, Suite 100 Bala Cynwyd PA 19004-1403

a corporation duly organized under the laws ofthe State of PA
as Surety, hereinafier called the Surety, are held and firmly bound unto Cooperative Purchasing Contract

1001 East Mount Faith Ave. Fergus Falls MN 58537
as Obligee, hereinafter called the Obligee, in the sum of  Two Thousand Five Hundred Dollars and 00/100

Dollars ($ $2,500.00 )

for the payment of which sum well and truly {0 be made, the said Principal and the said Surety, bind ourseives, our heirs,
executors, administrators, successors and assigns, jointly and severally, firmly by these presents,

WHEREAS, the Principal has submitied a bid for Sound Amplification Solutions - Project No.: 21.1

NOW, THEREFORE, if the Obligee shall accept the bid of the Principal and the Principal shall enter into a Contract with
the Obligee in accordance with the terms of such bid, and give such bond or bonds as may be specified in the bidding or
Contract Documents with good and sufficient surety for the faithful performance of such Contract and for the prompt
payment of labor and materials furnished in the prosecution thereof, or in the event of the failure of the Principal to enter
such Contract and give such bond or bonds, if the Principal shall pay to the Obligee the difference not to exceed the
penalty hereof between the amount specified in said bid and such larger amount for which the Obligee may in good faith
contract with another party to perform the Work covered by said bid, then this obligation shall be null and void, otherwise
to remain in full force and effect.

Signed and sealed this 20th day of May , 2020
: / Audio Enhancement, Inc.
(Principal) (Seal)
,M/ ¥ Z Z
8 :
T = (Title)

n-Faf% D.Mosholder ~~ ~ U Zr (THey & g
Fa .“ﬂ”r . .

= - 2 -I" (“J J“;-‘kb‘;‘?

AIA DOCUMENT A310 @ BID BOND @ AIA @ FEBRUARY 1970 ED. ® THE AMERICAN et

INSTITUTE OF ARCHITECTS, 1735 N.Y. AVE., N.W., WASHINGTON, D.C. 20006 o, Pl A0
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PHILADELPHIA INDEMNITY INSURANCE COMPANY
One Bala Plaza, Suite 100
Bala Cynwyd. PA 19004-0950

Power of Attorney

KNOW ALL PERSONS BY THESE PRESENTS: That PHILADELPHIA INDEMNITY INSURANCE COMPANY (the Company), a corporation organized and
existing under the laws of the Commonwealth of Pennsylvania, does hereby constitute and appoint Laura D. Mosholder, Edward M. Clark and Don Bramiage of
Niclson Hoover & Company d/b/a Nielson Mosholder & Associates, its true and lawful Attorney-in-fact with full authority to execute on its behalf bonds,
undertakings, recognizances and other contracts of indemnity and writings obligatory in the nature thereof, issued in the course of its business and to bind the Company
thereby, in an amount not to exceed $25,000.000.

This Power of Attomney is granted and is signed and scaled by facsimile under and by the sutherity of the following Resolution adopted by the Board of Directors of
PHILADELPHIA INDEMNITY INSURANCE COMPANY on the 14" of November. 2016.

RESOLVED: That the Board of Directors hereby authorizes the President or any Vice President of the
Company: (1) Appoint Attorney(s) in Fact ond authorize the Attorney(s) in Fact 10
execute on behalf of the Company bonds and undertakings, contracts of indemnity and
other writings obligatory in the nature thercof and to attach the seal of the Company
thereto; and (2) to remove, at any time. any such Attomey-in-Fact and revoke the
authority given. And, be it

FURTHER

RESOLVED: That the signatures of such officers and the seal of the Company may be affixed to any
such Power of Attomey or certificate relating thereto by facsimile, and any such Power of
Attorney so executed and cerlified by facsimile signatures and facsimile seal shall be
valid and binding upon the Company in the [utute with respect to any bond or
undertaking to which i1 is attached.

IN TESTIMONY WHEREOF, PHILADELPHIA INDEMNITY INSURANCE COMPANY HAS CAUSED THIS INSTRUMENT TO BE SIGNED AND ITS
CORPORATE SEALTO BE AFFIXED BY ITS AUTHORIZED OFFICE THIS 27™ DAY OF OCTOBER. 2017,

S ‘FI
(Seal)

Robert D. O*Lenry Jr.. President & CEQ
Philadelphia Indemnity [nsurance Company

On this 27" day of October, 2017. before me came the individual who executed the preceding instrument, to me personally known, and being by me duly sworn spid
that he is the therein described und authorized officer of the PHILADELPHIA INDEMNITY INSURANCE COMPANY; that the seal affixed to said instrament is
the Corporate scal of said Company; that the said Corporate Seal and his signature were duly affixed.

Notary Public: WW\W

Couty
My Commemon Expaet Sepl 25 20301

o = residing at: Bala Cynwyd, PA
{Notary Seal)
My commission expires: September 25,2021

I, Edward Sayago, Corporate Secretary of PHILADELPHIA INDEMNITY INSURANCE COMPANY. do hereby certify that the foregoing resolution of the Board of
Directors and this Power of Attorney issued pursuant thereto on this 27 day of October, 2017 are true and comect and are still in full force and effect. I do further
certify thal Robent D. O'Leary Jr., who executed the Power of Attorney as President. was on the date of execution of the aitached Power of Attomney the duly elected
President of PHILADELPHIA INDEMNITY INSURANCE COMPANY,

Tn Testimony Whereof | have subscribed my name and affixed the facsimile seal of each Company this __ 20th day of May ,2020

EQH.?;'J‘F

Edward Sayago, Corporate Secretary
PHILADELPHIA INDEMNITY INSURANCE COMPANY
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76-06590-28-34 Date Entered: 05/14/2020

Policy Number:
DATE (MM/DD/YYYY)

: ) ®
ACORD CERTIFICATE OF LIABILITY INSURANCE 1 2000

THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS
CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES
BELOW. THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURER(S), AUTHORIZED
REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER.

IMPORTANT: If the certificate holder is an ADDITIONAL INSURED, the policy(ies) must have ADDITIONAL INSURED provisions or be endorsed.
If SUBROGATION IS WAIVED, subject to the terms and conditions of the policy, certain policies may require an endorsement. A statement on
this certificate does not confer rights to the certificate holder in lieu of such endorsement(s).

PRODUCER CONTACT
Troy G. Ricks Insurance Agency NAME.
) PHONE ~ ™ (801)964-0099 PAX oy (801)955-1200
2030 W 5400 S Ty - =2k
) ADDREss: tayler . tricks@farmersagency.com
Taylorsville, UT 84129
INSURER(S) AFFORDING COVERAGE NAIC #
INSURER A : Farmers Insurance Group 21652
nsureo  Audio Enhancement Inc. INsurer B : Mid Century Insurance Company 21687
INSURER C : o°
9858 S 6150 W INSURERD :
West Jordan, UT 84041 INSURERE :
INSURER F :

COVERAGES CERTIFICATE NUMBER: REVISION NUMBER:

THIS IS TO CERTIFY THAT THE POLICIES OF INSURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOD
INDICATED. NOTWITHSTANDING ANY REQUIREMENT, TERM OR CONDITION OF ANY CONTRACT OR OTHER DOCUMENT WITH RESPECT TO WHICH THIS
CERTIFICATE MAY BE ISSUED OR MAY PERTAIN, THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREIN IS SUBJECT TO ALL THE TERMS,
EXCLUSIONS AND CONDITIONS OF SUCH POLICIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAIMS.

TNSR ADDL|SUBR POLICY EFF POLICY EXP
LTR TYPE OF INSURANCE INSD | WvD POLICY NUMBER (MM/DD/YYYY) | (MM/DD/YYYY) LIMITS
| coMMERCIAL GENERAL LIABILITY EACH OCCURRENCE $ 1,000,000
DAMAGE TO RENTED
A | CLAIMS-MADE |X| OCCUR PREMISES (Ea occurrence) $ 100 i 000
X Per F’r‘Oj ect 76-06590-28-34 6/15/2019 6/15/2021 MED EXP (Any one person) $ 5,000
|| PERSONAL & ADV INJURY $ 1,000,000
GEN'L AGGREGATE LIMIT APPLIES PER: GENERAL AGGREGATE $ 2,000,000
X | PoLicy |:| RO |:| Loc PRODUCTS - COMP/OP AGG | $ 2,000,000
OTHER: Prof. E & O $ 1,000,000
AUTOMOBILE LIABILITY &2"’;?%%203'”&5 LimiT $ 1,000,000
ANY AUTO BODILY INJURY (Per person) | §
OWNED SCHEDULED -
K AUTOS ONLY AUTOS BODILY INJURY (Per accident) | $
HIRED NON-OWNED PROPERTY DAMAGE
B X AUTOS ONLY AUTOS ONLY 76-06590-28-34 671572019 671572021 (Per accident) $
$
B >< umBRELLALIAB N[ occur EACH OCCURRENCE $ 3,000,000
EXCESS LIAB CLAIMS-MADE AGGREGATE $
bED ‘ ‘ RETENTION § 76-60477-55-59 6/15/2019 6/15/2021 s
WORKERS COMPENSATION ><| PER OTH-
AND EMPLOYERS' LIABILITY YIN STATUTE ER 1500000
ANY PROPRIETOR/PARTNER/EXECUTIVE E.L. EACH ACCIDENT » s
C  |oFFICERIMEMBER EXCLUDED? I:I NIA 76-B06077263 6/24/2019 6/24/2021 $
(Mandatory in NH) E.L. DISEASE - EA EMPLOYEE| § 1,000,000
If yes, describe under
DESCRIPTION OF OPERATIONS below E.L. DISEASE - POLICY LIMIT | $ 1,000,000
B Leased Equipment 76-06590-28-34 6/15/2019 6/15/2021 LIMIT $50,000
DEDUCT IBLE $500.00
B [Cargo Coverage 50,000

DESCRIPTION OF OPERATIONS / LOCATIONS / VEHICLES (ACORD 101, Additional Remarks Schedule, may be attached if more space is required)
Certificate holder listed as addtional insured.

CERTIFICATE HOLDER CANCELLATION

SHOULD ANY OF THE ABOVE DESC RIBED POLICIES BE CANCELLED BEFORE
THE EXPIRATION DATE THEREOF, NOTICE WILL BE DELIVERED IN
ACCORDANCE WITH THE POLICY PROVISIONS.

Cooperative Purchasing Connection
1001 East Mount Faith Ave
Fergus Falls, MN 56537

AUTHORIZED REPRESENTATIVE

e ——

© 1988-2015 ACORD CORPORATION. All rights reserved.

ACORD 25 (2016/03) The ACORD name and logo are registered marks of ACORD
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Vendor Questionnaire
RFP #21.1 - Sound Amplification Solutions

Instructions
Contained herein is a questionnaire required by the Cooperative Purchasing Connection (CPC). Please note, while
some information is merely informational, some will be used during the evaluation and vetting process.

To submit the required forms, follow these steps:

1.
2.

3.
4,

5.

Read the document in its entirety.

Respondents must use the Vendor Questionnaire to its capacity. Attached exhibits and/or supplemental
information should be included only when requested (i.e. Marketing Plan).

Complete all questions.

Save all pages in the correct order to a_single PDF format titled “Vendor Questionnaire - Name of
Company’”.

Submit the Vendor Questionnaire, along with other required documents in Public Purchase.

The following sections will need to be completed before submission and submitted as one (1) single PDF
titled “Vendor Questionnaire - Name of Company”:

PN AW R

Company Information
Qualifications & Experience
Marketing & Partnership

Financials & Level of Support

Warranty
Industry-Specific Information

References
Additional Requirements*




Company Information

Audio Enhancement Inc.
Name of Company:

Company Address: 9858 South Audio Drive

City, State, Zip code: West Jordan UT 84081

Website: www.AudioEnhancement.com

Phone: 800-383-9362

Provide the following company contacts that will be working with this anticipated contract. Include name, email and
phone number(s).

Name Email Phone

General Manager Tim Beekman Jr. Tim.Beekman@AudioEnhancement.com 800-383-9362
Contract Manager Stacey Lignell Stacey.Lignell@AudioEnhancement.com 800-383-9362
Sales Manager Denton Anderson Denton.Anderson@AudioEnhancement.com 800-383-9362
Marketing Manager Chris Farnworth Chris.Farnworth@AudioEnhancement.com 800-383-9362
Customer Service Britney Swartzwelder Britney.Swartzwelder@AudioEnhancement.com | 800-383-9362
Manager

Account Manager(s) Samantha Jones Sam.Jones@AudioEnhancement.com 800-383-9362

List will be responsible for receiving updated membership lists.

Name Email Phone
Stacey Lignell Stacey.Lignell@AudioEnhancement.com | 800-383-9362
List who will be responsible for submitting sales reports and administrative fee payments every quarter.
Name Email Phone
JillCrane Jil.Crane@AudioEnhancement.com 800-383-9362
List who will be responsible for conducting audits as requested by CPC.
Name Email Phone
Mindy VanBibber Mindy.VanBibber@AudioEnhancement.com | 800-383-9362

Identify any business types/classifications that your company holds. *Submit documentation in PDF format to verify
business status.

x | Business Type/Classification x | Business Type/Classification
8(a) 8(a) Qualified Business SDB Small Disadvantaged Business
DBE Disadvantaged Business Enterprise SDVOB Service-Disabled Veteran Owned Business
HUB Historically Underutilized Business Zone SECTION 3 Section 3 Business Concern
MBE Minority-Owned Business Enterprise SSV Sole Source Vendor
MWBE  Minority Women-Owned Business Enterprise VBE Veteran-Owned Business Enterprise
SBE Small Business Enterprise WBE Woman-Owned Business Enterprise
Other; list name: x | None Apply




Qualifications & Experience 45 points)

1. Provide a brief background of your organization, including the year it was founded (1-2 paragraphs max.).
Audio Enhancement was founded in 1978 by Claudia Anderson around the simple idea that “learning begins with hearing.’
Having two hearing impaired children; the first Audio Enhancement systems were designed specifically for the hearing
impaired. Early in our history, technological advancements made it possible to also provide whole classroom sound
systems, benefiting all students. Audio Enhancement has been the innovator and leader in this field.

4

Audio Enhancement is committed to providing the highest level of customer service and support at every step in the
process. From the initial school walkthrough and scope of work creation, to the final teacher in-servicing and training.
Audio Enhancement is not just interested in being a technology provider.

2. Provide evidence of what your organization is doing to remain viable in the industry.

Audio Enhancement continues to add many products that support K-12 education. In 2009, we launched the SAFE system,
which allows the teacher, and admin staff to discreetly send an alert in the event of a classroom emergency. This system was
developed from educators requests for a solution to support them in the event of an emergency, whether it be a fight that
breaks out in their class, medical issues, to an intruder. The SAFE System provides them with the peace of mind and
knowledge that their alert has been seen, and help is on the way.

In 2010, we again added a products that support teachers to be able to share lessons, improve teaching practices, and
facilitate professional development. From this the VIEWpath System was born. VIEWpath (Video, Interaction, Education,
Window) is designed to allow the teacher to set a recording schedule, record on the fly, or remote into another classroom for
instruction. The VIEWpath system has made the “flipped classroom” an achievable methodology for all teachers. It has also
allowed teachers to reflect on their teaching, and to share their lessons with their peers, and their Professional Learning
Committees. One invaluable piece of the VIEWpath system is the Administrative staffs’ ability to conduct evaluations via
video, without changing the classroom dynamic. Through utilizing their VIEWpath video technology, evaluations can
become more flexible with the potential for improving the evaluation process.

In 2015, Audio Enhancement introduced Intercom, Paging and Bells into our product line up, with the EPIC System.
Through the integration of our MS500 Amplifier schools have a full duplex paging system in every classroom, as well as the
benefit of the teacher voice sound amplification. This digital system is easily navigated, and makes adjusting your Bells, and
emergency alerts seamless, and hassle free.

3. Describe your customer retention (i.e. customers who are served that continue to be repeat customers).

Audio Enhancement has been lucky to work with hundreds of school districts across the US, and Canada. Keeping our
customers happy is a top priority for Audio Enhancement, we do this by providing a strong product, with a great warranty.
Our customers return to us for the quality they can expect from Audio Enhancement. We continue to support these
customers by providing upgrade programs when new technology is available, assisting in design for new school sites in
their district, and making sure their systems stay up and running with available yearly “health checks” of their audio, safety,
and intercom products.

4. Describe the number of agencies your organization, on average, provides sound amplification solutions for
each year in CPC’s tri-state area of Minnesota, North Dakota and South Dakota?

Within these states Audio Enhancement provides audio systems and services to over 70 districts between the states listed.

5. Isyour organization able to service all areas within CPC’s tri-state area?

X Yes No

If NO, explain why your organization is not able to service a particular area and/or state.



6. List the other contracts you have in place that could be accessed by our membership for your products (e.g.
other consortiums) in the tri-state area?

Sourcewell

PEPPM

NASPO

Tips Taps

7. Provide a list of governmental, educational, and cooperative contracts that your company holds outside CPC'’s
tri-state area.

Sourcewell

PEPPM

NASPO

Tips Taps

UT State Contract

NY State Contract

MS State Contract

OETC Contract

MEEC Contract

REMC

8. Describe any “added value” attributes being offered to CPC and its participating agencies when purchasing
through your company.
Working directly with a manufacturer can provide significant advantages. Audio Enhancement has been leading the
classroom sound enhancement market for more than forty years. With this experience and reliability, Audio Enhancement
can provide two key benefits for those using the CPC. First, Audio Enhancement is in full control of the warranty service
and repair experience. This support can be provided both on site and when a product needs to be returned to our repair
facility. Should there be a need for any repairs/replacement on any of the Audio Enhancement products, Audio
Enhancement will carry out those repairs directly, not relying on a contract facility.

Another key advantage of working with Audio Enhancement as the manufacturer is that we are constantly focused on
future development. Audio Enhancement is always looking for the next innovative idea or need within K-12 education.

9. List the agencies, if any, you would exempt from this contract (i.e. current agencies that you are currently
serving that will be exempt from pricing submitted with this proposal).
N/A

Marketing & Partnership (25 points)

1. Describe how your company markets directly to potential customers.

Audio Enhancement is committed to the Njorth Dakota, South Dakota, and Minnesota market. We have full-time sales
representatives, Tim Beekman Jr. and Samantha Jones, plus a dedicated sales engineering team. The primary focus of that
team is to provide a high level of customer service to our customer base, as well as engineering services, and support where
needed. Part of the territory repsentatives responsibilities will be to visit schools and other education entities in person.
Provide Mailing campaigns where appropriate, and attend local and state trade shows. Through this process, we receive a
high number of positive referrals, and names of others that are interested in the Audio Enhancement concept.

2. Describe marketing collateral and sales campaigns that have been successful for your organization in the past.
Describe how your organization plans to utilize your marketing staff with this anticipated contract.

Audio Enhancement has a variety of How to Videos,Postcard Mailers, Email Campaigns, Social Media Blast/Events,

Specification Sheets, Brochures, and Catalogs. Our Marketing staff is available to collabotrate on specific campaigns,

marketing materials, and events requested of them for the CPC Contract.



3. Describe your organization's ability to participate in conference tradeshows and how you will position the
contract at those tradeshows. List all, conference tradeshows that your organization has attended in the last
three (3) years.

Below is a list of tradeshows that Audio Enhancement attends in the tri-state area as a vendor or with a reseller that is a

vendor. Specific marketing brochures and pieces will be designed to highlight Audio Enhancement’s partnership with the

Cooperative Purchasing Contract.

North Dakota:
- North Dakota Associate of Technology Leaders (NDATL)
- North Dakota Council of Educational Leaders (NDCEL)
South Daktoa:
- Technology & Innovation in Education (TIE)
Minnesota:
- Impmact Education Conference (Sourcewell Technology)
- Minnesota Associate of Secodary School Principals (MASSP)
- Minnesota School Boards Association (MSBA)

4. Describe how your company will position this contract to CPC’s participating agencies if awarded.

Audio Enhancement will provide specific CPC information to K-12 customers as well as our reseller network within the
territory. This will be completed through direct communication with the customer or reseller and different marketing
platforms. Postcard mailers are sent to school districts to inform them that the contract has been awarded. Email blasts will
be sent out quarterly. Email blasts would feature the CPC Logoand the Audio Enhancement CPC number.

5. Describe how you plan to inform and train your personnel on the details and promotion of the contract.

In the event of an award Audio Enhancement will prepare all those who are supporting the contract with the following
training: contract details, reporting requirements, and marketing plans. Trainings will be scheduled quarterly to ensure
each member supporting an awarded contract is up to date on all contract requirements.

Financials & Level of Support (30 points)

1. Describe how your organization works with agencies to determine payment terms.
Audio Enhancement works with School Districts and resellers extending them 30 day Net terms for payment. We accept CC,
P-Card, and Purchase Orders as forms of order requests.

2. Does your company accept payment by procurement card? If so, is the participating agency assessed a fee for
purchasing with a procurement card?
Audio Enhancement charges a credit card processing fee for all orders over $5,000.00. The credit card fee will include:

Visa/Mastercard - 2%
American Express - 3%
Discover Card - Not Accepted

3. Describe your proposed order process for this proposal and contract award. Specify if you will be including a
dealer network and how they will be involved.

Orders can be placed with a Purchase Order Number or Credit Card to Audio Enhancement through the following options:
1. Phone-800.383.9362
2. Fax-801.254.3802
3. Mail - 9858 South Audio Drive West Jordan, UT 84081
4. Email - Orders@AudioEnhancement.com

Order Verification: Audio Enhancement has order and shipping/tracking confirmation receipt that is automatically sent to
the email provided by the customer upon entering of Purchase Order and Shipping/Tracking information.



Audio Enhancement will allow for sales via our Resale Partners-Audio Enhancement requires that all resellers attend 2
separate training courses. The first is a 3 day sales course, and product training. The second is for their technical staff to
become certified for installation services of the Audio Enhancement product line. - Please see attached reseller list.

Reseller success is currently measured by sales volume. Each dealer is assigned a quota yearly, and pricing is based around
their ability to meet that quota amount.

In the event that a dealer becomes inactive, or needs to be removed from our authorized reseller list, they are informed in
writing via a De-authorization letter.

We currently support our dealers with marketing material, webinars, and attending sales calls with them to ensure the
product features and functions are accurately displayed to all customers.

Audio Enhancement has a 24hr support service for customers, and resellers. This support generates a service ticket, and
based on the need a technician, or technical support agent will reach out for assistance.

4. Indicate the level of support your company will offer on this contract category.

Pricing is the same as offered to individual education, government, and nonprofit agencies.
Pricing is the same as offered to cooperative purchasing organizations or state purchasing departments.

X Pricing is better than what is offered to individual education, government, and nonprofit agencies.

X Pricing is better than what is offered to cooperative purchasing organizations or state purchasing departments.
Other, please describe

If OTHER, describe how the pricing submitted differs from individual entities or other purchasing consortiums:

5. Has your company and/or any proposed subcontractors been involved in any alleged significant prior or
ongoing contract failures, contract breaches, any civil or criminal litigation or investigation pending within the
last five (5) years?

Yes X No

If YES, document thoroughly and list any contract in which your organization has been found guilty or liable, or
which may affect the performance of the services.

6. Has your company been disbarred and or suspended in doing business within the United States?
Yes X No

If YES, list what states, the reason for debarment and/or suspension and its effective dates.

Warranty (35 points)

1. Describe your company’s ability to provide maintenance and support services for the proposed products.
Describe how a participating agency would seek maintenance and obtaining required pieces should equipment
fail.

Audio Enhancement has a dedicated team of Support Staff available to troubleshoot all product needs. In the event that a

product is deemed “broken” this team will work with the customer to provide a replacement. Customers can also call the

support line or open a support chat via the website.

2. Describe your warranty program, including any conditions and requirements to qualify claims procedure and
overall structure.
90 Days - Batteries



1 Year - All cabling and Audio Enhancement installs, EPIC System Hard Drives, EPIC System Touchscreen Monitor, EPIC
System Paging Microphone, Classroom Wall Box, ITC-1, Uninterrupted Power Supply (UPS), Mic360™, SD Card for
EduCam360, general electronics

3 Years - EduCam360, SAFE Controller, MS-1000, Audio Enhancement AV Components (AVConnect), EPIC System NUC,
SAFE System NUC, EPIC System Server, MS-500, MS-300

5 Years - CA-304, CA-604, GL-300, BEAM, XDSolo, microphones, chargers, speakers, and power supplies
3. Do all warranties cover all products/equipment parts and labor?
X Yes No

If NO, describe the exceptions to coverage.
4. Do warranties impose usage limit restrictions?
Yes X No
If YES, describe the restrictions.
5. Do warranties cover the expense of technicians' travel time and mileage to perform warranty repairs?

X Yes No

If NO, describe why travel and mileage are not covered.

6. List any additional limitations or circumstances that would not be covered under your warranty?
If a product is exposed to abuse, misuse, faulty voltage, or environmental mishaps it would not be covered under warranty

7. List any geographic areas within CPC'’s tri-state area for which your organization cannot provide a certified
technician to perform warranty repairs. How will CPC participating agencies in these areas be provided service
for warranty repair?

N/A

Industry Specific Information (200 points)

1. Provide a narrative description of the products and services you are offering in your proposal.

Audio Enhancement believes that learning begins with hearing and each solution we offer is built upon that foundation. The
audio solutions create an environment where student’s can be seated anywhere in the classroom and teachers don’t have to
rely on projecting their voice to do their job successfully.

Our SAFE System uses that same teacher microphone to give our staff the ability to call for assistance quickly and discreetly
from any place in the school. The EPIC System allows that audio to integrate as a Paging, Intercom, and Bell System. This
reduces certain infrastructure and decreases costs for school districts. The last system is VIEWpath which ties a camera to
the audio system allowing teachers to record their lessons for Professional Development, flipped classrooms, homebound
students, etc.

2. Describe what differentiates your company from your competitors. Describe your differences regarding sales,
service, installation, technology and product line.

Audio Enhancement began the classroom sound amplification market and has continued to evolve it over the past 40+

years. Our sales staff includes many former teachers, who are passionate about helping other teachers engage their students

with classroom technology. Our technicians and install crews are dedicated to making sure the systems we provide are

installed with precision and accuracy. The Audio Enhancement technology is designed to elevate learning and provide ease

of use to those who have the systems in their K-12 buildings.



3. Describe the power/source connection for your proposed sound amplification solution(s). Describe any
additional connection features that your solutions provide (i.e. multimedia connectivity, ADL outputs).

The Mini, Sentinel, BEAM, and GL 300 Systems all utilize a 24 VDC power supply. The Optimum system is powered via

POE. The amplifiers have connectors which create automatic switching between the front and rear panel inputs. Also,

included are up to four additional 3.5 inputs (with dedicated volume controls). The Sentinel, BEAM, GL-300 and Optimum

Amplifiers also have a connection for Assisted Listening Devices.

All amplifiers utilize an R]J45 connection for the XD Receiver (provides both audio and power). Any of the Audio
Enhancement Systems include a PA Override feature the connects to the Public Address System and mutes the amplifier
during building announcements. An additional Accessory Port on each amplifier can also accept our Remote Wall Plate that
provides an additional input or ALD output.

4. Describe the type of frequency used by your sound amplification solution(s) and how feedback and other
frequency waves are mitigated from cutting in or over a sound wave. Describe if Bluetooth connectivity is
possible and if there are any concerns to be addressed with your proposed solution.

The Audio Enhancement systems utilize DECT Technology between the wearable teacher microphone and the

installed XD Receiver. The XD Receiver comes equipped with two microphone channels and a dedicated media channel

for broadcasting media wirelessly to the classroom audio system. The system frequency is 1.9 GHz and can be adjusted
to accommodate coverage in small classrooms all the way to larger cafeteria, gym and media center spaces.

5. Describe how and if your solution can integrate with current facility sounds solutions and to what extent.
The Audio Enhancement Systems have the option to include a universal adaptor. This allows it to integrate with any
preexisting audio solution. Our EPIC Intercom Paging and Bell System functions similarly. Any existing 70 or 25V PA
System can be retrofitted while leaving the majority of its infrastructure in place.

6. Describe if your sound amplification solutions require software to operate and run the system. Describe all
costs associated with this software/service.

The Audio Enhancement systems do not require software in order to use. We have a free Lecture Capture software available

for customers to download. Teachers can create audio and video recordings to share with their students. This is windows

based and accessible to download at https://audioenhancement.com/.

Our EPIC, SAFE, and VIEWpath systems are browser based and thus, do not require any software maintainance in order to
access the system. (Marketing Materials Attached)

7. Describe how your sound amplification solutions coordinate or work in conjunction with life safety
requirements (i.e. emergency notifications).

Any of our systems can include or be advanced to our SAFE system. The SAFE system allows staff members to initiate an
emergency alert via a wall plate, or by holding two buttons on the teacher microphone. This action sends a notification to a
front office monitor plus text message and email notifications, to designated personnel. The notifications include a link
displaying the live location of the staff member that has requested assistance.

With integration of the EPIC System it also has the ability to integrate with Mass Notification solutions such as lockdown
systems and any weather alerting systems. Lastly, with an open API’s or contact closures we can tie into other Crisis
Management solutions such as CrisisGo and Mutualink.

8. Describe in detail how the installation is performed by your employees or by subcontractors. Describe any
required certifications, etc. require for installation.

Audio Enhancement installation crews, field engineers, and commissioning staff are required to attend and pass multiple

training courses, as well as indicate their level of skill in practical application. These certifications are required before the

Audio Enhancement staff, as well as our Resale partners are able to install and commission on their own without the

assistance of an AE Senior Installer or Engineer.

The installation of the Audio Enhancement systems is done after hours, or during school closures/breaks. This allows for
little to no distruption of the classroom environment. Wires will be pulled through the ceiling grid, and attached to
structure to ensure the 4 speakers placed in the ceilings are structurally sound. The amplifier is installed close to an
available outlet, or within the Audio Enhancement classroom in a box unit. The XD Receiver can be installed as a ceiling
mounted unit, or a wall mount based on classroom layout, and customer preference.

8



9. Describe any unique applications of your sound’s amplification solutions.

The standard installed system for our classroom sound systems are within classrooms of 30x30. Though, these systems
have been used to provide sound in larger areas such as gymnasiums, cafetoriums, and library spaces. The solutions have
also been installed in smaller learning areas and conference rooms.

10. Describe in detail your proposed exchange and return program(s) and policy(s).

Within 30 days of original invoice date the customer may return equipment to Audio Enhancement in new or like new
condition for full credit. All returns must be accompanied by an RMA number issued by Audio Enhancement. If the return is
aresult of our error we will pay the return shipping costs (customer received an incorrect or defective item, etc).

Damaged equipment that is not ‘like new’ condition will not be accepted. Products returned later than 30 days after invoice
date will not receive full credit and may not be accepted. If this is the case, items have a 10% restocking fee applied.

11. Describe any self-audit process/program you plan to employ to verify compliance with your anticipated
contract with CPC.

Audio Enhancement will conduct Quarterly Audits of the project to ensure compliance with the program is being met by all

staff members who participate in the support of the contract.

This audit will include an accounting of the required contract reporting, and updating the staff on any changes or updates
that need to be addressed surrounding the contract.

Exceptions & Deviations (10points)

1. Listany additional stipulations and/or requirements your company requests that are not covered in the RFP.
N/A

2. List any exceptions your company is requesting to the terms outlined in the Technical Specifications.
Respondents must include the following when requesting exceptions:
o RFP section number and page number
e Describe the exception
o Explanation of why this is an issue
e A proposed alternative to meet the needs of participating agencies and the cooperative
N/A

References

Provide three (3) references that have purchased products and/or services that apply to the scope of this proposal.

A contact name, phone number and email will be required.

Reference #1 - Business Name Mandan Public Schools

Product/Service Purchased Classroom Amplification and Installation Services Districtwide
Year of Purchase 2016-Current

Reference Contact Jeff Rerick

Phone 701-751-6500

Email Jeff.rerick@msdl.org

Reference #2 - Business Name South Washington School District

Product/Service Purchased Classroon Sound Amplification Systems and Installation Services in Mutliple Sites
Year of Purchase 2018- Current

Reference Contact Bob Berkowitz

Phone 651-425-6300

Email rberkowi@sowashco.org




Reference #3 - Business Name Aberdeen School District

Product/Service Purchased Classroom Sound Amplification Systems and Installation Services Districtwide
Year of Purchase 2019- Current

Reference Contact Josh Jensen

Phone 605-725-7137

Email Joshua.jensen@k12.sd.us

Additional Requirements

As required by CPC, submit the following additional items as individual PDFs as outlined below:
1. Exhibit A - Marketing Plan - Name of Company (15 points)

Submit a marketing plan that would describe, at a minimum, the following: process on how the contract will
be launched to current and potential agencies, the ability to produce and maintain full-color print
advertisements in camera-ready electronic format, including company logos and contact information,
anticipated contract announcements, planned advertisements, industry periodicals, other direct, or indirect
marketing activities promoting the awarded contract, and how the contract award will be displayed/linked
on the Vendor’s website.

10
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Vendor Forms & Signatures
RFP #21.1 - Sound Amplification Solutions

Instructions
Contained herein are forms and information required by the Cooperative Purchasing Connection (CPC). Please
note, while some information is merely informational, some will be used during the evaluation and vetting process.

To submit the required forms, follow these steps:

1.
2.
3.

4.

Read the document in its entirety.

Complete all questions and forms.

Save all pages in the correct order to a_single PDF format titled “Vendor Forms & Signatures - Name of
Company”.

Submit the forms in the required format with all necessary signatures in Public Purchase.

The following sections will need to be completed prior to submission and submitted as one single PDF
titled “Vendor Forms & Signatures - Name of Company”:

Ve W

Addendum Acknowledgement

Contract Offer & Award

Uniform Guidance "EDGAR" Certification Form
Subeontractor Utilization Form

Solicitation Checklist

Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org



Addendum Acknowledgement

Instructions: Please acknowledge receipt of all addenda issues with this solicitation by completing this addendum
acknowledgment form. Check the box next to each addendum received and sign below. If no addenda were issued,
sign the bottom section to verify. Failure to acknowledge addenda may result in bid disqualification.

Acknowledgment: I hereby acknowledge receipt of the following addenda and have made the necessary revisions
to my proposal, plans and/or specifications, etc.

Addendum Numbers Received (check the box next to each addendum received):

Addendum No.1 X Addendum No. 5
Addendum No.2 X Addendum No. 6
Addendum No,3 X Addendum No. 7
Addendum No. 4 Addendum No. 8

I understand that failure to confirm receipt of addenda may cause for rejection of this response.

ke Antote

Authorized Signature

5.19.2020
Date

Acknowledgment: 1 hereby acknowledge that no addenda were issued during this solicitation process. I
understand that failure to confirm this acknowledgment may cause for rejection of this response.

Authorized Signature

5.19.2020
Date

Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org
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Contract Offer & Award

Instructions: Part [ of this form is to be completed by the Vendor and signed by its authorized representative. Part
11 will be completed by the Cooperative Purchasing Connection (CPC) upon the occasion of an award.

PartI: Vendor

In compliance with the Request for Proposal (RFP), the undersigned warrants that I/we have examined all General
Terms and Conditions, Forms and Technical Specifications, and being familiar with all of the conditions surrounding
the proposed projects, hereby offer and agree to furnish all labor, materials, supplies, equipment and professional
services in compliance with all terms, conditions, specifications and amendments in this solicitation and any written
exceptions in the offer. Signature also certifies understanding and compliance with this proposal. The undersigned
understands that his/her competence and responsibility and that of his/her proposed subcontractors, time of
completion, as well as other factors of interest to the CPC as stated in the evaluation section, will be a consideration
in making the award. This contract offer and award binds said Vendor to all terms and conditions stated in the

proposal.
Business Name Audio Enhancement Inc. Date 5.19.2020
Address 9858 South Audio Drive city, state, zip  VVESt Jordan UT 84081
P — Stacey Lignell Title Director of Partner Relations
Authorized Signature M M Title VP and Director of Sales
Email stacey.ligneli@Audioenhancement.com L, 800-383-9362
Part II: CPC

Your response to the identified proposal is hereby accepted. As a Vendor, you are now bound to offer and provide
the products and services identified within this solicitation, your response, including all terms, conditions,
specifications, exceptions, and amendments. As a Vendor, you are hereby not to commence any billable work or
provide any products or services under this contract until an executed purchase order is received from a CPC
participating agency. The initial term of this contract shall be for up to twenty-four (24) months and will commence
on the date indicated below and continue unless terminated, canceled or extended. By mutual written agreement as
warranted, the contract may be extended for one (1) additional 24-month period.

Awarding Agency

Authorized
Representative

Name Printed or Typed

Awarded this day of Contract Number

Contract to Commence

Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org



Uniform Guidance “EDGAR” Certification Form

200 CRF Part 200

Instructions: When a purchasing agency seeks to procure goods and services using funds under a federal grant or
contract, specific federal laws, regulations, and requirements may apply in addition to those under state law. This
includes, but is not limited to, the procurement standards of the Uniform Administrative Requirements, Cost
Principles and Audit Requirements for Federal Awards, 2 CFR 200, referred to as the “Uniform Guidance” or new
“EDGAR”. All Vendors submitting proposals must complete this EDGAR Certification form regarding the Vendor’s
willingness and ability to comply with certain requirements, which may be applicable to specific agency purchases
using federal grant funds.

For each of the items below, the Vendor will certify its agreement and ability to comply, where applicable, by having
the Vendor’s authorized representative check, initial the applicable boxes, and sign the acknowledgment at the end
of this form. If a Vendor fails to complete any item of this form, CPC will consider and may list the response, as the
Vendor is unable to comply. A “No” response to any of the items below may influence the ability of a purchasing
agency to purchase from the Vendor using federal funds.

1. Violation of Contract Terms and Conditions

Provisions regarding Vendor default are included in CPC’s terms and conditions. Any contract award will be
subject to such terms and conditions, as well as any additional terms and conditions in any purchase order,
ancillary agency contract, or construction contract agreed upon by the Vendor and the purchasing agency, which
must be consistent with and protect the purchasing agency at least to the same extent as CPC’s terms and
conditions. The remedies under the contract are in addition to any other remedies that may be available under
law or in equity.

2. Termination for Cause of Convenience

For a participating agency purchase or contract in excess of $10,000 made using federal funds, you agree that the
following term and condition shall apply:

The participating agency may terminate or cancel any purchase order under this contract at any time, with or
without cause, by providing seven (7) business days in advance written notice to the Vendor. If this agreement is
terminated in accordance with this paragraph, the participating agency shall only be required to pay the Vendor
for goods and services delivered to the participating agency prior to the termination and not otherwise returned
in accordance with the Vendor’s return policy. If the participating agency has paid the Vendor for goods and
services provided as the date of termination, the Vendor shall immediately refund such payment(s).

If an alternate provision for termination of a participating agency’s purchase for cause and convenience, including
the manner by which it will be affected and the basis for settlement, is in the participating agency’s purchase order,
ancillary agreement or construction contract agreed to by the Vendor, the participating agency’s provision shall
control.

3. Equal Employment Opportunit

Except as otherwise provided under 41 CFR Part 60, all participating agency purchases or contract that meet the
definition of “federally assisted construction contract” in 41 CFR Part 60-1.3 shall be deemed to include the equal
opportunity clause provided under 41 CFR 60-1.4(b), in accordance with Executive Order 11246, “Equal
Employment Opportunity” (30 FR 12319, 12935, 3 CFR Part, 1964-1965 Comp., p. 339), as amended by Executive
Order 11375, “Amending Executive Order 11246 Relating to Equal Employment Opportunity,” and implementing
regulations at 41 CFR Part 60, “Office of Federal Contract Compliance Programs, Equal Employment Opportunity,
Department of Labor.”

The equal opportunity clause provided under 41 CFR 60-1.4(b) is hereby incorporated by reference. Vendor
agrees that such provision applies to any participating agency purchase or contract that meets the definition of
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“federally assisted construction contract” in 41 CFR Part 60-1.3 and Vendor agrees that it shall comply with such
provision.

4. Davis Bacon Act

When required by Federal program legislation, Vendor agrees that, for all participating agency contracts for the
construction, alteration, or repair (including painting and decorating} of public buildings or public works, in excess
of $2,000, Vendor shall comply with the Davis-Bacon Act (40 U.S.C. 3141-3144, and 3146-3148) as supplemented
by Department of Labor regulations (29 CFR Part 5, “Labor Standards Provisions Applicable to Contracts Covering
Federally Financed and Assisted Construction”). In accordance with the statute, the Vendor is required to pay
wages to laborers and mechanics at a rate not less than the prevailing wages specific in a wage determinate made
by the Secretary of Labor. In addition, the Vendor shall pay wages not less than once a week.

Current prevailing wage determinations issued by the Department of Labor are available at www.wdol.gov.
Vendor agrees that, for any purchase to which this requirement applies, the award of the purchase to the Vendor
is conditioned upon Vendor’s acceptance of wage determination.

Vendor further agrees that is shall also comply with the Copeland “Anti-Kickback” Act (40 U.S.C. 3145), as
supplemented by Department of Labor regulations (29 CFR Part 3, “Contractors and Subcontractors on Public
Building or Public Work Financed in Whole or in Part by Loans or Grants from the United States”). The Act
provides that each construction completion, or repair of public work, to give up any part of the compensation to
which he is otherwise entitled under his contract of employment, shall be defined under this title or imprisoned
not more than five (5) years, or both.

5. Contract Work Hours and Safety Standards Act

Where applicable, for all participating agency purchases in excess of $100,000 that involve the employment of
mechanics or laborers, Vendor agrees to comply with 40 U.5.C. 3702 and 3704, as supplemented by Department
of Labor regulations (29 CFR Part 5). Under 40 U.S.C. 3702 of the Act, Vendor is required to compute the wages of
every mechanic and laborer on the basis of a standard workweek of 40 hours. Work in excess of the standard
workweek is permissible provided that the worker is compensated at a rate of not less than one and a half times
the basic rate of pay for all hours worked in excess of 40 hours in the workweek. The requirements of the 40 U.S.C.
3704 are applicable to construction work and provide that no laborer or mechanic must be required to work in
surroundings or under working conditions that are unsanitary, hazardous or dangerous. These requirements do
not apply to the purchase of supplies, materials or articles ordinarily available on the open market, or contracts
for transportation or transmission of intelligence.

6. Right to Inventions Made Under a Contract or Agreement
If the participating agency’s federal award meets the definition of “funding agreement” under 37 CFR 401.2(a) and
the recipient or sub-recipient wishes to enter into a contract with a small business firm or nonprofit organization
regarding the substitution of parties, assignment or performance or experiments, developmental or research work
under the “funding agreement,” the recipient or sub-recipient must comply with the requirements of 37 CFR Part
401, “Rights to Inventions Made by Nonprofit Organizations and Small Business Firms Under Government Grants,
Contracts and Cooperative Agreements,” and any implementing regulations issued by the awarding agency.

7. Clean Air Act and Federal Water Pollution Control Act

Clean Air Act (42 US.C. 7401-7671q.) and the Federal Water Pollution Control Act (33 U.S.C. 1251-1387), as
amended, contracts and subgrants of amounts in excess of $150,000 must contain a provision that requires the
non-Federal award to agree to comply with all applicable standards, orders, or regulations issued pursuant to the
Clean Air Act (42 U.S.C. 7401-7671q.) and the Federal Water Pollution Control Act, as amended (33 U.S.C. 1251-
1387). Violations must be reported to the Federal awarding agency and the Regional Office of the Environmental
Protection Agency (EPA). When required, the Vendor agrees to comply with all applicable standards, orders, or
regulations issued pursuant to the Clean Air Act and the Federal Water Pollution Control Act.
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8. Debarment and Suspension

Debarment and Suspension (Executive Orders 12549 and 12689), a contract award (see 2 CFR 180.222) must not
be made to parties listed on the government-wide exclusions in the System for Award Management (SAM), in
accordance with OMB guidelines at 2 CFR 180 that implement Executive Orders 12549 (3 CFR Part 1966 Comp. p.
189) and 12689 (3 CFR Part 1989 Comp. p. 235), “Debarment and Suspension.” SAM exclusions contain the names
of parties debarred, suspended, or otherwise excluded by agencies, as well as parties declared ineligible under
statutory or regulatory authority other than Executive Order 12549. Vendor certifies that the Vendor is not
current listed and further agrees to immediately notify AEPA and all participating agencies with pending
purchases or seeking to purchase from the Vendor if Vendor is later listed on the government-wide exclusions in
SAM, or is debarred, suspended, or otherwise excluded by agencies or declared ineligible under state statutory or
regulatory authority other than Executive Order 12549.

9. Byrd Anti-Lobbying Amendment

Byrd Anti-Lobbying Amendment (31 U.S.C. 1352), Vendors that apply or bid for an award exceeding $100,000
must file the required certification. Each tier certifies to the tier above that it will not and has not used Federal
appropriated funds to pay any person or organization for influencing or attempting to influence an officer or
employee of any agency, a member of Congress, officer or employee of Congress, or an employee of a member of
Congress in connection with obtaining any Federal contract, grant or any other award covered by 31 U.S.C. 1352.
Each tier must also disclose any lobbying with non-Federal funds that take place in connection with obtaining any
Federal award. Such disclosures are forwarded from tier to tier up to the non-Federal award.

10.Procurement of Recovered Materials

For participating agency purchases utilizing Federal funds, Vendor agrees to comply with Section 6002 of the Solid
Waste Disposal Act, as amended by the Resource Conservation and Recovery Act where applicable and provide
such information and certifications as a participating agency may require to confirm estimates and otherwise
comply. The requirements of Section 6002 include procuring only items designated in guidelines of the
Environmental Protection Agency (EPA) at 40 CFR Part 247 that contain the highest percentage of recovered
materials practicable, consistent with maintaining a satisfactory level of competition, where the purchase price of
the item exceeds $10,000 or the value of the quantity acquired during the preceding fiscal year exceeded $10,000;
procuring solid waste management services in a manner that maximizes energy and resource recovery, and
establishing an affirmative procurement program for procurement of recovered materials identified in the EPA
guidelines.

11.Profit as a Separate Element of Price

For purchases using federal funds in excess of $150,000, a participating agency may be required to negotiate profit
as a separate element of the price. See 2 CFRR 200.323(b). When required by a participating agency, the Vendor
agrees to provide information and negotiate with the participating agency regarding profit as a separate element
of the price for a particular purchase. However, Vendor agrees that the total price, including profit, charged by
the Vendor to the participating agency shall not exceed the awarded pricing, including any applicable discount,
under the Vendor’s contract with CPC.

12.General Compliance with Participating Agencies

In addition to the foregoing specific requirements, Vendor agrees, in accepting any purchase order from a
participating agency, it shall make a good faith effort to work with participating agency to provide such
information and to satisfy requirements as may apply to a particular purchase or purchases including, but not
limited to, applicable record keeping and record retention requirements as noted in the Federal Acquisition

Regulation, FAR 4.703(a).
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consents and agreements contained herein.

By initialing the table (1-12) and signing below, I certify that the information in this form is true,
complete and accurate and that [ am authorized by my business to make this certification and all

Vendor Certification {By Item) Vendor Certification: | Initial

YES, | agree or

NO, I do NOT agree
1. Violation of Contract Terms and Conditions YES DA
2. Termination for Cause of Convenience YES DA
3. Equal Employment Opportunity YES DA
4, Davis-Bacon Act YES DA
5. Contract Work Hours and Safety Standards Act YES DA
6. Right to Inventions Made Under a Contract or Agreement YES DA
7. Clean Air Act and Federal Water Pollution Control Act YES DA
8. Debarment and Suspension YES DA
9. Byrd Anti-Lobbying Amendment YES DA
10. Procurement of Recovered Materials YES DA
11. Profit as a Separate Element of Price YES DA
12. General Compliance with Participating Agencies YES DA

Audio Enhancement Inc.

Name of Business

Lhiclo. Aol

Signature of Authorized Representative

Denton Anderson- VP and Director of Sales
Printed Name/Title

5.19.2020

Date

Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org




Subcontractor Utilization Form

Instructions: List all subcontractors to be used during the performance of this contract. Submit additional forms if
needed.

Solicitation Name:  Sound Amplification Solutions

Solicitation Number: 21.1

Vendor Name: Audio Enhancement Inc.

If a subcontractor will not be used, check this box:

Company Name: Marco Inc.

Street Address: 4510 Heatherwood Road
City, State, Zip: St. Cloud MN 56301
Telephone: 800-892-8548

Primary Contact: Brenda Wall

Email Address of Contact: brendaw@marconetcom

Services to be provided:

Sales, Installation and Implementation of Audio Enhancement Solutions

Company Name: Tierney Brothers Inc.
Street Address: 1771 Energy Park Drive
City, State, Zip: St. Paul MN 55108
Telephone: 612-331-5500

Primary Contact: Zach Boxrud

Services to be provided:

Sales, Installation and Implementation of Audic Enhancement Solutions

Company Name: Connecting Point

Street Address: 504 Jenson Avenue SE
City, State, Zip: Watertown SD 57201
Telephone: 800-529-5000

Primary Contact: Dave Lewis

Email Address of Contact:  dlewis@connectingpoint.biz

Services to be provided:

Sales, Instaliation and Implementation of Audio Enhancement Solutions
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Solicitation Checklist

The following items /submittals are required to be considered as a qualified Vendor to the RFP. Vendor must submit
an electronic version of their proposal by the due date and time listed in this RFP via Public Purchase
(www.publicpurchase.com). Review the checklist provided below and ensure all of the necessary documents have
been uploaded with your response.

Your organization’s uploaded proposal should include the following submitted and correctly labeled
documents:

X Document Title . How to be Submitted
X ; Performance Bond of $2,500 (Copy) Submit as PDF
X - Pricing Schedule - Name of Company Submit as an Excel document |
X | Vendor Questionnaire - Name of Company ' Submit as a Word document
-x | Vendor Forms & Signatures - Name of Company Su.bmit as one (1_], single PDF.
*Signatures Required
X | Exhibit A - Marketing Plan - Name of Company " Submit as PDF
X | Certificate of Insurance - Name of Company ' Submit as PDF
? ' Additional Information - as required ' Submit as PDF :

X _ » Business Type Certificate, if applicable

IMPORTANT: All items must be submitted electronically in the format indicated for the proposal to receive
consideration. Documents with inserted images of completed documents will not be accepted. Double-check your
uploaded documents for completion prior to submission.

M%f’/‘—g

Authorized Signature

Denton Anderson -VP and Director of Sales
Printed Name/Title

5.19.2020

Date
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Sound Amplification Solutions
Marketing Plan

Vendor Name: Audio Enhancement Inc.

Marketing Plan

Goals and Objectives:

Audio Enhancement Inc. is committed to the success of the CPC Contract, and has dedicated full-time
staff members, Tim Beekman Jr. and Sam Jones, on the sales team, as well as Tyler Schick as our area
field engineer as a part of our contract support team. The primary focus of that team is to provide a high
level of customer service to our customer base, as well as engineering services, and support where
needed. Part of the territory reps’ responsibilities will be to visit schools and other education entities in
person. Through this process, we receive a high number of positive referrals, and names of others that
are interested in the Audio Enhancement concept.

Contract Launch:

Audio Enhancement will provide information to K-12 customers which is our current target audience, as
well as our reseller network within the territory, informing them of our CPC Contract. This will be done
through the following combination of marketing data:

e Postcard mailer sent to schools/Districts to inform them of award of contract.

e Email blast will be sent out quarterly starting in July 2020. These email blast will showcase
the Contract # and products available through its use.

o Website Product Review: This will be a page on the Audio Enhancement website, and will allow
customers to review product specifications, components, and options for the awarded CPC
items. It will also give them access to a quote request feature that will put them directly in contact
with the sales support staff at Audio Enhancement.
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Conference Exhibits:

Other marketing efforts include attending trade shows, nationally as well as local events. We will also
attend other vendor events, with our focus being the K-12 educational market. Specific marketing
brochures and pieces will be designed by our marketing department focusing on the product lines and
services.

The overall goal for presence at shows in the CPC territory will be to attract new customers by
showcasing our products available through the contract. We will also use these shows to grow our
current relationships and meet colleagues of our current customers at neighboring school districts.

Product Information:
Additional product information will be available through the Audio Enhancement website
www.AudioEnhancement.com. This site is maintained and updated periodically, by our marketing
department, with the most up to date and current product listings. Current and potential customers are
directed to our site to view our product line, find specification sheets, review “how-to” guides, and to
learn more about Classroom Amplification Systems, and the impact they have in the teaching
environment.

Lunch and Learns:

Audio Enhancement will offer and hold lunch and learn sessions to both our k-12 customers, as well as
resellers. This lunch and learn sessions will consist of sharing information about our company, the
products we offer, and the customers ability to purchase all items through the CPC Contact. These
lunch and learn sessions would also allow Audio Enhancement to refresh our subcontractors on
current product features.

Marketing Budget:

Audio Enhancement has set aside a designated amount for all shows, and coop opportunities in the
region. This budget will be used to assist in the financial obligations required to attend local
educational conferences, host lunch and learn activities, hold reseller training events, and provide
manufacturers support to local districts.
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COOPERATIVE .
Purchasing _ _ _ Public | Purchase-
CONNECTION Cooperative Purchasing Connection

Tabulation Report RFP #21.1 - Sound Amplification
Solutions
Vendor: Lightspeed Technologies, Inc.

General Comments: We had very beautifully loaded these in the order noted on your bid checklist, and have included a
cover letter listing the same. However, upon upload this system reordered (alphabetized) the
documents instead. Sorry for the inconsistency.

General Attachments: Additional Information - Lightspeed Technologies.pdf
Bid Bond - Lightspeed Technologies.pdf
Certificate of Insurance - Lightspeed Technologies.pdf
Exhibit A - Marketing Plan - Lightspeed Technologies.pdf
Pricing Schedule - Lightspeed Technologies.xlsx
Vendor Forms - Signatures - Lightspeed Technologies.pdf
Vendor Questionnaire - Lightspeed Technologies.pdf

Full price schedule on file with CPC.
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’f OLD REPUBLIC SURETY COMPANY

W w
L .1
POWER OF ATTORNEY

KNOW ALL MEN BY THESE PRESENTS: That OLD REPUBLIC SURETY COMPANY, a Wisconsin stock insurance corporation, does make, constitute and

appoint:
Gregory C. Ryerson, Kristine E. Calvin, Ketrie Denner, Katrina M. Green of Pertland, OR

its true and lawful Attorney{(s)-in-Fact, with full power and authority for and on behalf of the company as surety, to execute and
deliver and affix the seal of the company thereto (if a seal is required), bonds, undertakings, recognizances or other written obligations in the nature thereof,

{other than bail bonds, bank depository bonds, mortgage deficiency bonds, morigage guaranty bonds, guarantees of instaliment paper and note
guaranty bonds, self-insurance workers compensation bonds guaranieeing payment of benefits, asbestos abatement contract bonds, waste

management bonds, hazardous waste remediation bonds or black lung bonds), as follows:
ALLWRITTEN INSTRUMENTS

and to bind OLD REPUBLIC SURETY COMPANY thereby, and all of the acts of said Attorneys-in-Fact, pursuant to these presents, are ratified and confirmed.
This appointment is made under and by authority of the board of directors at a special meeting held on February 18, 1982.
This Power of Aftorney is signed and sealed by facsimile under and by the authority of the following resolutions adopted by the board of directors of the OLD
REPUBLIC SURETY CCMPANY on February 18,1982,
RESOLVED that, the president, any vice-president or assistant vice president, in conjunction with the secretary or any assistant secretary, may appoint
attorneys-in-fact or agents with authority as defined or limited in the instrument evidencing the appointment in each case, for and on behalf of the company to
execute and deliver and affix the seal of the company 1o bonds, undertakings, recognizances, and suretyship obligations of all kinds; and said officers may

remove any such attorney-in-fact or agent and revoke any Power of Attorney previously granted to such person.

RESCLVED FURTHER, that any bend, undertaking, recognizance, or suretyship obligation shall be valid and binding upon the Company
() when signed by the president, any vice president or assistant vice president, and attested and sealed (if a seai be required) by any secretary or assistant

(i)
when duly executed and sealed (if a seal be required) by one or more aitormeys-in-fact or agents pursuant to and within the limits of the authority

(iiiy

evidenced by the Power of Attorney issued by the company to such person or persons.
RESOLVED FURTHER that the signature of any authorized officar and the seal of the company may be affixed by facsimile to any Power of Attorney or
cettification thereof authorizing the execution and delivery of any bond, undertaking, recognizance, or other suretyship cbligations of the cempany; and such

signature and seal when so used shall have the same force and effect as though manually affixed.
IN WITNESS WHEREOF, OLD REPUBLIC SURETY COMPANY has caused these presents to be signed by its proper officer, and its corporate seal to be

secretary; or
when signed by the president, any vice president or assistant vice president, secretary or assistant secretary, and countersigned and sealed (if a seal be

required} by a duly authorized attorney-in-fact or agent; or

affixed this 30th day of March , 2020
e Suna, OLD REPUBLIC SURETY COMPANY
53{ SEAL iBE i
Z =t iR S
- ’g: ‘.\H e /f :s-? L
As:¥nt Secreta "”o,%w :;“"m““‘,-.\\“ President
STATE OF WISCONSIN, COUNTY OF WAUKESHA - §§
On this 30th day of March , =2020 _ personally came beforeme, —___Alan Paviic
Karen J Haffner , to me known ta be the individuals and officers of the OLD REPUBLIC SURETY COMPANY

and

who executed the above instrument, and they each acknowledged the execution of the same, and being by me duly sworn, did severally depose and say: that
they are the said officers of the corporation afaresaid, and that the seal affixed o the above instrument is the seal of the corporation, and that said corporate seal
and their signatures as such officers were duly affixed and subscribed to the said instrument by the authority of the board of directors of said corporation.

Jﬁw

My Commission Expires:  Santernbar 28. 2022
CERTIFICATE {Expiration of notary's commission does not invalidate this instrumen:

|, the undersigned, assistant secretary of the CLD REPUBLIC SURETY COMPANY, a Wisconsin corporation, CERTIFY that the foregeing and attached
Power of Attorney remains in full force and has not been revoked; and furthermore, that the Resolutions of the board of directors set forth in the Power of

Attorney, are now in force.

A iy,

e i MNay
! E Signed and sealed at the City of Brookfield, W this ../ day of w w

S,

i

Fid
o?

fal SEAL !3: .
77 4600 5‘%% L /i $§_ I
o Assist tSecreta“/ u

W, * O
it m\il‘\‘“\\

ORSC 22262 (3-05)

Durham & Bates Agencies Inc



Bond No. NA

B1ID BOND
The American Institute of Architects,
AIA Document No. A310 (February, 1970 Edition)

KNOW ALL MEN BY THESE PRESENTS, that we  Lightspeed Technologies, Inc.

as Principal hereinafter called the Principal, and  QOid Republic Surety Company

a corporation duly organized under the laws of the state of Wisconsin as Surety, hereinafter called the Surety,
are held and firmly bound unto Cooperative Purchasing Connection

as Obligee, hereinafter called the Obligee, in the sum of Two thousand five hundred and no/100---

Dollars (8 2,500.00 }, for the payment of which sum well and truly to be made, the said Principal and the
said Surety, bind ourselves, our heirs, executors, administrators, successors and assigns, jointly and severally, firmly
by these presents.

WHEREAS, the Principal has submitied a bid for rrp #21.1 - Sound Amplification Solutions

NOW, THEREFORE, if the Obligee shall accept the bid of the Principal and the Principal shall enter into a Contract
with the Obligee in accordance with the terms of such bid, and give such bond or bonds as may be specified in the
bidding or Contract Documents with good and sufficient surcty for the faithful performance of such Contract and for
the prompt payment of labor and material fumished in the prosecution thereof, or in the event of the failure of the
Principal to enter such Contract and give such bond or bonds if the Pnnc1pa1 shall pay to the Obligee the d1fference

Obligee may in good faith contract with another party to perform the Work covered by said bid, the
shall be null and void, otherwise to remain in full force and effect. W

Signed and sealed this 14th day of May
‘) W > olotls /Do abho lt Lightspeed Technologies. Inc. _
s ; Principal
Witness

fo/z,_, € Ea (<ol

(Seal)

Wil Z (il —

Gre C. Ryerson Witness
M Y Kl{stlne E. Calvin Attormey-in-Fact

ORSC 21328 (5/97)
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CERTIFICATE OF LIABILITY INSURANCE

DATE (MM/DD/YYYY)
4/30/2020

THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS
CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES
BELOW. THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURER(S), AUTHORIZED
REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER.

IMPORTANT: If the certificate holder is an ADDITIONAL INSURED, the policy(ies) must have ADDITIONAL INSURED provisions or be endorsed.
If SUBROGATION IS WAIVED, subject to the terms and conditions of the policy, certain policies may require an endorsement. A statement on
this certificate does not confer rights to the certificate holder in lieu of such endorsement(s).

PRODUCER

Durham and Bates Insurance
720 SW Washington St.

Ste 250

Portland OR 97205-3554

CONTACT ;
NAME:  Kelli Lucey

(Alo o, Ext): 503-224-5170 FX% Noy: 503-221-0540

E-MAIL .
ADDREss: kelll@dbates.com

INSURER(S) AFFORDING COVERAGE NAIC #
INSURER A : Travelers Property Casualty Company of America 25674
INSURED LIGHTSP-01| \\surer B : Charter Oak Fire Ins. Company 25615

Lightspeed Technologies, Inc.

LightSpeed California Inc. INSURER C :
LightSpeed Technologies of Oregon Inc INSURERD :
11509 SW Herman Rd. INSURER E :
Tualatin OR 97062

INSURER F :

COVERAGES

CERTIFICATE NUMBER: 610765288

REVISION NUMBER:

THIS IS TO CERTIFY THAT THE POLICIES OF INSURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOD
INDICATED. NOTWITHSTANDING ANY REQUIREMENT, TERM OR CONDITION OF ANY CONTRACT OR OTHER DOCUMENT WITH RESPECT TO WHICH THIS
CERTIFICATE MAY BE ISSUED OR MAY PERTAIN, THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREIN IS SUBJECT TO ALL THE TERMS,
EXCLUSIONS AND CONDITIONS OF SUCH POLICIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAIMS.

INSR ADDL[SUBR| POLICY EFF | POLICY EXP
LTR TYPE OF INSURANCE INSD | WVD POLICY NUMBER (MM/DD/YYYY) | (MM/DD/YYYY) LIMITS
A | X | COMMERCIAL GENERAL LIABILITY ZLP81M82246 7/1/2019 7/1/2020 | EACH OCCURRENCE $ 1,000,000
DAMAGE TO RENTED
CLAIMS-MADE OCCUR PREMISES (Ea occurrence) | $ 1,000,000
MED EXP (Any one person) $10,000
PERSONAL & ADV INJURY | $ 1,000,000
GEN'L AGGREGATE LIMIT APPLIES PER: GENERAL AGGREGATE $ 2,000,000
POLICY PRo- [ ] Loc PRODUCTS - COMP/OP AGG | $ 2,000,000
OTHER: $
A | AUTOMOBILE LIABILITY BA1N793173 (exl. MA) 7112019 | 7/1/2020 | GOMERED SINGLELIMIT 151,000,000
X | ANY AUTO BODILY INJURY (Per person) | $
OWNED SCHEDULED !
D LY - SCHED BODILY INJURY (Per accident)| $
X | HIRED X_ | NON-OWNED PROPERTY DAMAGE s
AUTOS ONLY AUTOS ONLY (Per accident)
$
A | X | UMBRELLALIAB OCCUR CUP7K399526 7/1/2019 7/1/2020 EACH OCCURRENCE $ 5,000,000
EXCESS LIAB CLAIMS-MADE AGGREGATE $5,000,000
X' | pep ‘ ‘ RETENTION $ 10 000 $
B |WORKERS COMPENSATION UB6K733037 7/1/2019 712020 [X [BRRy e [ [T
AND EMPLOYERS' LIABILITY YIN
ANYPROPRIETOR/PARTNER/EXECUTIVE [ E.L. EACH ACCIDENT $ 1,000,000
OFFICER/MEMBEREXCLUDED? N/A
(Mandatory in NH) E.L. DISEASE - EA EMPLOYEE| $ 1,000,000
If yes, describe under
DESCRIPTION OF OPERATIONS below E.L. DISEASE - POLICY LIMIT | $ 1,000,000

DESCRIPTION OF OPERATIONS / LOCATIONS / VEHICLES (ACORD 101, Additional Remarks Schedule, may be attached if more space is required)

RE RFP #21.1 - Sound Amplification Solutions

CERTIFICATE HOLDER

CANCELLATION

Cooperative Purchasing Connection
1001 E Mount Faith Ave.
Fergus Falls MN 56537

SHOULD ANY OF THE ABOVE DESCRIBED POLICIES BE CANCELLED BEFORE
THE EXPIRATION DATE THEREOF, NOTICE WILL BE DELIVERED IN
ACCORDANCE WITH THE POLICY PROVISIONS.

AUTHORIZED REPRESENTATIVE
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Vendor Questionnaire
RFP #21.1 - Sound Amplification Solutions

Instructions
Contained herein is a questionnaire required by the Cooperative Purchasing Connection (CPC). Please note, while
some information is merely informational, some will be used during the evaluation and vetting process.

To submit the required forms, follow these steps:

1.
2.

3.
4.

5.

Read the document in its entirety.

Respondents must use the Vendor Questionnaire to its capacity. Attached exhibits and/or supplemental
information should be included only when requested (i.e. Marketing Plan).

Complete all questions.

Save all pages in the correct order to a_single PDF format titled “Vendor Questionnaire - Name of
Company’.

Submit the Vendor Questionnaire, along with other required documents in Public Purchase.

The following sections will need to be completed before submission and submitted as one (1) single PDF
titled “Vendor Questionnaire - Name of Company”:

PN W

Company Information
Qualifications & Experience
Marketing & Partnership
Financials & Level of Support
Warranty

Industry-Specific Information
References

Additional Requirements*




Company Information

Lightspeed Technologies, Inc.
Name of Company:

Company Address: 11509 SW Herman Road

City, State, Zip code: Tualatin, OR 97062

Website: www.lightspeed-tek.com

Phone: 800.732.8999

Provide the following company contacts that will be working with this anticipated contract. Include name, email and
phone number(s).

Name Email Phone
General Manager David Solomon, CEO LSBIDS@lightspeed-tek.com | 800.732.8999
Contract Manager Melissa Williams LSBIDS@lightspeed-tek.com | 800.732.8999
Sales Manager Tony Zeikle Tony.Zeikle@lightspeed- 800.732.8999
tek.com
Marketing Manager Melissa Williams LSBIDS@lightspeed-tek.com | 800.732.8999
(I DD ay (B ELETD W Rhonda Wilson Rhonda.Wilson@lightspeed- | 800.732.8999
tek.com
Account Manager(s) Ken Engstrom Ken.Engstrom@lightspeed- 612.670.3203
tek.com

List will be responsible for receiving updated membership lists.

Name Email Phone

Michelle Dombek Michelle.Dombek@lightspeed-tek.com | 800.732.8999

List who will be responsible for submitting sales reports and administrative fee payments every quarter.

Name Email Phone

Caecilia Friesen Caecilia.Friesen@lightspeed-tek.com 800.732.8999

List who will be responsible for conducting audits as requested by CPC.

Name Email Phone

Melissa Williams Melissa.Williams@lightspeed-tek.com 800.732.8999

Identify any business types/classifications that your company holds. *Submit documentation in PDF format to verify
business status.

x | Business Type/Classification x | Business Type/Classification
8(a) 8(a) Qualified Business SDB Small Disadvantaged Business
DBE Disadvantaged Business Enterprise SDVOB Service-Disabled Veteran Owned Business
HUB Historically Underutilized Business Zone SECTION 3 Section 3 Business Concern
MBE Minority-Owned Business Enterprise SSv Sole Source Vendor
MWBE  Minority Women-Owned Business Enterprise VBE Veteran-Owned Business Enterprise
SBE Small Business Enterprise WBE Woman-Owned Business Enterprise
Other; list name: None




Qualifications & Experience 5 points)

1. Provide a brief background of your organization, including the year it was founded (1-2 paragraphs max.).
Established in 1990, Lightspeed Technologies, Inc. manufactured aviation headsets and later professional wireless
microphones for the entertainment industry. In 1994 Lightspeed introduced a line of high-quality classroom audio systems
and made a total commitment to improve the learning environment for students. Lightspeed is a stable and reliable
company with 30 years of experience in our market. We have served over 6,800 school districts in the United States with
classroom audio. We enjoy an excellent reputation with our school-customers and vendors, many who have been with us
since the very early years. We are proud of our customer service, and that includes how we treat our vendor partners as
well as the end-user customer.

Regarding capacity and ability, Lightspeed has held over 700 contracts since 2006. Many of those have been awarded over
consecutive contract cycles, demonstrating successful long-term compliance. We have many multi-state consortium
contracts including a sole-awardee contract with CPC since 2007. Lightspeed has a long history of successful sales through
contract purchasing. We have never failed to complete a contract.

Lightspeed has approximately 75 employees. Half are based in our Tualatin headquarters; the remaining employees are
sales staff based across the country in order to serve our customers in their locales. Our corporate culture and ethos has
resulted in many long-term, knowledgeable staff that provides outstanding service to your customers. Average sales
employee tenure is more than 11 10 years.

Lightspeed’s revenues have exceeded $20,000,000 per year since 2006. The headquarters we own in Tualatin, Oregon
consists of a 56,000 sq. ft. secured building with office and warehouse space. The majority of our product stock is housed in
this location. Lightspeed has a dedicated supply chain staff and closely monitors our pipeline and inventory. Product is
ordered monthly at minimum. While there are seasonal variances, we typically ship 700 - 2000 systems per month and
keep 1-2 months of buffer inventory on hand to ensure we can meet our lead-time commitments. Our service/fill rate is
99%.

Lightspeed excels at applying innovative technology in order to design intuitive, effective classroom audio solutions that do
not require teachers to change the way they want to teach. Our easy-to-use audio systems deliver optimum speech
intelligibility, overcome classroom noise and provide crystal clear sound to all students regardless of where they may be
seated or where the teacher may be standing. At Lightspeed, we build lifetime relationships with customers through
knowledgeable and helpful local sales representation in each State, the best products backed by the best warranty and
responsive customer service and support.

2. Provide evidence of what your organization is doing to remain viable in the industry.

There are a number of ways to assess viability of a company. Business stability is address above. Regarding viability within
our market: the most straightforward way to assess that is whether your customers believe your solutions are useful for
their current needs. We have developed a tremendous reputation over many years for the way we conduct business and
have recently served over 2,000 new and existing school districts nationally with our product solutions in the past 12
months. Additionally, as a technology company, we are continuing to invest in R&D as we listen to the evolving needs of
classrooms across the United States and complement our product line with expanded functionality of existing products and
the building of new product solutions. One very ecent example of this is our Mobile Connector which can be used to provide
a clear and direct audio signal of the teacher’s voice during the many virtual learning environments occurring across our
nation currently due to COVID-19 social distancing mandates.

3. Describe your customer retention (i.e. customers who are served that continue to be repeat customers).

Since we are a hardware manufacturer, we do not currently have a subscription model that would objectivize customer
retention the way a software manufacturer could measure. However, we have for years tracked our Net Promoter Score
(NPS) which can be used to gauge the loyalty of a company’s customer relationships. This is an objective measuring system
where customers provide feedback on the service they receive. An NPS greater than 70 is considered as world-class
customer service. Lightspeed's score for Q3 was 86. We consistently score mid-70s to 90.

4. Describe the number of agencies your organization, on average, provides sound amplification solutions for
each year in CPC'’s tri-state area of Minnesota, North Dakota and South Dakota?

Total unique districts served from January 2016 through December 2019 is 251. The average of unique districts served

each of those years is 122.



5. Isyour organization able to service all areas within CPC’s tri-state area?
X Yes No

If NO, explain why your organization is not able to service a particular area and/or state.
Not applicable

6. List the other contracts you have in place that could be accessed by our membership for your products (e.g.
other consortiums) in the tri-state area?

Lightspeed holds contracts with Sourcewell, PEPPM, National IPA, Buyboard (TX) and TIPS (TX) that can be used in your

region; however all of those contracts are rarely used in the tri-state area. Lightspeed has a contract with Minnesota-based

Sourcewell primarily in response to customer and sales staff requests to support needs in other areas.

Historically, this contract was sole awarded and Lightspeed agreed to treat its CPC contract as the default in the tri-state
area, and to exclusively promote CPC, outside of the COOP where Sourcewell is headquartered. This arrangement has been a
solid win-win for CPC and Lightspeed over the last thirteen years. We have worked well together and hope to continue. If
this bid is sole awarded, Lightspeed is open to continuing this arrangement during the next contract period.

7. Provide a list of governmental, educational, and cooperative contracts that your company holds outside CPC’s
tri-state area.

We decline to provide a list but can share that we currently hold more than 50 active State, multi-state consortium and

district-level contracts. Since 2006 Lightspeed has employed fulltime dedicated contract management staff and held over

700 contracts. Many of those, such as CPC, have been awarded over consecutive contract cycles, demonstrating successful

long-term compliance.

8. Describe any “added value” attributes being offered to CPC and its participating agencies when purchasing
through your company.

e Despite the May 8, 2020 revision to the Terms & Conditions, Lightspeed will continue to offer free shipping on this
contract with no minimum purchase.

e  When your members call Lightspeed, they will always talk with a helpful person who is an employee at Lightspeed -
and live staff from 7:00 a.m. to 7:00 p.m., CST. Every employee is committed to making you a customer for life and
improving the learning environment for all children.

e Free evaluation program that provides a school the opportunity to try a classroom audio system: Lightspeed provides
the audio system upon request. The system is used in a classroom for 45 calendar days. At the end of 45 days, the
equipment is purchased or returned at Lightspeed’s expense.

e Campus Coordinator program valued at $700.00 offered to schools at no charge when purchasing 10 or more systems
at a single location. This provides a selection of replacement/repair parts and training on basic troubleshooting to
reduce potential downtime if there are simple product “problems” to resolve.

e Lightspeed-provided prepaid shipping labels if a purchased item needs to be advance replaced due to damage in
shipment or out of box failure.

e Equipment may be returned within 30 days of the invoice for a full refund of the purchase price.

e Trade in & Recycle Program: Members can receive $100 credit if trading in a classroom audio system toward the
purchase of any new system.

e Refurbished product program: Lightspeed periodically makes available lightly used systems for an additional 20%
discount, with a full warranty. This program is only available when the contract permits. Further information is
provided in the Exceptions section of this document.

e Lightspeed provides onsite teacher/user training to District personnel at no additional charge. Teachers/end-users will
be able to:

e Understand the primary benefits of classroom audio systems and small group instruction systems

o Identify and operate all the controls and indicators on the transmitters and amplifier

e  Adjust the volume for the microphones and other audio devices (Computer, TV, DVD, VCR, etc.) connected to the
amplifier

Operate Lightspeed app remote control

Understand proper transmitter charging procedures

Properly position the microphone for optimal voice pickup

Connect a personal FM system to the amplifier if needed

Identify and correct common types of operational problems (first-level problem solving)

Initial On-Site Training will be performed by the Lightspeed Territory Manager. The training will include a video on the

research and benefits of the audio system and its operation, simple troubleshooting guidelines, and incorporating the
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audio into teaching styles. For new users after initial teacher training, the training will include system operation, simple
troubleshooting guidelines, incorporating the audio system into teaching styles and a video on the research and
benefits of audio systems. Easy-to-follow user guides are also included on our website for use at any time. Please visit
www.lightspeed-tek.com for more information.

9. Listthe agencies, if any, you would exempt from this contract (i.e. current agencies that you are currently
serving that will be exempt from pricing submitted with this proposal).
We would not exempt any of CPC’s eligible members.

Marketing & Partnership (25 points)

1. Describe how your company markets directly to potential customers.

In today's data-driven world, many of our customers are now pre-researching our products via our robust website,
personal referrals and other self-initiated methods; and are ready to order at the first phone call or email. Other customers
would like a Consultant visit or to talk with staff to answer their questions. We respect and support each style of customer
to ensure they receive what they want, in the method they prefer.

We do believe that our strongest “direct marketing tool” is our employee sales force. The majority of our competitors use
resellers and integrators to sell their products. Lightspeed decided many years ago to invest in an employee-based sales
force. This ensures that our products are sold and serviced correctly and full focus on how to best use the products to
enhance the learning experience. Our employees spend a substantial amount of time on the road, meeting district and
school staff face to face to promote and educate them on our products.

When a customer contacts Lightspeed, our staff invest all the time necessary to ensure the customer is receiving an
appropriate product for their application, correctly configured. The customer may contact their local Territory Manager, or
our Sales Support staff at the corporate office via phone, fax or email, based upon the customer's preference. For those who
call HQ, Lightspeed has "live" staff to answer customer calls from 7:00 a.m. to 7:00 p.m. CST.

Our rapid and regular product updates, changes and new releases also provide opportunity to reach out to customers.
Lightspeed is known for our rapid product development and regular improvements. Since we introduce new products
frequently, we use that opportunity to reach out and ensure our customers are aware of all products available to them so
they can make an informed purchasing decision. Our primary channels for this are our website, trade shows and our local
Consultants. When we are visiting customers and prospects, we thoroughly review all of their options and educate them on
new product offerings. We also work very proactively with organizations such as yours to make sure the products are
available, in accordance with the terms and conditions of the agreement (e.g. product updates, as contractually permitted.)

2. Describe marketing collateral and sales campaigns that have been successful for your organization in the past.
Describe how your organization plans to utilize your marketing staff with this anticipated contract.
Marketing pieces, mailings and “campaigns” are not a significant part of our selling effort. Data shows prior popular
methods like postcard mailings have become less effective as we are so inundated with information. We instead invest
those dollars in well-cared for employees who have strong local networks of customers (reminder that our average sales
employee tenure is more than 11 years); product development that meets customer requests and needs; and top-quality
durable products. Though our warranty for most items is 5 years, the majority of our products are still being used 8-10
years after purchase. With that kind of product quality and customer service, we have not needed to rely on promotions to
sell our products.

In the last three years we have been building/implementing an inside sales group to reach out directly to smaller districts,
older customers, etc. but with the recent economic downturn that campaign has been reduced. We have also invested in
social media efforts, digital campaigns and other more-recent technologies to increase our brand awareness in the K-12
sector.

Trade shows have also been a major “marketing” emphasis for Lightspeed, which will be described below.
3. Describe your organization's ability to participate in conference tradeshows and how you will position the

contract at those tradeshows. List all, conference tradeshows that your organization has attended in the last
three (3) years.



Lightspeed has participated in 150-200 local, regional and national trade show for each of the last three years. Trade shows
have been an important aspect of our sales and promotional efforts for many years and as such, we support that effort with
dedicated trade show staff. It would be unwieldy to list all the shows but below are key events we have participated in that
might be of interest to CPC:

North Dakota: NDSBA, NDCEL, NDATL

South Dakota: SDSSA, ASBSD/SASD

Minnesota: MN TIE (now called Impact Education by Sourcewell), MASA, MASBO, MSBA, MASA/MASE, MESPA

Regional /National: ISTE (International Society of Technology in Education), TCEA (Texas Computer Education Association),
CUE, SLATE (School Leaders Advancing Technology in Education)

4. Describe how your company will position this contract to CPC’s participating agencies if awarded.
Lightspeed will emphasize our long and successful partnership together as your long-time awarded vendor. If a district
wishes to use a contract, the CPC contract will be our recommended contract of choice.

5. Describe how you plan to inform and train your personnel on the details and promotion of the contract.

As previously stated, we have been CPC’s awarded vendor for 13 years. That plus the long tenure of sales staff at Lightspeed
ensures our people are very familiar with this contract and Terms and Conditions that go with that sales channel in general.
Our current Territory Manager in your area, Ken Engstrom, has been with Lightspeed for almost 14 years and is extremely
familiar with the details of the contract. Should there be a staff change, new sales staff receive training from the Bid &
Contract Manager regarding contract promotion, usage, popular contracts in their territory and where to locate key terms,
conditions and pricing via our cloud-based ERP. As we have a long and effective partnership, the transition to a new
contract is expected to be smooth. Lightspeed has two Bid & Contract staff members who communicate information and
provide liaison services between customers, Lightspeed departments, and CPC staff when needed.

Financials & Level of Support 30 points)

1. Describe how your organization works with agencies to determine payment terms.

For context, more than 95% of our sales are to K-12 school districts. For educational entities, set terms are Net 30 with a
$500K credit limit. Agencies such as a library, police department, government offices are also Net 30 with a $5K limit; as are
parent groups (PTA, PTO, etc.), service groups such as Quota Clubs, and member/user Assisted Living Facilities.

2. Does your company accept payment by procurement card? If so, is the participating agency assessed a fee for
purchasing with a procurement card?

Lightspeed accepts P-cards and credit cards for purchases up to $50,000. Orders larger than that can be approved on a case-

by-case basis. No fees are assessed for purchasing via this method.

3. Describe your proposed order process for this proposal and contract award. Specify if you will be including a
dealer network and how they will be involved.
Orders can be received by fax and email 24 hours per day; by phone from 7:00 a.m. to 7:00 p.m. CST. When a customer
contacts Lightspeed, our staff invest all the time necessary to ensure the customer is receiving an appropriate product for
their application, correctly configured. (There can be misunderstandings on product specifications and configurations,
particularly if a different party is making the order than will be the end user - for example, a purchasing officer ordering vs.
school principal who has spoken with the sales representative.) If the entity requests or requires it, a written quote is
provided. From the quote, usually a purchase order is generated from the customer and received by our Sales Support
Department. Our staff again review the items requested to ensure the customer will get what they need and want, and that
the order is clear. If calls or emails are necessary to clarify, this occurs. Purchase orders are processed in no more than 24
hours, usually less. Simple/small orders are fulfilled the same or next-day by our Tualatin, OR fulfillment staff and shipped
out immediately. Larger or more complex orders are fulfilled as per the delivery lead times given elsewhere in this bid. In
the rare instance of a back-order or out-of-stock item, the customer is notified by email if an email address was provided.

We do not use a dealer network.
4. Indicate the level of support your company will offer on this contract category.

Pricing is the same as offered to individual education, government, and nonprofit agencies.
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X Pricing is the same as offered to cooperative purchasing organizations er-state-purchasing departments:
Pricing is better than what is offered to individual education, government, and nonprofit agencies.

Pricing is better than what is offered to cooperative purchasing organizations or state purchasing departments.
Other, please describe

If OTHER, describe how the pricing submitted differs from individual entities or other purchasing consortiums:
The pricing and terms offered are the same as is provided to other cooperative purchasing consortiums. As many
consortium contracts’ terms and conditions include language requiring a guarantee that the pricing offered is the same or
better as offered to others, in effect we must offer the same to all to ensure we meet this requirement for each individual
contract.

5. Has your company and/or any proposed subcontractors been involved in any alleged significant prior or
ongoing contract failures, contract breaches, any civil or criminal litigation or investigation pending within the
last five (5) years?

Yes X No

If YES, document thoroughly and list any contract in which your organization has been found guilty or liable, or
which may affect the performance of the services.
Not applicable

6. Has your company been disbarred and or suspended in doing business within the United States?
Yes X No

If YES, list what states, the reason for debarment and/or suspension and its effective dates.
Not applicable

Warranty (35 points)

1. Describe your company’s ability to provide maintenance and support services for the proposed products.
Describe how a participating agency would seek maintenance and obtaining required pieces should equipment
fail.

Lightspeed desires for the purchase and ownership experience to be clear and simple. There are no hidden or tacked-on

maintenance fees, services or programs.

As Lightspeed’s main system components are warrantied for five years, an extended warranty is not necessary. The full
warranty document is provided in the question below. Our full warranty document for all products is two pages. Our goal is
to provide transparent and understandable warranty information. Our product information (specifications, data sheets,
etc.) is published and also made available via our website: www.lightspeed-tek.com.

The quality and simplicity of our products means most technical support and warranty issues can be handled via the phone
or email by the full-time employees on our Oregon-based Technical Services team. Live troubleshooting with staff is
available Monday through Friday from 5:00 a.m. to 5:00 p.m., Pacific Time. In most cases, issues are small and can be
resolved by phone, email or chat thus preventing time-consuming returns. In the event of a more complex product
performance issue, Lightspeed offers Warranty Advance Replacement and 48-hour turnaround on repairs to ensure timely
service. Your local Territory Manager can also be available to help where necessary to assist in the field with sales and
service related issues.

To quantify the speed and service of this program, Warranty Advance Replacement means that if customers experience an
issue with their system, a Lightspeed Technician will troubleshoot over the phone. If the system or component requires
service, a replacement will immediately be sent to the customer to minimize downtime. Customers will receive replacement
product(s) within 2-3 business days along with a prepaid return label so malfunctioned equipment can be returned to
Lightspeed. Any replacement equipment will be of the highest quality and remain covered under the original warranty.



Response time commitments/capabilities: We are committed to a 48-hour return time for all of our customer repairs. For
warranty repairs Lightspeed pays for 3-day shipping both ways throughout the contiguous 48 states. For out of warranty
repairs the customer is responsible for shipping products to our headquarters; but we pay for the shipping back to the
customer at the same priority that we received it (Ground, 3-day, 2-day, Next day).

2. Describe your warranty program, including any conditions and requirements to qualify claims procedure and
overall structure.

Lightspeed’s top priority is ensuring optimal system operation, resulting in minimal downtime for our customers. Our

broad product warranties are standard with every Lightspeed system purchased. Below is our full warranty language:

Warranty Information:

Activate and Classroom Audio Systems (Activate Station, Redcat Access, Topcat Access, 955 Access, Access Link, Multimike,
Redcat Presenter Kit): Lightspeed’s classroom audio products are under warranty for five (5) years. Components of the five
(5) year warranty include:
e  Warranty on primary components including: amplifier, charging station, group speakers, and remote is five (5)
years.
Warranty on Access microphones and Mobile Connector is five (5) years.
Warranty on Infrared microphones, Infrared microphone charger, lapel and earset microphones is one (1) year.
Warranty on Lightspeed NiMH rechargeable batteries is one (1) year.
Warranty does not extend to finish, appearance items, or malfunctions due to abuse or operation other than
specified conditions, nor does it extend to incidental or consequential damages. Repair by other than Lightspeed or
its authorized service agencies will void this warranty. Information on authorized service agencies is available from
Lightspeed Technologies, Inc.
e Immediate replacement of system or components requiring service will be sent to customer to minimize system
downtime (see Warranty Exchange section below).

Installations: Warranty information for workmanship and cabling included in a Lightspeed installation
e  Warranty on cabling to be free from defects for one (1) year from date of installation

e Repair or replacement at Lightspeed’s option any defective cabling materials provided by Lightspeed

e  Warranty on workmanship of installation for one (1) year from date of installation

e Does not cover damages resulting from accident, misuse or abuse or lack of reasonable care of materials

e Does not cover damage resulting from work performed by other companies (i.e. HVAC, Fire Alarm, Sprinkler, etc.)
Warranty Exchange:

Lightspeed has a Warranty Exchange Program in place for all Activate and Classroom Audio systems within the warranty
period. If customers experience an issue with their system, a Lightspeed Technician will troubleshoot over the phone. If the
system or component requires service, a replacement will immediately be sent to the customer to minimize downtime.
Customers will receive replacement product(s) within 2-3 business days along with a prepaid return label so malfunctioned
equipment can be returned to Lightspeed.

Any replacement equipment will be of the highest quality and remain covered under the original warranty.

Service Guidelines:

Lightspeed systems are directly supported and serviced at our service center and company headquarters in Tualatin,
Oregon. Customers always have the option of calling to speak with a service technician to identify and resolve any issues at
no additional charge. Lightspeed also offers an on-line service request form customers can complete and a service
technician will contact them at the customer’s preferred time and convenience.

Regular Warranty items will be evaluated and usually repaired and shipped within 48 hours.

Charges:
e A purchase order or credit card number must be received prior to doing “For Charge” service work.
e “For Charge” work will be completed as quickly as possible, usually within 48 hours of receipt of a hard copy of the
purchase order or credit card number.
e Thereisa $100 per hour fee with a $50.00 minimum repair charge for non-warranty repairs.



New or additional items purchased through the Service Department will be charged shipping and handling, such as
additional batteries or other components not sent in for repair.

Lightspeed also offers an on-line interactive troubleshooting tutorial of our systems at www.lightspeed-tek.com.

3. Do all warranties cover all products/equipment parts and labor?
Yes X No

If NO, describe the exceptions to coverage.
Yes, it covers all products. Yes, it covers parts and labor in almost all situations. See Warranty language above.

4. Do warranties impose usage limit restrictions?
X Yes No

If YES, describe the restrictions.
As per the above statement, there are reasonable limits on coverage:

e  Warranty does not extend to ... malfunctions due to abuse or operation other than specified conditions...Repair by
other than Lightspeed or its authorized service agencies will void this warranty. Information on authorized service
agencies is available from Lightspeed Technologies, Inc.

e Does not cover damages resulting from accident, misuse or abuse or lack of reasonable care of materials

e Does not cover damage resulting from work performed by other companies (i.e. HVAC, Fire Alarm, Sprinkler, etc.)

5. Do warranties cover the expense of technicians' travel time and mileage to perform warranty repairs?

Yes No

If NO, describe why travel and mileage are not covered.

Not applicable. Issues that cannot be repaired by phone/email troubleshooting are returned to Tualatin, OR for repair.
There are times when the local Territory Manager may be able to assist. In that event, there is no charge for time or mileage.
Itis an included service.

6. List any additional limitations or circumstances that would not be covered under your warranty?
Noted above

7. Listany geographic areas within CPC'’s tri-state area for which your organization cannot provide a certified
technician to perform warranty repairs. How will CPC participating agencies in these areas be provided service
for warranty repair?

Not applicable. Lightspeed will sell and service products sold anywhere in the tri-state region. Issues that cannot be

repaired by phone/email troubleshooting are returned to Tualatin, OR for repair. There are times when the local Territory

Manager may be able to assist. In that event, there is no charge for time or mileage. It is an included service.

Industry Specific Information (100 points)

1. Provide a narrative description of the products and services you are offering in your proposal.

Our product solutions are designed with purpose and are continuing to be enhanced and improved to meet changing needs
in the classroom. We have introduced a number of highly innovative platforms and products over the years that came
directly out of our research in the classroom including:

e  Wireless Platform - Operating now with Access Technology which is on a 1.9gHz spread spectrum, all our full
classroom audio solutions have moved away from the inherent challenges of infrared technology to this more
stable and robust wireless platform. It can be used within any classroom configuration (including large and open
spaces) and at long distances. It provides two-way communication and operates on a bandwidth that eliminates

9



interference with other classroom technology. Finally, it scales to all classrooms, instructional strategies and
technologies.

e Microphone Technology - We produced the first pendant microphone built specifically for the teacher that
eliminated all wires, dramatically improving performance and reliability. This has been followed by multiple
iterations to reduce the lanyard microphone size for improved comfort and convenience.

e Flat-panel Speaker Technology - This technology is designed for high speech clarity and even distribution of
sound throughout a classroom from a single speaker. This solution not only improves speech intelligibility, but also
dramatically reduced installation costs.

e Redcat (all-in-one classroom audio system) - provides full room classroom audio with no installation.

o Topcat (installed and integrated single-speaker classroom audio solution) - combines flat-panel speaker
technology with traditional cone speaker to deliver both high speech intelligibility with even distribution of sound
with rich, multimedia audio from just a single speaker in the ceiling.

e 955 (traditional amplifier on 1.9gHz platform) - Amplifer which can be integrated into traditional ceiling-mounted
cone speakers, wall-mounted cone speakers, or the Lightspeed TCQ single-speaker application. This amplifier is a
great solution for schools with existing classroom speakers that desire to add teacher voice amplification.

e Wireless media connector - a wireless device that sits next to the teacher computer and transmits audio from
multimedia devices (computer, smart device, DVD, etc.) to be played through the classroom speaker wirelessly,
eliminating costly and inconvenient wire runs.

e Activate System - based on the Access Technology platform, this patented solution is the only bi-directional
classroom audio system designed for small group learning. The Activate System uses our existing classroom audio
platform (Redcat, Topcat, 955) and adds two-way audio pods for small group instruction, giving teachers in-the-
moment insights into the authentic interaction of students. It allows the teacher to increase their connection with
students and provide redirection, reinforcement of the learning process, tailoring of the instruction, and most
importantly, the chance to hear students shining in their peer-to-peer interactions. It then also allows for the
sharing of student insights from the comfort of their group for the entire classroom to appreciate. Additionally, the
Activate System provides two channels of Bluetooth for wireless streaming from the teacher’s computer or device.

e Access Link - This device enables you to add wireless microphones to virtually any existing amplifier and speaker
system. It adds two microphones to a Lightspeed amplifier or third party solution. It also scales with the Activate
System for classrooms wanting to add bi-directional audio pods for small group learning.

e  Multi Mike - Similar to the Access Link, this device enables you to add up to five wireless microphones to an
existing audio system. This solution is ideal for large classrooms, professional development training, community
meetings or boardrooms. By combining two Multi Mike Systems with an existing Lightspeed amplifier/microphone
solution, an integrated system can have as many as twelve (12) total lanyard or share microphones.

e Mobile Connector - Particularly applicable in our current virtual learning environment due to COVID-19, the
mobile connector allows for the clear transmission of audio to the teacher’s computer. It can be used for video
recordings as well as live teaching sessions. It is also scalable and can be added to any classroom audio system to
enable wireless Bluetooth streaming from a teacher’s mobile device or laptop.

We will continue to build upon this robust foundation to produce solutions that will serve the teaching and learning
environment for the future.

2. Describe what differentiates your company from your competitors. Describe your differences regarding sales,
service, installation, technology and product line.

In prior questions we pointed out differentiators such as our employee-model for sales, deep experience and long tenure of

sales team, well-known history of excellent customer- and technical-service staff and policies. The following will focus on

products and philosophy.

While many classroom audio manufacturers have invested little recently in teaching and learning solutions and moved
towards school infrastructure solutions, Lightspeed remains committed to providing classroom solutions that make a direct
impact on the teaching and learning environment. Therefore, all our solutions have a direct correlation to making the
teacher more effective and students more successful. We also have the strong belief that our solutions should be as easy as
possible to implement and maintain. We believe that the easier we make the products to use, the more teachers and
students will benefit.

We were the first manufacturer to move away from infrared for classroom audio and fully embraced 1.9gHz technology for
their wireless transmission. This access technology basically eliminates classroom interference that is much more
prevalent with infrared and also allows the transmission of the signal in larger, open spaces without risk of dropout. Itis a
much more stable wireless platform, and school districts are very pleased with the opportunities 1.9gHz spread spectrum
access technology provides within their classrooms and learning spaces.
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Our flat panel speaker continues to be a consistent differentiator of our full classroom audio solutions. This speaker is
designed specifically for speech intelligibility so that the teacher or student will not only be heard (amplified) in the
classroom but will also be understood. By utilizing a speaker that accentuates the soft consonants (integral to speech
intelligibility), we ensure that all students benefit from not only hearing but also understanding the content. By providing a
single speaker sufficient for complete distribution of sound within the classroom, we are also able to provide a solution that
eases the amount of installation in the classroom. This is accomplished either through non-installed solutions like our
Redcat Access which provide a uniform amplification of sound throughout the entire classroom, or our Topcat System that
does the same through a single-speaker, drop-ceiling application that does not require any wire runs up and down the walls
for a simplicity of design that also provides full multi-media capability and connectivity.

We are also the only manufacturer that has taken classroom audio to the next step in classroom instruction through our
Activate System. Many school districts are leading their classroom pedagogy away from full classroom, lecture-style
instruction throughout the course of the day and moving towards small group or project-based learning. In this model,
having the teacher's voice amplified so that all the students can hear becomes less important, and what becomes critically
important is for the teacher to hear the authentic communication of the students in their groups. Our Activate System
allows for the communicating of this information between the teacher and small groups in a way no other technology can
provide.

We find that our solutions last a long time in the classroom. While our warranty on our systems (including microphones) is
five years, the average lifespan of a Lightspeed classroom audio system is 8-10 years. Our service team is a significant
differentiator for us. While our competition often relies on resellers to support their products, we are committed to making
sure school districts are able to maximize their technology investment with us through direct support. This includes having
a live person to call and talk to, providing advance replacements, and paying for the shipping of products both ways. Much
of our customer loyalty has been the result of both the quality and durability of our products along with the support they
receive after the sale.

We also regularly provide free training. While our technology is very easy to use, we encourage schools to allow us to come
and physically meet with their teachers (either as a group or individually) so they understand why this technology is
important both to them and to their students. We also then walk through the basic functions of the system including the
charging of microphones, volume levels and controls, and the integration of media with the system. This training can
happen not only immediately after systems are purchased but also throughout the lifetime of the solution.

3. Describe the power/source connection for your proposed sound amplification solution(s). Describe any

additional connection features that your solutions provide (i.e. multimedia connectivity, ADL outputs).
Lightspeed's classroom audio systems are powered by a 24V /2.5A or 24V /1.75A external power supply (depending on the
product) with removable AC power cable.

All Lightspeed classroom audio systems feature 1-4 audio inputs (depending on product) for connection to other classroom
multimedia sources such as computers, mobile devices, video displays, etc. This enables all multimedia audio to be played
through the Lightspeed speaker, ensuring excellent clarity and even distribution of sound. Additionally, Lightspeed offers an
optional wireless Media Connector, which interfaces directly to an audio source and wirelessly transmits that signal to the
Lightspeed speaker(s) to minimize cable runs and installation cost.

In addition to interfacing with classroom multimedia, Lightspeed's audio systems also include an audio output to interface
with Assistive Listening Devices (ALD). This output signal connects to the child's ALD transmitter, sending the teacher's
voice directly to the students headset or hearing aid. When connected, it allows the teacher to just wear the Lightspeed
microphone to address the whole class through the audio system and also broadcast directly to the hearing impaired child.

4. Describe the type of frequency used by your sound amplification solution(s) and how feedback and other
frequency waves are mitigated from cutting in or over a sound wave. Describe if Bluetooth connectivity is
possible and if there are any concerns to be addressed with your proposed solution.

Lightspeed’s Access Technology utilizes spread spectrum, frequency-hopping technology to avoid interference. It operates

in a dedicated 1.9 GHz frequency band that was designed specifically for audio and create clear operation that is immune to

interference from other common wireless sources such as Bluetooth and Wi-Fi devices.

In addition, we offer Bluetooth streaming through either our Activate System or Mobile Connector solutions. The Activate

System allows for two channels of Bluetooth. One channel is often used for the integration of our free Activate app (LS
Activate on 10S or Android) to operate small group pods, and the other channel is used for traditional Bluetooth streaming
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of audio. If Bluetooth streaming is desired without small group pods, the Mobile Connector is the ideal solution to meet this
need and can be added onto any of our existing classroom audio solutions.

5. Describe how and if your solution can integrate with current facility sounds solutions and to what extent.
Lightspeed's audio systems, while intentionally dissimilar from paging and life safety communication systems can interface
together with those systems. For schools with built-in 70V paging systems, Lightspeed’s classroom audio systems can
passively interface with that PA system and will mute all its audio (microphones and multimedia) when a page is broadcast,
ensuring important building announcements are never missed.

Building communication systems can also be connected directly to the Lightspeed amplifier in many instances (eliminating
the need for a dedicated paging speaker in the classroom) for districts that desire a single speaker to serve a dual-purpose.
While effective, this is not a supported application for life-safety communication systems.

6. Describe if your sound amplification solutions require software to operate and run the system. Describe all
costs associated with this software/service.

In general, Lightspeed's systems do not require software to operate and run the systems. However, the Activate small group

audio system does utilize a mobile application for control of the system. This application is a free download for any i0OS or

Android device.

7. Describe how your sound amplification solutions coordinate or work in conjunction with life safety
requirements (i.e. emergency notifications).

Beginning in 2021, Lightspeed will add the capability to generate an alert notification from the teacher's microphone. This

function can interface with a wide range of building safety and security solutions to notify the front office and/or authorities

in the event of an incident or emergency.

Also beginning in 2021, Lightspeed will add the capability to interface with building fire alarm systems to mute (or duck) all
audio in the classroom when the fire alarm is active.

8. Describe in detail how the installation is performed by your employees or by subcontractors. Describe any
required certifications, etc. require for installation.

Many of Lightspeed’s most popular products do not require installation (e.g. the services of an electrician or even an

installer). They are effectively "plug and play" and can be set up by the district/school personnel themselves - with full

support from Lightspeed if needed or desired. We do, however, still manage an average of 200 installation projects per year.

These vary from single system installs to entire school implementations.

The Lightspeed installation management team is lead by employee Ray Young, who is a licensed low voltage contractor in
multiple states, a BICSI RCDD, and has successfully managed projects of of this nature for over 30 years. Ray works closely
with our sales team, school district customers and installation contractors across the nation to provide standard and unique
solutions to classroom audio implementations.

When Lightspeed includes installation as part of a bid response, the scope of work is only for the physical installation of
products that we manufacture. Lightspeed does not self perform installations but rather hires local contractors, typically
those recommended by the school district, to perform installation of our products. The work may include low-voltage
electrical, such as what is required to wire speakers to an amplifier or DC power to one of our devices. Lightspeed is not a
licensed electrical contractor and as such, installation of electrical power outlets or hardwiring of systems to building mains
is not included in our scope of work.

We require that our installers be certified and comply with all local, state and federal licensing regulations. We also require
that they are trained and certified by Lightspeed personnel to install our systems as it is our desire that our solutions are
successfully integrated and implemented into your classrooms for your teachers and students.

As you have requested “detail” on how the installation is performed, below is an outline of our standard installation process.

When installation is included with an order our local Lightspeed representative will first verify site conditions. Information
gathered by our representative includes:
e District contact
Site contact
Hours of install availability
Building numbers/names
Room numbers
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Room dimensions

Ceiling heights

Ceiling types

Wall types

System location within classroom

Raceway requirements, if any

Local system integration requirements, if any
Special site considerations/conditions

Bill of Materials

This information is used to create a "Pre-installation Form" that's recorded electronically and presented to our installation
subcontractor. When appropriate, our installation subcontractor will communicate with the school site contact to schedule
the installation. Product will be shipped to the school site to coordinate with the installation date.

Lightspeed has high standards for our installation subcontractors. Subcontractors must, of course, meet the minimum
training, licensing and insurance requirements. Cleanliness, timeliness, promptness and professionalism is required, along
with customer satisfaction. Installations are performed according to local building code, published standards and district
requirements. Our pool of subcontractors are typically contractors that are familiar with the local school district sites and
processes and have already successfully performed technology projects for the district, in most cases.

Upon completion of the installation our installer will submit an electronic "Installation Completion form". This completion
form will be sent to the school site contact for sign-off. The site contact would verify completion and note any punch list
items on this electronic form. This site contact sign-off is then sent electronically to the district contact as proof of
completion. If any punch list items exist, they will be addressed within 30 days of initially reported completion.

9. Describe any unique applications of your sound’s amplification solutions.
While many of these applications have already been outlined in previous questions, we will expand, highlight and
summarize several of these applications here:

e Media Connector: This device wirelessly connects audio from a panel, projector, computer, or other media source
to the Lightspeed amplifier and speakers.

e Page First: Also called ducking, this feature allows for our installed audio systems to be muted when the paging
system is activated.

e Paging Integration: We have an application brief which can highlight how our speaker can also be used as the
paging speaker for districts desiring one speaker to serve a dual-purpose.

e  Alert Notification: Beginning in 2021, Lightspeed will add the capability to generate an alert notification from the
teacher's microphone. This function can interface with a wide range of building safety and security solutions to
notify the front office and/or authorities in the event of an incident or emergency.

e  Fire alarm mute: Also beginning in 2021, Lightspeed will add the capability to interface with building fire alarm
systems to mute (or duck) all audio in the classroom when the fire alarm is active.

e Small Group Learning: Our Activate Systems allows in the moment group learning through two-way
communication from the teacher using an app and earbud from the microphone with a pod placed within student
groups. The teacher can select individual pods throughout the classroom and even outside the classroom (outside
collaboration area or adjoining classroom) to quickly assess engagement and learning acquisition.

e  Mobile Connector: This microphone can be used for virtual learning environments so the teacher can deliver a clear
audio signal to students and not be dependent on the computer microphone audio. It also is adaptable for the
application and use of Bluetooth streaming within the classroom.

e  Access Link: This system can be applied to add microphones to an existing amplifier. Could help in large
collaboration areas, libraries, and even some gymnasium applications.

e  Multi Mike: This system is designed to add microphones to an existing amplifier. It is often used in boardroom
applications allowing school districts to have a functional and efficient amplification solution at the fraction of the
cost of high-end pro audio solutions.

10. Describe in detail your proposed exchange and return program(s) and policy(s).

Warranty Exchange:

If customers experience an issue with their audio system, a Lightspeed Technician will troubleshoot over the phone. If the
system or component requires service, a replacement will immediately be sent to the customer to minimize downtime.
Customers will receive replacement product(s) within 2-3 business days along with a prepaid return label so malfunctioned
equipment can be returned to Lightspeed.
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Any replacement equipment will be of the highest quality and remain covered under the original warranty.

Return Policy:

Any product may be returned within 30 days from invoice date for a full refund of the purchase price. The process for

returning for credit is as follows:

e (Call Lightspeed for a return authorization (RA) number.

e Upon receipt of number, send in product with RA number written clearly on the outside of the box.

e Exchanging equipment of equal or lesser value would not require an additional purchase order.

e Ifproductis notin “like new” condition, Lightspeed will deduct an appropriate amount, upon Lightspeed’s best
judgment regarding damage to the product.

e If outside of the 30 days from purchase date, a customer may return product with a 15% restock fee, if product is in
“like new” condition.

11. Describe any self-audit process/program you plan to employ to verify compliance with your anticipated
contract with CPC.
For each contract Lightspeed holds the Bid & Contract Department provides a standardized list of terms, conditions and
other rules to our Sales Staff. When an order is placed via a contract, the order is checked against this list to ensure
compliance. All of the staff who do this checking are at headquarters with the B&C staff so it is very easy to communicate
questions or concerns, and seek any needed clarification. From time to time errors do occur and the Bid & Contract Manager
is immediately notified if, for example, there is an accidental sale at the wrong price, or an off-contract item is sold. CPC is
aware that we then proactively reach out in situations such as this, asking your preference for correcting the error. The Bid
& Contract Manager also reviews reports and fee payments, seeking anomalies or errors prior to approval for payment.
Finally, as mentioned previously we have long term employees well familiar with this contract which also minimized
potential for error or misapplication.

Exceptions & Deviations (10points)

1. Listany additional stipulations and/or requirements your company requests that are not covered in the RFP.
None.

2. Listany exceptions your company is requesting to the terms outlined in the Technical Specifications.
Respondents must include the following when requesting exceptions:

e RFP section number and page number

e Describe the exception

o Explanation of why this is an issue

e A proposed alternative to meet the needs of participating agencies and the cooperative
Page 9, Equipment & Supplies: Requirement that all products must be new. Alternate: Regularly purchased products are
new. However, periodically Lightspeed has lightly-used or refurbished products (often unpurchased products from our
demo program) that customers wish to buy. These would only be provided under the following parameters: there is a
further 20% discount below the bid-price we have provided to you, the full Lightspeed warranty applies, the customer
would be informed and given the option if they wanted a refurbished product or not.

Addendum 3, Removal of requirement to include shipping and handling. Alternate: Despite the recent change to the Terms
& Conditions, Lightspeed will continue to offer free shipping if awarded this contract with the following clarification: Free
shipping via ground service within the contiguous United States, with no minimum order. If a Customer requests expedited
shipping, Customer pays the difference between Ground and the expedited service.

General Terms & Conditions, Delivery: Requirement that products be delivered within 5 days unless otherwise specified.
Alternate: Lightspeed is able to deliver products no later than 13 calendar days ARO for quantities of one to 25 systems.
Lead-times for various system quantities are as follows*: 26-50 systems: 18 calendar days; 51-75 systems: 20 calendar
days; 76+ systems: by arrangement with customer. These are our standard lead times and reflect maximum ground
shipping days (e.g. cross-country from our Tualatin headquarters). Smaller orders and/or closer destinations will receive
orders sooner than the standard times provided.
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Pricing Schedule, Pricing Tab - The provided worksheet is locked to calculate pricing to the penny based upon the
percentage entered. Our pricing is rounded to the nearest dollar. Upon award, we will supply CPC with an accurate price list

rounded to the dollar.

References

Provide three (3) references that have purchased products and/or services that apply to the scope of this proposal.

A contact name, phone number and email will be required.

Reference #1 - Business Name
Product/Service Purchased
Year of Purchase

Reference Contact

Phone

Email

Reference #2 - Business Name
Product/Service Purchased
Year of Purchase

Reference Contact

Phone

Email

Reference #3 - Business Name
Product/Service Purchased
Year of Purchase

Reference Contact
Phone
Email

Additional Requirements

Foley Public Schools

Redcats and installed systems of varied models
2007 through Current

Ken Anderson, Board Chairman

320.968.7175

kenellen@cloudnet.com

Virginia Public Schools

Redcats and installed systems of varied models
2007 To 2018

Willie Spelts, Principal, Roosevelt Elementary School
218.742.3943

wspelts@vmps.org

Bismarck Public Schools

Redcats and installed systems of varied models
2008 through Current

Dr. Tanna Kincaid, Director-Technology
701.220.2347
tanna_kincaid@bismarckschools.org

As required by CPC, submit the following additional items as individual PDFs as outlined below:

1. Exhibit A - Marketing Plan - Name of Company (15 points)
Submit a marketing plan that would describe, at a minimum, the following: process on how the contract will
be launched to current and potential agencies, the ability to produce and maintain full-color print
advertisements in camera-ready electronic format, including company logos and contact information,
anticipated contract announcements, planned advertisements, industry periodicals, other direct, or indirect
marketing activities promoting the awarded contract, and how the contract award will be displayed/linked
on the Vendor’s website.
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COOPERATIVE
y>) :

. CONNECTIO S

Vendor Forms & Signatures
RFP #21.1 - Sound Amplification Solutions

Instructions
Contained herein are forms and information required by the Cooperative Purchasing Connection (CPC). Please
note, while some information is merely informational, some will be used during the evaluation and vetting process.

To submit the required forms, follow these steps:
1. Read the document in its entirety.
2. Complete all questions and forms.
3. Save all pages in the correct order to a single PDF format titled “Vendor Forms & Signatures -~ Name of
Company’.
4. Submit the forms in the required format with all necessary signatures in Public Purchase.

The following sections will need to be completed prior to submission and submitted as one single PDF
titled “Vendor Forms & Signatures - Name of Company”:

Addendum Acknowledgement

Contract Offer & Award

Uniform Guidance “EDGAR” Certification Form
Subcontractor Utilization Form

Solicitation Checklist

i =
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Addendum Acknowledgement

Instructions: Please acknowledge receipt of all addenda issues with this solicitation by completing this addendum
acknowledgment form. Check the box next to each addendum received and sign below. If no addenda were issued,
sign the bottom section to verify. Failure to acknowledge addenda may result in bid disqualification.

Acknowledgment: | hereby acknowledge receipt of the following addenda and have made the necessary revisions
to my preposal, plans and/or specifications, etc.

Addendum Numbers Received (check the box next to each addendum received);

X Addendum No. 1 Addendum No. 5
X Addendum No. 2 Addendum No. 6
X Addendum No. 3 Addendum No, 7

Addendum No. 4 Addendum No. 8

I'understand that failure to confirm receipt of addenda may cause for rejection of this response.

AUl

Authorized Signature

5-18-202a

Date

Acknowledgment: 1 hereby acknowledge that no addenda were issued during this solicitation process. 1
understand that failure to confirm this acknowledgment may cause for rejection of this response.

Authorized Signature

Date

Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org
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Contract Offer & Award

Instructions: Part | of this form is to be completed by the Vendor and signed by its authorized representative. Part
[T will be completed by the Cooperative Purchasing Connection (CPC) upon the occasion of an award.

CONNECTIONE

Part I: Vendor

In compliance with the Request for Proposal (RFP), the undersigned warrants that 1/we have examined all General
Terms and Conditions, Forms and Technical Specifications, and being familiar with all of the conditions surrounding
the proposed projects, hereby offer and agree to furnish all labor, materials, supplies, equipment and professional
services in compliance with all terms, conditions, specifications and amendments in this solicitation and any written
exceptions in the offer. Signature also certifies understanding and compliance with this proposal. The undersigned
understands that his/her competence and responsibility and that of his/her proposed subcontractors, time of
completion, as well as other factors of interest to the CPC as stated in the evaluation section, will be a consideration
in making the award. This contract offer and award binds said Vendor to all terms and conditions stated in the

proposal.
Business Name Lightspeed Technologies, Inc. Date $-1%3-2a20
Address 11509 SW Herman Road City, State, zip TUalatin, OR 97062
Contact Person Melissa Williams Title Bid & Contract Manager
Authorized Signature ~772 £ /T _— Title CFO/COO
Email LSBIDS @Lightspeed-tek.com Phone 800.732.8999

Part II: CPC

Your response to the identified proposal is hereby accepted. As a Vendor, you are now bound to offer and provide
the products and services identified within this solicitation, your response, including all terms, conditions,
specifications, exceptions, and amendments. As a Vendor, you are hereby not to commence any billable work or
provide any products or services under this contract until an executed purchase order is received from a CPC
participating agency. The initial term of this contract shall be for up to twenty-four (24) months and will commence
on the date indicated below and continue unless terminated, canceled or extended. By mutual written agreement as
warranted, the contract may be extended for one (1) additional 24-month period.

Awarding Agency

Authorized
Representative

Name Printed or Typed

Awarded this day of Contract Number

Contract to Commence

Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org



| Uniform Guidance “EDGAR” Certification Form

200 CRF Part 200

Instructions: When a purchasing agency seeks to procure goods and services using funds under a federal grant or
contract, specific federal laws, regulations, and requirements may apply in addition to those under state law. This
includes, but is not limited to, the procurement standards of the Uniform Administrative Requirements, Cost
Principles and Audit Requirements for Federal Awards, 2 CFR 200, referred to as the “Uniform Guidance” or new
“EDGAR”. All Vendors submitting proposals must complete this EDGAR Certification form regarding the Vendor’s
willingness and ability to comply with certain requirements, which may be applicable to specific agency purchases
using federal grant funds.

For each of the items below, the Vendor will certify its agreement and ability to comply, where applicable, by having
the Vendor's authorized representative check, initial the applicable boxes, and sign the acknowledgment at the end
of this form. If a Vendor fails to complete any item of this form, CPC will consider and may list the response, as the
Vendor is unable to comply. A “No” response to any of the items below may influence the ability of a purchasing
agency to purchase from the Vendor using federal funds.

1. Viglation of Contract Terms and Conditions
Provisions regarding Vendor default are included in CPC’s terms and conditions. Any contract award will be
subject to such terms and conditions, as well as any additional terms and conditions in any purchase order,
ancillary agency contract, or construction contract agreed upon by the Vendor and the purchasing agency, which
must be consistent with and protect the purchasing agency at least to the same extent as CP(’s terms and
conditions. The remedies under the contract are in addition to any other remedies that may be available under
law or in equity.

2. Termination for Cause of Convenience
For a participating agency purchase or contract in excess of $10,000 made using federal funds, you agree that the
following term and condition shall apply:

The participating agency may terminate or cancel any purchase order under this contract at any time, with or
without cause, by providing seven (7) business days in advance written notice to the Vendor. If this agreement is
terminated in accordance with this paragraph, the participating agency shall only be required to pay the Vendor
for goods and services delivered to the participating agency prior to the termination and not otherwise returned
in accordance with the Vendor’s return policy. If the participating agency has paid the Vendor for goods and
services provided as the date of termination, the Vendor shall immediately refund such payment(s).

If an alternate provision for termination of a participating agency’s purchase for cause and convenience, including
the manner by which it will be affected and the basis for settlement, is in the participating agency’s purchase order,
ancillary agreement or construction contract agreed to by the Vendor, the participating agency’s provision shall
control.

3. Equal Employment Opportunity

Except as otherwise provided under 41 CFR Part 60, all participating agency purchases or contract that meet the
definition of “federally assisted construction contract” in 41 CFR Part 60-1.3 shall be deemed to include the equal
opportunity clause provided under 41 CFR 60-1.4(b), in accordance with Executive Order 11246, “Equal
Employment Opportunity” (30 FR 12319, 12935, 3 CFR Part, 1964-1965 Comp., p. 339), as amended by Executive
Order 11375, “Amending Executive Order 11246 Relating to Equal Employment Opportunity,” and implementing
regulations at 41 CFR Part 60, “Office of Federal Contract Compliance Programs, Equal Employment Opportunity,
Department of Labor.”

The equal opportunity clause provided under 41 CFR 60-1.4(b) is hereby incorporated by reference. Vendor
agrees that such provision applies to any participating agency purchase or contract that meets the definition of
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“federally assisted construction contract” in 41 CFR Part 60-1.3 and Vendor agrees that it shall comply with such
provision.

4. Davis Bacon Act

When required by Federal program legislation, Vendor agrees that, for all participating agency contracts for the
construction, alteration, or repair (including painting and decorating) of public buildings or public works, in excess
of $2,000, Vendor shall comply with the Davis-Bacon Act (40 US.C. 3141-3144, and 3146-3148) as supplemented
by Department of Labor regulations (29 CFR Part 5, “Labor Standards Provisions Applicable to Contracts Covering
Federally Financed and Assisted Construction”). In accordance with the statute, the Vendor is required to pay
wages to laborers and mechanics at a rate not less than the prevailing wages specific in a wage determinate made
by the Secretary of Labor. In addition, the Vendor shall pay wages not less than once a week.

Current prevailing wage determinations issued by the Department of Labor are available at www.wdol.gov.
Vendor agrees that, for any purchase to which this requirement applies, the award of the purchase to the Vendor
is conditioned upon Vendor’s acceptance of wage determination.

Vendor further agrees that is shall also comply with the Copeland “Anti-Kickback” Act (40 US.C. 3145), as
supplemented by Department of Labor regulations (29 CFR Part 3, “Contractors and Subcontractors on Public
Building or Public Work Financed in Whole or in Part by Loans or Grants from the United States”). The Act
provides that each construction completion, or repair of public work, to give up any part of the compensation to
which he is otherwise entitled under his contract of employment, shall be defined under this title or imprisoned
not more than five (5) years, or both.

5. Contract Work Hours and Safety Standards Act
Where applicable, for all participating agency purchases in excess of $100,000 that involve the employment of
mechanics or laborers, Vendor agrees to comply with 40 U.S.C. 3702 and 3704, as supplemented by Department
of Labor regulations (29 CFR Part 5). Under 40 U.S.C. 3702 of the Act, Vendor is required to compute the wages of
every mechanic and laborer on the basis of a standard workweek of 40 hours. Work in excess of the standard
workweek is permissible provided that the worker is compensated at a rate of not less than one and a half times
the basic rate of pay for all hours worked in excess of 40 hours in the workweek. The requirements of the 40 U.S.C.
3704 are applicable to construction work and provide that no laborer or mechanic must be required to work in
surroundings or under working conditions that are unsanitary, hazardous or dangerous. These requirements do
not apply to the purchase of supplies, materials or articles ordinarily available on the open market, or contracts
for transportation or transmission of intelligence.

ht to Inventions Made Under a Contract or Agreement
If the participating agency’s federal award meets the definition of “funding agreement” under 37 CFR 401.2 (a) and
the recipient or sub-recipient wishes to enter into a contract with a small business firm or nonprofit organization
regarding the substitution of parties, assignment or performance or experiments, developmental or research work
under the “funding agreement,” the recipient or sub-recipient must comply with the requirements of 37 CFR Part
401, “Rights to Inventions Made by Nonprofit Organizations and Small Business Firms Under Government Grants,
Contracts and Cooperative Agreements,” and any implementing regulations issued by the awarding agency.

7. Clean Air Act and Federal Water Pollution Control Act
Clean Air Act (42 U.S.C. 7401-7671q.) and the Federal Water Pollution Control Act (33 US.C. 1251-1387), as
amended, contracts and subgrants of amounts in excess of $150,000 must contain a provision that requires the
non-Federal award to agree to comply with all applicable standards, orders, or regulations issued pursuant to the
Clean Air Act (42 U.S.C. 7401-7671q.) and the Federal Water Pollution Control Act, as amended (33 US.C 1251-
1387). Violations must be reported to the Federal awarding agency and the Regional Office of the Environmental
Protection Agency (EPA). When required, the Vendor agrees to comply with all applicable standards, orders, or
regulations issued pursuant to the Clean Air Act and the Federal Water Pollution Control Act.
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8. Debarment and Suspension

Debarment and Suspension {Executive Orders 12549 and 12689), a contract award (see 2 CFR 180.222) must not
be made to parties listed on the government-wide exclusions in the System for Award Management (SAM), in
accordance with OMB guidelines at 2 CFR 180 that implement Executive Orders 12549 (3 CFR Part 1966 Comp. p.
189) and 12689 (3 CFR Part 1989 Comp. p. 235), “Debarment and Suspension.” SAM exclusions contain the names
of parties debarred, suspended, or otherwise excluded by agencies, as well as parties declared ineligible under
statutory or regulatory authority other than Executive Order 12549, Vendor certifies that the Vendor is not
current listed and further agrees to immediately notify AEPA and all participating agencies with pending
purchases or seeking to purchase from the Vendor if Vendor is later listed on the government-wide exclusions in
SAM, or is debarred, suspended, or otherwise excluded by agencies or declared ineligible under state statutory or
regulatory authority other than Executive Order 12549,

9. Byrd Anti-Lobbying Amendment
Byrd Anti-Lobbying Amendment (31 U.S.C. 1352), Vendors that apply or bid for an award exceeding $100,000
must file the required certification. Each tier certifies to the tier above that it will not and has not used Federal
appropriated funds to pay any person or organization for influencing or attempting to influence an officer or
employee of any agency, a member of Congress, officer or employee of Congress, or an employee of a member of
Congress in connection with obtaining any Federal contract, grant or any other award covered by 31 U.S.C. 1352.
Each tier must also disclose any lobbying with non-Federal funds that take place in connection with obtaining any
Federal award. Such disclosures are forwarded from tier to tier up to the non-Federal award.

10.Procurement of Recovered Materials
For participating agency purchases utilizing Federal funds, Vendor agrees to comply with Section 6002 of the Solid
Waste Disposal Act, as amended by the Resource Conservation and Recovery Act where applicable and provide
such information and certifications as a participating agency may require to confirm estimates and otherwise
comply. The requirements of Section 6002 include procuring only items designated in guidelines of the
Environmental Protection Agency (EPA) at 40 CFR Part 247 that contain the highest percentage of recovered
materials practicable, consistent with maintaining a satisfactory level of competition, where the purchase price of
the item exceeds $10,000 or the value of the quantity acquired during the preceding fiscal year exceeded $10,000;
procuring solid waste management services in a manner that maximizes energy and resource recovery, and
establishing an affirmative procurement program for procurement of recovered materials identified in the EPA
guidelines.

11.Profit as a Separate Element of Price

For purchases using federal funds in excess of $150,000, a participating agency may be required to negotiate profit
as a separate element of the price. See 2 CFRR 200.323(b). When required by a participating agency, the Vendor
agrees to provide information and negotiate with the participating agency regarding profit as a separate element
of the price for a particular purchase. However, Vendor agrees that the total price, including profit, charged by
the Vendor to the participating agency shall not exceed the awarded pricing, including any applicable discount,
under the Vendor's contract with CPC,

12.General Compliance with Participating Agencies
In addition to the foregoing specific requirements, Vendor agrees, in accepting any purchase order from a
participating agency, it shall make a good faith effort to work with participating agency to provide such
information and to satisfy requirements as may apply to a particular purchase or purchases including, but not
limited to, applicable record keeping and record retention requirements as noted in the Federal Acquisition
Regulation, FAR 4.703(a),
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conscnts and agreements contained hergin,

By initialing the table (1-12) and signing below, I certify that the information in this form is true,
complete and accurate and that | am authorized by my business to make this certification and all

Vendor Certification (By Item) Vin_dgnﬁgmﬂgtmm Initial
YES, 1 agree or
| NO, I do NOT agree

1. Violation of Contract Terms and Conditions Yes, | agree TR
2. Termination for Cause of Convenience Yes, | agree ML
3. Equal Employment Opportunity Yes, | agree WA
4. Davis-Bacon Act Yes, | agree 174
5. Contract Work Hours and Safety Standards Act Yes, | agree M,
6. Right to Inventions Made Under a Contract or Agreement Yes, | agree w
7. Clean Air Act and Federal Water Pollution Control Act Yes, | agree "
8. Debarment and Suspension Yes, | agree m
9. Byrd Anti-Lobbying Amendment Yes, | agree e
10. Procurement of Recovered Materials Yes, | agree W,
11. Profit as a Separate Element of Price YeS, | agree Ml
12. General Compliance with Participating Agencies Yes, | agree M,

Lightspeed Technologies, inc.

Name of Business

P 8

Signature of Authorized Representative

Mark Grover / CFQ/CQQO
Printed Name/Title

§-18-200LO

Date
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n Form

Subcontractor Utilizatio

Instructions: List all subcontractors to be used during the performance of this contract. Submit additional forms if
needed.

Solicitation Name:  Sound Amplification Solutions

Solicitation Number: #21 A

Vendor Name: Lightspeed Technologies, Inc.

If a subcontractor will not be used, check this box:

Company Name: Olympic Communications
Street Address: 8201 Central Avenue Suite A
City, State, Zip: Springlake Park, MN 55432
Telephone: 763.717.7000

Primary Contact: Jeff McMonogal

Services to be provided:

Installation

Company Name:

Street Address:

City, State, Zip:

Telephone:

Primary Contact:

Email Address of Contact:

Services to be provided:

Company Name:

Street Address:

City, State, Zip:

Telephone:

Primary Contact:

Email Address of Contact:

Services to be provided:

Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org



Solicitation Checklist

The following items /submittals are required to be considered as a qualified Vendor to the RFP. Vendor must submit
an electronic version of their proposal by the due date and time listed in this RFP via Public Purchase
(www.publicpurchase.com). Review the checklist provided below and ensure all of the necessary documents have
been uploaded with your response.

Your organization’s uploaded proposal should include the following submitted and correctly labeled
documents:

X DocumentTile How to be Submitted
X Performance Bond of $2,500 (Copy) Submit as PDF
X ‘Pricing Schedule - Name of Company Submit as an Excel document N
X Vendor Questionnaire - Name of Company Submit as a PDF
~ Vendor Forms & Signatures - Name of Company Submit as one {1), single PDF. }
X *Signatures Required
X Exhibit A - Marketing Plan — Name of Company Submit as PDF
X Certificate of Insurance - Name of Company Submit as PDF
X Additional Information - as required Submit as PDF o

» Business Type Certificate, if applicable

IMPORTANT: All items must be submitted electronically in the format indicated for the proposal to receive
consideration. Documents with inserted images of completed documents will not be accepted. Double-check your
uploaded documents for completion prior to submission,

A A -

Authorized Signature

Mark Grover / CFO/COO
Printed Name/Title

5'-—\3"26‘20

Date

Cooperative Purchasing Connection | 888-739-328%9 | www.purchasingconnection.org
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MARKETING PLAN

Lightspeed employs a mix of different sales and marketing strategies to promote our solutions and reach prospective
customers. Through each of these tactics, the promotion of our contracts is integral, providing our customers with the best
value through a seamless purchasing experience.

Contract Launch:

This will be a challenge in this season as we are experiencing school districts heavily focused on issues related to COVID-
19, distance learning and unique key activities that are required in this season - and rightly so. Simply put, we are
experiencing districts not want to hear from us unless it is related to help and solutions in this crisis. As we are sensitive to
our relationships and perception of customer service, we are respecting the space requested. However, as our Territory
Manager has many and long relationships in the region, sales are still occurring and some contact is requested we will seek
opportunities to let customers know we have been re-awarded this contract as appropriate.

Direct Sales Force as “Marketing”:

As noted in our Vendor Questionnaire, Lightspeed not only designs and manufactures industry-leading products, we also
have a highly professional and effective direct sales and marketing organization that we consider a “key marketing tool.”
This team gives Lightspeed both a strong national presence and a localized strategy to best fit each region, including
identification and partnerships with key contracts. The territory managers are constantly meeting and networking with
school administrators, principals and purchasing agents, providing opportunities to actively promote our CPC contract.

We want our customers to maximize their investment in technology. To that end, our territory managers work to provide
them with the best value possible through great pricing and terms, promoting our CPC contract as a primary resource
available to them. Territory Managers engage in:

e  Face to face meetings with school Administrators, Principals, Purchasing Agents and other decision-making
staff - approximately 500 per year. Territory managers introduce Lightspeed’s solutions, provide guidance to
help identify the best solution to fit their needs, and promote contracts as a seamless purchasing method.

e Many large national trade shows (such as CEFPI, FETC, TCEA, NCCE, ASCD and ISTE) and more than 150
regional trade shows annually. At these events we actively promote Lightspeed's contracts, as relevant to the
region and/or customers visiting.

e Presentations with school districts, architects and technology consultants such as “Lunch and Learn” events
- approximately 30 per year.

Inside Sales Support:

The next key opportunity to promote the contract occurs when customers call Lightspeed direct. Many orders, inquiries or
requests for quote come to Lightspeed through our Sales Support Department. All members of the sales support group are
well versed in available contracts for each geographic region and have easy access to terms and conditions. When a
customer calls, there is an intentional effort to find the customer the best price/terms opportunity and offer it to them. It’s
just how we do things. As a result, when customers call from the tri-State area with a contract need but without a contract
preference, they are going to be offered use of the CPC contract.
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V77 Lightspeed.

Website and Social Media:
Thought Lightspeed does not list our actively held contracts on our website, we do have a strong and active web and social

media presence.

e Regularsocial media posts on Twitter, Facebook, and LinkedIn

o  Weekly blog posts from thought leaders, customers, and employees

e Email campaigns that deliver monthly messages to approximately 30,000-40,000 customers and prospects
depending on content and prior interest levels. (See attached example of our May 2020 eNewsletter.)

e Quarterly training and informational webinars hosted by Industry experts and happy customers

e Tools and Resources: Web-based product training sessions available on-line for Customers to learn about
Classroom Audio Technology. See www.lightspeed-tek.com/support.

Marketing Collateral Materials:
We are able to produce top-quality literature in partnership with CPC, if needed. In the Additional Information upload, we

have included two examples of this: Myth of the Teacher Voice and 6 Benefits flyers.
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BID BOND TRAVELERS CASUALTY AND SURETY COMPANY OF AMERICA
Hartford, Connecticut 06183

CONTRACTOR: SURETY:

(Name, legal status and address) (Name, legal status and principal place of business)

Marco Technologies, LLC Travelers Casualty and Surety Company of America
One Tower Square

4510 Heatherwood Road Hartford, CT 06183

St. Cloud, MN 56301

OWNER:
(Name, legal status and address)

Cooperative Purchasing Connection
1001 E Mount Faith Ave.
Fergus Falls, MN 56537

BOND AMOUNT: Two Thousand Five Hundred

PROJECT:
(Name, location or address, and Project number, if any)
Sound Amplification Solutions

The Contractor and Surety are bound to the Owner in the amount set forth above, for the payment of which the Contractor and
Surety bind themselves, their heirs, executors, administrators, successors and assigns, jointly and severally, as provided herein.
The conditions of this Bond are such that if the Owner accepts the bid of the Contractor within the time specified in the bid
documents, or within such time period as may be agreed to by the Owner and Contractor, and the Contractor either (1) enters
into a contract with the Owner in accordance with the terms of such bid, and gives such bond or bonds as may be specified in
the bidding or Contract Documents, with a surety admitted in the jurisdiction of the Project and otherwise acceptable to the
Owner, for the faithful performance of such Contract and for the prompt payment of labor and material furnished in the
prosecution thereof;, or (2) pays to the Owner the difference, not to exceed the amount of this Bond, between the amount
specified in said bid and such larger amount for which the Owner may in good faith contract with another party to perform the
work covered by said bid, then this obligation shall be null and void, otherwise to remain in full force and effect. The Surety
hereby waives any notice of an agreement between the Owner and Contractor to extend the time in which the Owner may
accept the bid. Waiver of notice by the Surety shall not apply to any extension exceeding sixty (60) days in the aggregate
beyond the time for acceptance of bids specified in the bid documents, and the Owner and Contractor shall obtain the Surety’s
consent for an extension beyond sixty (60) days.

If this Bond is issued in connection with a subcontractor’s bid to a Contractor, the term Contractor in this Bond shall be deemed
to be Subcontractor and the term Owner shall be deemed to be Contractor.

When this Bond has been furnished to comply with a statutory or other legal requirement in the location of the Project, any
provision in this Bond conflicting with said statutory or legal requirement shall be deemed deleted herefrom and provisions
conforming to such statutory or other legal requirement shall be deemed incorporated herein. When so furnished, the intent is
that this Bond shall be construed as a statutory bond and not as a common law bond.

The Company executing this bond vouches that this document conforms to American Institute of Architects Document A310, 2010
Edition 1



Signed and sealed this 12th day of May

Vil Tal

(Witness)

, 2020

(Witness) ~

Marco Technologies, LLC

Edition

(Principal) _ ~ (Seal)
%‘&gﬁm 5 e
- " WD SUAEy,
ATitle) VP of Finance # v@*,‘l# '“-.f_” Gh
Travelers Casualty and Surety Company of America B3 waroanl 2}
(Surety).Z 4 - E % v CONN. Q;
= : {!};_“ s ""‘g‘:j_.
7 T
) ® g
(Tige) K ey

The Company executing this bond vouches that this document conforms to American Institute of Architects Document A310, 2010
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INDIVIDUAL OR PARTNERSHIP ACKNOWLEDGMENT

STATE OF
COUNTY OF
On this day of : , before me
personally appeared
to me known to be the person described in and who executed the forgoing
bond, and acknowledged that _he _executed thesameas  free
act and deed.
Notary Public
CORPORATION ACKNOWLEDGMENT
STATE OF
COUNTY OF
On this day of : , before me

personally came
who being by me duly sworn, did depose and say; that he is the
of

the corporation described in and which executed the above instrument; that he knows the seal

of said corporation; affixed by order of the Board of Directors of said corporation, and that he
signed his name thereto by like order.

to me known,

2

Notary Public
SURETY ACKNOWLEDGMENT
STATE OF MINNESOTA
COUNTY OF HENNEPIN
On this 12th day of May , 2020 , before me
appeared Karla Deutsch-Hunt to me personally known, who, being
duly sworn, did say that he is the Attorney-In-Fact of  Travelers Casualty and Surety
Company of America of Hartford, CT

that the seal affixed to the foregoing instrument is the corporation seal of said corporation;
that the said instrument was signed and sealed on behalf of said corporation by authority of

its Board of Directors; and he did also acknowledge that he executed the said instrument as
the free act and deed of said Company.

) o \'\‘W Notary Public




Travelers Casualty and Surety Company of America
Travelers Casualty and Surety Company

PN
TRAVELERS J St. Paul Fire and Marine Insurance Company

POWER OF ATTORNEY

KNOW ALL MEN BY THESE PRESENTS: That Travelers Casualty and Surety Company of America, Travelers Casualty and Surety Company, and St.
Paul Fire and Marine Insurance Company are corporations duly organized under the laws of the State of Connecticut (herein collectively called the
"Companies"), and that the Companies do hereby make, constitute and appoint KARLA DEUTSCH-HUNT of MINNEAPOLIS ,
Minnesota , their true and lawful Attorney-in-Fact to sign, execute, seal and acknowledge any and all bonds, recognizances,
conditional undertakings and other writings obligatory in the nature thereof on behalf of the Companies in their business of guaranteeing the
fidelity of persons, guaranteeing the performance of contracts and executing or guaranteeing bonds and undertakings required or permitted in any
actions or proceedings allowed by law.

IN WITNESS WHEREOF, the Companies have caused this instrument to be signed, and their corporate seals to be hereto affixed, this 17th day of January,
2019.

State of Connecticut %%
By: o

City of Hartford ss. Robert L. Raney=Senior Vice President

On this the 17th day of January, 2019, before me personally appeared Robert L. Raney, who acknowledged himself to be the Senior Vice President
of Travelers Casualty and Surety Company of America, Travelers Casualty and Surety Company, and St. Paul Fire and Marine Insurance Company, and
that he, as such, being authorized so to do, executed the foregoing instrument for the purposes therein contained by signing on behalf of said
Companies by himself as a duly authorized officer.

L
IN WITNESS WHEREOF, | hereunto set my hand and official seal. ﬁ '\& .

WOTARY ) % % ’4
My Commission expires the 30th day of June, 2021 e s S %ﬂ /

" Anna P. Nowik, Notary Public

-
(R

This Power of Attorney is granted under and by the authority of the following resolutions adopted by the Boards of Directors of Travelers Casualty and
Surety Company of America, Travelers Casualty and Surety Company, and St. Paul Fire and Marine Insurance Company, which resolutions are now in full
force and effect, reading as follows:

RESOLVED, that the Chairman, the President, any Vice Chairman, any Executive Vice President, any Senior Vice President, any Vice President, any
Second Vice President, the Treasurer, any Assistant Treasurer, the Corporate Secretary or any Assistant Secretary may appoint Attorneys-in-Fact and
Agents to act for and on behalf of the Company and may give such appointee such authority as his or her certificate of authority may prescribe to sign
with the Company's name and seal with the Company's seal bonds, recognizances, contracts of indemnity, and other writings obligatory in the nature of a
bond, recognizance, or conditional undertaking, and any of said officers or the Board of Directors at any time may remove any such appointee and revoke
the power given him or her; and it is

FURTHER RESOLVED, that the Chairman, the President, any Vice Chairman, any Executive Vice President, any Senior Vice President or any Vice
President may delegate all or any part of the foregoing authority to one or more officers or employees of this Company, provided that each such
delegation is in writing and a copy thereof is filed in the office of the Secretary; and it is

FURTHER RESOLVED, that any bond, recognizance, contract of indemnity, or writing obligatory in the nature of a bond, recognizance, or conditional
undertaking shall be valid and binding upon the Company when (a) signed by the President, any Vice Chairman, any Executive Vice President, any
Senior Vice President or any Vice President, any Second Vice President, the Treasurer, any Assistant Treasurer, the Corporate Secretary or any
Assistant Secretary and duly attested and sealed with the Company's seal by a Secretary or Assistant Secretary; or (b) duly executed (under seal, if
required) by one or more Attorneys-in-Fact and Agents pursuant to the power prescribed in his or her certificate or their certificates of authority or by one
or more Company officers pursuant to a written delegation of authority; and it is

FURTHER RESOLVED, that the signature of each of the following officers: President, any Executive Vice President, any Senior Vice President, any Vice
President, any Assistant Vice President, any Secretary, any Assistant Secretary, and the seal of the Company may be affixed by facsimile to any Power of
Attorney or to any certificate relating thereto appointing Resident Vice Presidents, Resident Assistant Secretaries or Attorneys-in-Fact for purposes only of
executing and attesting bonds and undertakings and other writings obligatory in the nature thereof, and any such Power of Attorney or certificate bearing
such facsimile signature or facsimile seal shall be valid and binding upon the Company and any such power so executed and certified by such facsimile
signature and facsimile seal shall be valid and binding on the Company in the future with respect to any bond or understanding to which it is attached.

I, Kevin E. Hughes, the undersigned, Assistant Secretary of Travelers Casualty and Surety Company of America, Travelers Casualty and Surety
Company, and St. Paul Fire and Marine Insurance Company, do hereby certify that the above and foregoing is a true and correct copy of the Power of
Attorney executed by said Companies, which remains in full force and effect.

Dated this 12th  day of May , 2020

Y ow & flopo

£ Kevin E. Hughes, Assistant Secretary

To verify the authenticity of this Power of Attorney, please call us at 1-800-421-3880.
Please refer to the above-named Attorney-in-Fact and the details of the bond to which this Power of Attorney is attached.
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ACORD' CERTIFICATE OF LIABILITY INSURANCE PATE oo

5/8/2020

THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS
CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES
BELOW. THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURER(S), AUTHORIZED
REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER.

IMPORTANT: If the certificate holder is an ADDITIONAL INSURED, the policy(ies) must have ADDITIONAL INSURED provisions or be endorsed.
If SUBROGATION IS WAIVED, subject to the terms and conditions of the policy, certain policies may require an endorsement. A statement on
this certificate does not confer rights to the certificate holder in lieu of such endorsement(s).

PRODUCER ﬁ,?#.é‘;‘” Josh Byers
’6\3A1ae‘:(3)h685|’c\1ﬂ:r|{ Hills Bﬁ\?: ney LLG Eﬂ;ﬂg:»fo Ext): 763-746-8281 FA% Noy: 212-948-9149
Minneapolis MN 55416 ADDRESS: josh.byers@marshmma.com
INSURER(S) AFFORDING COVERAGE NAIC #

INSURER A : Federal Insurance Company 20281
INSURED . _ . MARCO-2| |\surer B : Great Northern Insurance Company 20303
M%‘ﬁ?g:tlgIg%?b(l)_;ct:idnw!a\;\?vovgecctﬂgOgIes’ LLe INSURER C : Chubb Indemnity Insurance Company 12777
4510 Heatherwood Road INSURER D : Indian Harbor Insurance Company 36940
St Cloud MN 56301 INSURER E :

INSURER F :
COVERAGES CERTIFICATE NUMBER: 345783315 REVISION NUMBER:

THIS IS TO CERTIFY THAT THE POLICIES OF INSURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOD
INDICATED. NOTWITHSTANDING ANY REQUIREMENT, TERM OR CONDITION OF ANY CONTRACT OR OTHER DOCUMENT WITH RESPECT TO WHICH THIS
CERTIFICATE MAY BE ISSUED OR MAY PERTAIN, THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREIN IS SUBJECT TO ALL THE TERMS,
EXCLUSIONS AND CONDITIONS OF SUCH POLICIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAIMS.

INSR ADDL[SUBR| POLICY EFF | POLICY EXP
LTR TYPE OF INSURANCE INSD | WVD POLICY NUMBER (MM/DD/YYYY) | (MM/DD/YYYY) LIMITS
B | X | COMMERCIAL GENERAL LIABILITY 36036747 10/31/2019 | 10/31/2020 | EACH OCCURRENCE $1,000,000
DAMAGE TO RENTED
CLAIMS-MADE OCCUR PREMISES (Ea occurrence) | $ 1,000,000
MED EXP (Any one person) $ 5,000
PERSONAL & ADV INJURY | $ 1,000,000
GEN'L AGGREGATE LIMIT APPLIES PER: GENERAL AGGREGATE $2,000,000
POLICY PRo- [ | Loc PRODUCTS - COMP/OP AGG | $ 2,000,000
OTHER: $
B | AUTOMOBILE LIABILITY 73595771 10/31/2019 | 10/31/2020 | GOMBIEDSINGLELIMIT 151,000,000
X | ANY AUTO BODILY INJURY (Per person) | $
OWNED SCHEDULED !
D Ly - SCHED BODILY INJURY (Per accident)| $
X | HIRED X_| NON-OWNED PROPERTY DAMAGE $
AUTOS ONLY AUTOS ONLY (Per accident)
$
A | X | UMBRELLALIAB X | 0ccur 78181672 10/31/2019 | 10/31/2020 | EACH OCCURRENCE $ 15,000,000
EXCESS LIAB CLAIMS-MADE AGGREGATE $ 15,000,000
DED ‘ X ‘ RETENTION $ Nj| $
C |WORKERS COMPENSATION 7175631 10/31/201 10/31/2020 |X | PER OTH-
AND EMPLOYERS' LIABILITY YIN 56310 0/31/2019 0/31/2020 STATUTE ‘ ER Stop Gap
ANYPROPRIETOR/PARTNER/EXECUTIVE E.L. EACH ACCIDENT $ 1,000,000
OFFICER/MEMBEREXCLUDED? N/A
(Mandatory in NH) E.L. DISEASE - EA EMPLOYEE| $ 1,000,000
If yes, describe under
DESCRIPTION OF OPERATIONS below E.L. DISEASE - POLICY LIMIT | $ 1,000,000
D | Professional / Cyber MTP903417703 10/31/2019 10/31/2020 | Each Claim/Aggregate 10,000,000
B | Property ) 36036747 10/31/2019 | 10/31/2020 |BPP & Stock (Blanket) 53,299,262
A | Crime (includes third party) 82460715 10/31/2019 | 10/31/2020 | Crime Limit 1,000,000 each Occ

DESCRIPTION OF OPERATIONS / LOCATIONS / VEHICLES (ACORD 101, Additional Remarks Schedule, may be attached if more space is required)
*This insurance is issued pursuant to the Minnesota surplus lines insurance act. The insurer is an eligible surplus lines insurer but is not otherwise licensed by
the State of Minnesota. In case of insolvency, payment of claims is not guaranteed. Company D is subject to statutes and regulations of surplus lines carriers.

The Professional Policy is not included in the Umbrella underlying policies.

Property Policy includes $500,000 Business Personal Property at any installation premises or temporary storage location.
Property Policy includes $750,000 Transit Limit/ $10,000 Deductible.

Automobile Policy includes $1,000/$1,000 Comprehensive & Collision Deductibles.

See Attached...

CERTIFICATE HOLDER CANCELLATION

SHOULD ANY OF THE ABOVE DESCRIBED POLICIES BE CANCELLED BEFORE
THE EXPIRATION DATE THEREOF, NOTICE WILL BE DELIVERED IN
ACCORDANCE WITH THE POLICY PROVISIONS.

Cooperative Purchasing Connection

1001 East Mount Faith Avenue

Fergus Falls MN 56537 WNT@
| B S ; :

© 1988-2015 ACORD CORPORATION. All rights reserved.
ACORD 25 (2016/03) The ACORD name and logo are registered marks of ACORD




AGENCY CUSTOMER ID: MARCO-2

LOC #:
) ®
ACORD ADDITIONAL REMARKS SCHEDULE Page 1 of 1
AGENCY NAMED INSURED
Marsh & McLennan Agency LLC Marco Holdings, LLC ; Marco Technologies, LLC
H.C.l. Data Corporation ; WWCC LLC
POLICY NUMBER 4510 Heatherwood Road
St Cloud MN 56301
CARRIER NAIC CODE
EFFECTIVE DATE:
ADDITIONAL REMARKS

THIS ADDITIONAL REMARKS FORM IS A SCHEDULE TO ACORD FORM,
FORM NUMBER: 25 FORM TITLE: CERTIFICATE OF LIABILITY INSURANCE

The Workers’ Compensation Policy includes coverage in all states with exception of Monopolistic States (ND, OH, WA and WY). Policy includes Stop Gap
coverage for the State of ND and WA (Employers Liability).

Crime / Employee Theft: $1,000,000 Limit

ADDITIONAL NAMED INSUREDS:
Wisconsin Wireless Communications Corp
Enterprise Systems Group

Critycal Services Management

ACORD 101 (2008/01) © 2008 ACORD CORPORATION. All rights reserved.
The ACORD name and logo are registered marks of ACORD
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Vendor Questionnaire
RFP #21.1 - Sound Amplification Solutions

Instructions
Contained herein is a questionnaire required by the Cooperative Purchasing Connection (CPC). Please note, while
some information is merely informational, some will be used during the evaluation and vetting process.

To submit the required forms, follow these steps:

1.
2.

3.
4,

5.

Read the document in its entirety.

Respondents must use the Vendor Questionnaire to its capacity. Attached exhibits and/or supplemental
information should be included only when requested (i.e. Marketing Plan).

Complete all questions.

Save all pages in the correct order to a_single PDF format titled “Vendor Questionnaire - Name of
Company’”.

Submit the Vendor Questionnaire, along with other required documents in Public Purchase.

The following sections will need to be completed before submission and submitted as one (1) single PDF
titled “Vendor Questionnaire - Name of Company”:

PN AW

Company Information
Qualifications & Experience
Marketing & Partnership

Financials & Level of Support

Warranty
Industry-Specific Information

References
Additional Requirements*

PROPRIETARY AND CONFIDENTIAL



Company Information

Name of Company:

Company Address:

City, State, Zip code:

Website:

Phone:

Marco Technologies, LLC

2906 Morrison Avenue, Suite #1

Bismarck, ND 58504

www.marconet.com

701.751.2860

Provide the following company contacts that will be working with this anticipated contract. Include name, email and

phone number(s).

General Manager
Contract Manager
Sales Manager
Marketing Manager

Customer Service
Manager
Account Manager(s)

Name

Email

Phone

Dan Olk

daniel.olk@marconet.com

701.751.3860 x6943

Angela Tyczkowski

angela.m.tyczkowski@marconet.com

Dan Pflepsen

701.751.3860 x7616

danp@marconet.com

701.751.2860 x7750

Loni Jacobsen

loni.jacobsen@marconet.com

701.751.2860 x1929

Michael Meemken

michael.meemken@marconet.com

701.751.3860 x6985

Brenda Wall;
Dustin Bonn;
Taylor Kirt

brenda.wall@marconet.com;
dustin.bonn@marconet.com;
tavlor.kirt@marconet.com

701.250.7166
701.751.3860 x2016
701.751.3860 x1921

List will be responsible for receiving updated membership lists.

Name

Email

Phone

Accounts Receivable

ar@marconet.com

800.847.3098

List who will be responsible for submitting sales reports and administrative fee payments every quarter.

Name

Email

Phone

Stacey Moehrle

staceym@marconet.com

701.751.3860 x3047

List who will be responsible for conducting audits as requested by CPC.

Name

Email

Phone

Accounts Receivable

ar@marconet.com

800.847.3098

Identify any business types/classifications that your company holds. *Submit documentation in PDF format to verify

business status.

X

Business Type/Classification

Business Type/Classification

8(a) 8(a) Qualified Business SDB Small Disadvantaged Business

DBE Disadvantaged Business Enterprise SDVOB Service-Disabled Veteran Owned Business
HUB Historically Underutilized Business Zone SECTION 3 Section 3 Business Concern

MBE Minority-Owned Business Enterprise SSvV Sole Source Vendor

MWBE  Minority Women-Owned Business Enterprise VBE Veteran-Owned Business Enterprise
SBE Small Business Enterprise WBE Woman-Owned Business Enterprise

Other; list name:

PROPRIETARY AND CONFIDENTIAL



Qualifications & Experience 45 points)

1. Provide a brief background of your organization, including the year it was founded (1-2 paragraphs max.).
Marco is a leading technology services company founded in 1973. We have 58 locations and serve over 27,000 customers
throughout the Upper Midwest and nationally. Our history of innovation and 47 years of business experience prove we are a
low-risk provider that specializes in business IT services, copiers/printers, managed services, carrier services, hosted/cloud
services, phone systems, document management and audio/video systems.

2. Provide evidence of what your organization is doing to remain viable in the industry.

Marco is a low-risk technology provider that has remained strong and profitable. In the past three years, Marco has had
double-digit growth in terms of workforce and revenue. Since 2015, Marco has also expanded to five new states and
reached 58 locations.

Revenue
= 2019:$408,000,000
= 2018:$358,000,000
= 2017:%$312,000,000

When you work with Marco, you're connected to the best technology companies in the industry. We consider your
technology a long-term investment, so we want our partners to be long-term as well. We choose only tier one companies
with proven reputations and products.

Marco has had a continuous improvement/customer satisfaction system in place since 1992. It is comprised of numerous
elements which enable us to continually improve our solution offerings and processes and help maintain a high level of
customer satisfaction. Some of these elements include:

= Continuous Improvement Steering Team (CIS). This team is comprised of the executive management team, the
continuous improvement team, the client services director, and the business operations manager. CIS meets bi-
monthly to review quality assurance issues, customer satisfaction, quality teams, training results, process mapping
updates and Kaizen events.

= Monthly Customer Surveys. Marco has created a process to ensure customer satisfaction by asking for our
customers’ feedback. We document and improve processes to continually enhance our service. Surveys are sent to
customers who have purchased a product or solution from us within 60 days and again after one year as a follow
up conducted for our managed, contracted customers. Results are measured and charted monthly. Our goal is
totally satisfied customers who recommend us to other organizations. Since 1994, we have been measuring the
results, and 91% of customers surveyed said they would recommend Marco.

3. Describe your customer retention (i.e. customers who are served that continue to be repeat customers).
Marco’s customer retention rate of 95% is a direct result from employee and customer satisfaction. Employee satisfaction is
part of our culture and allows us to obtain some of the highest customer satisfaction ratings in the industry.

Since 1992, Marco has used a continuous improvement/customer satisfaction system. It is comprised of numerous elements
which enable us to continually improve our solution offerings and processes. One of the elements comprises a process to
ensure customer satisfaction by asking for our customers’ feedback, then documenting and improving processes to
continually enhance our service. Surveys are sent to customers who purchased a product or a solution from us within that
month. Results are measured and charted monthly. Our goal is completely satisfied customers who recommend us to other
organizations.

4. Describe the number of agencies your organization, on average, provides sound amplification solutions for
each year in CPC’s tri-state area of Minnesota, North Dakota and South Dakota?

Between Minnesota, North Dakota and South Dakota, Marco sells Audio/Visual solutions to over 60 organizations. The

majority of these customers purchase Audio Enhancement equipment.

5. Isyour organization able to service all areas within CPC’s tri-state area?

X Yes No
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If NO, explain why your organization is not able to service a particular area and/or state.
Click or tap here to enter text.

6. List the other contracts you have in place that could be accessed by our membership for your products (e.g.
other consortiums) in the tri-state area?
COPIER/PRINTER
Canon
= ND, SD NASPO ValuePoint
HP
=  Educational & Institutional Cooperative Service, Inc. (E&I)
Konica Minolta
= Association of Educational Purchasing Agencies (AEPA)
= SD/ND NASPO ValuePoint
=  Minnesota Local Government Program
= MinnState (formerly MnSCU)
=  SD/ND/MN Education Programs
= Sourcewell (formerly NJPA) | Contract #: 083116-KON

= Sourcewell (formerly NJPA) | Contract #: 083116-SEC

DATA
= Deal Registration

VOICE
Mitel
= Sourcewell (formerly NJPA) - Education, Government

7. Provide a list of governmental, educational, and cooperative contracts that your company holds outside CPC’s
tri-state area.
COPIER/PRINTER
Canon
= ND, MO, SD NASPO ValuePoint
HP
=  Educational & Institutional Cooperative Service, Inc. (E&I)
Konica Minolta
= Association of Educational Purchasing Agencies (AEPA)
= Fox Valley Technical College (WI)
= [ARegents
= [A/SD/ND/MO NASPO ValuePoint
= [llinois Local Government program
=  Minnesota Local Government Program
= MinnState (formerly MnSCU)
=  SD/ND/MN Education Programs
= Sourcewell (formerly NJPA) | Contract #: 083116-KON

= Sourcewell (formerly NJPA) | Contract #: 083116-SEC
Toshiba

= GEM/SLG/Nonprofit(MO)

= State of MO Off Contract

DATA
= Deal Registration
VOICE

Mitel
= Sourcewell (formerly NJPA) - Education, Government
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8. Describe any “added value” attributes being offered to CPC and its participating agencies when purchasing
through your company.

Marco has been conducting business in the Minnesota, North Dakota and South Dakota regions for over 40 years and has

long standing relationships with many of the agencies that will be utilizing this contract. With locations across the

territories included in this RFP, we are able to support all participating agencies within the contract both on-site and

remotely.

As the leading company in business processes, industry experience and technical expertise, Marco helps you achieve new
levels of performance and productivity. We proudly serve over 27,000 customers throughout the upper Midwest and
nationally - 22,000 of these customers being located in Minnesota and South Dakota. We have offices in Illinois, lowa,
Minnesota, Missouri, Nebraska, North Dakota, South Dakota, Wisconsin, Pennsylvania, Maryland and Michigan.

Marco also has a team of certified systems engineers that design solutions to fit each organizations specific needs. We have
over 750 engineers and strong relationships with the manufacturers we work with. Marco also has a long standing
relationship with Audio Enhancement. Their product line has been something we have led with in the Education market for
years.

9. List the agencies, if any, you would exempt from this contract (i.e. current agencies that you are currently
serving that will be exempt from pricing submitted with this proposal).
Marco does not foresee any agencies being exempt from this contract at this time.

Marketing & Partnership (25 points)

1. Describe how your company markets directly to potential customers.

Marco conducts several digital marketing campaigns to our current and potential clients including opportunities to
subscribe to our monthly technology and leadership blogs and customized email campaigns to promote our products and
services. We have over 1,500 technology blogs and offers on our website that target client and potential clients. Offers
include downloadable e-books, customer case studies, infographics and checklists. In addition, we use our social media
platforms to run various marketing campaigns. We have over 14,000 followers on Facebook and over 7,000 followers on
LinkedIn. We have built our website (www.marconet.com) using inbound strategy.

2. Describe marketing collateral and sales campaigns that have been successful for your organization in the past.
Describe how your organization plans to utilize your marketing staff with this anticipated contract.
Our inbound marketing program, which includes posting technology blogs weekly and offers and resources (see above) has
generated over 950 sales qualified since January 2019. Marco has marketing resources available that will work closely with
your staff to suggest and develop campaign materials to meet your communication and marketing goals. We have an
expansive internal library containing sales collateral and case studies that cover all of our solutions. We also work closely
with our sales leadership to develop target campaigns that include social media posts, targeted email campaigns and a
dedicated sales contact to schedule follow-up calls. In 2020, we also will be launching a podcast called “Let’s Tech.”

3. Describe your organization's ability to participate in conference tradeshows and how you will position the
contract at those tradeshows. List all, conference tradeshows that your organization has attended in the last
three (3) years.

Marco conducted and participated in over 150 events in 2019 throughout the 12 states we serve. Oftentimes, we will also

do an activity, prize giveaways and a drawing at our booth to promote interaction. In 2020, we have been hosting virtual

customer events due to COVID-19. Our most recent virtual event included sending participants Marco branded pizza kits
and hosting a video tutorial to show how to cook homemade pizzas.

We have a full-time event coordinator on staff to plan and organize details for tradeshows and other events. They also
attend the events with the appropriate sales representatives to take advantage of networking and sales opportunities.

4. Describe how your company will position this contract to CPC’s participating agencies if awarded.

There are several ways we can promote this contract such as creating a sales sheet, developing an email campaign, writing
blogs and posting on our website, attending tradeshows that would promote additional opportunities and developing a
landing page on our site for agencies to access.

5. Describe how you plan to inform and train your personnel on the details and promotion of the contract.

5
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Marco supports and uses several other buying contracts; therefore, our technology advisors have a broad background and
the necessary experience to communicate and promote the contracts. Brenda Wall, Marco technology advisor at our
Bismarck, ND office, will lead a briefing for all Marco technology advisors in the tri-state area on how to market and use the
contract. Brenda has worked with CPC contracts for over 15 years.

Financials & Level of Support (30 points)

1. Describe how your organization works with agencies to determine payment terms.
Our standard payment term is net 15 days. Marco has a 30-day pre-billing period, 3-day grace period and an 18% finance
charge on balances not received by end of grace period.

2. Does your company accept payment by procurement card? If so, is the participating agency assessed a fee for
purchasing with a procurement card?

Marco accepts payment by procurement card subject to a 3% transaction fee, however government or tribal entities are

exempt from the 3% transaction fee.

3. Describe your proposed order process for this proposal and contract award. Specify if you will be including a
dealer network and how they will be involved.

Marco has a great support team behind the scenes. Currently we have technical sales support team who works with our

technology advisors to ensure we send out proposals, get orders placed and respond to our clients in a timely manner. That

allows our technology advisors to be out in the field working more directly with the clients without delaying orders.

Currently we will provide a proposal to a client via on-site visit or electronically. When the client decides to move forward
they are able to sign the proposal and send it back to our technical sales support team or to their technology advisors. At
that point they will send it to our purchasing department to be placed, if it does not include any installation services. If
Marco will be installing the equipment, when the client gives us the approval to proceed we immediately open a work order
or statement of work (SOW) depending on the complexity of the job. Once that is complete our systems automatically
triggers the purchasing department to place the order with the distributor. That process typically takes anywhere from a
few minutes to 24 hours.

Marco would be willing to work with CPC to allow some of the items to be purchased online however, it will be challenging
to add the full product line into the online store as some of the products need to be scoped or designed properly based on
the project requirements. For example, on a sound amplification system, we need to ensure we choose the correct speaker
type, power source and network connections.

4. Indicate the level of support your company will offer on this contract category.

Pricing is the same as offered to individual education, government, and nonprofit agencies.
Pricing is the same as offered to cooperative purchasing organizations or state purchasing departments.
X Pricing is better than what is offered to individual education, government, and nonprofit agencies.
Pricing is better than what is offered to cooperative purchasing organizations or state purchasing departments.
Other, please describe

If OTHER, describe how the pricing submitted differs from individual entities or other purchasing consortiums:
Click or tap here to enter text.

5. Has your company and/or any proposed subcontractors been involved in any alleged significant prior or
ongoing contract failures, contract breaches, any civil or criminal litigation or investigation pending within the
last five (5) years?

Yes X No
If YES, document thoroughly and list any contract in which your organization has been found guilty or liable, or

which may affect the performance of the services.
Click or tap here to enter text.
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6. Has your company been disbarred and or suspended in doing business within the United States?

Yes X No

If YES, list what states, the reason for debarment and/or suspension and its effective dates.
Click or tap here to enter text.

Warranty (35 points)

1. Describe your company’s ability to provide maintenance and support services for the proposed products.
Describe how a participating agency would seek maintenance and obtaining required pieces should equipment
fail.

The customer can call or email Marco or directly to Audio Enhancement. Marco’s service hours are from 8:00 a.m. to 5:00

p.m., Monday through Friday with 24-hour emergency support available. To place a service request, you can contact

Marco’s client care/support desk support at 320.259.3098, or 800.847.3098, email requests to

videoservice@marconet.com or use our online service request process through our client support portal at

http://www.marconet.com/support/.

Upon placing a service request, you will receive the following support:

=  Your service call will be answered live 98% of the time by a member of our client care team, or you will receive
follow-up within 15 minutes.

= Ifyour service request is deemed network-related, you will be transferred to our support desk team, who will
work remotely to remediate and resolve your issue.

= Ifon-site service is required, a certified technician will be dispatched and establish an on-site arrival time.

= Once the issue has been resolved, an email notification is sent to the designated end user.

For many products we can provide remote support. Either company can initiate a warranty claim, product return and/or
replacement. Organizations can also reach out to their Marco Technology Advisor for help and they can start the process for
them. Many of the Audio Enhancement products can be looked at and supported remotely.

2. Describe your warranty program, including any conditions and requirements to qualify claims procedure and
overall structure.

Marco provides a 90-day labor warranty for system workmanship and programming related to the outlined Statement of

Work tasks. Programming changes required due to customer adjustment of the system would not be covered. Product

warranty is provided directly by the manufacturer. The Marco service warranty period will begin on the first day after

cutover of new services.

Detailed Breakdown:

90 Days: Batteries

1 Year: All cabling and Audio Enhancement installs, EPIC System Hard Drives, EPIC System Touchscreen Monitor, EPIC
System Paging Microphone, Classroom Wall Box, ITC-1, Uninterrupted Power Supply (UPS), Mic360™, SD Card for
EduCam360, general electronics

3 Years: EduCam360, SAFE Controller, MS-1000, Audio Enhancement AV Components (AVConnect), EPIC System NUC, SAFE
System NUC, EPIC System Server, MS-500, MS-300

5 Years: CA-304, CA-604, GL-300, BEAM, XDSolo, microphones, chargers, speakers, and power supplies

Marco has provided a warranty document with more details in our Additional Information section.

3. Do all warranties cover all products/equipment parts and labor?

Yes X No

If NO, describe the exceptions to coverage.
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All warranties cover the parts. Depending on the category of the product, some include labor and others are considered
customer replaceable (i.e., microphones, amplifiers, microphone batteries).

4. Do warranties impose usage limit restrictions?
Yes X No

If YES, describe the restrictions.
Click or tap here to enter text.

5. Do warranties cover the expense of technicians' travel time and mileage to perform warranty repairs?

Yes X No

If NO, describe why travel and mileage are not covered.

Audio Enhancement has an extensive product line which labor and travel charges included on some products and not on
others. Please see note on Question 3 above. Also, many of the Audio Enhancement products can be looked at and worked
on remotely.

6. Listany additional limitations or circumstances that would not be covered under your warranty?
If a device is subjected to abuse, misuse, faulty voltage, or environmental mishaps it would not be covered under warranty.
See attached warranty documents.

7. List any geographic areas within CPC'’s tri-state area for which your organization cannot provide a certified
technician to perform warranty repairs. How will CPC participating agencies in these areas be provided service
for warranty repair?

N/A.

Industry Specific Information (200 points)

1. Provide a narrative description of the products and services you are offering in your proposal.

Audio Enhancement was founded on the idea that learning begins with hearing and each solution we offer is built upon that
foundation. Our audio solutions create an environment where every student has a front row seat and teachers don’t have
rely on their teacher voice in order to do their job effectively. Our SAFE System uses that same audio system microphone to
give our teachers the ability to call for assistance immediately and discreetly from anywhere in the building. Our EPIC
System allows that audio solution to become the buildings pa, intercom, and bell system which ultimately reduces dedicated
infrastructure and decreases costs for our customers. Lastly our VIEWpath System ties a camera to that audio system
allowing teachers to record their lessons for homebound students and Professional Development purposes.

2. Describe what differentiates your company from your competitors. Describe your differences regarding sales,
service, installation, technology and product line.
Marco has worked with Audio Enhancement for over 10 years and has outfitted hundreds of rooms across the tri-state are
listed in this RFP. We understand the product line and more importantly the benefits it brings to each organization. We have
a large footprint with many Technology Advisors in the three states. We can really add to the “feet on the street” for CPC and
Audio Enhancement. We have over 25 years of experience in working with Public Sector organizations and understand their
unique challenges and needs. With our depth in security, networking, servers and storage, telephony, audio/video, physical
security and copy print solutions we can help integrate all areas of technology for public sector customers.

3. Describe the power/source connection for your proposed sound amplification solution(s). Describe any
additional connection features that your solutions provide (i.e. multimedia connectivity, ADL outputs).

The Mini, Sentinel, BEAM, and GL 300 Systems all utilize a 24 VDC power supply. The Optimum system is a powered via

POE. Each amplifier has connectors that create automatic switching between the front and rear panel inputs. These systems

include up to four additional 3.5 inputs each with its own unique volume control. The Sentinel, BEAM, GL-300 and Optimum

Amplifiers also include a connection for Assisted Listening Devices.
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All amplifiers utilize an RJ45 connection for the XD Receiver (provides both audio and power) and the Sentinel, BEAM, GL-
300, and Optimum Systems include a PA Override feature the connects to the Public Address System and mutes the
amplifier during building announcements. An additional Accessory Port on each amplifier can also accept our WPA-03
Remote Wall Plate that provides an additional input as well as an additional ALD output.

4. Describe the type of frequency used by your sound amplification solution(s) and how feedback and other
frequency waves are mitigated from cutting in or over a sound wave. Describe if Bluetooth connectivity is
possible and if there are any concerns to be addressed with your proposed solution.

The Audio Enhancement systems utilize DECT Technology between the wearable teacher microphone and the installed XD

Receiver. The XD Receiver comes equipped with two microphone channels and a dedicated media channel for broadcasting

media wirelessly to the classroom audio system. The system frequency is 1.9 GHz and can be adjusted to accommodate

coverage in small classrooms all the way to larger cafeteria, gym and media center spaces.

5. Describe how and if your solution can integrate with current facility sounds solutions and to what extent.

Each Audio Enhancement System can include a universal adaptor allowing it to integrate with any preexisting audio
solution. The EPIC Intercom Paging and Bell System provided by Audio Enhancement functions in a very similar way in that
any preexisting 70 or 25V PA System can be retrofitted while leaving the majority of its infrastructure in place.

6. Describe if your sound amplification solutions require software to operate and run the system. Describe all
costs associated with this software/service.

The Audio Enhancement sound amplification systems do not require software in order to function. Our Lecture Capture

software is a free download for customers and is windows based and downloadable via our website. This software allows

our teachers to create audio and video recordings to share with their students. Lastly our EPIC, SAFE, and VIEWpath

systems are browser based and therefore do not require any kind of software maintain or access the system.

7. Describe how your sound amplification solutions coordinate or work in conjunction with life safety
requirements (i.e. emergency notifications).
Each Audio Enhancement system can include or be upgraded to our SAFE system. The SAFE system allows staff members to
initiate an emergency alert via a wall plate, or by holding two buttons on the teacher microphone that send a notification to
a front office console as well as text message and email notification, to designated personnel. This notification includes a
link showing the live location of the staff member that has requested assistance. When tying in the EPIC System it also has
the ability to integrate with Mass Notification solutions such as Fire, Tornado, Lockdown, and other weather alerting
systems. In addition, via open API’s or contact closures we can integrate with other Crisis Management solutions such as
CrisisGo, Mutualink, Avignon, etc.

8. Describe in detail how the installation is performed by your employees or by subcontractors. Describe any
required certifications, etc. require for installation.

Customer Kick-Off: Phone Call or Web Conference

Your Marco Audio/Visual team will review and discuss your Statement of Work, project timelines, engineering

specifications, and any questions or concerns you may have. Your project manager will create action items for upcoming

expectations and provide project updates before implementation.

Site Survey Scheduled: Email or On-site

Your project manager will involve the necessary team members in planning. They will prepare for a successful execution of
your project. A drafter and certified technician will work with your project manager to confirm timelines, equipment lists,
budget, Statement of Work, etc. Technicians may schedule a site survey to gather information about your location and site
readiness.

Status Update Notification: Email
You will receive an estimated timeframe on when your order will be completed. Your project manager will monitor and
update all additions or changes to your audio/ video products and/or service.

Installation by Certified Engineers: On-site

Trained field engineer(s) will execute the installation of your new equipment. If applicable, they will remove existing
devices. The field engineer(s) will configure your new system as quickly and efficiently as possible to meet the project’s
timeline. You will receive updates from the engineer(s) about progress. The engineer(s) will test all equipment for full
functionality.

Training: On-site or Remote
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As the implementation nears completion, your project manager will schedule a training session for you and your staff.
Besides on-site instruction, trainers may provide online videos, printed manuals, cheat sheets, etc. Marco’s trainers are
available for any questions or to schedule follow-up training as needed.

Physical Security Training:

Marco will provide a one-hour training session for key operators scheduled within a reasonable time frame after the
solution is commissioned. Further training sessions are available if desired beyond the above stated hours, at the
technician’s normal billing rate. Marco will provide the customer with a WebEx training. The original training will be
recorded and turned over for future staff training or refreshing. If on-site training is requested, billing will begin from the
Marco technician’s home office to the customer site and back.

Audio/Visual Training:
Marco will provide training on basic system usage and functionality of the solution. Training will be provided on premise
by a certified systems engineer, systems programmer or field service engineer, upon completion of project installation.

Marco’s training is designed to be as concise and comprehensive as possible to help you and your staff feel comfortable
using your new solution(s). Training is recommended for two to four people. These people will be responsible for training
additional users. Marco can provide online videos, printed manuals, FAQ’s, cheat sheets, etc. Marco’s network trainers are
available for any questions or to schedule follow-up training as needed.

Project Completion: Email

Your Audio/Visual Project Manager will send you notification that your project has been completed. If desired, you may
request a post project meeting. The Marco Support Desk is available for any future questions pertaining to the
implementation. Please contact them at videoservice@marconet. com for requests.

9. Describe any unique applications of your sound’s amplification solutions.

Audio Enhancement classroom sound systems are typically installed in K-12 schools within rooms that are sized
30x30. However, these systems have been used to provide sound in gymnasiums, cafeterias, library spaces, smaller
auditoriums, and conference rooms.

10. Describe in detail your proposed exchange and return program(s) and policy(s).

Customers may return equipment to Audio Enhancement in new or like new condition for full credit, within 30 days of
original invoice date. All returns must be accompanied by an RMA number issued by Audio Enhancement. Audio
Enhancement will pay the return shipping costs if the return is a result of our error, (customer received an incorrect or
defective item, etc.).

Damaged equipment, or equipment not in “like new” condition will not be accepted. Items returned later than 30 days after
invoice date will not receive full credit, and may not be accepted. In this situation, if items are accepted a 10 % restocking
fee will apply.

11. Describe any self-audit process/program you plan to employ to verify compliance with your anticipated
contract with CPC.

Since Marco has an existing contract with CPC, we have created a part number in our system. This will ensure that, if we are

using the contract, the part number must be entered onto the proposal. The part number is what adds the line onto the

proposal for the customer to see we are using pricing for that specific contract. We would create a second part number with

this RFP number listed to ensure we are referencing the correct contract. All pricing and discounts are then applied to that

proposal.

Exceptions & Deviations (10points)

1. Listany additional stipulations and/or requirements your company requests that are not covered in the RFP.
Shipping has not been included in our pricing since there are too many variables. Marco complies with the changes in
Addendum 3 and shipping will be listed on invoices as a separate line item. [tems include fuel costs, delivery location,
expedited service requests, etc.

2. List any exceptions your company is requesting to the terms outlined in the Technical Specifications.
Respondents must include the following when requesting exceptions:

10
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RFP section number and page number
Describe the exception
Explanation of why this is an issue

e A proposed alternative to meet the needs of participating agencies and the cooperative
Marco has the following requests or comments to the General Terms and Conditions:
= Inresponse to the “Audit” section, Marco agrees to permit CPC to audit records that are directly related to the

agreement.

= Inresponse to the “Confidential” information section, Marco has marked its trade secret and proprietary
information as “CONFIDENTIAL/TRADE SECRET,” as that is defined by Minnesota Statutes 13.27 Subd. 1(b).
= Inresponse to the “Termination” section, Marco requests mutual ability to terminate upon thirty (30) days’ written

notice.

References

Provide three (3) references that have purchased products and/or services that apply to the scope of this proposal.

A contact name, phone number and email will be required.

Reference #1 - Business Name
Product/Service Purchased
Year of Purchase

Reference Contact

Phone

Email

Reference #2 - Business Name
Product/Service Purchased
Year of Purchase

Reference Contact
Phone
Email

Reference #3 - Business Name
Product/Service Purchased
Year of Purchase

Reference Contact

Phone

Email

Reference #4 - Business Name
Product/Service Purchased
Year of Purchase

Reference Contact
Phone
Email

Central Cass School District

Sound amplification systems along with paging, bells intercom and security alerting.
2018 and ongoing

Morgan Forness

701.347.5352

morgan.forness@k12.nd.us

Mandan Public School District

Sound amplification systems along with paging, bells intercom and security alerting.
2017 and ongoing

Jeff Rerick

701.751.6500

jeff.rerick@msdl.org

Warner Public School

Sound amplification systems along with paging, bells intercom and security alerting.
2019

Jeremy Smidt

605.448.2234

jeremy.smidt@k12.sd.us

Sauk Rapids-Rice Public Schools
Sound amplification systems
2018

Scott McCabe

320.258.1900
scott.mccabe@isd47.org
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Additional Requirements

As required by CPC, submit the following additional items as individual PDFs as outlined below:
1. Exhibit A - Marketing Plan - Name of Company (15 points)

Submit a marketing plan that would describe, at a minimum, the following: process on how the contract will
be launched to current and potential agencies, the ability to produce and maintain full-color print
advertisements in camera-ready electronic format, including company logos and contact information,
anticipated contract announcements, planned advertisements, industry periodicals, other direct, or indirect
marketing activities promoting the awarded contract, and how the contract award will be displayed/linked
on the Vendor’s website.

Marco’s marketing plan has been provided as a separate PDF.
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Addendum Acknowledgement

Instructions: Please acknowledge receipt of all addenda issues with this solicitation by completing this addendum
acknowledgment form. Check the box next to each addendum received and sign below. If no addenda were issued,
sign the bottom section to verify. Failure to acknowledge addenda may result in bid disqualification.

Acknowledgment: | hereby acknowledge receipt of the following addenda and have made the necessary revisions
to my proposal, plans and/or specifications, etc.

Addendum Numbers Received (check the box next to each addendum received):

X Addendum No. 1 Addendum No. 5
X Addendum No. 2 Addendum No. 6
X Addendum No. 3 Addendum No. 7

Addendum No. 4 Addendum No. 8

[ understand that failure to confirm receipt of addenda may cause for rejection of this response.

e L

Authorized Signature

5/18/2020
Date

Acknowledgment: [ hereby acknowledge that no addenda were issued during this solicitation process. I
understand that failure to confirm this acknowledgment may cause for rejection of this response.

Authorized Signature

Date

Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org
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Contract Offer & Award

Instructions: Part I of this form is to be completed by the Vendor and signed by its authorized representative. Part
[1 will be completed by the Cooperative Purchasing Connection (CPC) upon the occasion of an award.

Part I: Vendor

In compliance with the Request for Proposal (RFP), the undersigned warrants that I/we have examined all General
Terms and Conditions, Forms and Technical Specifications, and being familiar with all of the conditions surrounding
the proposed projects, hereby offer and agree to furnish all labor, materials, supplies, equipment and professional
services in compliance with all terms, conditions, specifications and amendments in this solicitation and any written
exceptions in the offer. Signature also certifies understanding and compliance with this proposal. The undersigned
understands that his/her competence and responsibility and that of his/her proposed subcontractors, time of
completion, as well as other factors of interest to the CPC as stated in the evaluation section, will be a consideration
in making the award. This contract offer and award binds said Vendor to all terms and conditions stated in the

proposal.

Business Name Marco Technologies, LLC ... 5/15/2020

Address 2906 Morrison Ave, Suite #1 ¢y srate, zip  BiSMarck, ND 58504
Contact Person Brenda Wall Title Technology Advisor
Authorized Signature 44* /k# Title Sales Director

Email 6renda.wa||@marc‘6/net.com Phone 701.751.3860

PartII: CPC

Your response to the identified proposal is hereby accepted. As a Vendor, you are now bound to offer and provide
the products and services identified within this solicitation, your response, including all terms, conditions,
specifications, exceptions, and amendments. As a Vendor, you are hereby not to commence any billable work or
provide any products or services under this contract until an executed purchase order is received from a CPC
participating agency. The initial term of this contract shall be for up to twenty-four (24) months and will commence
on the date indicated below and continue unless terminated, canceled or extended. By mutual written agreement as
warranted, the contract may be extended for one (1) additional 24-month period.

Awarding Agency

Authorized
Representative

Name Printed or Typed

Awarded this day of Contract Number

Contract to Commence

Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org



Uniform Guidance “EDGAR” Certification Form

200 CRF Part 200

Instructions: When a purchasing agency seeks to procure goods and services using funds under a federal grant or
contract, specific federal laws, regulations, and requirements may apply in addition to those under state law. This
includes, but is not limited to, the procurement standards of the Uniform Administrative Requirements, Cost
Principles and Audit Requirements for Federal Awards, 2 CFR 200, referred to as the “Uniform Guidance” or new
“EDGAR”. All Vendors submitting proposals must complete this EDGAR Certification form regarding the Vendor’s
willingness and ability to comply with certain requirements, which may be applicable to specific agency purchases
using federal grant funds.

For each of the items below, the Vendor will certify its agreement and ability to comply, where applicable, by having
the Vendor’s authorized representative check, initial the applicable boxes, and sign the acknowledgment at the end
of this form. If a Vendor fails to complete any item of this form, CPC will consider and may list the response, as the
Vendor is unable to comply. A “No” response to any of the items below may influence the ability of a purchasing
agency to purchase from the Vendor using federal funds.

1. Violation of Contract Terms and Conditions

Provisions regarding Vendor default are included in CPC’s terms and conditions. Any contract award will be
subject to such terms and conditions, as well as any additional terms and conditions in any purchase order,
ancillary agency contract, or construction contract agreed upon by the Vendor and the purchasing agency, which
must be consistent with and protect the purchasing agency at least to the same extent as CPC’s terms and
conditions. The remedies under the contract are in addition to any other remedies that may be available under
law or in equity.

2. Termination for Cause of Convenience

For a participating agency purchase or contract in excess of $10,000 made using federal funds, you agree that the
following term and condition shall apply:

The participating agency may terminate or cancel any purchase order under this contract at any time, with or
without cause, by providing seven (7) business days in advance written notice to the Vendor. If this agreement is
terminated in accordance with this paragraph, the participating agency shall only be required to pay the Vendor
for goods and services delivered to the participating agency prior to the termination and not otherwise returned
in accordance with the Vendor’s return policy. If the participating agency has paid the Vendor for goods and
services provided as the date of termination, the Vendor shall immediately refund such payment(s).

If an alternate provision for termination of a participating agency’s purchase for cause and convenience, including
the manner by which it will be affected and the basis for settlement, is in the participating agency’s purchase order,
ancillary agreement or construction contract agreed to by the Vendor, the participating agency’s provision shall
control.

3. Equal Employment Opportunit

Except as otherwise provided under 41 CFR Part 60, all participating agency purchases or contract that meet the
definition of “federally assisted construction contract” in 41 CFR Part 60-1.3 shall be deemed to include the equal
opportunity clause provided under 41 CFR 60-1.4(b), in accordance with Executive Order 11246, “Equal
Employment Opportunity” (30 FR 12319, 12935, 3 CFR Part, 1964-1965 Comp., p. 339), as amended by Executive
Order 11375, “Amending Executive Order 11246 Relating to Equal Employment Opportunity,” and implementing
regulations at 41 CFR Part 60, “Office of Federal Contract Compliance Programs, Equal Employment Opportunity,
Department of Labor.”

The equal opportunity clause provided under 41 CFR 60-1.4(b) is hereby incorporated by reference. Vendor
agrees that such provision applies to any participating agency purchase or contract that meets the definition of

Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org



“federally assisted construction contract” in 41 CFR Part 60-1.3 and Vendor agrees that it shall comply with such
provision.

4. Davis Bacon Act

When required by Federal program legislation, Vendor agrees that, for all participating agency contracts for the
construction, alteration, or repair (including painting and decorating) of public buildings or public works, in excess
of $2,000, Vendor shall comply with the Davis-Bacon Act (40 U.S.C. 3141-3144, and 3146-3148) as supplemented
by Department of Labor regulations (29 CFR Part 5, “Labor Standards Provisions Applicable to Contracts Covering
Federally Financed and Assisted Construction”). In accordance with the statute, the Vendor is required to pay
wages to laborers and mechanics at a rate not less than the prevailing wages specific in a wage determinate made
by the Secretary of Labor. In addition, the Vendor shall pay wages not less than once a week.

Current prevailing wage determinations issued by the Department of Labor are available at www.wdol.gov.
Vendor agrees that, for any purchase to which this requirement applies, the award of the purchase to the Vendor
is conditioned upon Vendor’s acceptance of wage determination.

Vendor further agrees that is shall also comply with the Copeland “Anti-Kickback” Act (40 U.S.C. 3145), as
supplemented by Department of Labor regulations (29 CFR Part 3, “Contractors and Subcontractors on Public
Building or Public Work Financed in Whole or in Part by Loans or Grants from the United States”). The Act
provides that each construction completion, or repair of public work, to give up any part of the compensation to
which he is otherwise entitled under his contract of employment, shall be defined under this title or imprisoned
not more than five (5) years, or both.

5. Contract Work Hours and Safety Standards Act

Where applicable, for all participating agency purchases in excess of $100,000 that involve the employment of
mechanics or laborers, Vendor agrees to comply with 40 U.S.C. 3702 and 3704, as supplemented by Department
of Labor regulations (29 CFR Part 5). Under 40 U.S.C. 3702 of the Act, Vendor is required to compute the wages of
every mechanic and laborer on the basis of a standard workweek of 40 hours. Work in excess of the standard
workweek is permissible provided that the worker is compensated at a rate of not less than one and a half times
the basic rate of pay for all hours worked in excess of 40 hours in the workweek. The requirements of the 40 U.S.C.
3704 are applicable to construction work and provide that no laborer or mechanic must be required to work in
surroundings or under working conditions that are unsanitary, hazardous or dangerous. These requirements do
not apply to the purchase of supplies, materials or articles ordinarily available on the open market, or contracts
for transportation or transmission of intelligence.

6. Right to Inventions Made Under a Contract or Agreement

If the participating agency’s federal award meets the definition of “funding agreement” under 37 CFR 401.2(a) and
the recipient or sub-recipient wishes to enter into a contract with a small business firm or nonprofit organization
regarding the substitution of parties, assignment or performance or experiments, developmental or research work
under the “funding agreement,” the recipient or sub-recipient must comply with the requirements of 37 CFR Part
401, “Rights to Inventions Made by Nonprofit Organizations and Small Business Firms Under Government Grants,
Contracts and Cooperative Agreements,” and any implementing regulations issued by the awarding agency.

7. Clean Air Act and Federal Water Pollution Control Act

Clean Air Act (42 U.S.C. 7401-7671q.) and the Federal Water Pollution Control Act (33 U.S.C. 1251-1387), as
amended, contracts and subgrants of amounts in excess of $150,000 must contain a provision that requires the
non-Federal award to agree to comply with all applicable standards, orders, or regulations issued pursuant to the
Clean Air Act (42 U.S.C. 7401-7671q.) and the Federal Water Pollution Control Act, as amended (33 U.S.C. 1251-
1387). Violations must be reported to the Federal awarding agency and the Regional Office of the Environmental
Protection Agency (EPA). When required, the Vendor agrees to comply with all applicable standards, orders, or
regulations issued pursuant to the Clean Air Act and the Federal Water Pollution Control Act.

Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org



8. Debarment and Suspension

Debarment and Suspension (Executive Orders 12549 and 12689), a contract award (see 2 CFR 180.222) must not
be made to parties listed on the government-wide exclusions in the System for Award Management (SAM), in
accordance with OMB guidelines at 2 CFR 180 that implement Executive Orders 12549 (3 CFR Part 1966 Comp. p.
189) and 12689 (3 CFR Part 1989 Comp. p. 235), “Debarment and Suspension.” SAM exclusions contain the names
of parties debarred, suspended, or otherwise excluded by agencies, as well as parties declared ineligible under
statutory or regulatory authority other than Executive Order 12549. Vendor certifies that the Vendor is not
current listed and further agrees to immediately notify AEPA and all participating agencies with pending
purchases or seeking to purchase from the Vendor if Vendor is later listed on the government-wide exclusions in
SAM, or is debarred, suspended, or otherwise excluded by agencies or declared ineligible under state statutory or
regulatory authority other than Executive Order 12549.

9. Byrd Anti-Lobbying Amendment

Byrd Anti-Lobbying Amendment (31 U.S.C. 1352), Vendors that apply or bid for an award exceeding $100,000
must file the required certification. Each tier certifies to the tier above that it will not and has not used Federal
appropriated funds to pay any person or organization for influencing or attempting to influence an officer or
employee of any agency, a member of Congress, officer or employee of Congress, or an employee of a member of
Congress in connection with obtaining any Federal contract, grant or any other award covered by 31 U.S.C. 1352.
Each tier must also disclose any lobbying with non-Federal funds that take place in connection with obtaining any
Federal award. Such disclosures are forwarded from tier to tier up to the non-Federal award.

10.Procurement of Recovered Materials

For participating agency purchases utilizing Federal funds, Vendor agrees to comply with Section 6002 of the Solid
Waste Disposal Act, as amended by the Resource Conservation and Recovery Act where applicable and provide
such information and certifications as a participating agency may require to confirm estimates and otherwise
comply. The requirements of Section 6002 include procuring only items designated in guidelines of the
Environmental Protection Agency (EPA) at 40 CFR Part 247 that contain the highest percentage of recovered
materials practicable, consistent with maintaining a satisfactory level of competition, where the purchase price of
the item exceeds $10,000 or the value of the quantity acquired during the preceding fiscal year exceeded $10,000;
procuring solid waste management services in a manner that maximizes energy and resource recovery, and
establishing an affirmative procurement program for procurement of recovered materials identified in the EPA
guidelines.

11.Profit as a Separate Element of Price

For purchases using federal funds in excess of $150,000, a participating agency may be required to negotiate profit
as a separate element of the price. See 2 CFRR 200.323(b). When required by a participating agency, the Vendor
agrees to provide information and negotiate with the participating agency regarding profit as a separate element
of the price for a particular purchase. However, Vendor agrees that the total price, including profit, charged by
the Vendor to the participating agency shall not exceed the awarded pricing, including any applicable discount,
under the Vendor’s contract with CPC.

12.General Compliance with Participating Agencies

In addition to the foregoing specific requirements, Vendor agrees, in accepting any purchase order from a
participating agency, it shall make a good faith effort to work with participating agency to provide such
information and to satisfy requirements as may apply to a particular purchase or purchases including, but not
limited to, applicable record keeping and record retention requirements as noted in the Federal Acquisition
Regulation, FAR 4.703(a).
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By initialing the table (1-12) and signing below, I certify that the information in this form is true,

complete and accurate and that I am authorized by my business to make this certification and all
consents and agreements contained herein.

Vendor Certification (By Item) Vendor Certification: Initial

YES, [ agree or

NO, [ do NOT agree
1. Violation of Contract Terms and Conditions YES JV
2. Termination for Cause of Convenience YES JV
3. Equal Employment Opportunity YES JV
4, Davis-Bacon Act YES JV
5. Contract Work Hours and Safety Standards Act YES JV
6. Right to Inventions Made Under a Contract or Agreement YES JV
7. Clean Air Act and Federal Water Pollution Control Act YES JV
8. Debarment and Suspension YES JV
9. Byrd Anti-Lobbying Amendment YES JV
10. Procurement of Recovered Materials YES JV
11. Profit as a Separate Element of Price YES JV
12. General Compliance with Participating Agencies YES JV

Marco Technologies, LLC

Name of Business

e 1L

/ Signature of Authorized Representative

Jake Vande Hey, Sales Director

Printed Name/Title

5/19/2020

Date

Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org



Subcontractor Utilization Form

Instructions: List all subcontractors to be used during the performance of this contract. Submit additional forms if

needed.

Solicitation Name:

Sound Amplification Solutions

Solicitation Number:

RFP #21.1

Vendor Name:

Marco

If a subcontractor will not be used, check this box:

Company Name:

Street Address:

City, State, Zip:
Telephone:

Primary Contact:

Email Address of Contact:

Services to be provided:

Mayer Electric

1711 12th Ave SW

Minot, ND 58701

701.838.8401

Dawn Gullickinson

dgullickson@mayer-electric.com

Installation of equipment and low voltage wiring.

Company Name:

Street Address:

City, State, Zip:
Telephone:

Primary Contact:

Email Address of Contact:

Services to be provided:

A/V install

Wagener Construction

7250 181st Avenue NW

Anoka, MN 55303

612.363.0910

Tom Wagener

tom@wagenerconstruction.com

Company Name:

Street Address:

City, State, Zip:
Telephone:

Primary Contact:

Email Address of Contact:

Services to be provided:

A/V install

Herman ProAV

10110 USA Today Way

Miramar, FL 33025

1.844.441.1669

Amy Vermeulen

avermeulen@herman-is.com

Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org



Subcontractor Utilization Form

Instructions: List all subcontractors to be used during the performance of this contract. Submit additional forms if

needed.

Solicitation Name:

Sound Amplification Solutions

Solicitation Number:

RFP #21.1

Vendor Name:

Marco

If a subcontractor will not be used, check this box:

Company Name:
Street Address:
City, State, Zip:
Telephone:

Primary Contact:

Email Address of Contact:

Services to be provided:

Low voltage cabling

RBB Electric

1123 N 51st Street

Grand Forks, ND 58203

701.775.7404

David Twite

dtwite@rbbelectric.com

Company Name:
Street Address:
City, State, Zip:
Telephone:

Primary Contact:

Email Address of Contact:

Services to be provided:

Low voltage cabling

Hiltner Construction

42543 248th Avenue

Freeport, MN 56331

320.980.3362

Chad Hiltner

chad@hiltnercompanies.com

Company Name:
Street Address:
City, State, Zip:
Telephone:

Primary Contact:

Email Address of Contact:

Services to be provided:

Low voltage cabling

Arvig Communication

5130 Winnetka Avenue N

Minneapolis, MN 55428

320.333.8130

Pete Helmin

peteh@allstatecom.com

Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org



Subcontractor Utilization Form

Instructions: List all subcontractors to be used during the performance of this contract. Submit additional forms if

needed.

Solicitation Name:

Sound Amplification Solutions

Solicitation Number:

RFP #21.1

Vendor Name:

Marco

If a subcontractor will not be used, check this box:

Company Name:
Street Address:
City, State, Zip:
Telephone:

Primary Contact:

Email Address of Contact:

Services to be provided:

A/V programming

BGC's Audio Visual LLC

14130 Heritage Court

St. Paul, MN 55124

612.919.6709

Brandon Clark

brandon.clark@bgc.audiovisual.com

Company Name:
Street Address:
City, State, Zip:
Telephone:

Primary Contact:

Email Address of Contact:

Services to be provided:

Dimaze Audio Visual

2076 Grand Avenue

St. Paul, MN 55105

612.226.0181

Jesse Dickinson

jesse.dickinson@marconet.com

A/V install, programming and design

Company Name:
Street Address:
City, State, Zip:
Telephone:

Primary Contact:

Email Address of Contact:

Services to be provided:

A/V design

Audio Enhancement

9858 South Audio Drive

West Jordan, UT 84081

800.383.9362

Tim Beekman

tim.beekman@audioenhancement.com

Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org



Subcontractor Utilization Form

Instructions: List all subcontractors to be used during the performance of this contract. Submit additional forms if

needed.

Solicitation Name:

Sound Amplification Solutions

Solicitation Number:

RFP #21.1

Vendor Name:

Marco

If a subcontractor will not be used, check this box:

Company Name:
Street Address:
City, State, Zip:
Telephone:

Primary Contact:

Email Address of Contact:

Services to be provided:

A/V install

MAS Production Resources LLC

4441 W Mesa Pass

Sioux Falls, SD 57106

605.553.5750

Steve Hirsch

sales@masproductionresources.com

Company Name:
Street Address:
City, State, Zip:
Telephone:

Primary Contact:

Email Address of Contact:

Services to be provided:

Low voltage cabling

Hardwire Technology Company LLC

10900 73rd Avenue N, #145

Maple Grove, MN 55369

763.463.3775

Andrew Voijta

andrew.vojta@hardwiretech.com

Company Name:
Street Address:
City, State, Zip:
Telephone:

Primary Contact:

Email Address of Contact:

Services to be provided:

A/V install

PSN Technology

34935 Schoolcraft, Suite 101

Livonia, Ml 48150

313.792.8082

Philipp Emma

philipp@psntech.com

Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org



Subcontractor Utilization Form

Instructions: List all subcontractors to be used during the performance of this contract. Submit additional forms if
needed.

Solicitation Name: Sound Amplification Solutions

Solicitation Number: RFP #21.1

Vendor Name: Marco

If a subcontractor will not be used, check this box:

Company Name: Wire Technologies, Inc.
Street Address: N2570 McCabe Road
City, State, Zip: Kaukauna, WI 54130
Telephone: 920.766.5172

Primary Contact: Opie Grishaber

Email Address of Contact: - gpje@wiretechnologies.com

Services to be provided:

A/V install

Company Name:

Street Address:

City, State, Zip:

Telephone:

Primary Contact:

Email Address of Contact:

Services to be provided:

Company Name:

Street Address:

City, State, Zip:

Telephone:

Primary Contact:

Email Address of Contact:

Services to be provided:

Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org



Solicitation Checklist

The following items/submittals are required to be considered as a qualified Vendor to the RFP. Vendor must submit
an electronic version of their proposal by the due date and time listed in this RFP via Public Purchase
(www.publicpurchase.com). Review the checklist provided below and ensure all of the necessary documents have

been uploaded with your response.

Your organization’s uploaded proposal should include the following submitted and correctly labeled

documents:

Document Title
Performance Bond of $2,500 (Copy)

Pricing Schedule - Name of Company
Vendor Questionnaire - Name of Company

Vendor Forms & Signatures - Name of Company

XX X X ™

Exhibit A - Marketing Plan - Name of Company

Certificate of Insurance — Name of Company

X X X

Additional Information - as required
e Business Type Certificate, if applicable

How to be Submitted
Submit as PDF

Submit as an Excel document
Submit as a PDF

Submit as one (1), single PDF.

*Signatures Required

Submit as PDF
Submit as PDF

Submit as PDF

IMPORTANT: All items must be submitted electronically in the format indicated for the proposal to receive
consideration. Documents with inserted images of completed documents will not be accepted. Double-check your

uploaded documents for completion prior to submission.

el L2 v

/ Authorized Signature ‘7

Jake Vande Hey, Sales Director

Printed Name/Title

5/18/2020

Date

Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org



As required by CPC, submit the following additional items as individual PDFs as outlined below:

1.

Exhibit A - Marketing Plan - Name of Company (15 points)

Submit a marketing plan that would describe, at a minimum, the following: process on how the contract will be
launched to current and potential agencies, the ability to produce and maintain full-color print advertisements
in camera-ready electronic format, including company logos and contact information, anticipated contract
announcements, planned advertisements, industry periodicals, other direct, or indirect marketing activities
promoting the awarded contract, and how the contract award will be displayed/linked on the Vendor’s website.

Marco supports and utilizes several buying contracts; therefore, our technology advisors and sales leadership
are experienced with communicating and promoting purchasing contracts. CPC’s designated technology
advisor, Brenda Wall, has worked with CPC contracts for over 15 years and will lead a briefing for all Marco
technology advisors within the tri-state area on how to effectively market and use the contract. We have
proposed a few ways we can market to current and potential agencies below.

Marco’s Website

Marco will create a subpage on our website, specifically within our Audio Visual page, outlining this contract
and the services we can provide. Once we have gained clients and built relationships from this contract, we
can also use this page to publish customer case studies and testimonies. Our Audio Visual page can be found
here.

Printed Materials

We have an expansive internal library containing sales collateral and case studies that cover all of our
solutions. Marco can create collateral /printed materials that our technology advisors, AV sales consultants
and sales leadership can share with prospects and customers to gain awareness of the contract. This material
will outline the opportunities and services that Marco can provide through this contract. Examples of Marco’s
sales collateral can be found with our additional information. We can also develop a postcard mailer
highlighting the award that would be sent out to our mailing list. Postcard mailers can also be given to our
technology advisors, AV sales consultants and sales leadership to distribute in person.

Social Media Campaign

Marco will craft a social media campaign using all of our platforms that will include visuals and/or details on
this contract award. Our social media platforms include Facebook, Instagram, LinkedIn and Twitter. We have
a broad social media reach with over 14,000 followers on Facebook and 7,000 followers on LinkedIn.

Email Campaign

Marco will develop an email campaign that can be sent to a customized and/or diverse list of customers and
prospects. When we run campaigns, we will also dedicate a sales contact to schedule follow-up calls with
recipients.

© 2020 MARCO. ALL RIGHTS RESERVED. I'MIQYY CO- PROPRIETARY AND CONFIDENTIAL| MARCONET.COM
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CONNEGTION Cooperative Purchasing Connection
Tabulation Report RFP #21.1 - Sound Amplification
Solutions

Vendor: Ultra Inc

General Comments: Submitted 5-20-20 at 9-18 AM CST Greg Cornell
resubmitted Vendor Forms - Signatures form at 9-48 AM CST, GC

General Attachments: Certificate of Insurance-Ultra Inc. dba Connecting Point.pdf
CPC Performance Bond-Ultra Inc. dba Connecting Point.pdf
Exhibit A - Marketing Plan - Ultra Inc. dba Connecting Point.pdf
Pricing Schedule - Ultra Inc. dba Connecting Point.xlsx
Vendor Forms - Signatures - Ultra Inc. dba Connecting Point.pdf
Vendor Questionnaire - Ultra Inc. dba Connecting Point.pdf

Page 1 of 1



BID BOND Nationwide Mutual Insurance Company
1100 Locust St., Dept 2006
Des Moines, IA 50391-2006
(866) 387-0457

CONTRACTOR: SURETY:

Ultra, Inc. dba Connecting Point Nationwide Mutual Insurance Company
504 Jensen Ave SE 1100 Locust Street, Department 2006
Watertown, SD 57201 Des Moines, IA 50391

OWNER: Cooperative Purchasing Connection
1001 E Mount Faith Ave

Fergus Falls, MN 56537

BOND AMOUNT: Two Thousand Five Hundred Dollars and NO/100 ($2,500.00)

PROJECT:
RFP #21.1 - Sound Amplification Solutions

The Contractor and Surety are bound to the Owner in the amount set forth above, for the payment of which the Contractor
and Surety bind themselves, their heirs, executors, administrators, successors and assigns, jointly and severally, as provided
herein. The conditions of this Bond are such that if the Owner accepts the bid of the Contractor within the time specified in
the bid documents, or within such time period as may be agreed to by the Owner and Contractor, and the Contractor either
(1) enters into a contract with the Owner in accordance with the terms of such bid, and gives such bond or bonds as may be
specified in the bidding or Contract Documents, with a surety admitted in the jurisdiction of the Project and otherwise
acceptable to the Owner, for the faithful performance of such Contract and for the prompt payment of labor and material
furnished in the prosecution thereof: or (2) pays to the Owner the difference, not to exceed the amount of this Bond,
between the amount specified in said bid and such larger amount for which the Owner may in good faith contract with
another party to perform the work covered by said bid, then this obligation shall be null and void, otherwise to remain in
full force and effect. The Surety hereby waives any notice of an agreement between the Owner and Contractor to extend
the time in which the Owner may accept the bid. Waiver of notice by the Surety shall not apply to any extension exceeding
sixty (60) days in aggregate beyond the time for acceptance of bids specified in the bid documents, and the Owner and
Contractor shall obtain the Surety’s consent for an extension beyond sixty (60) days.

If this Bond is issued in connection with a subcontractor’s bid to a Contractor, the term Contractor in this Bond shall be
deemed to be a Subcontractor and the term Owner shall be deemed to be Contractor.

When this Bond has been furnished to comply with a statutory or other legal requirement in the location of the Project, any
provision in this Bond conflicting with said statutory or legal requirement shall be deemed deleted herefrom and provisions
conforming to such statutory or other legal requirement shall be deemed incorporated herein. When so furnished, the intent
is that this bond shall be construed as a statutory bond and not as a common law bond.

Signed and sealed this 18th day of May 2020
) Ultra, Inc. dba Connecting Point —

(il ord > ur — 880 o
(

(Witness)
(Title)
: Nationwide Mutual Insurance Company
. (Suretv (Seal)
oK Yowms
(Witness) M )/Mw/,,
m tlg) LAVONNES SEEHAFER At[om/ ey-in-Fact

This document conforms to American Institute of Architects Document A310, 2010 edition



USE ONLY FOR ACKNOWLEDGEMENT OF INDIVIDUAL, PARTNERSHIP, OR LIMITED LIABILITY PRINCIPAL

STATE OF )

) SS.
COUNTY OF )
On this day of ,20___, personally came
to me well known to be the identical person described in and who executed the foregoing bond and ___he___
acknowledged the same to be own free act and deed.
(SEAL)

Signature of Notary Public

USE ONLY FOR ACKNOWLEDGMENT OF CORPORATE PRINCIPAL

state of South Dalsto. )

k... ) SS.
county orlodi nadon )
b .
Upon thiﬁ) |% ~day of W\ﬁk};\" , 20_2 U, before me personally appeared
huan L, lanoae © , tome pﬁrsonally known, who being by
me duly;wo did say thg} he isdhe ___ Pro sl oiid of e
a DD OLO corporation; that the seal afﬂxed to the foregoing bond is the

Corporate Seal of the corporation, and that said instrument was executed in behalf of the corporation by authority of its

Board of Directors; that he acknowledged said instrument to be the free act and e-%comora on.
seay  [ROBIN K. EVANS 7Z< %UZZ/?’/Q)

NOTARY PUBLIC .., Signature of Notary Public
SOUTH DAKOTA ij Commiss i up.r‘('vs [ /Q‘ﬁ /30 I

ACKNOWLEDGMENT OF CORPORATE SURETY

STATE OFSU»T}—KEJL&.&, )
) ss.
COUNTY OF | gdlm%ﬁm )

On this_18th  day of May , 20 A0 . before me personally appeared

A Jo and ___N/A to me personally known, who being by me duly
sworn, did say thatshe i$ the attorney in fact, of the Natiowide Mutual insurance Company , the corporation whose
name is affixed to the foregoing instrument; that the seal__ affixed to the foregoing instrument is the corporate seal of
the said corporation; nﬁjhat said |g§tru t was executed in behalf of said corporation by authority of its board of
directors and sa|d i 5. Sechogen acknowledged thatshe executed said instrument as attorney in fact

as the free act and deed of said corporatroﬁ’
SEAL - ;
e C)Lét !)éh_ “K W*Tw)

Signature of Notary Public
ROBIN K. EVANS

MY Lonmission CLPEs

NOTARY PUBLIC RIS ECEES
SEA SOUTH DAKOTA *




Power of Attarney

KNOW ALL MEN BY THESE PRESENTS THAT:

‘Natiomwide Mulual Insurance Company, en Ghio corperation AMGCQ insurance Company, an lowa corparation
Allied Property and Casually Insurance Company, an lowa corporation

herelndfter referred to severally as-the "Company” and collectively as “the Companias” does herzby make, constitute and appoint;

LAVONNE S SEEHAFER

eachin thelr individuat capacity, its trie and lawfuf attomey-in-fact, wilh fusl power and authority tosign, seal, and executé on its behalf any and all bonds and
underakings, and other obilgatary instrumants of similar nature, in penal_tie’s riot €xceeding the sum of _ )

Two Thousand Five Hundred Dollars and NO/160 ($2,500.00)
and-ta bind the:Company thereby; as fuily and to the same extent as if such Instruments were signed by the duly authariZed officers of the Company; and 2l acts
of said Aftorney pursuant-to the-authority:given are hereby ratified arid confirmed.

Thispower of attomney Is made and execuled pursuant fo-and by autharlty of the following resolution duly adopted by the baard of directors of the Company;

"RESOLVED, 1hal the president, or any vice president be,-and each hereby is. authdrized and empuovered fo appaint attérneys-in-fact of the Company,
and lo authorize them to execute and deiiver dn behalf of the Compariy any and ali bonds, forms, applications, memorandurns, undertakings,
recognizances, iransfers, contracts of indeminify, policies, contracts giraranteeing the fidelity of persons-holding positions of public or private trust, and other
writings‘obligatery in nature that the business of the Gompany:may require; and to modify or revoke, with or without-cause, any such appointment o
authority; provided, however, that the authdrity granied hereby shall in no'way fimit the authority of other duly authorized agenis to slgn and countersign any
of sald.documents: on behalf of the.Company.” ' ' '

"RESOLVED FURTHER, that sugh altorneys-in-fact shall have full pawer and auithority {o execute and delivérany and all such documents and to bin_d the
Company subjéct to thetems and limitations of the power of attomey issued ta them, and {0 affix the seal of the Company {hereto; provided, however, that
sdith-séal shall nat be necessary for the validity of any such decuments,” '

This power-of atiorney is-signed and sealed under and:by the following bylaws duly-adopted by the bodrd of directors of the Company.

Executlon of Instniments. Any vice president, any assistant secretary or'any assistant reasurer shall have-lhe. power and.authorily to'sign-or attest all
approved documents, instruments, contracts, or other papers in connection with the operation.of the business of the company i addition to thie chaiman of

the board, the:chief execu('ive_. officer, president; tréasurer or'secretary; provided, however, the signature of any-of them may be printed, engraved, or
stamped of any approved-docurnent, contract, instrument, or other papers of the Company.

IN WITNESS WHEREOF, the-(_iom_pany has caused lhis instrument !d-z.s'e_aled and duly altésted by the signature ofits officer the 27" day of Febryary, 2619,

Antonio €. Albanese, Vice Prasident of Nalionwide 'Mu'{ual_ Insurance Company, AMGQ Insurance
Company, Allied Properly and Casualty Insurance:Company

ACKNOWLEDGMENT

STATE OF NEW YORK, GOUNTY OF NEW YORK: s _

On.this 27 day of Fgbruary, 2019, before me cafie the above-named afficer for the Company
aforesaid; to me personially known lo be the officer described in and who execuled the preceding
instrument, and he acknowledged'the execution of the sanie, and béing by me duly swarn, deposes.
and.says, thdt heis the officer of ihe. Company aforesaid, thal the seal afiixed hereto 15 the
corporate seal of sald Company, and the'sald.corporate seal and hig signature were duly affixed
anid subscribed to said insfrument by e authdrity and, direction of-said Company.

Sursnes & Delio - i B
Hotary PUblkc; Stala of New Yark. _/&,‘?{U‘}Uﬂ-“ ‘C ‘/L,é{,.tzw

No, 020E6136543°
Qualifad in Westchester County

Commissian Expires September.15; 2025 - Hotprp Publis
: My Commbision Expires
s & Taptembrr 15, 2031
CERTIFICATE i

I: Laura B, Guy; Assistant Secretary of the Company; do hetaby certify that thie-foregoing Is a full, true and.correcl copy of the ariginal power of attomey issued
by the Companly; that the resolution: included thereir is a frue and conect transcript from the minutes of the meetings of the boards of directors-and'the same has
not been revoked or amended In any manner; that sald Antonla C; Albanese was on the:déte of the execittion ofthe foregaliig power of atiorney lhe duly elfected
officer of the Company, and (he corporate sea! and his signatiire as officer were duly-affixéd:and subscribed to 1he said Instrument by the authorily of said board
of directors; andthe foregaing power of attomey fs stilf In full force and-efiect;

Iﬁ/{ V\_giTNESs-WHEREOF‘ﬁiéaﬁ?j_hereqntb subscribed my name:as Assistant Secretary, and affixed the corporate seal of sald Company this 18th day of

Assistani-Secretary -

BDJ 1{02-19)00
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CERTIFICATE OF LIABILITY INSURANCE

ULTRINC-01 LSEEHAFE

DATE (MM/DD/YYYY)

5/19/2020

THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS
CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES
BELOW. THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURER(S), AUTHORIZED

REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER.

IMPORTANT:

If the certificate holder is an ADDITIONAL INSURED, the policy(ies) must have ADDITIONAL INSURED provisions or be endorsed.

If SUBROGATION IS WAIVED, subject to the terms and conditions of the policy, certain policies may require an endorsement. A statement on
this certificate does not confer rights to the certificate holder in lieu of such endorsement(s).

PRODUCER o adl
820 e oy Iyust Insurance, LLC (AIC No, Ext): (605) 886-9719 | (4% Noy:(605) 886-9785
PO Box 1657 ADDRESS:
Watertown, SD 57201
INSURER(S) AFFORDING COVERAGE NAIC #
INSURER A : Acuity 14184
INSURED INSURER B :
Ultra Inc. DBA Connecting Point INSURER C :
PO Box 1626 INSURER D :
Watertown, SD 57201
INSURERE :
INSURERF :
COVERAGES CERTIFICATE NUMBER: REVISION NUMBER:

THIS IS TO CERTIFY THAT THE POLICIES OF INSURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOD
INDICATED. NOTWITHSTANDING ANY REQUIREMENT, TERM OR CONDITION OF ANY CONTRACT OR OTHER DOCUMENT WITH RESPECT TO WHICH THIS
CERTIFICATE MAY BE ISSUED OR MAY PERTAIN, THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREIN IS SUBJECT TO ALL THE TERMS,
EXCLUSIONS AND CONDITIONS OF SUCH POLICIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAIMS.

INSR TYPE OF INSURANCE DD SUBR POLICY NUMBER SR | oY EXE LIMITS
A | X | COMMERCIAL GENERAL LIABILITY EACH OGCURRENCE $ 1,000,000
DAMAGE TO RENTED
CLAIMS-MADE OCCUR L05940 5/1/2020 5/1/2021 | pREMISES (Ea occurrence) $
[ MED EXP (Any one person) $ 10’000
| PERSONAL & ADV INJURY | § 1,000,000
GEN'L AGGREGATE LIMIT APPLIES PER: GENERAL AGGREGATE $ 3,000,000
POLICY FESy |:| Loc PRODUCTS - COMP/OP AGG | $ 3,000,000
OTHER: $
A | AUTOMOBILE LIABILITY C(E 2"25&%@%)5 INGLE LIMIT $ 1,000,000
X | ANy AuTO L05940 5/1/2020 5/1/2021 BODILY INJURY (Per person) | $
OWNED SCHEDULED
AUTOS ONLY AUTOS BODILY INJURY (Per accident) | $
HIRED NON-QWNED PROPERTY DAMAGE
|| AUTOS ONLY AUTOS ONLY (Per accident) $
$
A UMBRELLA LIAB X | occur EACH OCCURRENCE $ 10,000,000
X | EXCESS LIAB CLAIMS-MADE L05940 5/1/2020 | 5/1/2021 |, ~cccore $ 10,000,000
DED ‘ ‘ RETENTION $ $
A |WORKERS COMPENSATION PER OTH-
AND EMPLOYERS' LIABILITY YIN L0594 11202 112021 STATUTE ‘ ER
ANY PROPRIETOR/PARTNER/EXECUTIVE 05940 5/1/2020 | 5/1/20 E.L. EACH ACCIDENT $ 100,000
OFFIGER/MEMBER EXCLUDED? Y |[IN/A 100.000
(Mandatory in NH) E.L. DISEASE - EA EMPLOYEE| § ’
If yes, describe under 500.000
DESCRIPTION OF OPERATIONS below E.L. DISEASE - POLICY LIMIT | § ’

DESCRIPTION OF OPERATIONS / LOCATIONS / VEHICLES (ACORD 101, Additional Remarks Schedule, may be attached if more space is required)

All Corporate officers are excluded from Work Comp.

Computer Sales and Service

CERTIFICATE HOLDER

CANCELLATION

CPC

Attn: Cooperative Purchasing
1001 E Mount Faith Ave
Fergus Falls, MN 56537

SHOULD ANY OF THE ABOVE DESCRIBED POLICIES BE CANCELLED BEFORE
THE EXPIRATION DATE THEREOF, NOTICE WILL BE DELIVERED IN
ACCORDANCE WITH THE POLICY PROVISIONS.

AUTHORIZED REPRESENTATIVE

Goran Moot

\
ACORD 25 (2016/03)

© 1988-2015 ACORD CORPORATION. All rights reserved.

The ACORD name and logo are registered marks of ACORD
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Vendor Questionnaire
RFP #21.1 - Sound Amplification Solutions

Instructions
Contained herein is a questionnaire required by the Cooperative Purchasing Connection (CPC). Please note, while
some information is merely informational, some will be used during the evaluation and vetting process.

To submit the required forms, follow these steps:

1.
2.

3.
4,

5.

Read the document in its entirety.

Respondents must use the Vendor Questionnaire to its capacity. Attached exhibits and/or supplemental
information should be included only when requested (i.e. Marketing Plan).

Complete all questions.

Save all pages in the correct order to a single PDF format titled “Vendor Questionnaire - Name of
Company’”.

Submit the Vendor Questionnaire, along with other required documents in Public Purchase.

The following sections will need to be completed before submission and submitted as one (1) single PDF
titled “Vendor Questionnaire - Name of Company”:

PN AW R

Company Information
Qualifications & Experience
Marketing & Partnership
Financials & Level of Support
Warranty

Industry-Specific Information
References

Additional Requirements*




Company Information

Ultra Inc. dba Connecting Point
Name of Company:

Company Address: 504 Jenson Ave SE

City, State, Zip code: Watertown, SD 57201

Website: www.connectingpoint.biz

Phone: 605-882-1555

Provide the following company contacts that will be working with this anticipated contract. Include name, email and
phone number(s).

Name Email Phone

General Manager Bryan L. Waege bwaege@connectingpoint.biz | 605-882-1555
Contract Manager
Sales Manager David Lewis dlewis@connectingpoint.biz | 320-582-0234
Marketing Manager
(IR DD Y IV EVETI @ Richard Heier rheier@connectingpoint.biz 605-882-1555
Account Manager(s) Mary Kay Phillips/Liz Geary | Mphillips & 701-400-6036

egeary@connectingpoint.biz | 605-881-7009

List will be responsible for receiving updated membership lists.

Name Email Phone

Greg Cornell gcornell@connectingpoint.biz 605-753-2527

List who will be responsible for submitting sales reports and administrative fee payments every quarter.

Name Email Phone

Doreen Singrey dsingrey@connectingpoint.biz 605-882-1555

List who will be responsible for conducting audits as requested by CPC.

Name Email Phone

Doreen Singrey dsingrey@connectingpoint.biz 605-882-1555

Identify any business types/classifications that your company holds. *Submit documentation in PDF format to verify
business status.

x | Business Type/Classification x | Business Type/Classification

X | 8(a) 8(a) Qualified Business SDB Small Disadvantaged Business
DBE Disadvantaged Business Enterprise SDVOB Service-Disabled Veteran Owned Business
HUB Historically Underutilized Business Zone SECTION 3 Section 3 Business Concern
MBE Minority-Owned Business Enterprise SSv Sole Source Vendor
MWBE  Minority Women-Owned Business Enterprise VBE Veteran-Owned Business Enterprise
SBE Small Business Enterprise WBE Woman-Owned Business Enterprise
Other; list name:




Qualifications & Experience (45 points)

1. Provide a brief background of your organization, including the year it was founded (1-2 paragraphs max.).
Founded 1979, we are a computer hardware & software reseller serving corporate, government and education markets. We
also handle interactive flat panels, classroom audio, bells & paging, wireless networking equipment and provide managed
services, service, warranty service and installation for our products. We have five offices in North & South Dakota and
Minnesota and service the education market in Western Wisconsin.

2. Provide evidence of what your organization is doing to remain viable in the industry.

All our employees do on going training, we attend 30-50 trade shows annually, attend 40 to 50 factory training webinars,
introduce new products as soon as they are available and follow up on what our customers want and need. We are alert and
responsive to what our customers are asking for and using so that we are part of their evolution and changes instead of
being left behind.

3. Describe your customer retention (i.e. customers who are served that continue to be repeat customers).
We have thrived as a company by retaining and devolping existing customers. We do this by acting as a resource, training
partner, consultant and local contact that provides a no surprises, professional approach to sales, installation and service.

4. Describe the number of agencies your organization, on average, provides sound amplification solutions for
each year in CPC’s tri-state area of Minnesota, North Dakota and South Dakota?
50

5. Isyour organization able to service all areas within CPC'’s tri-state area?
X Yes No

If NO, explain why your organization is not able to service a particular area and/or state.
N/A

6. List the other contracts you have in place that could be accessed by our membership for your products (e.g.
other consortiums) in the tri-state area?
N/A

7. Provide alist of governmental, educational, and cooperative contracts that your company holds outside CPC’s
tri-state area.
N/A

8. Describe any “added value” attributes being offered to CPC and its participating agencies when purchasing
through your company.

We are a full service company offering consultation and site surveys to determine needs and customer wants and tailoring a

solution to them. We then follow that with professional installation training and service after the sale.

9. List the agencies, if any, you would exempt from this contract (i.e. current agencies that you are currently
serving that will be exempt from pricing submitted with this proposal).
Click or tap here to enter text.

N/A

Marketing & Partnership (25 points)

1. Describe how your company markets directly to potential customers.

We do many trade and association shows annually, and contact them directly with local consultants. In the era of COVID19,
we have relied more heavily on Webinars, Zoom & Teams meetings, emails and phone calls, but this is the new reality. We
have a full staff of consultants, field tchnicians and certified engineers available to complete nearly any job.



2. Describe marketing collateral and sales campaigns that have been successful for your organization in the past.
Describe how your organization plans to utilize your marketing staff with this anticipated contract.

Our strength and success have always been as a direct result of our sales staff and trade shows, and we plan to utilize them

both to make this contract a win/win for everyone.

3. Describe your organization's ability to participate in conference tradeshows and how you will position the
contract at those tradeshows. List all, conference tradeshows that your organization has attended in the last
three (3) years.

We typically have a digital display and/or Promethean interactive panel in the booth with us-we use target-oriented show-

specific presentations to display and highlight many offerings, and we would incorporate the CPC contract into these

displays. We do the TIE, Impact Ed (formerly TIES), EDUTECH, MASA, WCRIS, BrainStorm, NDCEL-Elem,Secondary & Supt
shows,MESPA, MASSP, WSEC, MNSAA, SLATE, NDATL, SDSTE and WSTG. We also do local IT Professsionals quarterly
meetings with different factory reps presenting at each meeting. We also offer bi-annual meetings at three (Sioux Falls,

Bismarck & Watertown) of our offices for local clients with several factory reps attending and presenting.

4. Describe how your company will position this contract to CPC’s participating agencies if awarded.
We will incorporate into our website and every trade/association show we attend, as well as mention it every chance we
have in print or face to face with clients.

5. Describe how you plan to inform and train your personnel on the details and promotion of the contract.
The people involved thus far will cross train other key personnel first and then everyone in the company through our
regular scheduled monthly meetings.

Financials & Level of Support (30 points)

1. Describe how your organization works with agencies to determine payment terms.
We are fairly conservative in who we offer terms, but that said, we have relationships with three outside lease companies
and because we are conservative in our AR/AP practices, we have the latitude to work with more clients professionally.

2. Does your company accept payment by procurement card? If so, is the participating agency assessed a fee for
purchasing with a procurement card?

Yes, but the entity must have a charge account with us in good standing (or apply for an account, then have it approved and

opened first) and the card can be used to the extent the charge account is approved only.

3. Describe your proposed order process for this proposal and contract award. Specify if you will be including a
dealer network and how they will be involved.

No dealer network involved. We plan to use the online catalog and faxes to receive orders anytime. They will be processed

within 24 hours. If installation is involved, we will contact the entity within 24 hours to schedule a site survey to complete

that portion of the quote. Once complete, we will provide complete quote to entity and proceed with order & installation.

4. Indicate the level of support your company will offer on this contract category.

Pricing is the same as offered to individual education, government, and nonprofit agencies.
Pricing is the same as offered to cooperative purchasing organizations or state purchasing departments.
XXX Pricing is better than what is offered to individual education, government, and nonprofit agencies.
Pricing is better than what is offered to cooperative purchasing organizations or state purchasing departments.
Other, please describe

If OTHER, describe how the pricing submitted differs from individual entities or other purchasing consortiums:
N/A

5. Has your company and/or any proposed subcontractors been involved in any alleged significant prior or
ongoing contract failures, contract breaches, any civil or criminal litigation or investigation pending within the

last five (5) years?

Yes X No



If YES, document thoroughly and list any contract in which your organization has been found guilty or liable, or
which may affect the performance of the services.
N/A

6. Has your company been disbarred and or suspended in doing business within the United States?

Yes X No

If YES, list what states, the reason for debarment and/or suspension and its effective dates.
N/A

Warranty (35 points)

1. Describe your company’s ability to provide maintenance and support services for the proposed products.
Describe how a participating agency would seek maintenance and obtaining required pieces should equipment
fail.

Participating agency would first contact our service department for assistance. We would initiate warranty
search on that piece of equipment for repair or replacement. If warranty in force, we would follow
manufacturer’s guidelines for warranty claims and communicate findings to client. If warranty expired, we
would explain options to customer and offer replacement components/equipment as needed, with or without
installation, but this would be at customer’s expense.

2. Describe your warranty program, including any conditions and requirements to qualify claims procedure and
overall structure.
Audio Enhancement factory warranty:

90 Days Batteries

1 Year All cabling and Audio Enhancement installs, EPIC System Hard Drives, EPIC System
Touchscreen Monitor, EPIC System Paging Microphone, Classroom Wall Box, ITC-1, Uninterrupted
Power Supply (UPS), Mic360™, SD Card for EduCam360, general electronics

3 Years EduCam360, SAFE Controller, MS-1000, Audio Enhancement AV Components
(AVConnect), EPIC System NUC, SAFE System NUC, EPIC System Server, MS-500, MS-300

5 Years Audio Enhancement amplifiers (except MS-500, MS-300), BEAM, XDSolo,
microphones, chargers, speakers, power supplies, and most other classroom audio equipment.

Other Audio Enhancement servers and other 3rd party equipment may have varying warranties

Coonecting Point Installation Warranty-We will warranty proper operation of installed systems for a period of 45
days from installation, except in the case of summer installs where we will warranty proper operation for a period
of 45 days from the scheduled first day of classes.

3. Do all warranties cover all products/equipment parts and labor?

Yes X No

If NO, describe the exceptions to coverage.
Parts are covered but labor, mileage and/or travel time is not.

4. Do warranties impose usage limit restrictions?



Yes X No

If YES, describe the restrictions.

N/A
5. Do warranties cover the expense of technicians' travel time and mileage to perform warranty repairs?

Yes X No

If NO, describe why travel and mileage are not covered.
Relative distance between trained technicians and end users.

6. List any additional limitations or circumstances that would not be covered under your warranty?
None noted.

7. List any geographic areas within CPC’s tri-state area for which your organization cannot provide a certified
technician to perform warranty repairs. How will CPC participating agencies in these areas be provided service
for warranty repair?

None noted, but participating agency will be liable for travel time, labor to repair and mileage as these are not

covered under manufacturer’s warranty.

Industry Specific Information (200 points)

1. Provide a narrative description of the products and services you are offering in your proposal.
Audio Enhancement complete Classroom Audio systems.

2. Describe what differentiates your company from your competitors. Describe your differences regarding sales,
service, installation, technology and product line.

We have local sales, tech and engineering staff at three locations throughout your service area, and as such will be able to

handle those needs wherever they may be.

3. Describe the power/source connection for your proposed sound amplification solution(s). Describe any
additional connection features that your solutions provide (i.e. multimedia connectivity, ADL outputs).

The Mini, Sentinel and GL 300 Systems require a 24 VDC power supply. The inputs include: Line 1, Line 2, Line 3, as well as 1
Traditional variable gain line output with front panel volume control. The Sentinel includes connection for ALD device
connection.

All amplifiers include an RJ45 input for XD Receiver (provides both audio and power), Rear panel line level out, with level
control for the PA connector to tie into the Public Address System and mute the amplifier during announcements. An additional
accessory port is available for a remote wall plate that provides an input with level control and ALD output with level control.
Lastly, the amplifiers have connectors which create automatic switching between front and rear pane inputs.

The only POE powered amplifier provided by Audio Enhancement is the Optimum system which is powered via POE.

4. Describe the type of frequency used by your sound amplification solution(s) and how feedback and other
frequency waves are mitigated from cutting in or over a sound wave. Describe if Bluetooth connectivity is
possible and if there are any concerns to be addressed with your proposed solution.

The system frequency with Audio Enhancement is 1.9 GHz and is adjustable for optimal coverage from typical classrooms to
cafeterias, gymnasiums, and other large areas in a school.



All amplification systems utilize this XD Technology with the Audio Enhancement microphones and the XD Receiver that is
installed. The XD Receiver comes with two microphone channels and a dedicated media channel for broadcasting media
wirelessly to the classroom audio system.

5. Describe how and if your solution can integrate with current facility sounds solutions and to what extent.
The Audio Enhancement systems are designed to tie into existing classroom sound amplification solutions,
allowing it to include the teacher, student, and/or mic360 microphone.

The EPIC System (paging/intercom/bells) can integrate with existing speakers, amplifier, and headend.

6. Describe if your sound amplification solutions require software to operate and run the system. Describe all
costs associated with this software/service.
Software is not required to operate and run any of the classroom amplification systems. With the Optimum System amplifier
there is the capability to login to the amplifier to make volume changes.

7. Describe how your sound amplification solutions coordinate or work in conjunction with life safety
requirements (i.e. emergency notifications).
The Audio Enhancement systems have the ability to integrate with the SAFE system which allows safety alerting throughout
a school. Staff utilize this feature with an emergency wall plate or by holding two buttons on the teacher microphone to initiate
an alert. These alerts send a notification to the office console as well as text message and email notifications. The EPIC System
has the ability to integrate with Mass Notification solutions such as Lockdown and Weather alerting systems.

With an open API or contact closure we can integrate with other Crisis Management solutions such as app based systems or
automatic door locking solutions.

8. Describe in detail how the installation is performed by your employees or by subcontractors. Describe any
required certifications, etc. require for installation.
First is site survey-this determines where to put amplifier, if shelf is needed as part of the quote, wire routing and conduit
length (if needed), wall or ceiling speakers and any special hardware required, etc. We then incorporate those answers into
the quote under installation and present to participating agency. If they accept, they will proceed and we will ship material
to them. Once it is on site, we will schedule installation and complete the work. It is anticipated this will be done by
Connecting Point staff except in MN where a licensed low voltage electrician will need to complete this work. When that
happens, we will hire and vet and get CPC approval of capable installer.

9. Describe any unique applications of your sound’s amplification solutions.
NA

10. Describe in detail your proposed exchange and return program(s) and policy(s).
30 days return for full refund if uninstalled-opened boxes will be charged re-stocking fee and may be refused by
manufacturer, we currently do not have an exchange program.

11. Describe any self-audit process/program you plan to employ to verify compliance with your anticipated
contract with CPC.
We will do a monthly in-house audit to ensure we are adhering to CPC guidelines.

Exceptions & Deviations (10points)

1. Listany additional stipulations and/or requirements your company requests that are not covered in the RFP.
N/A

2. Listany exceptions your company is requesting to the terms outlined in the Technical Specifications.
Respondents must include the following when requesting exceptions:
e RFP section number and page number
o Describe the exception



o Explanation of why this is an issue
e A proposed alternative to meet the needs of participating agencies and the cooperative
N/A

References

Provide three (3) references that have purchased products and/or services that apply to the scope of this proposal.

A contact name, phone number and email will be required.

Reference #1 - Business Name Minneapolis Public Schools
Product/Service Purchased Sentinel Classroom Audio systems
Year of Purchase 2019

Reference Contact Mason Campbell

Phone 612-231-7046

Email Mason.campbell@mpls.k12.mn.us

Reference #2 - Business Name Redfield School 56-4
Product/Service Purchased EPIC Front Office Touch
Year of Purchase 2019

Reference Contact Sheldon Finley

Phone 605-472-4520 Ext 1083
Email Sheldon.finley@k12.sd.us

Reference #3 - Business Name Dickinson Public Schools
Product/Service Purchased Sentinel Classroom Audio Systems
Year of Purchase 2019

Reference Contact Mitchell Murphy

Phone 701-456-0002

Email mmurphy@dpsnd.org

Additional Requirements

As required by CPC, submit the following additional items as individual PDFs as outlined below:
1. Exhibit A - Marketing Plan - Name of Company (15 points)

Submit a marketing plan that would describe, at a minimum, the following: process on how the contract will
be launched to current and potential agencies, the ability to produce and maintain full-color print
advertisements in camera-ready electronic format, including company logos and contact information,
anticipated contract announcements, planned advertisements, industry periodicals, other direct, or indirect
marketing activities promoting the awarded contract, and how the contract award will be displayed/linked
on the Vendor’s website.

We will have our in house Digital Signage department generate artwork and incporporate into all our
digital display presentations at future customer appreciation events, training semionars, tradeshows ets.
We will also incorporate into our company website with live link to our Express Sign IN and market to all
existing customers within CPC geographical area.

Historically our marketing plan has been to get our sales staff in front of existing and potential customers,
and we see that model continuing into the foreseeable future.
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Vendor Forms & Signatures
RFP #21.1 - Sound Amplification Solutions

Instructions
Contained herein are forms and information required by the Cooperative Purchasing Connection (CPC). Please
note, while some information is merely informational, some will be used during the evaluation and vetting process.

To submit the required forms, follow these steps:
1. Read the document in its entirety.
2. Complete all questions and forms.
3. Save all pages in the correct order to a_single PDF format titled “Vendor Forms & Signatures - Name of
Company’.
4, Submit the forms in the required format with all necessary signatures in Public Purchase.

The following sections will need to be completed prior to submission and submitted as one single PDF
titled “Vendor Forms & Signatures - Name of Company”:

Addendum Acknowledgement
Contract Offer & Award
Uniform Guidance "EDGAR” Certification Form

Subcontractor Utilization Form
Solicitation Checklist

LSS B

Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org




Addendum Acknowledgement

Instructions: Please acknowledge receipt of all addenda issues with this solicitation by completing this addendum
acknowledgment form. Check the box next to each addendum received and sign below. If no addenda were issued,
sign the bottom section to verify. Failure to acknowledge addenda may result in bid disqualification.

Acknowledgment: I hereby acknowledge receipt of the following addenda and have made the necessary revisions
to my proposal, plans and/or specifications, etc.

Addendum Numbers Received (check the box next to each addendum received):

Addendum No. 1 ?{ Addendum No. 5 /"’/‘4
Addendum No.2 X Addendum No. 6 {///#
Addendum No.3 Y Addendum No. 7 N/’ﬁ

Addendum No. 4 N/ﬂ Addendum No. 8 /\//ﬂ

[ understand that failure to confirm receipt of addenda may cause for rejection of this response.

Ry Z Al

Authorized. Signature

F-Z0- 2020

Date

Acknowledgment: [ hereby acknowledge that no addenda were issued during this solicitation process. I
understand that failure to confirm this acknowledgment may cause for rejection of this response.

i

Authorized Signature

I

WA

Date

Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org
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Contract Offer & Award

Instructions: Part [ of this form is to be completed by the Vendor and signed by its authorized representative. Part
I will be completed by the Cooperative Purchasing Connection (CPC) upon the occasion of an award.

Part I: Vendor

In compliance with the Request for Proposal (RFP), the undersigned warrants that I/we have examined all General
Terms and Conditions, Forms and Technical Specifications, and being familiar with all of the conditions surrounding
the proposed projects, hereby offer and agree to furnish all labor, materials, supplies, equipment and professional
services in compliance with all terms, conditions, specifications and amendments in this solicitation and any written
exceptions in the offer. Signature also certifies understanding and compliance with this proposal. The undersigned
understands that his/her competence and responsibility and that of his/her proposed subcontractors, time of
completion, as well as other factors of interest to the CPC as stated in the evaluation section, will be a consideration
in making the award. This contract offer and award binds said Vendor to all terms and conditions stated in the

proposal.

Ssinescilne Ultra Inc. dba Connecting Point _,. May 20, 2020

Adidiss 504 Jenson Ave SE city, state,zip  VVatertown, SD 57201
ContactPerson ——3reg Cornell Nt Education Sales Support
Authorized Signature m&“” <7 M President

Email gcorné!l@connectlngpount.blz Plipe 605-753-2527
Part II: CPC

Your response to the identified proposal is hereby accepted. As a Vendor, you are now bound to offer and provide
the products and services identified within this solicitation, your response, including all terms, conditions,
specifications, exceptions, and amendments. As a Vendor, you are hereby not to commence any billable work or
provide any products or services under this contract until an executed purchase order is received from a CPC
participating agency. The initial term of this contract shall be for up to twenty-four (24) months and will commence
on the date indicated below and continue unless terminated, canceled or extended. By mutual written agreement as
warranted, the contract may be extended for one (1) additional 24-month period.

Awarding Agency

Authorized
Representative

Name Printed or Typed

Awarded this day of Contract Number

Contract to Commence
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Uniform Guidance “EDGAR” Certification Form

200 CRF Part 200

Instructions: When a purchasing agency seeks to procure goods and services using funds under a federal grant or
contract, specific federal laws, regulations, and requirements may apply in addition to those under state law. This
includes, but is not limited to, the procurement standards of the Uniform Administrative Requirements, Cost
Principles and Audit Requirements for Federal Awards, 2 CFR 200, referred to as the “Uniform Guidance” or new
“EDGAR". All Vendors submitting proposals must complete this EDGAR Certification form regarding the Vendor’s
willingness and ability to comply with certain requirements, which may be applicable to specific agency purchases
using federal grant funds.

For each of the items below, the Vendor will certify its agreement and ability to comply, where applicable, by having
the Vendor’s authorized representative check, initial the applicable boxes, and sign the acknowledgment at the end
of this form. If a Vendor fails to complete any item of this form, CPC will consider and may list the response, as the
Vendor is unable to comply. A “No” response to any of the items below may influence the ability of a purchasing
agency to purchase from the Vendor using federal funds.

1. Violation of Contract Terms and Conditions

Provisions regarding Vendor default are included in CPC’s terms and conditions. Any contract award will be
subject to such terms and conditions, as well as any additional terms and conditions in any purchase order,
ancillary agency contract, or construction contract agreed upon by the Vendor and the purchasing agency, which
must be consistent with and protect the purchasing agency at least to the same extent as CPC’s terms and
conditions. The remedies under the contract are in addition to any other remedies that may be available under
law or in equity.

2. Termination for Cause of Convenience
For a participating agency purchase or contract in excess of $10,000 made using federal funds, you agree that the
following term and condition shall apply:

The participating agency may terminate or cancel any purchase order under this contract at any time, with or
without cause, by providing seven (7) business days in advance written notice to the Vendor. If this agreement is
terminated in accordance with this paragraph, the participating agency shall only be required to pay the Vendor
for goods and services delivered to the participating agency prior to the termination and not otherwise returned
in accordance with the Vendor’s return policy. If the participating agency has paid the Vendor for goods and
services provided as the date of termination, the Vendor shall immediately refund such payment(s).

If an alternate provision for termination of a participating agency’s purchase for cause and convenience, including
the manner by which it will be affected and the basis for settlement, is in the participating agency’s purchase order,
ancillary agreement or construction contract agreed to by the Vendor, the participating agency’s provision shall
control,

3. Equal Employment Opportunity

Except as otherwise provided under 41 CFR Part 60, all participating agency purchases or contract that meet the
definition of “federally assisted construction contract” in 41 CFR Part 60-1.3 shall be deemed to include the equal
opportunity clause provided under 41 CFR 60-1.4(b), in accordance with Executive Order 11246, “Equal
Employment Opportunity” (30 FR 12319, 12935, 3 CFR Part, 1964-1965 Comp., p. 339), as amended by Executive
Order 11375, “Amending Executive Order 11246 Relating to Equal Employment Opportunity,” and implementing
regulations at 41 CFR Part 60, “Office of Federal Contract Compliance Programs, Equal Employment Opportunity,
Department of Labor.”

The equal opportunity clause provided under 41 CFR 60-1.4(b) is hereby incorporated by reference. Vendor
agrees that such provision applies to any participating agency purchase or contract that meets the definition of
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“federally assisted construction contract” in 41 CFR Part 60-1.3 and Vendor agrees that it shall comply with such
provision.

4. Davis Bacon Act

When required by Federal program legislation, Vendor agrees that, for all participating agency contracts for the
construction, alteration, or repair (including painting and decorating) of public buildings or public works, in excess
of $2,000, Vendor shall comply with the Davis-Bacon Act (40 U.S.C. 3141-3144, and 3146-3148) as supplemented
by Department of Labor regulations (29 CFR Part 5, “Labor Standards Provisions Applicable to Contracts Covering
Federally Financed and Assisted Construction”). In accordance with the statute, the Vendor is required to pay
wages to laborers and mechanics at a rate not less than the prevailing wages specific in a wage determinate made
by the Secretary of Labor. In addition, the Vendor shall pay wages not less than once a week.

Current prevailing wage determinations issued by the Department of Labor are available at www.wdol.gov.
Vendor agrees that, for any purchase to which this requirement applies, the award of the purchase to the Vendor
is conditioned upon Vendor’s acceptance of wage determination.

Vendor further agrees that is shall also comply with the Copeland “Anti-Kickback” Act (40 U.S.C. 3145), as
supplemented by Department of Labor regulations (29 CFR Part 3, “Contractors and Subcontractors on Public
Building or Public Work Financed in Whole or in Part by Loans or Grants from the United States”). The Act
provides that each construction completion, or repair of public work, to give up any part of the compensation to
which he is otherwise entitled under his contract of employment, shall be defined under this title or imprisoned
not more than five (5) years, or both.

5. Contract Work Hours and Safety Standards Act

Where applicable, for all participating agency purchases in excess of $100,000 that involve the employment of
mechanics or laborers, Vendor agrees to comply with 40 U.S.C. 3702 and 3704, as supplemented by Department
of Labor regulations (29 CFR Part 5). Under 40 U.S.C. 3702 of the Act, Vendor is required to compute the wages of
every mechanic and laborer on the basis of a standard workweek of 40 hours. Work in excess of the standard
workweek is permissible provided that the worker is compensated at a rate of not less than one and a half times
the basic rate of pay for all hours worked in excess of 40 hours in the workweek. The requirements of the 40 U.S.C.
3704 are applicable to construction work and provide that no laborer or mechanic must be required to work in
surroundings or under working conditions that are unsanitary, hazardous or dangerous. These requirements do
not apply to the purchase of supplies, materials or articles ordinarily available on the open market, or contracts
for transportation or transmission of intelligence.

6. Right to Inventions Made Under a Contract or Agreement

If the participating agency’s federal award meets the definition of “funding agreement” under 37 CFR 401.2(a) and
the recipient or sub-recipient wishes to enter into a contract with a small business firm or nonprofit organization
regarding the substitution of parties, assignment or performance or experiments, developmental or research work
under the “funding agreement,” the recipient or sub-recipient must comply with the requirements of 37 CFR Part
401, "Rights to Inventions Made by Nonprofit Organizations and Small Business Firms Under Government Grants,
Contracts and Cooperative Agreements,” and any implementing regulations issued by the awarding agency.

7. Clean Air Act and Federal Water Pollution Control Act

Clean Air Act (42 U.S.C. 7401-7671q.) and the Federal Water Pollution Control Act (33 U.S.C. 1251-1387), as
amended, contracts and subgrants of amounts in excess of $150,000 must contain a provision that requires the
non-Federal award to agree to comply with all applicable standards, orders, or regulations issued pursuant to the
Clean Air Act (42 U.S.C. 7401-7671q.) and the Federal Water Pollution Control Act, as amended (33 U.S.C. 1251-
1387). Violations must be reported to the Federal awarding agency and the Regional Office of the Environmental
Protection Agency (EPA). When required, the Vendor agrees to comply with all applicable standards, orders, or
regulations issued pursuant to the Clean Air Act and the Federal Water Pollution Control Act.
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8. Debarment and Suspension

Debarment and Suspension (Executive Orders 12549 and 12689}, a contract award (see 2 CFR 180.222) must not
be made to parties listed on the government-wide exclusions in the System for Award Management (SAM), in
accordance with OMB guidelines at 2 CFR 180 that implement Executive Orders 12549 (3 CFR Part 1966 Comp. p.
189) and 12689 (3 CFR Part 1989 Comp. p. 235), “Debarment and Suspension.” SAM exclusions contain the names
of parties debarred, suspended, or otherwise excluded by agencies, as well as parties declared ineligible under
statutory or regulatory authority other than Executive Order 12549. Vendor certifies that the Vendor is not
current listed and further agrees to immediately notify AEPA and all participating agencies with pending
purchases or seeking to purchase from the Vendor if Vendor is later listed on the government-wide exclusions in
SAM, or is debarred, suspended, or otherwise excluded by agencies or declared ineligible under state statutory or
regulatory authority other than Executive Order 12549.

9. Byrd Anti-Lobbying Amendment

Byrd Anti-Lobbying Amendment (31 U.S.C. 1352), Vendors that apply or bid for an award exceeding $100,000
must file the required certification. Each tier certifies to the tier above that it will not and has not used Federal
appropriated funds to pay any person or organization for influencing or attempting to influence an officer or
employee of any agency, a member of Congress, officer or employee of Congress, or an employee of a member of
Congress in connection with obtaining any Federal contract, grant or any other award covered by 31 U.S.C. 1352.
Each tier must also disclose any lobbying with non-Federal funds that take place in connection with obtaining any
Federal award. Such disclosures are forwarded from tier to tier up to the non-Federal award.

10.Procurement of Recovered Materials

For participating agency purchases utilizing Federal funds, Vendor agrees to comply with Section 6002 of the Solid
Waste Disposal Act, as amended by the Resource Conservation and Recovery Act where applicable and provide
such information and certifications as a participating agency may require to confirm estimates and otherwise
comply. The requirements of Section 6002 include procuring only items designated in guidelines of the
Environmental Protection Agency (EPA) at 40 CFR Part 247 that contain the highest percentage of recovered
materials practicable, consistent with maintaining a satisfactory level of competition, where the purchase price of
the item exceeds $10,000 or the value of the quantity acquired during the preceding fiscal year exceeded $10,000;
procuring solid waste management services in a manner that maximizes energy and resource recovery, and
establishing an affirmative procurement program for procurement of recovered materials identified in the EPA
guidelines.

11.Profit as a Separate Element of Price

For purchases using federal funds in excess 0f $150,000, a participating agency may be required to negotiate profit
as a separate element of the price. See 2 CFRR 200.323(b). When required by a participating agency, the Vendor
agrees to provide information and negotiate with the participating agency regarding profit as a separate element
of the price for a particular purchase. However, Vendor agrees that the total price, including profit, charged by
the Vendor to the participating agency shall not exceed the awarded pricing, including any applicable discount,
under the Vendor’s contract with CPC.

12.General Compliance with Participati gencies

In addition to the foregoing specific requirements, Vendor agrees, in accepting any purchase order from a
participating agency, it shall make a good faith effort to work with participating agency to provide such
information and to satisfy requirements as may apply to a particular purchase or purchases including, but not
limited to, applicable record keeping and record retention requirements as noted in the Federal Acquisition
Regulation, FAR 4.703(a).
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By initialing the table (1-12) and signing below, I certify that the information in this form is true,

complete and accurate and that I am authorized by my business to make this certification and all

consents and agreements contained herein.

Vendor Certification (By Item) endor Certificatio

YES, | agree or

NO, [ do NOT agree n
1. Violation of Contract Terms and Conditions Yes /@V-,
2. Termination for Cause of Convenience Yes ﬁ‘(/n
3. Equal Employment Opportunity Yes W‘/
4. Davis-Bacon Act Yes W?
5. Contract Work Hours and Safety Standards Act Yes ’/
6. Right to Inventions Made Under a Contract or Agreement Yes W
7. Clean Air Act and Federal Water Pollution Control Act Yes m{
8. Debarmentand Suspension Yes M ,
9. Byrd Anti-Lobbying Amendment Yes W&/I
10. Procurement of Recovered Materials Yes %?W]
11. Profit as a Separate Element of Price Yes ﬁ(/{/}
12. General Compliance with Participating Agencies Yes ﬁw

Ultra Inc. dba Connecting Point

Name of Business

TSy T llsp——

Signature a'TAuthorized Representative

Bryan L. Waege

Printed Name/Title

May 20, 2020

Date
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Subcontractor Utilization Form

Instructions: List all subcontractors to be used during the performance of this contract. Submit additional forms if
needed.

Solicitation Name: RFP #21.1 - Sound Amplification Solutions

Solicitation Number: RFP #21.1

Vendor Name: Ultra Inc. dba Connecting Point

If a subcontractor will not be used, check this box:

Company Name: None at this point-will submit for approval if & when needed.

Street Address:

City, State, Zip:

Telephone:

Primary Contact:

Email Address of Contact:

Services to be provided:

Company Name:

Street Address:

City, State, Zip:

Telephone:

Primary Contact:

Email Address of Contact:

Services to be provided:

Company Name:

Street Address:

City, State, Zip:

Telephone:

Primary Contact:

Email Address of Contact:

Services to be provided:
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Solicitation Checklist

The following items/submittals are required to be considered as a qualified Vendor to the RFP. Vendor must submit
an electronic version of their proposal by the due date and time listed in this RFP via Public Purchase
(www.publicpurchase.com). Review the checklist provided below and ensure all of the necessary documents have
been uploaded with your response.

Your organization’s uploaded proposal should include the following submitted and correctly labeled
documents:

X Document Title How to be Submitted

Performance Bond of $2,500 (Copy) Submit as PDF

Pricing Schedule - Name of Company Submit as an Excel document
Vendor Questionnaire - Name of Company Submit as a PDF

Vendor Forms & Signatures - Name of Company Submit as one (1), single PDF.

*Signatures Required

Exhibit A - Marketing Plan - Name of Company Submit as PDF

Certificate of Insurance — Name of Company Submit as PDF

Additional Information - as required Submit as PDF

e Business Type Certificate, if applicable

IMPORTANT: All items must be submitted electronically in the format indicated for the proposal to receive
consideration. Documents with inserted images of completed documents will not be accepted. Double-check your
uploaded documents for completion prior to submission.

e T tep—

Authorized Signature

Bryan L. Waege

Printed Name/Title

May 20, 2020

Date
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Exhibit A:

Marketing Plan - Ultra Inc. dba Connecting Point

As required by CPC, submit the following additional items as individual PDFs as outlined below:
1. Exhibit A - Marketing Plan - Name of Company (15 points)

Submit a marketing plan that would describe, at a minimum, the following: process on how the contract will
be launched to current and potential agencies, the ability to produce and maintain full-color print
advertisements in camera-ready electronic format, including company logos and contact information,
anticipated contract announcements, planned advertisements, industry periodicals, other direct, or indirect
marketing activities promoting the awarded contract, and how the contract award will be displayed/linked
on the Vendor’s website.

We will have our in house Digital Signage department generate artwork and incporporate into all our
digital display presentations at future customer appreciation events, training semionars, tradeshows ets.
We will also incorporate into our company website with live link to our Express Sign IN and market to all
existing customers within CPC geographical area.

Historically our marketing plan has been to get our sales staff in front of existing and potential customers,
and we see that model continuing into the foreseeable future.
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Evaluation Committee Report

RFP #21.1 - Sound Amplification Solutions

Summary of Evaluation Committee Activity

The members of the Evaluation Committee were Julie Baslington, LCSC Audiologist; Ed Van Der Heiden, SWWC
Audiologist; and Jerome Evans, CPC Program Representative.

Four (4) proposals were received by the submission deadline. They include Audio Enhancement (Manufacturer),
Lightspeed Technologies (Manufacturer), Marco Technologies (Reseller), and Ultra, Inc. dba Connecting Point
Computer Center (Reseller). Proposals were reviewed for compliance with the mandatory requirements outlined
in the Request for Proposal (RFP). All four (4) proposals were found to be compliant and deemed responsive; the
Evaluation Committee was able to conduct their technical evaluation the week of May 25, 2020, and the pricing
evaluation during the week of June 1, 2020.

Evaluation Results

Refer to the attached Master Score Sheet, listed as Exhibit A.

Committee Discussion & Overview

The evaluation committee agreed to the following:

1. All Vendors are representative of sound amplification solutions.
2. Three (3) of the four (4) Vendors are representing the same manufactured line of products and solutions:
a. Audio Enhancement, Marco Technologies, and Connecting Point Computer Center are all proposing
Audio Enhancement products and solutions.
b. Responses from the three (3) Vendors provided replicated material in response to the technical
questionnaire.
3. Lightspeed is the manufacturer and provider of its products and solutions.

Audio Enhancement

1. The Vendor represents a good, quality product as it relates to sound amplification and classroom sound
distribution.

2. The Vendor presents strong recognition of standing by the quality of their products.

3. The Vendor provided solutions that extend beyond the classroom; including options for government,
nonprofit, conference center, and portable solutions. The Vendor is representative of a bell, paging, and
intercom systems as well a distance learning and student security/safety solutions.

4. The Vendor provided standard pricing discounts for all sectors of participating agencies (i.e. education,
government, nonprofit) off a standard MSRP list price.

5. The Vendor provided volume discounts, the amounts felt out of reach for most agencies unless a purchase
was for new construction for a large agency or school district.
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Lightspeed Technologies

1.

2.
3.
4

i

8.

9.

The Vendor represents a good, quality product as it relates to sound amplification.
The Vendor presents strong recognition of standing by the quality of their products.
The Vendor has local representation that has long-standing relationships with current CPC agencies.
The Vendor provides quality support and troubleshooting resolutions via alternative methods besides
charging service fees.
The Vendor acts immediately with any product issues/concerns limiting downtime; providing an easy
warranty and turn-around time.
The Vendor does not conduct installations themselves but can assist the agency in finding qualified
installers or aiding the agency in installation.
The Vendor relies heavily on face-to-face (F2F) marketing activities; concerns were addressed about the
current environment (i.e. COVID, social distancing) and how that might impact relationships.

a. The Vendor did acknowledge the current environment in their response.
The Vendor is representative of classroom specific sound solutions; has not veered from education.

a. The Vendor provides classroom sound solutions as well as small collaborative “pod-style” units.
The Vendor provided standard pricing discounts for participating agencies off a standard MSRP list price.

10. The Vendor provided realistic volume discounts starting as low as 5 units purchased.

Marco Technologies

1.
2.

The Vendor is an authorized reseller of Audio Enhancement products and solutions.
The Vendor represents a good, quality product as it relates to sound amplification and classroom sound
distribution; including options for government, nonprofit, conference centers, and portable solutions. The
Vendor is representative of a bell, paging, and intercom systems as well a distance learning and student
security/safety solutions.
The Vendor presents strong recognition of standing by the quality of their products.
The Vendor provided a thorough, detailed response including all potential sales representatives in the tri-
state area.

a. The concern addressed the promotion of the product falling within a broad, long list of product and

category options from the Vendor (reseller).

The Vendor actively promotes sounds solutions and has well over 60 current clients using the Audio
Enhancement solution(s) in their agencies.
The Vendor provided pricing discounts off an Education-based MSRP list price. The Vendor confirmed this
price would apply to all CPC participating agencies whether education, government, or nonprofit. This
resulted in better pricing than that offered by Audio Enhancement (Manufacturer) directly.
The Vendor provided volume discounts; the amounts felt out of reach for most agencies unless it was a
purchase was for a larger agency.

Connecting Point Computer Center

1.
2.
3.

vl

The Vendor is an authorized reseller of Audio Enhancement products and solutions.

The Vendor represents a good, quality product as it relates to sound distribution.

The Vendor chose not to provide all Audio Enhancement products and solutions, but rather, products
specific to classroom sound distribution.

The Vendor put minimal effort, detail into their response.

Based on scores from the technical evaluation, the Vendor was not moved forward to the evaluation phase
(See Exhibit A)
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Recommendation

After a thorough analysis of the Vendor proposals, the Evaluation Committee recommends a contract be awarded
to both Lightspeed Technologies and Marco Technologies. The Evaluation Committee believes both companies can

provide quality sounds solutions for the classroom. In addition, Marco Technologies can serve a larger population
of CPC agencies that includes government and nonprofits.

@"‘M ﬁ% €l UMDLVMM

DC73B6542501459.. O505CEACATFE4ES .

Julie Baslington, LCSC Audiologist Ed Van Der Heiden, SWWC Audiologist

DocuSigned by:

Joreme. Hrans

DYEBSDETCED34AS. .

Jerome Evans, CPC Program Representative

DocuSigned by:

Uisa Truay

9ABBCEBEBNBS422.

Lisa Truax, Procurement Solutions Coordinator
RFP Facilitator

1 Attachment/Exhibit A
Scoring Spreadsheet

cc: Procurement File
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Exhibit A

RFP #21.1 - Sound Amplification Solutions
RFP Evaluation; Master Score Sheet

Criteria Points
Qualifications & Experience 45
Marketing & Partnership 25
Financials & Level of Support 30
Warranty 35
Industry-Specific Information 100
Exceptions & Deviations 5
Exhibit A - Marketing Plan 15
Total Technical Points 240

Pricing Schedule 215
Services 45
Volume Discounts 10
Total Pricing Points 260
Total Score 500
Audio Lightspeed Connecting
Enhancement Technologies Marco Point
Average Points | Average Points | Average Points | Average Points
Criteria Points Awarded Awarded Awarded Awarded
Qualifications & Experience 45 32 35 31 27
Marketing & Partnership 25 20 21 17 14
Financials & Level of Support 30 23 24 21 20
Warranty 35 27 28 25 22
Industry-Specific Information 100 82 92 73 59
Exceptions & Deviations 5 7 8 7 7
Exhibit A - Marketing Plan 15 13 14 11 7
Total Technical Points 240 204 221 185 156
Proceed to Pricing Evaluation? Yes/No Yes Yes Yes No
Pricing \
Pricing Schedule 215 133 163 178 -
Services 45 17 40 23 -
Volume Discounts 10 3 9 4 -
Total Pricing Points 260 153 212 205 0
Total Score 500 357 433 390 156
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June 9, 2020

Lightspeed Technologies, Inc.

Attn: Melissa Williams, Bid & Contract Manager
11509 SW Herman Road

Tualatin, OR 97062

Award Decision, RFP #21.1 - Sound Amplification Solutions

Dear Melissa Williams:

The Cooperative Purchasing Connection (CPC), using the weighted criteria outlined in the Request
for Proposal (RFP), have completed their review of the proposals received. Evaluation criteria
included qualifications and experience, quality and variety of product selection, pricing, services
and support, and ease of ordering.

We are pleased to announce that your proposal received a recommendation for award. This
decision is subject to approval of the Cooperative Purchasing Connection and the North Dakota
Educators Service Cooperatives Boards of Directors and the successful negotiation of a mutually
acceptable contract.

[ will be contacting you in the near future to finalize a contract for the awarded goods and/or
services. Thank you for submitting your proposal; the Cooperative Purchasing Connection looks
forward to working with you.

Regards,

W/{W
Lisa M. Truax | Procurement Solutions Coordinator
Cooperative Purchasing Connection

CC: Ken Engstrom, Territory Manager

Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org
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June 9, 2020

Marco Technologies, LLC

Attn: Brenda Wall, Technology Advisor
2906 Morrison Ave, Suite #1

Bismarck, ND 58504

Award Decision, RFP #21.1 - Sound Amplification Solutions

Dear Brenda Wall:

The Cooperative Purchasing Connection (CPC), using the weighted criteria outlined in the Request
for Proposal (RFP), have completed their review of the proposals received. Evaluation criteria
included qualifications and experience, quality and variety of product selection, pricing, services
and support, and ease of ordering.

We are pleased to announce that your proposal received a recommendation for award. This
decision is subject to approval of the Cooperative Purchasing Connection and the North Dakota
Educators Service Cooperatives Boards of Directors and the successful negotiation of a mutually
acceptable contract.

[ will be contacting you in the near future to finalize a contract for the awarded goods and/or
services. Thank you for submitting your proposal; the Cooperative Purchasing Connection looks
forward to working with you.
Regards,

W/{W
Lisa M. Truax | Procurement Solutions Coordinator
Cooperative Purchasing Connection

CC: Dan Pflepsen, Sales Manager
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June 9, 2020

Audio Enhancement, Inc.
Attn: Stacey Lignell
9858 South Audio Drive
West Jordan, UT 84081

Award Decision, RFP #21.1 - Sound Amplification Solutions

Dear Stacey Lignell:

The Cooperative Purchasing Connection (CPC) would like to thank you for your time, effort, and
interest in supplying a response for Request for Proposal (RFP) #21.1 - Sound Amplification
Solutions.

The cooperative purchasing team, using the weighted criteria outlined in the RFP documents, have
completed their review of the proposals received. Evaluation criteria included qualifications and
experience, quality and variety of product selection, pricing, services and support, and ease of

ordering. The evaluation team did not select your proposal for award.

CPC would like to thank you for your proposal and the interest in this RFP. CPC will look forward
to your participation in future RFP’s for similar engagements.

Should you have any questions about this matter, please feel free to contact me.
Regards,
W/{W
Lisa M. Truax | Procurement Solutions Coordinator
Cooperative Purchasing Connection

CC: Tim Beekman Jr., Regional Sales Director

Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org
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June 9, 2020

Ultra Inc, dba Connecting Point
Attn: Greg Cornell, Education Sales
504 Jenson Ave SE

Watertown, SD 57201

Award Decision, RFP #21.1 - Sound Amplification Solutions

Dear Greg Cornell:

The Cooperative Purchasing Connection (CPC) would like to thank you for your time, effort, and
interest in supplying a response for Request for Proposal (RFP) #21.1 - Sound Amplification
Solutions.

The cooperative purchasing team, using the weighted criteria outlined in the RFP documents, have
completed their review of the proposals received. Evaluation criteria included qualifications and
experience, quality and variety of product selection, pricing, services and support, and ease of

ordering. The evaluation team did not select your proposal for award.

CPC would like to thank you for your proposal and the interest in this RFP. CPC will look forward
to your participation in future RFP’s for similar engagements.

Should you have any questions about this matter, please feel free to contact me.
Regards,
W/{W
Lisa M. Truax | Procurement Solutions Coordinator
Cooperative Purchasing Connection

CC: David Lewis, Education Manager

Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org
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Contract Offer & Award

Instructions: Part | of this form is to be completed by the Vendor and signed by its authorized representative. Part
[T will be completed by the Cooperative Purchasing Connection (CPC) upon the occasion of an award.

Part I: Vendor

In compliance with the Request for Proposal (RFP), the undersigned warrants that 1/we have examined all General
Terms and Conditions, Forms and Technical Specifications, and being familiar with all of the conditions surrounding
the proposed projects, hereby offer and agree to furnish all labor, materials, supplies, equipment and professional
services in compliance with all terms, conditions, specifications and amendments in this solicitation and any written
exceptions in the offer. Signature also certifies understanding and compliance with this proposal. The undersigned
understands that his/her competence and responsibility and that of his/her proposed subcontractors, time of
completion, as well as other factors of interest to the CPC as stated in the evaluation section, will be a consideration
in making the award. This contract offer and award binds said Vendor to all terms and conditions stated in the

proposal.
Business Name Lightspeed Technologies, Inc. Date $-1%3-2a20
Address 11509 SW Herman Road City, state, zip 1 ualatin, OR 97062
Contact Person Melissa Williams Title Bid & Contract Manager
Authorized Signature 772l £ /e _— Title CFO/CO0
Email LSBIDS @Lightspeed-tek.com Phone 800.732.8999

Part II: CPC

Your response to the identified proposal is hereby accepted. As a Vendor, you are now bound to offer and provide
the products and services identified within this solicitation, your response, including all terms, conditions,
specifications, exceptions, and amendments. As a Vendor, you are hereby not to commence any billable work or
provide any products or services under this contract until an executed purchase order is received from a CPC
participating agency. The initial term of this contract shall be for up to twenty-four (24) months and will commence
on the date indicated below and continue unless terminated, canceled or extended. By mutual written agreement as
warranted, the contract may be extended for one (1) additional 24-month period.

Awarding Agency Cooperative Purchasing Connection

Authorized DocuSigned by:

Representative ﬂam f@S{LS

Name Printed or Typed \—oomesrozmsonon. -ane Eastes Deputy Executive Director

Awarded this  9th day of June 2020 Contract Number #21.1 - LST
Contract to Commence July 1, 2020

Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org
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Contract Offer & Award

Instructions: Part I of this form is to be completed by the Vendor and signed by its authorized representative. Part
[1 will be completed by the Cooperative Purchasing Connection (CPC) upon the occasion of an award.

Part I: Vendor

In compliance with the Request for Proposal (RFP), the undersigned warrants that I/we have examined all General
Terms and Conditions, Forms and Technical Specifications, and being familiar with all of the conditions surrounding
the proposed projects, hereby offer and agree to furnish all labor, materials, supplies, equipment and professional
services in compliance with all terms, conditions, specifications and amendments in this solicitation and any written
exceptions in the offer. Signature also certifies understanding and compliance with this proposal. The undersigned
understands that his/her competence and responsibility and that of his/her proposed subcontractors, time of
completion, as well as other factors of interest to the CPC as stated in the evaluation section, will be a consideration
in making the award. This contract offer and award binds said Vendor to all terms and conditions stated in the

proposal.

Business Name Marco Technologies, LLC ... 5/15/2020

Address 2906 Morrison Ave, Suite #1 ¢y srate, zip  BiSMarck, ND 58504
Contact Person Brenda Wall Title Technology Advisor
Authorized Signature 44* /k# Title Sales Director

Email 6renda.wa||@marc‘6/net.com Phone 701.751.3860

PartII: CPC

Your response to the identified proposal is hereby accepted. As a Vendor, you are now bound to offer and provide
the products and services identified within this solicitation, your response, including all terms, conditions,
specifications, exceptions, and amendments. As a Vendor, you are hereby not to commence any billable work or
provide any products or services under this contract until an executed purchase order is received from a CPC
participating agency. The initial term of this contract shall be for up to twenty-four (24) months and will commence
on the date indicated below and continue unless terminated, canceled or extended. By mutual written agreement as
warranted, the contract may be extended for one (1) additional 24-month period.

Awarding Agency Cooperative Purchasing Connection

Authorized Docusigned by:

Representative (_jgu/u, fa,sfl,s

Name Printed or Typed \—aosss szsssnion. Jane Eastes Deputy Executive Director

Awarded this 9th day of June 2020 Contract Number #21.1 - MCO
Contract to Commence July 1, 2020

Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org



