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From: Public Purchase
To: Lisa Truax
Cc: Melissa Mattson
Subject: Release Successful on Bid RFP #21.14 - Athletic Surfaces: Tracks & Courts
Date: Monday, January 4, 2021 8:30:17 AM

Lisa M Truax:

Bid     "RFP #21.14 - Athletic Surfaces:  Tracks & Courts"
Status: Release Successful on Jan 4, 2021 7:30:10 AM MST

You can check the released bid by going to the following address:
http://www.publicpurchase.com/gems/bid/bidView?bidId=136851

If you have any questions regarding this bid, please contact our Customer Support Staff at
agencysupport@publicpurchase.com

Thank you for using Public Purchase.
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I. Introduction   

s.

II. Solicitation Procedures 
A. Vendor Qualifications 

B. Required Securities  
Bid Bond: 
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Performance Bond (for construction and/or installation related projects): 
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C. RFP Timeline:
Date/Time Event 

January 22, 2021, at 10:00 a.m. CT Deadline for Vendors to Submit Questions 
February 2, 2021, at 10:00 a.m. CT Deadline for Submission 

D. Non-Required Conference Call:

.  
 Dial-in Number:   
 Meeting ID:  
 Password:   

 
E. RFP Submission 

Public Purchase:  

 
 
Submission of Proposals:  

F. RFP Particulars 
Correction of RFP Documents:

 
Addenda:
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Interpretations: 

Modifications or Withdrawal of a Proposal:

 
Opening of Proposals (Opening Record):

 
G. Solicitation Evaluation 

 

 

 

 

Factor Guidance 

 
  [Vendor] 

Criteria Points Average Points Awarded 
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Total Technical Points 150 0 

Pricing Proposal   

Total Score 250 0 
 
Best and Final Offer (BAFO):   

 
Rejection of Any or All Proposals:  

 

H. Contract Award 
Binding Contract:  

Notification of Intent to Award: 

 
Contract Term:  

 
 
 
 
 

 
Administrative Fee:  
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Sales Reports Required of the Vendor: 

 
 
 
 
 
 
 

Certificate of Insurance: 

 
 
 

 
Contract Development:  

Solicitation Debriefing:  

 
Audit Packet:
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III. Technical Specifications  
 Scope of Work:

 
 
 
 
 
 
 
 
 
 

Objective:

 
 
 
 
 

 

B. Quantity History: 
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C. Terms and Conditions:   

 
 
General:

 

 

 

 

Athletic Surfaces - Tracks & Courts: 
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Color/Type Size/Shape Specific Gravity Lbs./Sq. Yd. 
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Color/Type Size/Shape Specific Gravity Shore A Hardness 
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Size/Shape Specific Gravity Shore A Hardness 
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Size/Shape Specific Gravity Shore A Hardness 
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Aggregate Sieve Analysis % Passing 
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Warranty: 
 

 

 

 

 
Pricing: 
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Ordering Methods:

 

 

 

 

 
Freight and Delivery: 

 
 

 

 

Design Layout and/or Installation Services: 
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Maintenance Plans:   
 

 
 

 

Advertising and Marketing:
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Appendix A: Sales Report Template 
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Appendix B: New Vendor Implementation Checklist – Sample 

Task Description Target Completion  Completed By 
1. CPC Vendor Orientation 

2. Vendor/Supplier Login Established – Express 
(if applicable) 

3. Sales Training and Roll Out 

4. Web Development/Express Store (if 
applicable) 

5. Marketing 

*All materials will be approved by Vendor prior to 
disbursement 

6. Marketing – Vendor 

*All materials will be approved by CPC prior to 
disbursement 

7. Management Strategies 

 Semi-Annual Evaluation and/or Annual 
Evaluation



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

General Terms & Conditions 

Assignment

 
Amendments: 

.

Audit:

 
Awarded Vendor:

 
Awards:

 

 



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

 

 
 
 

 
 

 

 

 
Byrd Anti-Lobbying Amendment:

 
Collusion:

 
Confidential Information: 

 



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

Costs of Preparation:

 
Debarment and Suspension: 

 
Default Contract: 

 
Defects:  

 
Delivery:  

 
Express Online Marketplace:  

 
Entire Agreement:

 

 



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

 

 

 

 
 

 

 
Federal Requirements:

Federal Uniform Guidance:

 
Fiscal Year:

 
Force Majeure:  



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

 
Governing Law:  

 
Governing Venue:

 
Hold Harmless: 

 
Leasing and Rental Agreements:

 
Marketing and Promotion:

Minority and Women-Owned Business:



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

 
New Agency Notification:

 
Non-Discrimination:

 

 

 
 

 
Notices:  

 
Ordering:

 
Patent Indemnification: 

 
Participating Agency:

 
Party: 

 
Payment: 

 



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

 

 
Payment; Invoices:

 
Prompt Payment:

 
Protests:

 
 
 
 

 
 
Qualified Respondent:

 
Recalls:

Relationship of Parties:

 
Respondent:

 
Rights and Obligations Upon Termination:



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

 
Risk of Loss:

 
Safety Data Sheet (SDS):

 
Sales Representation and Marketing:

 
 
 

 
Sales Tax:

 
Severability:

 
Substance Use and Conduct:

 
Substitutions:  



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

 
Termination:

 
 
 

 
 
Tri-State Area: 

 
Value Added Attributes:

 
Vendor Orientation (CPC 101):

 
Waiver: 
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Vendor Questionnaire 
RFP #21.14 - Athletic Surfaces: Tracks & Courts 

Instructions 
Contained herein is a questionnaire required by the Cooperative Purchasing Connection (CPC).  Please note, while 
some information is merely informational, some will be used during the evaluation and vetting process. 
 
To submit the required forms, follow these steps: 

1. Read the document in its entirety. 
2. Respondents must use the Vendor Questionnaire to its capacity.  Attached exhibits and/or supplemental 

information should be included only when requested (i.e. Marketing Plan). 
3. Complete all questions. 
4. Save all pages in the correct order to a single PDF format titled “Vendor Questionnaire – Name of 

Company”. 
5. Submit the Vendor Questionnaire, along with other required documents in Public Purchase.   

 
 
The following sections will need to be completed before submission and submitted as one (1) single PDF 
titled “Vendor Questionnaire – Name of Company”: 
 

1. Company Information 
2. Qualifications & Experience   
3. Marketing & Partnership   
4. Financials & Level of Support   
5. Industry-Specific Information 
6. References 
7. Additional Requirements* 
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Name of Company: 

 

 
Company Address: 

 
 

 
City, State, Zip code: 

 
 

 
Website: 

 
 

 
Phone:  

 
 

Provide the following company contacts that will be working with this anticipated contract.  Include name, email and 
phone number(s). 

 Name Email Phone 
General Manager    
Contract Manager    
Sales Manager    
Marketing Manager    
Customer Service Manager    
Account Manager(s)    

List who will be responsible for receiving updated membership lists. 
Name Email Phone 
   

List who will be responsible for submitting sales reports and administrative fee payments every quarter. 
Name Email Phone 
   

List who will be responsible for conducting audits as requested by CPC. 
Name Email Phone 
   

Identify any business types/classifications that your company holds.  *Submit documentation in PDF format to verify 
business status (see bid checklist). 

x Business Type/Classification  x Business Type/Classification 
 8(a)          8(a) Qualified Business   SDB                Small Disadvantaged Business 
 DBE          Disadvantaged Business Enterprise   SDVOB          Service-Disabled Veteran Owned Business 
 HUB          Historically Underutilized Business Zone   SECTION 3   Section 3 Business Concern 
 MBE          Minority-Owned Business Enterprise   SSV                 Sole Source Vendor 
 MWBE      Minority Women-Owned Business Enterprise   VBE                Veteran-Owned Business Enterprise 
 SBE           Small Business Enterprise   WBE               Woman-Owned Business Enterprise 
 Other; list name:    

 

Company Information 
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1. Provide a brief background of your organization, including the year it was founded (1-2 paragraphs max.). 
Click or tap here to enter text. 

2. Provide evidence of what your company is doing to remain viable in the industry. 
Click or tap here to enter text. 

3. Describe your current locations, staffing levels, and the number of staff that will be dedicated to the resulting 
contract if awarded.

Click or tap here to enter text. 

4. Describe your company’s logistics (experience, production, distribution of products, warehouse inventories 
and delivery systems used) that should be considered in your ability to deliver on-time quality products and 
installation services to CPC participating agencies. 

Click or tap here to enter text. 

5. Describe the number of agencies your organization, on average, provides athletic surfaces and installation 
services for each year in CPC’s tri-state area of Minnesota, North Dakota, and South Dakota? 

Click or tap here to enter text. 

6. Describe your customer retention (i.e. customers who are served that continue to be repeat customers).   
Click or tap here to enter text. 

7. Is your organization able to service all areas and eligible agencies within CPC’s tri-state area?  If no, explain why 
your organization is not able to service a particular area and/or state. 

Click or tap here to enter text. 

8. Provide a list of other contracts your organization has in place that could be accessed by our membership for 
your services (e.g. other consortiums) in the tri-state area?   

Click or tap here to enter text. 

9. Provide a list of governmental, educational, and cooperative contracts that your company holds outside CPC’s 
tri-state area.

Click or tap here to enter text. 

10. List the agencies, if any, you would exempt from this contract (i.e. current agencies that you are currently 
serving that will be exempt from pricing submitted with this proposal). 

Click or tap here to enter text. 

1. Describe how your company markets directly to potential customers. 
Click or tap here to enter text. 

2. Describe marketing collateral, sales campaigns, events, conferences (virtual/in-person) attended that have 
been successful for your organization in the past.   

Click or tap here to enter text. 

3. Describe and submit a marketing plan that would describe, at a minimum, the following:  process on how the 
contract will be launched to current and potential agencies, the ability to produce and maintain full-color print 
advertisements in camera-ready electronic format, including company logos and contact information, 

Qualifications & Experience (50 points) 

Marketing & Partnership (30 points) 
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anticipated contract announcements, planned advertisements, industry periodicals, other direct, or indirect 
marketing activities promoting the awarded contract, and how the contract award will be displayed/linked on 
your organization’s website.  You can submit any support materials as Exhibit A – Marketing Plan. 

Click or tap here to enter text. 

4. Describe how your company will position this contract to CPC’s participating agencies if awarded. 
Click or tap here to enter text. 

5. Describe how you plan to inform and train your personnel on the details and promotion of the contract.  
Describe how your organization plans to utilize your marketing and sales staff with this anticipated contract. 

Click or tap here to enter text. 

1. Indicate the level of support your company will offer on this contract category. 
  
 Pricing is better than what is offered to individual education, government, and nonprofit agencies. 
 Pricing is better than what is offered to cooperative purchasing organizations or state purchasing departments. 
 Other, please describe 
  
If OTHER, describe how the pricing submitted differs from individual entities or other purchasing consortiums: 
Click or tap here to enter text. 

2. Has your company and/or any proposed subcontractors been involved in any alleged significant prior or 
ongoing contract failures, contract breaches, any civil or criminal litigation or investigation pending within the 
last five (5) years? 

 
  Yes  No 
 
If YES, document thoroughly and list any contract in which your organization has been found guilty or liable, or 
which may affect the performance of the services. 
Click or tap here to enter text. 

3. Has your company been disbarred and or suspended in doing business within the United States? 

  Yes  No 
 
If YES, list what states, the reason for debarment and/or suspension, and its effective dates. 
Click or tap here to enter text. 

1. Provide a narrative description of the products (i.e. brands) and services you are offering in your proposal. 
Click or tap here to enter text. 

2. Describe what differentiates your company from your competitors.  Describe your differences regarding sales, 
service, installation, technology, and product line. 

Click or tap here to enter text. 

3. Describe how your company will work with a participating agency to assess and design an athletic surface 
concept.  Describe how athletic surface needs are met and what factors are considered in advising on best 
solutions. 

Financials & Level of Support (5 points) 

Industry-Specific Information (60 points) 
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Click or tap here to enter text. 

4. Describe your proposed order process for this proposal and contract award.  Explain your delivery policy and 
lead time required from receipt of order to delivery/installation.  Describe any minimum order (i.e. job size) 
requirements and if any surcharges will be assessed for not meeting said minimum. 

Click or tap here to enter text. 

5. Describe if your company will be including a dealer network and how they will be involved.  If a 
dealer/installer network will be involved, please include a list of approved, qualified dealers/installers. 

Click or tap here to enter text. 

6. Describe your company’s examination, preparation, installation, and cleaning process that your company 
follows.  Describe how you communicate with a participating agency during those phases. 

Click or tap here to enter text. 

7. Describe your company’s work hours when considering labor/service rates for weekdays, weeknights, 
weekends, holidays.  Describe how much of your work is completed on weeknights, weekends, or holidays. 

Click or tap here to enter text. 

8. Describe the duties of your company’s installation teams and project roles. Describe any certifications and/or 
trainings your installation teams/personnel possess and adhere to. 

Click or tap here to enter text. 

9. Describe your company’s warranty and/or protection plans that will be offered to participating agencies.  
Describe any warranty or protection plan restrictions. 

Click or tap here to enter text. 

10. Describe your company’s allowed methods for payment and if any fees are assessed for those methods.  Also 
describe how your company works with agencies to determine payment terms.

Click or tap here to enter text. 

11. Describe any “added value” attributes being offered to CPC and its participating agencies when purchasing 
services through your company.  Describe any “value-adds” that are exclusive to CPC and the potential resulting 
contract. 

Click or tap here to enter text.

12. Describe any self-audit process/program you plan to employ to verify compliance with your anticipated 
contract with CPC. 

Click or tap here to enter text. 

    
 

1. List any additional stipulations and/or requirements your company requests that are not covered in the RFP.
Click or tap here to enter text. 

2. List any exceptions your company is requesting to the terms outlined in the Technical Specifications.  
Respondents must include the following when requesting exceptions: 

 RFP section number and page number 
 Describe the exception 
 Explanation of why this is an issue 
 A proposed alternative to meet the needs of participating agencies and the cooperative 

Click or tap here to enter text. 

Exceptions & Deviations (5 points) 
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Provide three (3) references that have purchased athletic surfaces: tracks and courts from your company within 
the last two (2) years.  References from the CPC’s tri-state area are preferred.  A contact name, phone number and 
email will be required. *Note, ensure your references are prepared to communicate, via email, with a 
representative from CPC.  Failure to confirm reference of past work may affect your evaluation. 
 
Reference #1 – Company Name Click or tap here to enter text. 
Service/Product Purchased Click or tap here to enter text. 
Year of Purchase Click or tap here to enter text.
Reference Contact Click or tap here to enter text. 
Phone  Click or tap here to enter text. 
Email Click or tap here to enter text. 
  
Reference #2 – Company Name Click or tap here to enter text. 
Service/Product Purchased Click or tap here to enter text. 
Year of Purchase Click or tap here to enter text. 
Reference Contact Click or tap here to enter text. 
Phone  Click or tap here to enter text. 
Email Click or tap here to enter text. 
  
Reference #3 – Company Name Click or tap here to enter text. 
Service/Purchase Purchased Click or tap here to enter text. 
Year of Purchase Click or tap here to enter text. 
Reference Contact Click or tap here to enter text.
Phone  Click or tap here to enter text. 
Email Click or tap here to enter text. 

As required by CPC, submit the following additional items as individual PDFs as outlined below: 
1. Exhibit A – Marketing Plan – Name of Company 

Submit any supplemental materials that outline your marketing plan as outlined in your previous response.  
 

 A marketing plan would describe, at a minimum, the following: process on how the contract will be 
launched to current and potential agencies, the ability to produce and maintain full-color print 
advertisements in camera-ready electronic format, including company logos and contact information, 
anticipated contract announcements, planned advertisements, industry periodicals, other direct, or 
indirect marketing activities promoting the awarded contract, and how the contract award will be 
displayed/linked on the Vendor’s website. 

 
2. Exhibit B – Letter/Line of Credit – Name of Company  

Attach a letter from a business’s chief financial institution indicating the current line of credit available to the 
business and evidence of financial stability for the past three calendar years (2019, 2018, 2017). This letter 
should state the line of credit as a range (i.e. “Credit in the low six (6) figures” or “a credit line exceeding six 
(6) figures”).  The Letter/Line of Credit will be deemed “Confidential”.  This letter/line of credit is a 
requirement to help determine the financial stability of the company.  Failure to submit a form of financial 
health may deem your response as non-responsive. 

References   

Additional Requirements  
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3. Exhibit C - State Business/Contractors License - Name of Company 
Submit a copy of your business/contract’s license for each state in which you propose to do business.  This 
is a requirement for a Dealer submitting a response to this solicitation.  If a manufacturer/distributor is 
responding, the authorized dealer must submit their licensure to CPC prior to initiating work. 
 

4. Exhibit D - Manufacturer Authorized Dealers/Installers - Name of Company* 
Submit a listing of Authorized Dealers/Installers in the states of Minnesota, North Dakota, and South Dakota.  
Information on the list shall include: 

 Authorized Dealer/Installer’s Company Name 
 Authorized Representative 
 Address, City, State, Zip 
 Phone 
 Email Address 

*This is a requirement if a manufacturer/distributor is submitting a response directly to this solicitation.  It is 
not required if you are a Dealer responding to the solicitation.  If the Dealer uses subcontractors, you will fill 
out the subcontractor form in the Forms & Signatures package. 

 



3 -    Volume Pricing
Please enter any additional volume discounts that your company is offering.

Enter the discounted base pricing being offered by your company to CPC participating agencies from list 
price.

3 -    Volume Pricing

2 -    Labor & Services
Submit pricing for Services requested by CPC and its participating agencies.

1 -    Pricing Schedule

2 -    Labor & Services

 Pricing Schedule Intro
*Please note this spreadsheet has multiple workbooks/tabs.

Instructions.  This spreadsheet contains multiple workbooks/tabs relating to this RFP.  Please follow the 
directions found/listed on each workbook and complete the workbooks as they pertain to your company's 
offerings.  All pages have been formatted to print to one page width, however, you may add additional lines as 
needed.  Please note, each individual workbook will note if it's a required or optional form.  Per the RFP terms 
and conditions, all workbooks listed as optional are considered a value-added attribute.  

This spreadsheet contains the following workbooks/tabs:
1 -    Pricing Schedule



Responding Company's Name: REQUIRED FORM

6 Lane Track Manufacturer Manufacturer 
Number Unit of Measure  Catalog/List/Retail 

Price Percent Discount  Net Price To Member 

To install a Latex running track include all  material and 
labor Sq. Ft.  $                                     -   

To install a Polyurethane Track's Base Mat running track 
include all  material and labor Sq. Ft.  $                                     -   

To install a Polyurethane Track's Base Mat Structural 
running track include all  material and labor Sq. Ft.  $                                     -   

To install a Polyurethane Track's Base Mat Sandwich 
running track include all  material and labor Sq. Ft.  $                                     -   

To install a Polyurethane Tracks' Full Pour (Impermeable) 
running track include all  material and labor

Sq. Ft.  $                                     -   

To install a Pre-manufactured Rubber Track include all  
material and labor Sq. Ft.  $                                     -   

8 Lane Track Manufacturer Manufacturer 
Number Unit of Measure  Catalog/List/Retail 

Price Percent Discount  Net Price To Member 

To install a Latex running track include all  material and 
labor Sq. Ft.  $                                     -   

To install a Polyurethane Track's Base Mat running track 
include all  material and labor Sq. Ft.  $                                     -   

To install a Polyurethane Track's Base Mat Structural 
running track include all  material and labor Sq. Ft.  $                                     -   

To install a Polyurethane Track's Base Mat Sandwich 
running track include all  material and labor Sq. Ft.  $                                     -   

To install a Polyurethane Track's Full Pour (Impermeable) 
running track include all  material and labor

Sq. Ft.  $                                     -   

To install a Pre-manufactured Rubber Track include all  
material and labor Sq. Ft.  $                                     -   

Courts Manufacturer Manufacturer 
Number Unit of Measure  Catalog/List/Retail 

Price Percent Discount  Net Price To Member 

To install a Singles Tennis Court  include all  material and 
labor Sq. Ft.  $                                     -   

To install a Doubles Tennis Court  include all  material and 
labor Sq. Ft.  $                                     -   

To install a Basketball Court include all  material and labor Sq. Ft.  $                                     -   

Description Manufacturer Manufacturer 
Number Unit of Measure  Catalog/List/Retail 

Price Percent Discount  Net Price To Member 

To install an asphalt base for 6 lane running track include all  
material and labor Sq. Ft.  $                                     -   

To install an asphalt base for 8 lane running track include all  
material and labor Sq. Ft.  $                                     -   

To install a concrete base for 6 lane running track include all  
material and labor Sq. Ft.  $                                     -   

To install a concrete base for 8 lane running track include all  
material and labor Sq. Ft.  $                                     -   

To install an asphalt base for tennis or basketball court 
include all  material and labor Sq. Ft.  $                                     -   

To install a concrete base for tennis or basketball court 
include all  material and labor Sq. Ft.  $                                     -   

To install a post-tension concrete base for tennis or 
basketball court include all  material and labor Sq. Ft.  $                                     -   

Preparation, cleaning of existing stable asphalt/concrete 
base, prior to installation of track or court surfacing Sq. Ft.  $                                     -   

Patching existing stable asphalt/concrete base, prior to 
installation of track or court surfacing Sq. Ft.  $                                     -   

Acrylic Paint Striping for All Weather Latex 
Running Tracks

Manufacturer Manufacturer 
Number Unit of Measure  Catalog/List/Retail 

Price Percent Discount  Net Price To Member 

New striping of 1 lane Lane  $                                     -   
New striping of 2 lane 2 Lanes  $                                     -   
New striping of 3 Lanes 3 Lanes  $                                     -   
New striping of 4 Lanes 4 Lanes  $                                     -   
New striping of 5 Lanes 5 Lanes  $                                     -   
New striping of 6 Lanes 6 Lanes  $                                     -   
New striping of 7 Lanes 7 Lanes  $                                     -   
New striping of 8 Lanes 8 Lanes  $                                     -   
New striping of additional lane Lane  $                                     -   

1 - Pricing Schedule
*Please note this workbook has multiple tabs.

Instructions.  The Technical Specifications refer to the type and quality of products and services being offered.  Please complete the following form for all athletic surfaces: tracks 
and courts, equipment, services, supplies, and related items that are being solicited.  The pricing entered on this form affirms that your organization has accepted the specifications 
to obtain, deliver, and provide the goods and services requested.  Each respondent is encouraged to offer its complete product list and provide the best prices.  Enter your 
company's standard list price in column E and enter the percent discount offered to CPC members in column F.  Please note, column G will automatically calculate once numbers are 
entered in column E and F.   Respondent must identify how shipping charges are applied if they are not included in the offered base pricing.  Please note this is a required form.   

Installation of New Running Track or Court Surface on a Concrete or Asphalt Base, Add more lines as needed for product and services not specified:

Installation of a Running Track or Court's Concrete or Asphalt Base, Add more lines as needed for product and services not specified:

Running Track and Event Striping - Add more lines as needed for product and services not specified

1- Pricing Schedule Page 2



Acrylic Paint Striping adder for Polyurethane, Polyurethane 
Sandwich, Polyurethane  Structural, Polyurethane Full Pour 
Pre-Manufactured Rubber Track

Track
 $                                     -   

Acrylic Paint Restriping for All Weather Latex 
Running Tracks

Manufacturer Manufacturer 
Number Unit of Measure  Catalog/List/Retail 

Price Percent Discount  Net Price To Member 

Restriping of 1 lane Lane  $                                              -   
Restriping  of 2 Lanes 2 Lanes  $                                              -   
Restriping of 3 Lanes 3 Lanes  $                                              -   
Restriping of 4 Lanes 4 Lanes  $                                              -   
Restriping of 5 Lanes 5 Lanes  $                                              -   
Restriping of 6 Lanes 6 Lanes  $                                              -   
Restriping of 7 Lanes 7 Lanes  $                                              -   
Restriping of 8 Lanes 8 Lanes  $                                              -   
Restriping of Additional Lane  $                                              -   
Acrylic Paint Restriping adder for Polyurethane, Polyurethane
Sandwich, Polyurethane Structural, Polyurethane Full Pour Pre-
Manufactured Rubber Track

Track  $                                              -   

Description Manufacturer Manufacturer 
Number Unit of Measure  Catalog/List/Retail 

Price Percent Discount  Net Price To Member 

Singles Tennis Court Court  $                                              -   
Doubles Tennis Court Court  $                                              -   
Basketball Court Court  $                                              -   
Volleyball Court  $                                              -   
Restriping Singles Tennis Court Court  $                                              -   
Restriping Doubles Tennis Court Court  $                                              -   
Restriping Basketball Court Court  $                                              -   
Restriping Volleyball Court Court  $                                              -   

 $                                              -   
 $                                              -   

 $                                              -   
 $                                              -   
 $                                              -   
 $                                              -   
 $                                              -   
 $                                              -   
 $                                              -   
 $                                              -   

 $                                              -   
 $                                              -   
 $                                              -   
 $                                              -   
 $                                              -   
 $                                              -   
 $                                              -   
 $                                              -   

Running Track/Tennis - Add more lines as needed 
for product and services not specified.

Manufacturer Manufacturer 
Number Unit of Measure  Catalog/List/Retail 

Price Percent Discount  Net Price To Member 

SBR Latex Binder Cost Per Gallon  $                                              -   
Latex Primer Cost Per Gallon  $                                              -   
Acrylic Top Coat Cost Per Gallon  $                                              -   
SBR Rubber Granules - Black 1-4 mm Cost Per Lbs  $                                              -   
SBR Rubber Granules - Colored 1-4 mm Cost Per Lbs  $                                              -   
EPDM Rubber Granules - Black 1-4 mm Cost Per Lbs  $                                              -   
EPDM Rubber Granules - Colored 1-4 mm Cost Per Lbs  $                                              -   
Polyurethane - Binder Cost Per Gallon  $                                              -   
Polyurethane - Primer Cost Per Gallon  $                                              -   
Aliphatic Binder or Top Coat Cost Per Gallon  $                                              -   
Polyurethane - Top Coat Cost Per Gallon  $                                              -   
Prefabricated Rubber Mat Cost Per Sq. Ft.  $                                              -   
Prefabricated Vulcanized Rubber Mat Cost Per Sq. Ft.  $                                              -   
Prefabricated Rubber Mat Adhesive Cost Per Gallon  $                                              -   
Latex Track patching kit Cost per Kit  $                                              -   
Polyurethane Track patching kit Cost per Kit  $                                              -   

 $                                              -   
 $                                              -   

Product Description Manufacturer Manufacturer 
Number Unit of Measure  Catalog/List/Retail 

Price Percent Discount  Net Price To Member 

Pole Vault Pit Percentage Discount  $                                              -   
Take-Off Boards Percentage Discount  $                                              -   
Shot Put Toe Boards Percentage Discount  $                                              -   
Shot Put Rings Percentage Discount  $                                              -   
Discus Rings Percentage Discount  $                                              -   
Combination Hammer/Discus Cage and cage must meet IAAF rules Percentage Discount  $                                              -   
Hammer/Discus Conversion Ring Percentage Discount  $                                              -   
Water Jump Hurdle with sleeves Percentage Discount  $                                              -   
Water Jump Cover Percentage Discount  $                                              -   
Long Jump Sandpits and Traps. Percentage Discount  $                                              -   
Sand for Sand Pits and Traps Percentage Discount  $                                              -   
Tennis Net Posts and Sleeves Equipment Percentage Discount  $                                              -   
Tennis Center Strap Anchor Percentage Discount  $                                              -   

Surfacing Materials

Items as a percentage off Manufacturer, Distributor, Supplier, or Contractor price list. Need to provide a copy of the price sheets that the discount will be based upon. Add more lines
as neeeded for product and services not specified.

Site Work - Add lines for product and services offered.

Warranty - Add lines for warranty and maintenance agreements offered.

Paint Play Lines for Tennis or Basketball Courts - Add more lines as needed for product and services not specified.

1- Pricing Schedule Page 3



Tennis Nets Percentage Discount  $                                              -   
Tennis Wind Screens Percentage Discount  $                                              -   
Tennis Backdrop Curtains Percentage Discount  $                                              -   
Tennis Court Dividers Percentage Discount  $                                              -   
Basketball Goal Post Percentage Discount  $                                              -   
Basketball Backboards Percentage Discount  $                                              -   
Basketball Mesh nets Percentage Discount  $                                              -   
Basketball Hoop rings 18" Percentage Discount  $                                              -   

 $                                              -   
 $                                              -   

6 Lane Track Manufacturer Manufacturer 
Number Unit of Measure  Catalog/List/Retail 

Price Percent Discount  Net Price To Member 

To resurface a Latex running track include all  material and labor Cost Sq. Ft.  $                                              -   
To resurface a Polyurethane Tracks Base Mat running track include 
all  material and labor Cost Sq. Ft.  $                                              -   

To resurface a Polyurethane Tracks Base Mat Structural running 
track include all  material and labor Cost Sq. Ft.  $                                              -   

To resurface a Polyurethane Tracks Base Mat Sandwich running 
track include all  material and labor Cost Sq. Ft.  $                                              -   

To resurface a Polyurethane Tracks Full Pour (Impermeable) 
running track include all  material and labor Cost Sq. Ft.  $                                              -   

To resurface a Pre-manufactured Rubber Tracks include all  material 
and labor Cost Sq. Ft.  $                                              -   

8 Lane Track Manufacturer Manufacturer 
Number Unit of Measure  Catalog/List/Retail 

Price Percent Discount  Net Price To Member 

To resurface a Latex running track include all  material and labor Cost Sq. Ft.  $                                              -   
To resurface a Polyurethane Tracks Base Mat running track include 
all  material and labor Cost Sq. Ft.  $                                              -   

To resurface a Polyurethane Tracks Base Mat Structural running 
track include all  material and labor Cost Sq. Ft.  $                                              -   

To resurface a Polyurethane Tracks Base Mat Sandwich running 
track include all  material and labor Cost Sq. Ft.  $                                              -   

To resurface a Polyurethane Tracks Full Pour (Impermeable) 
running track include all  material and labor Cost Sq. Ft.  $                                              -   

To resurface a Pre-manufactured Rubber Tracks include all  material 
and labor Cost Sq. Ft.  $                                              -   

Product Description Manufacturer Manufacturer 
Number Unit of Measure  Catalog/List/Retail 

Price Percent Discount  Net Price To Member 

Clean sand for sand pits Cost Per Yard  $                                              -   
Silica sand (30, 60 or 70 mesh) Cost Per Lbs  $                                              -   
Portland cement (90 lb. bag) Cost Per Bag  $                                              -   
Latex crack filler Cost Per Gallon  $                                              -   
Urethane caulking (tube) Cost Per Tube  $                                              -   
Latex binder (various colors) Cost Per Gallon  $                                              -   
White Line Paint Cost Per Gallon  $                                              -   
Concrete Sealer Cost Per Gallon  $                                              -   
Clear Top Coat Cost Per Gallon  $                                              -   
Concrete Resin Compound Cost Per Gallon  $                                              -   

 $                                              -   
 $                                              -   

Track drainage Cost per Linear Ft  $                                              -   
Court Drainage Cost per Linear Ft  $                                              -   

 $                                              -   
 $                                              -   

Removable Track Curbing Cost per Linear Ft  $                                              -   
Concrete Curbing Cost per Linear Ft  $                                              -   
Asphalt Curbing Cost per Linear Ft  $                                              -   

 $                                              -   
 $                                              -   

Class 5 ASBA Certifications Per Track  $                                              -   
Class 4 ASBA Certification Per Track  $                                              -   
Class 3 ASBA Certification Per Track  $                                              -   

 $                                              -   
 $                                              -   

Plant New Grass or Sod Cost Per Sq. Ft.  $                                              -   
Re-seed Grass Cost Per Sq. Ft.  $                                              -   

 $                                              -   
 $                                              -   
 $                                              -   

Curbing - Add more lines as needed for product and services not specified.

Track Certifications - Add more lines as needed for product and services not specified.

Miscellaneous Items - Add more lines as needed for product and services not specified.

Track Resurfacing

Miscellaneous Materials - Add more lines as needed for product and services not specified.

Drainage - Add more lines as needed for product and services not specified.

1- Pricing Schedule Page 4
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Responding Company's Name: OPTIONAL FORM

Dollar Amount From Dollar Amount To Catalog Additional Discount Offered

3 - Volume Discounts
*Please note this spreadsheet has multiple workbooks/tabs.

Instructions.  Please complete the form below if your company is offering additional discounts for a one time 
purchase OR a group of local agencies in a geographic area are combining requirements (estimate annual spend).  
This form has been formatted to print to one page width.  Please note this is an optional form.

3 - Volume Discounts Page 7



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

Vendor Forms & Signatures 
RFP #21.14 - Athletic Surfaces: Tracks & Courts 

Instructions 

Vendor Forms & Signatures – Name of 
Company

The following sections will need to be completed prior to submission and submitted as one single PDF 
titled “Vendor Forms & Signatures – Name of Company”: 

 
 



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

Instructions:  

Acknowledgment:  

Addendum Numbers Received : 
 

Authorized Signature 

Date  

Acknowledgment: 
  

Authorized Signature 

Date  

Addendum Acknowledgement 



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

Instructions: 
 

Part I: Vendor 

 
Business Name 

 
Date 

 
Address 

 
City, State, Zip 

 
Contact Person  

 
Title 

 
Authorized Signature 

 
Title 

 
Email 

 
Phone 

Part II: CPC 

 
Awarding Agency 
 
 
Authorized 
Representative 
 
Name Printed or Typed 
 
Awarded this 

 
day of 

 
Contract Number 

 
Contract to Commence 

Contract Offer & Award 



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

Instructions:  

1. Violation of Contract Terms and Conditions 

2. Termination for Cause of Convenience 

3. Equal Employment Opportunity

Uniform Guidance “EDGAR” Certification Form 
200 CRF Part 200 



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

4. Davis Bacon Act 

5. Contract Work Hours and Safety Standards Act 

6. Right to Inventions Made Under a Contract or Agreement 

7. Clean Air Act and Federal Water Pollution Control Act 



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

8. Debarment and Suspension 

9. Byrd Anti-Lobbying Amendment 

10.Procurement of Recovered Materials 

11.Profit as a Separate Element of Price 

12.General Compliance with Participating Agencies 



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

By initialing the table (1-12) and signing below, I certify that the information in this form is true, 
complete and accurate and that I am authorized by my business to make this certification and all 
consents and agreements contained herein. 
Vendor Certification (By Item) Vendor Certification: 

YES
NO,

Initial 

Name of Business 

Signature of Authorized Representative 

Printed Name/Title 

Date



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

Instructions:

Subcontractor Utilization Form 



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

Your organization’s uploaded proposal should include the following submitted and correctly labeled 
documents: 

X Document Title How to be Submitted 

  

 Signatures Required 

(Manufacturer/Distributor Only - Requirement) 

 

IMPORTANT:  must be
will not be accepted

Authorized Signature 

Printed Name/Title 

Date

Solicitation Checklist 



RFP #21.14 - Sports Surfaces: Tracks & Courts 
Tuesday, July 21, 2020 12:46 PM 

Non-Required Conference Call 
Tuesday, January 19, 2021 
11:00 a.m. CT 
 
Housekeeping: 

• Mute lines, enter name/company into chat box 
• Background, Scope, Questions 

 
Introduction:  
The Cooperative Purchasing Connection (CPC) is a joint powers group of local governmental agencies and
service cooperatives in Minnesota, organized pursuant to Minnesota Statute 123A.21.  CPC has the legal
authority to develop and offer, among other services, cooperative procurement services. Eligible membership
and participation include states, cities, counties, and government agencies, both public and non-public
educational agencies, colleges, universities, and nonprofit organizations.  
 
In addition, the North Dakota Educators Service Cooperative (NDESC) is a joint powers group organized under
the provisions of Chapter 54-40.3 of the North Dakota Century Code.  NDESC holds joint powers agreement
with Lakes Country Service Cooperative (LCSC) in Fergus Falls, MN, to provide purchasing contracts to its
participating agencies.  South Dakota participating agencies can utilize CPC’s purchasing contracts through
South Dakota statute 5-18A-37.   
 
Collectively, CPC’s participating agencies purchase, on average, over $75 million annually through its contracted
vendors. 
 
LCSC provides the administrative functions of CPC.  Administrative functions include but are not limited to: bid
and contract research, development, and negotiations; fiscal reporting agent; marketing; contract promotion,
and agency support services.  
 
Scope of Work:  
CPC is seeking to collaborate with an experienced Vendor(s), equipped with the necessary resources and
capabilities to develop a program for participating agencies to have the ability to purchase from a broad-line of
quality supplies, materials, and services as it relates to a turnkey athletic surface such as running tracks and
athletic courts, at consortium level discounted pricing. The Vendor must possess the ability to purchase
equipment, materials and supplies necessary to design, install, conduct site preparation, conduct material
testing, maintenance, renovation, and repair or running tracks and athletic courts of all sizes and shapes.
Agencies include educational institutions, cities, counties, nonprofits, other governmental agencies, or other
entities contracted on behalf of a participating agency.  A qualified Vendor shall have established a percentage
discount from a catalog list, published prices, or price list.  Discounts may be submitted for an entire catalog or
for specific product categories or manufacturer categories.    Turnkey athletic surfaces, supplies, materials and
services may include, but not limited to the following categories: 

1. Various types of surfaces for running tracks and athletic courts. 
2. In-ground equipment and accessories. 
3. Irrigation and drainage systems. 
4. Construction. 
5. Design and engineering services. 
6. Installation and site preparation services. 
7. Soil and material testing. 
8. Surface testing. 
9. Warranty. 

10. Maintenance. 
 
RFP Timeline:  

Date/Time Event 
January 4, 2021 Publication of RFP #21.12 - Carpet & Resilient Flooring 
January 19, 2021 at 9:00 a.m. CT Non-Required Conference Call 
January 22, 2021, at 10:00 a.m. CT Deadline for Vendors to Submit Questions 
February 2, 2021, at 10:00 a.m. CT Deadline for Submission 
March 5, 2021 Contact Vendor/Award(s) Made 
April 1, 2021 Initial Start of Contract Term 

 
Questions Asked: 

1. No questions asked. 
 

Attendees: 
1. Jordan Fisher, Fisher Tracks 
2. Justin Reinke, Benyon Sports 
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Home  New Bid Closed Bids My Stuff  Tools

Questions for Bid RFP #21.14 - Athletic Surfaces: Tracks & Courts

Question #1

We would like to submit a bid for this RFP and I was wondering if we can bid just
the surface or does it have to be turn key as in the complete building of the track
such as asphalt and drainage for example? 

Jan 20, 2021 3:30:16 PM CST
By: Dynamic sports Construction, Inc. - dynamicsports

Answers  
Based on scope and potential services needed of participating agencies, CPC is
seeking a Vendor who can provide a turnkey solution. The Vendor does not need
to possess drainage and asphalt capabilities, but can provide subcontract work
through other vendors for those services. Subcontractors need to be defined in a
Vendor's response.

Jan 21, 2021 10:30:12 AM CST
By: ltruax

Answer  

 
Ask a Question

 
View Bid

 

Customer Support: agencysupport@publicpurchase.com | Copyright 1999-2021 © | The Public Group, LLC. All rights reserved.



From: Public Purchase
To: Lisa Truax
Subject: Public Purchase - RFP #21.14 - Athletic Surfaces: Tracks & Courts Closed Notification
Date: Tuesday, February 2, 2021 10:00:05 AM

Lisa M Truax:

The bid RFP #21.14 - Athletic Surfaces:  Tracks & Courts has closed on Feb 2, 2021 9:00:00 AM MST

To see more details on this bid go to

http://www.publicpurchase.com/gems/bid/bidView?bidId=136851

Thank you for using Public Purchase.

MK= KcahvYMyPo8gGNiIao8koQ==



Notifications Report
Agency Cooperative Purchasing Connection
Bid Number 136851
Bid Title Athletic Surfaces:  Tracks & Courts

Vendor Name State Invitation Date Email Reason
2nd Wind Exercise Equipment Inc MN Classification 2021-01-04 08:25:44 tmaynard@2ndwindexercise.com Bid Notification

2nd Wind Exercise Equipment Inc MN Classification 2021-01-21 09:30:13 tmaynard@2ndwindexercise.com Bid Answer

Acoustical Surfaces Inc MN Classification 2021-01-04 08:25:44 garrett@acousticalsurfaces.com Bid Notification
Act Global TX Classification 2021-01-04 08:25:44 cvaage@actglobal.com Bid Notification
ALUMINUM ATHLETIC 
EQUIPMENT CO.

PA Classification 2021-01-04 08:25:44 TOMS@AAESPORTS.COM Bid Notification

American Pavement Solutions WI Classification 2021-01-04 08:25:44 rburkel@ameripavement.com Bid Notification
Athletic Surface Consrtuction LLC MN Classification 2021-01-04 08:25:44 athleticsurfaceconstruction@yahoo.com Bid Notification

Beynon Sports Surfaces, Inc. MD Self Invited 2021-01-21 09:30:13 lsmith@beynonsports.com Bid Answer
BidClerk IL Self Invited 2021-01-21 09:30:13 content@constructconnect.com Bid Answer
Bill Fritz Sports Corporation NC Classification 2021-01-04 08:25:44 bfritz@billfritzsports.com Bid Notification
Clarke Distributing Company TX Classification 2021-01-04 08:25:44 don@clarke-distributing.com Bid Notification
Construction Industry Center SD Self Invited 2021-01-21 09:30:13 julie@constructionindustrycenter.com Bid Answer
Construction Journal FL Self Invited 2021-01-21 09:30:13 bids@constructionjournal.com Bid Answer
Controlled Products GA Classification 2021-01-04 08:25:44 dennis@cpturf.com Bid Notification
Controlled Products GA Classification 2021-01-21 09:30:13 dennis@cpturf.com Bid Answer
DeCook Excavating Inc MN Classification 2021-01-04 08:25:44 corey@decookexcavating.com Bid Notification
DeCook Excavating Inc MN Classification 2021-01-21 09:30:13 corey@decookexcavating.com Bid Answer
Dodge Data & Analytics OH Self Invited 2021-01-21 09:30:13 dodge.bidding@construction.com Bid Answer
Dodge Data & Analytics TX Self Invited 2021-01-21 09:30:13 dodge.docs@construction.com Bid Answer
Dynamic sports Construction, Inc. TX Classification 2021-01-04 08:25:44 melissa@dynamicsportsconstruction.com Bid Notification

Dynamic Sports Construction, Inc. TX Classification 2021-01-04 08:25:44 janisv@dynamicsportsconstruction.com Bid Notification

Dynamic sports Construction, Inc. TX Classification 2021-01-21 09:30:12 melissa@dynamicsportsconstruction.com Bid Answer

Find Import Corporation MA Classification 2021-01-04 08:25:44 vendor@opentip.com Bid Notification
Fisher Tracks, Inc IA Classification 2021-01-21 09:30:13 jfisher@fishertracks.com Bid Answer
Fisher Tracks, Inc IA Classification 2021-01-29 14:11:02 jfisher@fishertracks.com Bid Notification
Fisher Tracks, Inc. IA Classification 2021-01-04 08:25:44 dolofson@fishertracks.com Bid Notification
Fisher Tracks, Inc. IA Classification 2021-01-21 09:30:13 dolofson@fishertracks.com Bid Answer
Flaghouse NJ Classification 2021-01-04 08:25:44 john.holt@flaghouse.com Bid Notification
FLR Sanders, Inc. MN Classification 2021-01-04 08:25:44 lhollister@flrsanders.com Bid Notification
FLR Sanders, Inc. MN Classification 2021-01-04 08:25:44 sirvine@flrsanders.com Bid Notification
Game Time Sports Systems, LLC IL Classification 2021-01-04 08:25:44 d.stern@gametimesportssystems.com Bid Notification
Gerrells Sports Center ND Classification 2021-01-04 08:25:44 gerrells@gerrells.net Bid Notification
Haldeman Homme MN Classification 2021-01-04 08:25:44 srivard@andersonladd.com Bid Notification
Haldeman Homme MN Classification 2021-01-04 08:25:44 pfedje@andersonladd.com Bid Notification
JWood Sports Flooring WI Classification 2021-01-04 08:25:44 caj.jwood@gmail.com Bid Notification
Loeffler Construction & Consulting MN Classification 2021-01-04 08:25:44 shudoba@loefflerconstruction.com Bid Notification

Mtt Co. IA Classification 2021-01-04 08:25:44 paul@midwesttennisandtrack.com Bid Notification
Mtt Co. IA Classification 2021-01-21 09:30:13 paul@midwesttennisandtrack.com Bid Answer
Nasco WI Classification 2021-01-04 08:25:44 quotes@enasco.com Bid Notification
North America Procurement 
Council

CO Self Invited 2021-01-21 09:30:13 sourcemanagement@napc.me Bid Answer

Onvia WA Self Invited 2021-01-21 09:30:13 sourcemanagement2@onvia.com Bid Answer
Practice Sports, Inc. NE Classification 2021-01-04 08:25:44 chad@practicesports.com Bid Notification
Prairie Band Construction KS Classification 2021-01-04 08:25:44 josh.shinneman@pbconst.com Bid Notification
Professional Track and Tennis Inc NE Self Invited 2021-01-21 09:30:13 dillon@protrackandtennis.com Bid Answer

Promaxima Mfg. Ltd. TX Classification 2021-01-04 08:25:44 order@promaxima.com Bid Notification
Pullman Power LLC MO Classification 2021-01-04 08:25:44 mwieberg@pullman-services.com Bid Notification
PUSH PEDAL PULL SD Classification 2021-01-04 08:25:44 tpedersen@pushpedalpull.com Bid Notification
Pyramid Paper Company FL Classification 2021-01-04 08:25:44 biddept@pyramidsp.com Bid Notification
Rocking-O Buildings & Livestock 
Equipment

IA Classification 2021-01-04 08:25:44 rocking-o@outlook.com Bid Notification

Rocky Mountain Recreation LLC ID Classification 2021-01-04 08:25:44 rockymountainrecreationllc@gmail.com Bid Notification



Royal Media Network MD Classification 2021-01-04 08:25:44 jojo@royalimagingsolutions.com,eddie@ro
yalimagingsolutions.com,kristofferson@roy
alimagingsolutions.com,Evado@royalimagi
ngsolutions.com,john.rick@royalimagingsol
utions.com,renz@royalimagingsolutions.co
m,arish@royalimagingsolutions.com

Bid Notification

School Wholesale Supplies LLC TN Self Invited 2021-01-21 09:30:13 jpdas@eii-usa.com Bid Answer
SmartProcure FL Self Invited 2021-01-21 09:30:13 rbjornsson@smartprocure.us Bid Answer
Southern Minnesota Inspection Co MN Classification 2021-01-04 08:25:44 cplonske@southernminnesotainspection.co

m
Bid Notification

SwedeBro, Inc. MN Classification 2021-01-04 08:25:44 chanson@swedebro.com Bid Notification
The J Paul Company TX Classification 2021-01-04 08:25:44 Lindsay@jpaulco.com Bid Notification
The Prophet Corporation MN Classification 2021-01-04 08:25:44 bids@gophersport.com Bid Notification
West Plains Engineering, Inc. SD Classification 2021-01-04 08:25:44 mike.sigman@westplainsengineering.com Bid Notification



Access Report
Agency Cooperative Purchasing Connection
Bid Number 21.14
Bid Title Athletic Surfaces:  Tracks & Courts

Vendor Name Accessed First Time Most Recent Access Documents
Most Recent
Response Date

School Wholesale Supplies LLC 2021-01-04 11:56 PM CST 2021-01-11 03:18 AM CST RFP #21.14 - Athletic Surfaces Tracks and 
Courts.pdf

ConstructConnect 2021-01-21 11:37 PM CST 2021-01-21 11:37 PM CST
Beynon Sports Surfaces, Inc. 2021-01-06 07:16 AM CST 2021-01-06 07:40 AM CST RFP #21.14 - Vendor Forms & Signatures.pdf

RFP #21.14 - Pricing Schedule.xlsx
RFP #21.14 - Vendor Questionnaire.docx
RFP #21.14 - General Terms and Conditions.pdf
RFP #21.14 - Athletic Surfaces Tracks and 
Courts.pdf

DeCook Excavating Inc 2021-01-04 09:54 AM CST 2021-01-04 09:56 AM CST RFP #21.14 - Athletic Surfaces Tracks and 
Courts.pdf

Construction Journal 2021-01-05 01:44 AM CST 2021-01-11 05:48 AM CST RFP #21.14 - Vendor Forms & Signatures.pdf
RFP #21.14 - Pricing Schedule.pdf
RFP #21.14 - Vendor Questionnaire.pdf
RFP #21.14 - General Terms and Conditions.pdf
RFP #21.14 - Athletic Surfaces Tracks and 
Courts.pdf

Hellas Construction, Inc. 2021-01-25 08:09 AM CST 2021-01-26 03:26 PM CST RFP #21.14 - Athletic Surfaces Tracks and 
Courts.pdf

North America Procurement 
Council

2021-01-06 02:53 AM CST 2021-01-21 10:57 PM CST RFP #21.14 - Athletic Surfaces Tracks and 
Courts.pdf

AstroTurf Corporation 2021-01-08 10:04 AM CST 2021-01-08 10:04 AM CST
Controlled Products 2021-01-04 10:11 AM CST 2021-01-04 01:04 PM CST RFP #21.14 - Athletic Surfaces Tracks and 

Courts.pdf
Fisher Tracks, Inc 2021-01-05 02:30 PM CST 2021-02-02 08:18 AM CST RFP #21.14 - Pricing Schedule.xlsx

RFP #21.14 - Vendor Forms & Signatures.pdf
RFP #21.14 - Athletic Surfaces Tracks and 
Courts.pdf
RFP #21.14 - Vendor Questionnaire.docx
RFP #21.14 - General Terms and Conditions.pdf

2021-02-02 08:14 AM CST

Dodge Data & Analytics 2021-01-04 10:29 PM CST 2021-01-21 12:53 PM CST RFP #21.14 - Vendor Forms & Signatures.pdf
RFP #21.14 - Pricing Schedule.pdf
RFP #21.14 - Vendor Questionnaire.pdf
RFP #21.14 - General Terms and Conditions.pdf
RFP #21.14 - Athletic Surfaces Tracks and 
Courts.pdf

Professional Track and Tennis 
Inc

2021-01-06 08:53 AM CST 2021-01-21 11:47 AM CST RFP #21.14 - Vendor Forms & Signatures.pdf
RFP #21.14 - Vendor Questionnaire.docx
RFP #21.14 - Pricing Schedule.xlsx

L&L Supplies 2021-01-25 02:42 PM CST 2021-01-25 02:42 PM CST RFP #21.14 - Vendor Forms & Signatures.pdf
RFP #21.14 - Pricing Schedule.xlsx
RFP #21.14 - Vendor Questionnaire.docx
RFP #21.14 - General Terms and Conditions.pdf
RFP #21.14 - Athletic Surfaces Tracks and 
Courts.pdf

BidClerk 2021-01-05 09:57 AM CST 2021-02-02 11:49 AM CST RFP #21.14 - Vendor Forms & Signatures.pdf
RFP #21.14 - Pricing Schedule.pdf
RFP #21.14 - Vendor Questionnaire.pdf
RFP #21.14 - General Terms and Conditions.pdf
RFP #21.14 - Athletic Surfaces Tracks and 
Courts.pdf

Onvia 2021-01-04 02:10 PM CST 2021-02-01 02:05 PM CST RFP #21.14 - Vendor Forms & Signatures.pdf
RFP #21.14 - Pricing Schedule.pdf
RFP #21.14 - Vendor Questionnaire.pdf
RFP #21.14 - General Terms and Conditions.pdf
RFP #21.14 - Athletic Surfaces Tracks and 
Courts.pdf

Construction Industry Center 2021-01-11 03:37 PM CST 2021-01-27 12:27 PM CST RFP #21.14 - Pricing Schedule.xlsx
RFP #21.14 - Vendor Questionnaire.docx
RFP #21.14 - General Terms and Conditions.pdf
RFP #21.14 - Vendor Forms & Signatures.pdf
RFP #21.14 - Athletic Surfaces Tracks and 
Courts.pdf

2nd Wind Exercise Equipment 
Inc

2021-01-04 09:33 AM CST 2021-01-04 09:33 AM CST RFP #21.14 - Pricing Schedule.xlsx



Dodge Data & Analytics 2021-01-04 08:37 PM CST 2021-02-01 11:31 PM CST RFP #21.14 - Vendor Forms & Signatures.pdf
RFP #21.14 - Pricing Schedule.pdf
RFP #21.14 - Vendor Questionnaire.pdf
RFP #21.14 - General Terms and Conditions.pdf
RFP #21.14 - Athletic Surfaces Tracks and 
Courts.pdf

SmartProcure 2021-01-05 03:40 AM CST 2021-01-05 03:41 AM CST RFP #21.14 - Vendor Forms & Signatures.pdf
RFP #21.14 - Pricing Schedule.xlsx
RFP #21.14 - Vendor Questionnaire.docx
RFP #21.14 - General Terms and Conditions.pdf
RFP #21.14 - Athletic Surfaces Tracks and 
Courts.pdf

Civil Scape 2021-01-05 09:16 AM CST 2021-01-05 09:16 AM CST
Fisher Tracks, Inc. 2021-01-04 02:55 PM CST 2021-01-12 02:12 PM CST RFP #21.14 - Pricing Schedule.xlsx

RFP #21.14 - Vendor Questionnaire.docx
RFP #21.14 - Athletic Surfaces Tracks and 
Courts.pdf

Beynon Sports Surfaces, Inc. 2021-01-27 01:21 PM CST 2021-02-02 08:28 AM CST 2021-02-02 08:27 AM CST

Facility Engineering Associates, 
PC

2021-01-18 01:48 PM CST 2021-01-18 01:48 PM CST

Mtt Co. 2021-01-04 10:40 AM CST 2021-01-04 10:47 AM CST RFP #21.14 - Vendor Forms & Signatures.pdf
RFP #21.14 - Pricing Schedule.xlsx
RFP #21.14 - Vendor Questionnaire.docx
RFP #21.14 - General Terms and Conditions.pdf
RFP #21.14 - Athletic Surfaces Tracks and 
Courts.pdf

Dynamic sports Construction, 
Inc.

2021-01-04 10:00 AM CST 2021-01-21 11:06 AM CST RFP #21.14 - Vendor Forms & Signatures.pdf
RFP #21.14 - Pricing Schedule.xlsx
RFP #21.14 - Athletic Surfaces Tracks and 
Courts.pdf
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Cooperative Purchasing Connection
Tabulation Report RFP #21.14 - Athletic Surfaces:

Tracks & Courts
Vendor: Beynon Sports Surfaces, Inc.

Page  of 1 1

General Comments:

General Attachments: Brochure - Corporate - Beynon Sports.pdf
Cooperative Purchasing Certificate of Insurance.pdf
Cooperative Purchasing Certificate of Insurance.pdf
CPC Bid Bond.pdf
CPC Bid Bond.pdf
Exhibit A - CPC Marketing Strategy.pdf
Exhibit B - Financial Stability Letter.pdf
Exhibit C - State Contractors Licenses.pdf
Exhibit D - Dealer Letter.pdf
RFP 21.14 - Pricing Schedule.xlsx
Vendor Forms - Signatures.pdf
Vendor Questionnaire - Beynon Sports.pdf  

Full pricing schedule and line of credit (confidential) on file with CPC.Full pricing schedule and line of credit (confidential) on file with CPC.



SHOULD ANY OF THE ABOVE DESCRIBED POLICIES BE CANCELLED BEFORE
THE EXPIRATION DATE THEREOF, NOTICE WILL BE DELIVERED IN
ACCORDANCE WITH THE POLICY PROVISIONS.

INSURER(S) AFFORDING COVERAGE

INSURER F :

INSURER E :

INSURER D :

INSURER C :

INSURER B :

INSURER A :

NAIC #

NAME:
CONTACT

(A/C, No):
FAX

E-MAIL
ADDRESS:

PRODUCER

(A/C, No, Ext):
PHONE

INSURED

REVISION NUMBER:CERTIFICATE NUMBER:COVERAGES

IMPORTANT:  If the certificate holder is an ADDITIONAL INSURED, the policy(ies) must have ADDITIONAL INSURED provisions or be endorsed.
If SUBROGATION IS WAIVED, subject to the terms and conditions of the policy, certain policies may require an endorsement.  A statement on
this certificate does not confer rights to the certificate holder in lieu of such endorsement(s).

THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS
CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES
BELOW.  THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURER(S), AUTHORIZED
REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER.

OTHER:

(Per accident)

(Ea accident)

$

$

N / A

SUBR
WVD

ADDL
INSD

THIS IS TO CERTIFY THAT THE POLICIES OF INSURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOD
INDICATED.  NOTWITHSTANDING ANY REQUIREMENT, TERM OR CONDITION OF ANY CONTRACT OR OTHER DOCUMENT WITH RESPECT TO WHICH THIS
CERTIFICATE MAY BE ISSUED OR MAY PERTAIN, THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREIN IS SUBJECT TO ALL THE TERMS,
EXCLUSIONS AND CONDITIONS OF SUCH POLICIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAIMS.

$

$

$

$PROPERTY DAMAGE
BODILY INJURY (Per accident)

BODILY INJURY (Per person)

COMBINED SINGLE LIMIT

AUTOS ONLY

AUTOSAUTOS ONLY
NON-OWNED

SCHEDULEDOWNED
ANY AUTO

AUTOMOBILE LIABILITY

Y / N
WORKERS COMPENSATION
AND EMPLOYERS' LIABILITY

OFFICER/MEMBER EXCLUDED?
(Mandatory in NH)

DESCRIPTION OF OPERATIONS below
If yes, describe under

ANY PROPRIETOR/PARTNER/EXECUTIVE

$

$

$

E.L. DISEASE - POLICY LIMIT

E.L. DISEASE - EA EMPLOYEE

E.L. EACH ACCIDENT

ER
OTH-

STATUTE
PER

LIMITS(MM/DD/YYYY)
POLICY EXP

(MM/DD/YYYY)
POLICY EFF

POLICY NUMBERTYPE OF INSURANCELTR
INSR

DESCRIPTION OF OPERATIONS / LOCATIONS / VEHICLES  (ACORD 101, Additional Remarks Schedule, may be attached if more space is required)

EXCESS LIAB

UMBRELLA LIAB $EACH OCCURRENCE

$AGGREGATE

$

OCCUR

CLAIMS-MADE

DED RETENTION $

$PRODUCTS - COMP/OP AGG

$GENERAL AGGREGATE

$PERSONAL & ADV INJURY

$MED EXP (Any one person)

$EACH OCCURRENCE
DAMAGE TO RENTED

$PREMISES (Ea occurrence)

COMMERCIAL GENERAL LIABILITY

CLAIMS-MADE OCCUR

GEN'L AGGREGATE LIMIT APPLIES PER:

POLICY PRO-
JECT LOC

CERTIFICATE OF LIABILITY INSURANCE DATE (MM/DD/YYYY)

CANCELLATION

AUTHORIZED REPRESENTATIVE

ACORD 25 (2016/03)
© 1988-2016 ACORD CORPORATION.  All rights reserved.

CERTIFICATE HOLDER

The ACORD name and logo are registered marks of ACORD

HIRED
AUTOS ONLY

Willis Towers Watson Northeast, Inc.
c/o 26 Century Blvd
P.O. Box 305191
Nashville, TN   372305191  USA

Beynon Sports Surfaces, Inc.
16 Alt Road
Hunt Valley, MD 21030

WC Policies:
Policy # UB-8P793534-20-51-K- covers all other states.
Policy # UB-8P760619-20-51-R- covers AZ, MA, OR, WI only.

Re: COI to accompany submission of bid CPC Cooperative Purchasing.
Cooperative program period: 04/01/21-04/01/23

CPC
Attn: Cooperative Purchasing
1001 E Mount Faith Avenue
Fergus Falls, MN 56537

01/29/2021

1-877-945-7378 1-888-467-2378

certificates@willis.com

XL Insurance America Inc 24554

Travelers Property Casualty Company of Ame

Travelers Indemnity Company of America

25674

25666

Charter Oak Fire Insurance Company 25615

W20001249

A

1,000,000

500,000

10,000

1,000,000

2,000,000

2,000,000

US00010327LI20A 05/01/2020 05/01/2021

B

2,000,000

05/01/202109/28/2020TC2J-CAP-823K312A-TIL-20

UB-8P793534-20-51-K
C 1,000,000

No 09/28/2020 05/01/2021
1,000,000

1,000,000

D Workers Compensation &

Employer's Liability

E.L. Each AccidentUB-8P760619-20-51-R 09/28/2020 05/01/2021

E.L. Disease-Pol Lmt

Work Comp - Per Statute E.L. Disease-Each Emp

196896120663869SR ID: BATCH:

$1,000,000

$1,000,000

$1,000,000

Willis Towers Watson Certificate Center

Page 1 of 1



IXI 405 0910
08/01/18 sg

© 2010 X.L. America, Inc. All Rights Reserved.
May not be copied without permission.

Name of Person(s) or Entity(ies) Mailing Address:

Number of Days
Advanced
Notice of

Cancellation:
As required by a written contract or
written agreement. All certificate
holders on file with the Insured.

30
All other 10 for
nonpayment

All other terms and conditions of the Policy remain unchanged.

schedule shown below:
advanced written notice will be mailed or delivered to person(s) or entity(ies) according to the notification
In the event coverage is cancelled for any statutorily permitted reason, other than nonpayment of premium,

CANCELLATION NOTIFICATION TO OTHERS ENDORSEMENT

THIS ENDORSEMENT CHANGES THE POLICY. PLEASE READ IT CAREFULLY.

issued to Tarkett Enterprises, Inc. by XL Insurance America, Inc.
This endorsement, effective 12:01 a.m., May 01, 2020 forms a part of Policy No. US00010327LI20A

ENDORSEMENT
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Name and Address of Designated Persons or Organizations:
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Notice Of Cancellation To Designated Persons Or Organizations

793534-20-51-K
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Name and Address of Designated Persons or Organizations:
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

(The information below is required only when this endorsement is issued subsequent  to preparation of

 

 

793534-20-51K)
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Vendor Questionnaire 
RFP #21.14 - Athletic Surfaces: Tracks & Courts 

Instructions 
Contained herein is a questionnaire required by the Cooperative Purchasing Connection (CPC).  Please note, while 
some information is merely informational, some will be used during the evaluation and vetting process. 

To submit the required forms, follow these steps: 
1. Read the document in its entirety. 
2. Respondents must use the Vendor Questionnaire to its capacity.  Attached exhibits and/or supplemental 

information should be included only when requested (i.e. Marketing Plan). 
3. Complete all questions. 
4. Save all pages in the correct order to a single PDF format titled “Vendor Questionnaire – Name of 

Company”. 
5. Submit the Vendor Questionnaire, along with other required documents in Public Purchase.   

The following sections will need to be completed before submission and submitted as one (1) single PDF 
titled “Vendor Questionnaire – Name of Company”: 

1. Company Information 
2. Qualifications & Experience   
3. Marketing & Partnership   
4. Financials & Level of Support   
5. Industry-Specific Information 
6. References 
7. Additional Requirements* 
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Name of Company: 

 
Beynon Sports Surfaces, Inc. 

 
Company Address: 

 
16 Alt Road 

 
City, State, Zip code: 

 
Hunt Valley, MD, 21030 

 
Website: 

 
Beynonsports.com 

 
Phone:  

 
410-771-9473 

Provide the following company contacts that will be working with this anticipated contract.  Include name, email and 
phone number(s). 

 Name Email Phone 
General Manager Rick Ediger rediger@beynonsports.com 512-778-6170 
Contract Manager Terry Caruccio tcaruccio@beynonsports.com 410-771-9473 
Sales Manager Everett Bratsch EBratsch@beynonsports.com  612-900-5130 
Marketing Manager Iannick DiSanza idisanza@beynonsports.com  514-375-2646 
Customer Service Manager Greg Arnold GArnold@beynonsports.com  512-778-6170 
Account Manager(s) Everett Bratsch EBratsch@beynonsports.com  612-900-5130 

List who will be responsible for receiving updated membership lists. 
Name Email Phone 
Travis Hamberger thamberger@beynonsports.com 410-771-9473 

List who will be responsible for submitting sales reports and administrative fee payments every quarter. 
Name Email Phone 
Terry Caruccio tcaruccio@beynonsports.com 410-771-9473 

List who will be responsible for conducting audits as requested by CPC. 
Name Email Phone 
Terry Caruccio tcaruccio@beynonsports.com 410-771-9473 

Identify any business types/classifications that your company holds.  *Submit documentation in PDF format to verify 
business status (see bid checklist). 

x Business Type/Classification  x Business Type/Classification 
 8(a)          8(a) Qualified Business   SDB                Small Disadvantaged Business 
 DBE          Disadvantaged Business Enterprise   SDVOB          Service-Disabled Veteran Owned Business 
 HUB          Historically Underutilized Business Zone   SECTION 3   Section 3 Business Concern 
 MBE          Minority-Owned Business Enterprise   SSV                 Sole Source Vendor 
 MWBE      Minority Women-Owned Business Enterprise   VBE                Veteran-Owned Business Enterprise 
 SBE           Small Business Enterprise   WBE               Woman-Owned Business Enterprise 
 Other; list name:    

 

Company Information 
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1. Provide a brief background of your organization, including the year it was founded (1-2 paragraphs max.). 
In 2001, Mr. Beynon founded Beynon Sports Surfaces, Inc. to provide state of the art polyurethane surfacing systems to the athletic 
surfacing industry.  Mr. Beynon organized the company with the most experienced individuals in the polyurethane athletic surfacing 
industry from installation, to research and development.  This team of professionals has emerged as the leading provider of premier 
polyurethane athletic surfacing for the outdoor/indoor running tracks, fieldhouses, and Olympic Caliber running tracks in the U.S. 
today. 
 
In the spring of 2008, Beynon Sports Surfaces joined the FieldTurf Tarkett family, combining the most recognized and prestigious 
name in the artificial turf market with the celebrated Beynon Sports Surfaces’ branded track and field, fieldhouse, and gymnasium 
surfacing systems.   
 
The Beynon Sports Surfaces’ track and field systems can be found in the world’s most renowned athletic arenas such as the 
University of Oregon, Hayward Field, site of the 2008, 2012, and 2016 Olympic Trials and a Class I IAAF Facility.  Other notable 
arenas include (but are not limited to): Auburn University (Class I IAAF), the University of North Carolina, Duke University, North 
Carolina State University, University of Michigan, Wake Forest University, the University of Maryland, the United States Coast Guard 
Academy, the University of Wisconsin, and the University of Minnesota. 
 
The result is a global firm with unmatched financial strength and a dedication to innovation, customer service, and excellence. 
 

2. Provide evidence of what your company is doing to remain viable in the industry. 
Beynon Sports is the industry leader in track surfacing; we strive to provide customers with quality, long lasting surfaces, at 
competitive pricing. Our vertically integrated approach through manufacturing and installation, is unique to the industry and 
provides us with total control of our surfaces. Our customer service is second to none and is the focus of our business model. Our 
team of experienced sales professionals use their product knowledge and expertise to educate the market on the ease of using 
our extensive list of Cooperative Purchasing networks, to get the product you want, at competitive pricing. 

3. Describe your current locations, staffing levels, and the number of staff that will be dedicated to the resulting 
contract if awarded. 

Beynon is headquartered in Hunt Valley, Maryland just outside of Baltimore. At this location we manufacture all of our own 
polyurethane products that are used for our surfaces. Our headquarters holds approximately 35 employees that work throughout 
all aspects of the company, from COO to contracts to manufacturing. 
 
Our Austin, TX office is the home of our Operations Team.  Our crews are mobilized from there, to complete all of our installations 
east of the Rockies. The operations office houses five team members who work to coordinate installations and crews; this office 
also manages approximately 180 field employees throughout the country. 
 
We also have offices in the following locations that provide services west of the Rockies, and in support of our Headquarters: 
 

 Tualatin, OR 
 Fresno, CA 
 Denver, CO 
 Salt Lake City, UT 

4. Describe your company’s logistics (experience, production, distribution of products, warehouse inventories 
and delivery systems used) that should be considered in your ability to deliver on-time quality products and 
installation services to CPC participating agencies. 

Beynon Sports has completed over 2,500 track and field installations since its inception in 2001. With our vertical integration 
approach, we control our projects from start to finish. Each step of the project is communicated through all aspects of the 
business to make certain we can complete the project on time and within budget. We manufacture all of our own polyurethane 
products on a per job basis, in our ISO 9001 certified facility in Hunt Valley, MD. Each installation crew is manufacturer trained to 
install all of our products to the highest quality.  

Qualifications & Experience (50 points) 
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5. Describe the number of agencies your organization, on average, provides athletic surfaces and installation 
services for each year in CPC’s tri-state area of Minnesota, North Dakota, and South Dakota? 

Beynon Sports typically provides surfacing to an average of five organizations each year in the Tri-state area.  

6. Describe your customer retention (i.e. customers who are served that continue to be repeat customers).   
Beynon Sports has an estimated 70% customer retention rate; our customers have expressed that they enjoy working with our 
team, while coaches and athletes rave about our products. We take a customer-first approach and view each project as a 
partnership. We have many customers that have been working with us since our inception, to build and maintain their facilities to 
this day. 

7. Is your organization able to service all areas and eligible agencies within CPC’s tri-state area?  If no, explain why 
your organization is not able to service a particular area and/or state. 

Yes, Beynon Sports can provide services to the entire Tri-state area. 

8. Provide a list of other contracts your organization has in place that could be accessed by our membership for 
your services (e.g. other consortiums) in the tri-state area?   

Beynon products are available through our parent company Fieldturf, which holds a large number of Cooperative purchasing 
network contracts. Please see below: 
 

 AEPA 
 KPN 
 NCPA 
 Sourcewell 
 OMNIA Partners 
 E&I 
 TIPS 
 Choice Partners 
 NJPA 

 

9. Provide a list of governmental, educational, and cooperative contracts that your company holds outside CPC’s 
tri-state area. 

 COSTARS 
 BuyBoard 
 CMAS 
 GSA 
 ESCNJ 
 Greenbush 
 Utah Public Procurement 

10. List the agencies, if any, you would exempt from this contract (i.e. current agencies that you are currently 
serving that will be exempt from pricing submitted with this proposal). 

Beynon Sports would not exempt any agency from using the pricing submitted in this proposal. 

1. Describe how your company markets directly to potential customers. 
Beynon Sports’ Regional Sales Team markets our products and services through many different avenues, we utilize: mass 
mailings; cold calling; lunch & learns; sponsorships to drive business in the region. However, our greatest marketing and sales tool 
is face to face interaction and maintaining long term connections, which have been established over many years with coaches, 
athletic directors, and school officials. All of these tools have helped us become the industry leader in sports surfacing. 

2. Describe marketing collateral, sales campaigns, events, conferences (virtual/in-person) attended that have 
been successful for your organization in the past.   

Marketing & Partnership (30 points) 
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The Beynon Sports sales campaign, focusing on the use of cooperative purchasing, has shown to be extremely successful for our 
company. Our surfaces are unmatched in the industry and providing a way for customers to buy direct without going through the 
public bid process has been ideal. 
 
We find our attendance at local and national conferences for athletic directors and coaches help to promote our products. When 
customers see our extensive resume, product options, and knowledgeable sales staff they understand the quality and partnership 
they will be getting.  
 
Sponsorships of local and national Track & Field meets on our surfaces have helped to drive business as well. When coaches know 
the surface is a Beynon and see their athletes running faster times, and records being broken, they realize the quality and 
difference an exceptional surface makes. 

3. Describe and submit a marketing plan that would describe, at a minimum, the following:  process on how the 
contract will be launched to current and potential agencies, the ability to produce and maintain full-color print 
advertisements in camera-ready electronic format, including company logos and contact information, 
anticipated contract announcements, planned advertisements, industry periodicals, other direct, or indirect 
marketing activities promoting the awarded contract, and how the contract award will be displayed/linked on 
your organization’s website.  You can submit any support materials as Exhibit A – Marketing Plan. 

Beynon Sports Surfaces will reach out to members quarterly via printed literature and electronic mail, highlighting the value and 
advantages of CPC. Additionally, our sales staff will consistently engage members in their specific territory setting up “lunch and 
learn” seminars, where members can be made aware of the benefits of doing business through the CPC. State or regional 
seminars and CPC conferences would be attended by our sales staff to educate members on athletic surfacing and the advantages 
of purchasing through the CPC versus public bidding. 
 
As part of our commitment to the CPC, Beynon Sports Surfaces has a dedicated area of our website for Cooperative Purchasing…  
we will use this as a platform to highlight and promote the CPC concept to our customers.     
 

4. Describe how your company will position this contract to CPC’s participating agencies if awarded. 
Beynon Sports Surfaces will actively promote the CPC as an opportunity for our customers to streamline the purchase of premier 
track and field surfacing systems, by eliminating the complications and fees of the traditional public bidding process. Our Team 
will also promote our wealth of experience and ability to provide CPC agencies a turnkey solution, for track & field construction, 
without the risk of being bound to irresponsible low bidders. 

5. Describe how you plan to inform and train your personnel on the details and promotion of the contract.  
Describe how your organization plans to utilize your marketing and sales staff with this anticipated contract. 

Our team has extensive knowledge in promoting cooperative purchasing contracts. If awarded… our marketing department will 
provide our team, as well as CPC agencies, new material detailing the ease and convenience of purchasing our products through 
CPC rather than the bid process. 

1. Indicate the level of support your company will offer on this contract category.  
  

X Pricing is better than what is offered to individual education, government, and nonprofit agencies. 
 Pricing is better than what is offered to cooperative purchasing organizations or state purchasing departments. 
 Other, please describe 
  
If OTHER, describe how the pricing submitted differs from individual entities or other purchasing consortiums: 
Click or tap here to enter text. 

2. Has your company and/or any proposed subcontractors been involved in any alleged significant prior or 
ongoing contract failures, contract breaches, any civil or criminal litigation or investigation pending within the 
last five (5) years? 

 

Financials & Level of Support (5 points) 
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  Yes X No 
 
If YES, document thoroughly and list any contract in which your organization has been found guilty or liable, or 
which may affect the performance of the services. 
Click or tap here to enter text. 

3. Has your company been disbarred and or suspended in doing business within the United States? 
 
  Yes X No 
 
If YES, list what states, the reason for debarment and/or suspension, and its effective dates. 
Click or tap here to enter text. 

1. Provide a narrative description of the products (i.e. brands) and services you are offering in your proposal. 
BSS 50 – Polyurethane Basemat of SBR rubber and single component polyurethane binder. 
 
BSS100 – Paved-in-place product with a single-compound polyurethane binder and SBR granules, finished with multiple sprays of 
100% solids, pigment polyurethane and EPDM granules. 
 
BSS 200 - An impermeable polyurethane synthetic track system comprised of a base layer of polyurethane bound SBR rubber 
granules, an impermeable layer (seal coat) of a two-component urethane, a spray-applied coating of single-component 
polyurethane, and EPDM granules. 
 
BSS 300 - A dual-durometer sandwich product that features paved-in-place polyurethane, topped with a two-component seal 
coat and finished with a flow-applied layer of two-component polyurethane and an Embedded EPDM finish. 
 
BSS 1000 - A full depth poured-in-place two-component, UV stabilized elastomeric polyurethane Dual Durometer synthetic 
surfacing system with embedded textured finish. 
 
BSS 100RE – A single component structural spray with EPDM granules over the existing track surface. 
 
BSS 300RE – An impermeable polyurethane synthetic track system comprised of an impermeable layer (seal coat) of a two-
component urethane, and topped with a poured-in-place, two-component U.V. stabilized elastomeric polyurethane wearing layer 
with an Embedded textured finish.. 
 
BSS 2000RE - a full depth poured-in-place two-component, UV stabilized elastomeric polyurethane synthetic resurfacing system 
with embedded textured finish. 

2. Describe what differentiates your company from your competitors.  Describe your differences regarding sales, 
service, installation, technology, and product line. 

Beynon Sports employs the most experienced team in the industry; our sales team members have unrivaled knowledge of the 
industry, our products, and the regions they serve. We also have an in-house design team that has worked to create some of the 
most prestigious venues throughout the country. Our Operations Teams have decades of experience completing Track and Field 
Installations throughout the country successfully.  

Our ISO 9001 certified facility in Hunt Valley, MD is headed by our in-house chemist and R&D team. They test each product and 
formulation to make sure it meets our rigorous standards before being shipped to our installation crew.  
 

3. Describe how your company will work with a participating agency to assess and design an athletic surface 
concept.  Describe how athletic surface needs are met and what factors are considered in advising on best 
solutions. 

Industry-Specific Information (60 points) 
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Beynon’s experienced Sales Team and in-house engineer will work directly with the customer to design a facility to meet their 
needs and budget. We can work to refurbish an existing venue or design an entirely new facility. We offer an array of products, 
providing each customer the best value for their specific budget. 
 
When examining an existing facility, our site superintendents are typically included in the evaluation. They will evaluate the 
existing surface as well as any subsurface issues that are visible. From the evaluation, we can recommend our best course of 
action moving forward.  When possible, we encourage customers to get the most out of their surface by recoating or resurfacing.  
However, in some cases, removal and site work may be necessary prior to the installation of new surface. 
 
When designing or refurbishing a facility we take a ground up approach, creating a stable base for our surface is our most 
important criteria. We take pride in our surfaces, our goal is for them to be long lasting and creating a strong subbase is the best 
way to ensure that will happen.   

 
4. Describe your proposed order process for this proposal and contract award.  Explain your delivery policy and 

lead time required from receipt of order to delivery/installation.  Describe any minimum order (i.e. job size) 
requirements and if any surcharges will be assessed for not meeting said minimum. 

When a customer is interested in using one of our products through the CPC we will generate a quote on a per job basis using our 
given prices as a guide. Our pricing is based on a 4,000 SY or 36,000 Sq.ft. minimum order. As most 6 or 8 lane tracks are larger 
than the minimum the unit price will typically be lower than advertised. If the minimum is not met the unit price may be a bit 
more than advertised in the pricing schedule. 
 
 Once we receive a contract or purchase order for the work we will begin the process of manufacturing material for the project. 
Our lead time for making material is approximately two weeks depending on the time of year. Lead times are also based on the 
color of the surfacing requested. Standard Red of Black take approximately two weeks, while other colors can take up to 8 weeks. 
 
Our operations team will stay in constant communication with the customer throughout the process to let them know when they 
can expect our crew to be on site for the installation. When the crew is mobilized to the site they will begin work, and will work a 
seven-day-a-week schedule to complete the job. Installation time for each surface will depend heavily on the type of surface, the 
size of the project, and the weather. Our surfaces must be installed when the surface temperature is 50 degrees and rising during 
the day. 

 
5. Describe if your company will be including a dealer network and how they will be involved.  If a 

dealer/installer network will be involved, please include a list of approved, qualified dealers/installers. 
Beynon Sports manufactures and installs all of its own products. We manufacture all of our polyurethane products in Hunt Valley, 
Maryland. We have 30+, manufacturer trained, installation crews spread throughout the united states. 

 
6. Describe your company’s examination, preparation, installation, and cleaning process that your company 

follows.  Describe how you communicate with a participating agency during those phases. 
Examination of the site is typically done by one of our sales team members or our site superintendents. This will be done prior to 
providing a proposal to the customer. During the examination we will meet with the customer so we can provide them with a 
proposal to meet their needs. 
 
When preparing to install our surface the crew will typically arrive on site one to two days prior to the delivery of materials. Once 
on site the foreman will communicate with the customer as to the progress being made and the probable timeline. The crew will 
prep the site and existing surface or subbase to begin the installation of the new surface. 
 
During the installation the crew will provide updates as to the progress being made and any issues that may arise, I.E weather. 
The crew will be responsible for cleaning up the job site each afternoon prior to leaving for the evening. Once the installation is 
complete, the crew will clean up the site and all excess materials and debris will be removed from the site. A site walkthrough will 
be completed with the customer, upon completion of the surface prior to the crew’s departure. 

 
7. Describe your company’s work hours when considering labor/service rates for weekdays, weeknights, 

weekends, holidays.  Describe how much of your work is completed on weeknights, weekends, or holidays. 
Each of our crews comes from our operations hub in Austin, TX. Once the crew is mobilized to the site, they will work seven days 
a week, during the allowable hours, to complete the project in a timely manner. Many of our crews are willing to work Holidays, if 
necessary, to complete the project. If lighting is provided and the weather allows, crews are also willing to work into the evening 
hours to complete the work. 
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8. Describe the duties of your company’s installation teams and project roles. Describe any certifications and/or 
trainings your installation teams/personnel possess and adhere to. 

Beynon employs over 30 factory trained installation crews. Each crew is typically made up of six members. Each foreman is OSHA 
10 certified, with many having more extensive training as well. The foreman will be the onsite contact for the customer during the 
installation to answer any questions or concerns they may have. Many of the foreman have over 20 years’ experience in the 
industry. 

9. Describe your company’s warranty and/or protection plans that will be offered to participating agencies.  
Describe any warranty or protection plan restrictions. 

Beynon Sports offers a comprehensive 5 year manufacturer’s warranty on all of our products. Each warranty is third party insured 
giving the customers peace of mind. 

10. Describe your company’s allowed methods for payment and if any fees are assessed for those methods.  Also 
describe how your company works with agencies to determine payment terms. 

Beynon Sports accepts checks, ACH Payments or wire transfers. Our typical payments terms are net 30. Our company is willing to 
work with customers or agencies to establish payment terms that will work best for them. 

11. Describe any “added value” attributes being offered to CPC and its participating agencies when purchasing 
services through your company.  Describe any “value-adds” that are exclusive to CPC and the potential resulting 
contract. 

Beynon Sports provides added value for CPC and its agencies through our vertical integration, controlling all aspects of the 
project. We are a one stop shop for the entire project, leaving all of the responsibility to fall solely on our shoulders. 
 
Our experienced team will work with all agencies large and small, to help create a facility that meets their needs. We provide our 
in-house engineer to work on the design, eliminating the need to hire an outside architect. We manufacture each surface 
specifically for the job at hand, meaning we have the ability to customize the surface to meet the customr’s needs. 
 
Beynon Sports is committed to providing customers the highest level of workmanship and customer service. We stand behind our 
products and the experience of working with Beynon Sports. It is our goal that each client that utilizes a sports surface or athletic 
surfacing component designed and manufactured by Beynon Sports be 100% satisfied. 
 

12. Describe any self-audit process/program you plan to employ to verify compliance with your anticipated 
contract with CPC. 

Beynon is subject to an internal audit each year by Tarkett our parent company. Members of the Tarkett auditing team are 
scrupulously go through all aspects of the business to make sure all regulations are followed. 

    

1. List any additional stipulations and/or requirements your company requests that are not covered in the RFP. 
When installing our products we require that the surface temperature of the subbase to be 50 degrees and rising during the 
day.  

2. List any exceptions your company is requesting to the terms outlined in the Technical Specifications.  
Respondents must include the following when requesting exceptions: 

 RFP section number and page number 
 Describe the exception 
 Explanation of why this is an issue 
 A proposed alternative to meet the needs of participating agencies and the cooperative 

Beynon Sports does not take any exceptions to the terms outlined in the specifications. We are willing to provide the asphalt 
and concrete services requested on a per job basis through the use of subcontractors. During the solicitation process we 
were unable to secure valid pricing for the items requested throughout the entire Tristate area. 

References   

Exceptions & Deviations (5 points) 
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Provide three (3) references that have purchased athletic surfaces: tracks and courts from your company within 
the last two (2) years.  References from the CPC’s tri-state area are preferred.  A contact name, phone number and 
email will be required.  *Note, ensure your references are prepared to communicate, via email, with a 
representative from CPC.  Failure to confirm reference of past work may affect your evaluation. 
 
Reference #1 – Company Name Ellsworth Airforce Base 
Service/Product Purchased BSS 1000 
Year of Purchase 2020 
Reference Contact Justin Ashley 
Phone  605-38501733 
Email JUSTIN.ASHLEY@US.AF.MIL 
  
Reference #2 – Company Name Carleton College 
Service/Product Purchased BSS 2000RE 
Year of Purchase 2019 
Reference Contact Barb Tousignant 
Phone  507-222-4101 
Email BTousign@Carleton.edu 
  
Reference #3 – Company Name Saint Thomas Academy 
Service/Purchase Purchased BSS 2000RE 
Year of Purchase 2019 
Reference Contact Matthew Mohs 
Phone  (651) 454-4570 
Email mmohs@cadets.com 

As required by CPC, submit the following additional items as individual PDFs as outlined below: 
1. Exhibit A – Marketing Plan – Name of Company 

Submit any supplemental materials that outline your marketing plan as outlined in your previous response.  
 

 A marketing plan would describe, at a minimum, the following: process on how the contract will be 
launched to current and potential agencies, the ability to produce and maintain full-color print 
advertisements in camera-ready electronic format, including company logos and contact information, 
anticipated contract announcements, planned advertisements, industry periodicals, other direct, or 
indirect marketing activities promoting the awarded contract, and how the contract award will be 
displayed/linked on the Vendor’s website. 

 
2. Exhibit B – Letter/Line of Credit – Name of Company  

Attach a letter from a business’s chief financial institution indicating the current line of credit available to the 
business and evidence of financial stability for the past three calendar years (2019, 2018, 2017). This letter 
should state the line of credit as a range (i.e. “Credit in the low six (6) figures” or “a credit line exceeding six 
(6) figures”).  The Letter/Line of Credit will be deemed “Confidential”.  This letter/line of credit is a 
requirement to help determine the financial stability of the company.  Failure to submit a form of financial 
health may deem your response as non-responsive. 
 

3. Exhibit C - State Business/Contractors License - Name of Company 
Submit a copy of your business/contract’s license for each state in which you propose to do business.  This 
is a requirement for a Dealer submitting a response to this solicitation.  If a manufacturer/distributor is 
responding, the authorized dealer must submit their licensure to CPC prior to initiating work. 

Additional Requirements  
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4. Exhibit D - Manufacturer Authorized Dealers/Installers - Name of Company* 

Submit a listing of Authorized Dealers/Installers in the states of Minnesota, North Dakota, and South Dakota.  
Information on the list shall include: 

 Authorized Dealer/Installer’s Company Name 
 Authorized Representative 
 Address, City, State, Zip 
 Phone 
 Email Address 

*This is a requirement if a manufacturer/distributor is submitting a response directly to this solicitation.  It is 
not required if you are a Dealer responding to the solicitation.  If the Dealer uses subcontractors, you will fill 
out the subcontractor form in the Forms & Signatures package. 

 



3 -    Volume Pricing
Please enter any additional volume discounts that your company is offering.

Enter the discounted base pricing being offered by your company to CPC participating agencies from list 
price.

3 -    Volume Pricing

2 -    Labor & Services
Submit pricing for Services requested by CPC and its participating agencies.

1 -    Pricing Schedule

2 -    Labor & Services

 Pricing Schedule Intro
*Please note this spreadsheet has multiple workbooks/tabs.

Instructions.  This spreadsheet contains multiple workbooks/tabs relating to this RFP.  Please follow the 
directions found/listed on each workbook and complete the workbooks as they pertain to your company's 
offerings.  All pages have been formatted to print to one page width, however, you may add additional lines as 
needed.  Please note, each individual workbook will note if it's a required or optional form.  Per the RFP terms 
and conditions, all workbooks listed as optional are considered a value-added attribute.  

This spreadsheet contains the following workbooks/tabs:
1 -    Pricing Schedule



Responding Company's Name: REQUIRED FORM

6 Lane Track Manufacturer Manufacturer 
Number Unit of Measure  Catalog/List/Retail 

Price Percent Discount  Net Price To Member 

To install a Latex running track include all  material and labor Sq. Ft.  $                                     -   

To install a Polyurethane Track's Base Mat running track 
include all  material and labor Beynon Sports BSS 50 Sq. Ft.  $                            5.56 9%  $                                 5.06 

To install a Polyurethane Track's Base Mat Structural running 
track include all  material and labor Beynon Sports BSS 100 Sq. Ft.  $                            6.67 9%  $                                 6.07 

To install a Sealed Polyurethane Track's Base Mat Structural 
running track include all  material and labor Beynon Sports BSS 200 Sq. Ft.  $                            8.33 9%  $                                 7.58 

To install a Polyurethane Track's Base Mat Sandwich running 
track include all  material and labor Beynon Sports BSS 300 Sq. Ft.  $                         10.00 9%  $                                 9.10 

To install a Polyurethane Tracks' Full Pour (Impermeable) 
running track include all  material and labor Beynon Sports BSS 1000

Sq. Ft.  $                         10.89 9%  $                                 9.91 

To install a Pre-manufactured Rubber Track include all  
material and labor Sq. Ft.  $                                     -   

8 Lane Track Manufacturer Manufacturer 
Number Unit of Measure  Catalog/List/Retail 

Price Percent Discount  Net Price To Member 

To install a Latex running track include all  material and labor Sq. Ft.  $                                     -   

To install a Polyurethane Track's Base Mat running track 
include all  material and labor Beynon Sports BSS 50 Sq. Ft.  $                            5.56 9%  $                                 5.06 

To install a Polyurethane Track's Base Mat Structural running 
track include all  material and labor Beynon Sports BSS 100 Sq. Ft.  $                            6.67 9%  $                                 6.07 

To install a Sealed Polyurethane Track's Base Mat Structural 
running track include all  material and labor Beynon Sports BSS 200 Sq. Ft.  $                            8.33 9%  $                                 7.58 

To install a Polyurethane Track's Base Mat Sandwich running 
track include all  material and labor Beynon Sports BSS 300 Sq. Ft.  $                         10.00 9%  $                                 9.10 

To install a Polyurethane Track's Full Pour (Impermeable) 
running track include all  material and labor Beynon Sports BSS 1000

Sq. Ft.  $                         10.89 9%  $                                 9.91 

To install a Pre-manufactured Rubber Track include all  
material and labor Sq. Ft.  $                                     -   

Courts Manufacturer Manufacturer 
Number Unit of Measure  Catalog/List/Retail 

Price Percent Discount  Net Price To Member 

To install a Singles Tennis Court  include all  material and 
labor Sq. Ft.  $                                     -   

To install a Doubles Tennis Court  include all  material and 
labor Sq. Ft.  $                                     -   

To install a Basketball Court include all  material and labor Sq. Ft.  $                                     -   

Description Manufacturer Manufacturer 
Number Unit of Measure  Catalog/List/Retail 

Price Percent Discount  Net Price To Member 

To install an asphalt base for 6 lane running track include all  
material and labor Sq. Ft.  See Tab 3 

To install an asphalt base for 8 lane running track include all  
material and labor Sq. Ft.  See Tab 3 

To install a concrete base for 6 lane running track include all  
material and labor Sq. Ft.  See Tab 3 

To install a concrete base for 8 lane running track include all  
material and labor Sq. Ft.  See Tab 3 

To install an asphalt base for tennis or basketball court 
include all  material and labor

Sq. Ft.

To install a concrete base for tennis or basketball court 
include all  material and labor

Sq. Ft.

To install a post-tension concrete base for tennis or basketball 
court include all  material and labor

Sq. Ft.

Preparation, cleaning of existing stable asphalt/concrete base, 
prior to installation of track or court surfacing 

Sq. Ft.

Patching existing stable asphalt/concrete base, prior to 
installation of track or court surfacing 

Sq. Ft.  See Tab 3 

Acrylic Paint Striping for All Weather Latex 
Running Tracks

Manufacturer Manufacturer 
Number Unit of Measure  Catalog/List/Retail 

Price Percent Discount  Net Price To Member 

New striping of 1 lane Beynon Sports Lane 8,000.00$                     9%  $                        7,280.00 
New striping of 2 lane Beynon Sports 2 Lanes 8,000.00$                     9%  $                        7,280.00 
New striping of 3 Lanes Beynon Sports 3 Lanes 12,000.00$                   9%  $                      10,920.00 
New striping of 4 Lanes Beynon Sports 4 Lanes 12,000.00$                   9%  $                      10,920.00 
New striping of 5 Lanes Beynon Sports 5 Lanes 12,000.00$                   9%  $                      10,920.00 
New striping of 6 Lanes Beynon Sports 6 Lanes 15,000.00$                   9%  $                      13,650.00 
New striping of 7 Lanes Beynon Sports 7 Lanes 15,000.00$                   9%  $                      13,650.00 
New striping of 8 Lanes Beynon Sports 8 Lanes 18,000.00$                   9%  $                      16,380.00 
New striping of additional lane Beynon Sports Lane 3,000.00$                     9%  $                        2,730.00 
Acrylic Paint Striping adder for Polyurethane, Polyurethane 
Sandwich, Polyurethane  Structural, Polyurethane Full Pour 
Pre-Manufactured Rubber Track Beynon Sports

Track
 $                 12,000.00 9%  $                      10,920.00 

Acrylic Paint Restriping for All Weather Latex 
Running Tracks

Manufacturer Manufacturer 
Number Unit of Measure  Catalog/List/Retail 

Price Percent Discount  Net Price To Member 

Restriping of 1 lane Beynon Sports Lane 8,000.00$                     9%  $                        7,280.00 
Restriping  of 2 Lanes Beynon Sports 2 Lanes 8,000.00$                     9%  $                        7,280.00 
Restriping of 3 Lanes Beynon Sports 3 Lanes 12,000.00$                   9%  $                      10,920.00 
Restriping of 4 Lanes Beynon Sports 4 Lanes 12,000.00$                   9%  $                      10,920.00 
Restriping of 5 Lanes Beynon Sports 5 Lanes 12,000.00$                   9%  $                      10,920.00 
Restriping of 6 Lanes Beynon Sports 6 Lanes 15,000.00$                   9%  $                      13,650.00 
Restriping of 7 Lanes Beynon Sports 7 Lanes 15,000.00$                   9%  $                      13,650.00 
Restriping of 8 Lanes Beynon Sports 8 Lanes 18,000.00$                   9%  $                      16,380.00 

1 - Pricing Schedule
*Please note this workbook has multiple tabs.

Instructions.  The Technical Specifications refer to the type and quality of products and services being offered.  Please complete the following form for all athletic surfaces: tracks 
and courts, equipment, services, supplies, and related items that are being solicited.  The pricing entered on this form affirms that your organization has accepted the 
specifications to obtain, deliver, and provide the goods and services requested.  Each respondent is encouraged to offer its complete product list and provide the best prices.  Enter 
your company's standard list price in column E and enter the percent discount offered to CPC members in column F.  Please note, column G will automatically calculate once 
numbers are entered in column E and F.   Respondent must identify how shipping charges are applied if they are not included in the offered base pricing.  Please note this is a 
required form.   

Beynon Sports Surfaces, Inc.

Installation of New Running Track or Court Surface on a Concrete or Asphalt Base, Add more lines as needed for product and services not specified:

Installation of a Running Track or Court's Concrete or Asphalt Base, Add more lines as needed for product and services not specified:

Running Track and Event Striping - Add more lines as needed for product and services not specified

1- Pricing Schedule Page 2



R
es

po
nd

in
g 

Co
m

pa
ny

's
 N

am
e:

R
EQ

U
IR

ED
 F

O
R

M

Pr
od

uc
t N

am
e

Pr
od

uc
t D

es
cr

ip
ti

on
U

ni
t o

f M
ea

su
re

St
an

da
rd

 R
at

e
Pe

rc
en

t D
is

co
un

t
 N

et
 M

em
be

r 
Pr

ic
e 

N
ot

es

Pe
rf

or
m

an
ce

 &
 P

ay
m

en
t B

on
d 

Co
st

*T
hi

s 
re

pr
es

en
ts

 th
e 

co
st

 th
e 

Ve
nd

or
 in

cu
rs

 
to

 p
ro

vi
de

 a
 p

er
fo

rm
an

ce
 a

nd
 p

ay
m

en
t b

on
d 

to
 th

e 
Pa

rt
ic

ip
at

io
n 

Ag
en

cy
 fo

r 
an

 in
di

vi
du

al
 

pr
oj

ec
t w

he
n 

it
 is

 r
eq

ui
re

d.
  

Th
e 

Ve
nd

or
 is

 to
 in

di
ca

te
 th

e 
pe

rc
en

ta
ge

 ra
te

 c
ha

rg
ed

 o
n 

th
e 

to
ta

l 
co

st
 o

f a
n 

in
di

vi
du

al
 p

ro
je

ct
 to

 o
bt

ai
n 

a 
bo

nd
, a

nd
 th

e 
do

cu
m

en
ta

tio
n 

to
 

su
bs

ta
nt

ia
te

 th
e 

ra
te

.

Pe
rc

en
t

1%
0.

25
%

0.
75

%

Tr
av

el
, P

er
 D

ie
m

 &
 M

ile
ag

e
H

om
e 

Lo
ca

ti
on

 - 
Ad

dr
es

s,
 Z

ip

Pr
od

uc
t N

am
e

Pr
od

uc
t D

es
cr

ip
ti

on
U

ni
t o

f M
ea

su
re

St
an

da
rd

 R
at

e
Pe

rc
en

t D
is

co
un

t
 N

et
 M

em
be

r 
Pr

ic
e 

N
ot

es

Tr
av

el
 T

im
e 

- R
ou

nd
 T

ri
p

Tr
av

el
 ti

m
e 

ra
te

, r
ou

nd
 tr

ip
 fr

om
 h

om
e 

lo
ca

tio
n 

to
 w

or
ks

ite
.

Pe
r H

ou
r

 $
   

   
   

   
   

   
   

   
  2

00
.0

0 
0%

 $
   

   
   

   
   

   
   

   
 2

00
.0

0 

Pe
r 

D
ie

m
Pe

r d
ie

m
 ra

te
 - 

m
ea

ls
 a

nd
 lo

dg
in

g 
pe

r 
24

 h
ou

r p
er

io
d

Pe
ri

od
 $

   
   

   
   

   
   

   
   

  3
50

.0
0 

0%
 $

   
   

   
   

   
   

   
   

 3
50

.0
0 

M
ile

ag
e

M
ile

ag
e 

ra
te

 fo
r c

om
pa

ny
-o

w
ne

d 
ve

hi
cl

es
.

Pe
r M

ile
 $

   
   

   
   

   
   

   
   

   
   

 1
.4

3 
0%

 $
   

   
   

   
   

   
   

   
   

   
1.

43
 

Pr
od

uc
t N

am
e

Pr
od

uc
t D

es
cr

ip
ti

on
U

ni
t o

f M
ea

su
re

St
an

da
rd

 R
at

e
Pe

rc
en

t D
is

co
un

t
 N

et
 M

em
be

r 
Pr

ic
e 

N
ot

es

Ca
rp

en
te

r
$/

H
R

61
.0

4
$ 

    
    

    
    

    
   

0%
 $

   
   

   
   

   
   

   
   

   
61

.0
4 

W
ag

es
 b

as
ed

 o
n 

D
av

is
 B

ac
on

La
bo

re
r

$/
H

R
53

.2
4

$ 
    

    
    

    
    

   
0%

 $
   

   
   

   
   

   
   

   
   

53
.2

4 
W

ag
es

 b
as

ed
 o

n 
D

av
is

 B
ac

on
 $

   
   

   
   

   
   

   
   

   
   

   
 - 

  
 $

   
   

   
   

   
   

   
   

   
   

   
 - 

  
 $

   
   

   
   

   
   

   
   

   
   

   
 - 

  
 $

   
   

   
   

   
   

   
   

   
   

   
 - 

  
 $

   
   

   
   

   
   

   
   

   
   

   
 - 

  
 $

   
   

   
   

   
   

   
   

   
   

   
 - 

  
 $

   
   

   
   

   
   

   
   

   
   

   
 - 

  
 $

   
   

   
   

   
   

   
   

   
   

   
 - 

  

Pr
od

uc
t N

am
e

Pr
od

uc
t D

es
cr

ip
ti

on
U

ni
t o

f M
ea

su
re

St
an

da
rd

 R
at

e
Pe

rc
en

t D
is

co
un

t
 N

et
 M

em
be

r 
Pr

ic
e 

N
ot

es

Ca
rp

en
te

r
$/

H
R

80
.5

2
$ 

    
    

    
    

    
   

0%
 $

   
   

   
   

   
   

   
   

   
80

.5
2 

W
ag

es
 b

as
ed

 o
n 

D
av

is
 B

ac
on

La
bo

re
r

$/
H

R
69

.6
4

$ 
    

    
    

    
    

   
0%

 $
   

   
   

   
   

   
   

   
   

69
.6

4 
W

ag
es

 b
as

ed
 o

n 
D

av
is

 B
ac

on
 $

   
   

   
   

   
   

   
   

   
   

   
 - 

  
 $

   
   

   
   

   
   

   
   

   
   

   
 - 

  

Se
rv

ic
es

/L
ab

or
 R

at
es

 - 
O

th
er

 T
ha

n 
N

or
m

al
 W

or
ki

ng
 H

ou
rs

2 
- L

ab
or

 &
 S

er
vi

ce
s

*P
le

as
e 

no
te

 th
is

 w
or

kb
oo

k 
ha

s 
m

ul
ti

pl
e 

ta
bs

.

In
st

ru
ct

io
ns

.  
Co

m
pl

et
e 

th
e 

fo
llo

w
in

g 
sc

he
du

le
 fo

r e
ac

h 
of

 th
e 

st
at

es
 li

st
ed

 b
el

ow
.  P

ro
vi

de
 y

ou
r m

ul
tip

lie
r/

fa
ct

or
 (w

ag
e 

an
d 

tr
an

sp
or

ta
tio

n)
 to

 b
e 

ap
pl

ie
d 

to
 th

e 
N

et
 

M
em

be
r P

ri
ce

.  C
om

pl
et

e 
al

l i
nf

or
m

at
io

n 
on

 th
is

 fo
rm

, i
nc

lu
di

ng
 a

ll 
co

st
 a

ct
or

s a
nd

 se
rv

ic
e 

ra
te

s f
or

 in
st

al
la

tio
n,

 if
 p

ro
vi

de
d.

   F
ai

lu
re

 to
 e

nt
er

 th
e 

re
qu

ir
ed

 
in

fo
rm

at
io

n 
or

 c
ha

ng
in

g 
th

e 
fo

rm
at

 o
f t

hi
s 

R
EQ

U
IR

ED
 F

O
R

M
 w

ill
 r

es
ul

t i
n 

yo
ur

 r
es

po
ns

e 
be

in
g 

de
em

ed
 n

on
-r

es
po

ns
iv

e 
an

d 
w

ill
 n

ot
 b

e 
co

ns
id

er
ed

 fo
r 

ev
al

ua
ti

on
.

Be
yn

on
 S

po
rt

s 
Su

rf
ac

es
, I

nc
.

Pr
ef

or
m

an
ce

 &
 P

ay
m

en
t B

on
ds

Se
rv

ic
es

/L
ab

or
 R

at
es

 - 
N

or
m

al
 W

or
ki

ng
 H

ou
rs

2 
- L

ab
or

 &
 S

er
vi

ce
s

Pa
ge

 8



Responding Company's Name: Beynon Sports Surfaces, Inc. OPTIONAL FORM

3. Beynon Sports works with many field event equipment manufacturers to provide our customers with the best 
quality and price. Pricing for each piece of equipment is variable, based on the manufacturer and volume of the 
purchase. All items requested can be purchased and installed through Beynon Sports.

3 - Volume Discounts
*Please note this spreadsheet has multiple workbooks/tabs.

Instructions.  Please complete the form below if your company is offering additional discounts for a one time 
purchase OR a group of local agencies in a geographic area are combining requirements (estimate annual spend).  
This form has been formatted to print to one page width.  Please note this is an optional form.

1. Beynon Sports Surfaces, prices all our athletic surfacing per project, we do not keep materials in stock as they are 
made to our customers specific needs. Because of this we do not have standard “catalogue pricing” for our surfaces. 
Our pricing for the outdoor surfacing is based on an installation of 4,000 square yards or 36,000 square feet the 
average size for outdoor facilities. Orders greater than the specified amount will be subject to a unit price decrease 
and orders placed below will be subject to a unit price increase. This is the typical way we approach pricing projects 
based off of unit prices.

2. Beynon Sports was unable to aquire a reliable site work contractor that will work throught the entire tristate area. 
Pricing for site work will be provided on a per job and scope specific basis. Beynon typically requests quotes from a 
minumum of three subcontractors for each portion of the site work. When generating a proposal for the customer an 
additional 5% is added, to the chosen subcontractors pricing. We complete many full site work projects each year 
working hand in hand with site contractors. 

3 - Volume Discounts Page 10





















 

 

 
Exhibit A 

 
Beynon Sports Surfaces  

Cooperative Purchasing Connection Marketing Strategy 
 
 

Beynon Sports Surfaces will actively promote the Cooperative Purchasing Connection (CPC) as an 
opportunity for our customers to streamline the purchase of premier track and field surfacing systems 
by eliminating the complications and fees of the traditional public bidding process. 
 
Our nationwide network of thirteen full time sales representatives includes two (2) who are dedicated 
to the MN, ND, SD tristate area. Our sales force considers cooperative purchasing agreements to be the 
best way for our clients to take their athletic surfacing projects from a concept to completion quickly 
and efficiently.  
 
With over 250 years of combined experience our team knows athletic surfacing. We have manufactured 
and installed surfacing all over the United States, including over 250 projects last year alone. Beynon 
Sports Surfaces brings all the resources and experience necessary to provide professional, turnkey 
solutions for CPC members’ athletic surfacing needs, without the risk of being bound to irresponsible 
low bidders.  
 
Beynon Sports Surfaces will reach out to members quarterly via printed literature and electronic mail 
highlighting the value and advantages of purchasing through the CPC. Additionally, our sales staff will 
consistently engage members in their specific territory setting up “lunch and learn” seminars where 
members can be made aware of the benefits of doing business through the CPC. State or regional 
seminars and CPC conferences would be attended by our sales staff to educate members on athletic 
surfacing and the advantages of purchasing through the CPC versus public bidding. 
 
As part of our commitment to the CPC, Beynon Sports Surfaces has a dedicated area of our website for 
Cooperative Purchasing. We will use this as a platform to highlight and promote the Cooperative 
Purchasing Connection to our customers.     
 
We look forward to our establishing a strong working relationship with CPC in the coming years.  
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From: Hamberger, Travis
To: Lisa Truax
Cc: Reinke, Justin
Subject: Responses to follow up questions
Date: Friday, February 12, 2021 7:18:20 AM

Good morning Lisa,
 
 
Please see the responses below regarding follow up questions for the evaluation committee:

 
 

Installation crews will mobilize from what location to cover MN, ND, and SD? 
Beynon Sports installation crews are handled by our operations department in our
Austin, TX office. Our 30+ installation crews are typically spread throughout the
country, moving from job to job. A few of our crews are local to the upper mid-west
region and would be tasked with completing the jobs in your area.
 

With parent company FieldTurf holding national contracts, what is the value of an award
directly to Beynon versus the pricing/value from the cooperative contracts including
AEPA in which CPC participates?

Beynon Sports looks for every opportunity to grow our business and promote our
brand. Not all Beynon customers are familiar with  Fieldturf and our affiliation. With
the contract in the Beynon name we will be able to provide the customer with less
confusion and the ability to work with a single entity. The contract will also give our
name a bigger reach in the area.
 

Is there anything specific to your response that would differentiate CPC from other
cooperative contracts?

Holding the Cooperative contract under the Beynon name would differentiate CPC
giving us the ability to promote the COOP to a greater extent.
 

Can CPC members access all of your products and services through CPC’s existing
contract with FieldTurf?

Through the use of the AEPA FieldTurf contract you can access the products we have
provided in this contract. Buying directly from Beynon through the CPC will give our
customers the confidence of working with a single company and avoid any confusion.
 

What is 36,000 sq.ft. (size) as it relates to tracks?
36,000 Sq.ft. is a typical track size including the field event areas that we typically base
our pricing off of.
 

Is Beynon home to any certified track builders or any other certifications?
Beynon has Three (3) certified track builders on staff and is a member in good standing
with the American Sports Builders Association. We are also a sponsor member of the
US Track and Field and Cross Country Coaches Association. We offer Seven (7) World



Athletics Certified surfaces, which is the most of any company in the industry.
 
 
 
Let me know if you have any questions at all.
 
Thanks,
Travis Hamberger
Project Administrator

       
16 Alt Road
Hunt Valley Maryland 21030
United States
Tel: +1 (410) 771-9473 Ext. 206
Other: Lync phone +1 440 903 4484
Mobile: 
Fax: +1 (410) 771 9479
Email: THamberger@beynonsports.com
CONFIDENTIALITY NOTICE: This e-mail message is intended only for the above-mentioned recipient(s). Its content is confidential. If you
have received this e-mail by error, please notify us immediately and delete it without making a copy, nor disclosing its content, nor
taking any action based thereon. Thank you. http://www.tarkett.com/e-mail-disclaimer.htm
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Vendor Questionnaire 
RFP #21.14 - Athletic Surfaces: Tracks & Courts 

Instructions 
Contained herein is a questionnaire required by the Cooperative Purchasing Connection (CPC).  Please note, while 
some information is merely informational, some will be used during the evaluation and vetting process. 
 
To submit the required forms, follow these steps: 

1. Read the document in its entirety. 
2. Respondents must use the Vendor Questionnaire to its capacity.  Attached exhibits and/or supplemental 

information should be included only when requested (i.e. Marketing Plan). 
3. Complete all questions. 
4. Save all pages in the correct order to a single PDF format titled “Vendor Questionnaire – Name of 

Company”. 
5. Submit the Vendor Questionnaire, along with other required documents in Public Purchase.   

 
 
The following sections will need to be completed before submission and submitted as one (1) single PDF 
titled “Vendor Questionnaire – Name of Company”: 
 

1. Company Information 
2. Qualifications & Experience   
3. Marketing & Partnership   
4. Financials & Level of Support   
5. Industry-Specific Information 
6. References 
7. Additional Requirements* 
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Name of Company: 

 
Fisher Tracks, Inc 

 
Company Address: 

 
1192 235th St 

City, State, Zip code: Boone, IA 50036 
 
Website: 

 
www.fishertracks.com 

 
Phone:  

 
515-432-3191 

Provide the following company contacts that will be working with this anticipated contract.  Include name, email and 
phone number(s). 

 Name Email Phone 
General Manager Jordan Fisher jfisher@fishertracks.com 515-432-3191 x 12 
Contract Manager Jordan Fisher jfisher@fishertracks.com 515-432-3191 x 12
Sales Manager N/A   
Marketing Manager Darin Olofson dolofson@fishertracks.com 515-432-3191 x 16 
Customer Service Manager Sam Fisher sfisher@fishertracks.com 515-432-3191 x 21 
Account Manager(s) Jodan – Darin – Sam  515-432-3191 

List who will be responsible for receiving updated membership lists. 
Name Email Phone 
Jordan Fisher jfisher@fishertracks.com 515-432-3191 x 12 

List who will be responsible for submitting sales reports and administrative fee payments every quarter. 
Name Email Phone 
Aleasa Miller amiller@fishertracks.com 515-432-3191 x 10 

List who will be responsible for conducting audits as requested by CPC. 
Name Email Phone 
Aleasa Miller amiller@fishertracks.com 515-432-3191 x 10 

Identify any business types/classifications that your company holds.  *Submit documentation in PDF format to verify 
business status (see bid checklist). 

x Business Type/Classification x Business Type/Classification 
 8(a)          8(a) Qualified Business   SDB                Small Disadvantaged Business 
 DBE          Disadvantaged Business Enterprise   SDVOB          Service-Disabled Veteran Owned Business 
 HUB          Historically Underutilized Business Zone   SECTION 3   Section 3 Business Concern 
 MBE          Minority-Owned Business Enterprise   SSV                 Sole Source Vendor 

MWBE Minority Women-Owned Business Enterprise  VBE                Veteran-Owned Business Enterprise
 SBE           Small Business Enterprise   WBE               Woman-Owned Business Enterprise 
 Other; list name:    

 

Company Information 
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1. Provide a brief background of your organization, including the year it was founded (1-2 paragraphs max.). 
The Fisher family business was first incorporated in 1957.  By 1977, the sole business was the construction and installation 
of tracks and tennis courts.  Due to age and retirement of some family member, the company in 1999 (at the time known as 
Atlas Tracks) was split in to two separate businesses.  Atlas Tracks retained the original name and works primarily on the 
West Coast and South America.  Sam Fisher took over the Rocky Mountains East, Mexico and the Caribbean and 
incorporated the new company under the name of Fisher Tracks in 1999. 

2. Provide evidence of what your company is doing to remain viable in the industry. 
Fisher Tracks employs (3) Certified Track Builders as recognized by the American Sports Builders Association (ASBA).  This 
is a three year designation.  In order to maintain this certification a builder must not only demonstrate a proficiency in the 
knowledge of his or her craft but also obtain continuing education credits.  Part of the continuing education credit involves 
attendance at the American Sports Builders Technical meetings.  This keeps a builder up to date on the latest technologies, 
products, best construction practices, and any rule changes by the applicable governing bodies.  At the present there are 
only 51 Certified Track Builders in the country. 
 
In addition to (3) Certified Track Builders on staff, Fisher Tracks plays an active role in the American Sports Builders 
Association.  Sam Fisher has been the past Track Division President, Chairman of the Association, and been involved in the 
last six re-writes of the American Sports Builder Association’s Track Construction Manual.  Additionally, Sam Fisher has also 
provided numerous classes and sessions at the ASBA meetings towards the continuing education of members. Jordan Fisher 
(Certified Track Builder) currently serves on the ASBA Board of Directors.  Likewise, Darin Olofson Certified Track Builder) 
is actively involved in the associations sub committees’ and have authored association position papers.   
 
Fisher Tracks Industry involvement, certifications, and continuing education assures an owner the highest quality track 
surface available.  We utilize the latest technology and modern construction practices as dictated by the applicable 
governing bodies.  

3. Describe your current locations, staffing levels, and the number of staff that will be dedicated to the resulting 
contract if awarded.

Fisher Tracks is located in central Iowa, just hours away from Minnesota, South Dakota and North Dakota.  Aside from the 
three account managers, our office manager and three administrative assistants all work hand in hand in the facilitation of 
client service.  In addition we operate multiple installation crew so we have more than enough installation capacity to 
handle any project or multiple projects that may arise within the tristate region. 

4. Describe your company’s logistics (experience, production, distribution of products, warehouse inventories 
and delivery systems used) that should be considered in your ability to deliver on-time quality products and 
installation services to CPC participating agencies. 

Fisher Tracks warehouses multiple projects worth of polyurethane binder and rubber at our own warehouse so we can 
respond quickly to our customer’s needs without any delays.  In addition, our supplier’s inventory millions of pounds of 
product earmarked specifically for Fisher Tracks, all ready to ship at a moment’s notice. 
 
We work with an extensive network of freight companies and brokers to assure that materials are delivered on time, as 
needed. 
 
We operate multiple installation crews an have the ability to install multiple simultaneous projects within Minnesota, North 
Dakota and South Dakota at once. 

5. Describe the number of agencies your organization, on average, provides athletic surfaces and installation 
services for each year in CPC’s tri-state area of Minnesota, North Dakota, and South Dakota? 

Fisher Tracks has completed 38 projects within the tristate region over the past 3 years. 

6. Describe your customer retention (i.e. customers who are served that continue to be repeat customers).   
The track surfaced is a 15-20 plus year investment for a school district.  Depending upon the system, the track surface may 
only need maintenance once or twice during its life cycle.  Therefore we communicate with owners about the history, 
lifecycle, and age of their facility in order that they must see the full return on their investments.  By doing so we are able to 
maintain a majority of our original installations for our clients.   
 

Qualifications & Experience (50 points) 
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Fisher Tracks does not employ any commissioned sales people.  A quality installation, satisfied customer, and word of 
mouth are our best sales tools.  With that being said, the average tenure of an administrator is only a few years.  We have 
worked with multiple administrators over the years where we have been fortunate enough to install track surfaces for them 
at more than one school district. 

7. Is your organization able to service all areas and eligible agencies within CPC’s tri-state area?  If no, explain why 
your organization is not able to service a particular area and/or state.

No exclusions 

8. Provide a list of other contracts your organization has in place that could be accessed by our membership for 
your services (e.g. other consortiums) in the tri-state area?

Buy Board and Tips 

9. Provide a list of governmental, educational, and cooperative contracts that your company holds outside CPC’s 
tri-state area. 

Buy Board, Tips, NPP.gov 

10. List the agencies, if any, you would exempt from this contract (i.e. current agencies that you are currently 
serving that will be exempt from pricing submitted with this proposal). 

No exclusions 

1. Describe how your company markets directly to potential customers. 
We attend over 40 state and national conferences each year around the country.  Our display and literature places us as a 
strong proponent of cooperative purchasing.  We reach out to all of our existing customers (which are in the thousands now 
due to the years of installation) and suggest cooperative purchasing as a tool for maintenance and replacement as well as 
refurbishment of their existing facilities.   

2. Describe marketing collateral, sales campaigns, events, conferences (virtual/in-person) attended that have 
been successful for your organization in the past.   

Fisher Tracks attends multiple school board/superintendent conferences, school business officials, athletic administrator 
and coaches conferences with the CPS’s tri state area. 
 
In addition we have sent letters and/or postcard reminders about whom to call for any track surfacing needs out to our 
existing customers.  This helps keep our name in front of our customers, especially when it comes to providing 
maintenance. 

3. Describe and submit a marketing plan that would describe, at a minimum, the following:  process on how the 
contract will be launched to current and potential agencies, the ability to produce and maintain full-color print 
advertisements in camera-ready electronic format, including company logos and contact information, 
anticipated contract announcements, planned advertisements, industry periodicals, other direct, or indirect 
marketing activities promoting the awarded contract, and how the contract award will be displayed/linked on 
your organization’s website.  You can submit any support materials as Exhibit A – Marketing Plan. 

Given that the media and advertising has gone digital, Fisher Tracks no longer does a lot in the way of print advertising.  As 
a result we recently began the arduous task of revamping our website to enhance search engine rankings and maintain a 
strong online, digital presence.  We hope to have these revisions in place within 6-8 weeks.  We currently have a link to the 
CPC on our website. Under our revise site we would have the ability to promote our partnership with CPC under a “what’s 
new” category, blog and or social media posts.  In turn we are hoping our increased online visibility not only drives business 
towards Fisher Tracks, but creates additional awareness about the CPC. 
 
In addition we will continue to attend multiple tradeshows within the tristate area.  We actively promote the CPC at all the 
tradeshows with stand alone posted signage at our display booths, handouts, and brochures.  These trade shows not only 
provide a face to face opportunity to speak with prospective clients to both owner’s and designers through verbal 
communication and posted signage on our display booth(s). 
 

Marketing & Partnership (30 points)
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The CPC information will be sent out with all letters and postcards to our existing, potential and future clients. 
 
Fisher Tracks maintains multiple full color, camera ready electronics advertisements.  We can typically generate or have 
generated something within a custom format within a few days.   

4. Describe how your company will position this contract to CPC’s participating agencies if awarded. 
The construction of tracks and specifically track surfaces is a craft.  Each one is different from the other.  Tracks do not even 
have to be the same size or shape; they just simply need to be 400 meters on an imaginary path of travel called the measure 
line.  CPC’s frequently receive inquires on building tracks and/or other track information and we work hand-in-hand with 
such as to supply the requested information.  Most often that inquiry is referred on to us which we are very prompt in 
responding to and answering any questions or concerns.

5. Describe how you plan to inform and train your personnel on the details and promotion of the contract.  
Describe how your organization plans to utilize your marketing and sales staff with this anticipated contract. 

As we have now been in cooperative purchasing for over 14 years, we are well versed in the nuances of accounting, sales 
and customer service for such.  Should there be any procedural changes this is something that can be shared and discussed 
at our weekly team meetings. 

1. Indicate the level of support your company will offer on this contract category. 
  
x Pricing is better than what is offered to individual education, government, and nonprofit agencies. 
 Pricing is better than what is offered to cooperative purchasing organizations or state purchasing departments. 
 Other, please describe 
  
If OTHER, describe how the pricing submitted differs from individual entities or other purchasing consortiums: 
Click or tap here to enter text. 

2. Has your company and/or any proposed subcontractors been involved in any alleged significant prior or 
ongoing contract failures, contract breaches, any civil or criminal litigation or investigation pending within the 
last five (5) years? 

 
  Yes x No 
 
If YES, document thoroughly and list any contract in which your organization has been found guilty or liable, or 
which may affect the performance of the services. 
Click or tap here to enter text. 

3. Has your company been disbarred and or suspended in doing business within the United States? 
 
  Yes x No 
 
If YES, list what states, the reason for debarment and/or suspension, and its effective dates. 
Click or tap here to enter text. 

1. Provide a narrative description of the products (i.e. brands) and services you are offering in your proposal. 
Poly Mat 5k: Polyurethane base mat system 
Stobitan Base: Polyurethane base mat system 
 

Financials & Level of Support (5 points) 

Industry-Specific Information (60 points) 
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Polyurethane structural spray wearing course:  The wearing course of the base mat system and often  
      applied as a maintenance item. 
 
Poly Mat SS 10K: Polyurethane base mat with a structural spray wearing course 
 
Stobitan SC:  Polyurethane base mat with structural spray wearing course 
   World Athletics Certified System (Formerly Known as IAAF) 
 
Poly Mat  ISS 15k: Sealed polyurethane base with a structural spray wearing course 
   Impermeable System 
 
Stobitan SSC:  Sealed polyurethane base mat with a structural spray wearing course 
   Impermeable System 
   World Athletics Certified System (Formerly known as the IAAF) 
 
Poly Mat SW 20K: Polyurethane base mat sandwich system 
   Impermeable System 
 
Stobitan SW:  Polyurethane base mat sandwich system 
   Impermeable System 
   World Athletics Certified System (Formerly known as the IAAF) 
 
Stobitan:  Full pour polyurethane track surfacing system 
   Impermeable System 
   World Athletics Certified System (Formerly known as the IAAF) 
 
Stobitan / Stobitan SW Retopping: Maintenance retopping application for a polyurethane sandwich  
    system of full pour polyurethane track surface. 
 
Colored Exchange Zones:  Full depth colored structural spray application or embedded (Sandwich   
   or full pour system) colored exchange zones.  This is not a spray paint    
                 application. 
 
 
Fisher Tracks is a single source of responsibility, one stop shop for all an owner’s track surfacing needs.  We do 
everything from working with an owner on a new project from the ground up to maintenance, repair and relining of 
an existing track surface. 
 

 
2. Describe what differentiates your company from your competitors.  Describe your differences regarding sales, 

service, installation, technology, and product line. 
Fisher Tracks employs (3) Certified Track Builders as recognized by the American Sports Builders Association (ASBA).  This 
is a three year designation.  In order to maintain this certification a builder must not only demonstrate a proficiency in the 
knowledge of his or her craft but also obtain continuing education credits.  Part of the continuing education credit involves 
attendance at the American Sports Builders Technical meetings.  This keeps a builder up to date on the latest technologies, 
products, best construction practices, and any rule changes by the applicable governing bodies.  At the present there are 
only 51 Certified Track Builders in the country. 
 
In addition to (3) Certified Track Builders on staff, Fisher Tracks plays an active role in the American Sports Builders 
Association.  Sam Fisher has been the past Track Division President, Chairman of the Association, and been involved in the 
last six re-writes of the American Sports Builders Association’s Track Construction Manual.  Additionally, Sam Fisher has 
also provided numerous classes and sessions at the ASBA meetings towards the continuing education of members.  Jordan 
Fisher (Certified Track Builder) is currently serving on the ASBA Board of Directors.  Likewise, Darin Olofson (Certified 
Track Builder) is actively involved in the associations sub committees’ and have authored associations position papers.   
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Fisher Tracks Industry involvement, certifications, and continuing education assures an owner the highest quality track 
surface available.  We utilize the latest technology and modern construction practices as dictated by the applicable 
governing bodies. 

 
3. Describe how your company will work with a participating agency to assess and design an athletic surface 

concept.  Describe how athletic surface needs are met and what factors are considered in advising on best 
solutions. 

Click or tap here to enter text.On an existing track a Fisher Tracks representative will meet on site with the owner’s 
representative and make a site inspection of the surface.  We can then determine if a facility is in need of 
maintenance at that point in time or if the surface is in good condition the maintenance can wait a few years.  We can 
then recommend the appropriate maintenance application for that specific track surfacing system. 
 
On a new build Fisher Tracks works closely with the design team from day one.  First we verify that there is enough 
physical space to accommodate the desired footprint of the new track, including safety zones.  We discuss what 
activities are going to be played on the infield.  For example a soccer field is wider than a football field.  When space 
allows the track can often be widened to better accommodate a multi-use field and improve safety.  If an owner does 
not already have turf we verify if that is something that might be in their there long term planning.  There are certain 
design considerations with regards to layout of the track that can save an owner money down the road if turf might 
be in their future.  Whether we are building the track as a turn-key ground up project or just installing the track 
surface we will work to assure that the facility is created utilizing the best as built practices per the American Sports 
Builders Association and that meets the rules of the governing bodies 

 
4. Describe your proposed order process for this proposal and contract award.  Explain your delivery policy and 

lead time required from receipt of order to delivery/installation.  Describe any minimum order (i.e. job size) 
requirements and if any surcharges will be assessed for not meeting said minimum. 

Orders can be processed based off of a signed bid proposal, purchase order or contract.   
 
Standard materials typically take 10 business days lead time prior to delivery. 
 
All deliveries are scheduled such that Fisher Tracks personnel will be on site of offload and handle the materials.  No 
minimum order required 
 
Track surfacing is outdoor, seasonal construction that is weather sensitive.  In the tri state region we are typically 
looking at an installation season of May through September or sometimes October.  New asphalt / concrete needs a 
minimum cure time of 30 days prior to be surfaced.  Other projects are scheduled based upon the order in which we 
are given the notice to proceed. 
 

 
5. Describe if your company will be including a dealer network and how they will be involved.  If a 

dealer/installer network will be involved, please include a list of approved, qualified dealers/installers. 
Fisher Tracks does not use a dealer network.  All sales, service and installation are done in house for a single source of 
responsibility. 
 

 
6. Describe your company’s examination, preparation, installation, and cleaning process that your company 

follows.  Describe how you communicate with a participating agency during those phases. 
Once paved all asphalt and concrete paving is inspected by Fisher Tracks personnel in order to make sure that it 
meets the tolerances of the applicable governing body.  We also field verify that everything has been paved 
dimensionally correct and that the field events have been installed.  A field report is then given to the owner’s 
representatives and the installation can then be scheduled based on the owner’s schedule. 
 
Once on site the installing foreman and installation crew will lay out, prep the jobsite and install the surface 
accordingly.  During this process we will keep the client apprised of our progress on a regular basis.  Upon completion 
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the jobsite will be picked up in a neat orderly manner and any trash will be properly disposed of.  The installing 
foreman will then do a final walk through with the owner’s representative. 
 

 
7. Describe your company’s work hours when considering labor/service rates for weekdays, weeknights, 

weekends, holidays.  Describe how much of your work is completed on weeknights, weekends, or holidays. 
Fisher Tracks tries to complete the bulk of its work during normal business weekday hours.  However, this is seasonal 
construction and can be subject to weather delays.  As a result we do work though weekends.  Sometimes we do 
work evenings in order to facilitate the completion of a project within the narrow time frame we are often given.  We 
typically do not work holidays. 
 
All wages and overtime are based upon applicable governing wage rates.  However, In order to provide the best 
possible customer pricing only standard applicable wage rates are factored into customer pricing. 
 

 
8. Describe the duties of your company’s installation teams and project roles. Describe any certifications and/or 

trainings your installation teams/personnel possess and adhere to. 
Fisher Tracks has (3) Certified Track Builders (CTB)on staff, as certified by the American Sports Builders Association 
(ASBA).  In order to become a CTB an individual must have multiple years within the industry and pass a rigorous 
testing process.  The CTB is a three year designation and can only be renewed through ASBA’s continuing education 
credits at the technical meetings and or by retesting.  At present there are only fifty one CTB’s in the country. 
 
Most of our foreman have at least twenty years of track installation experience.  Our Foreman often Attend the 
American Sports Builders Association regional meetings which tend to be geared toward enhancing the knowledge 
base of the installers in the field.  In addition our crews receive in the field, on site, hands on training from our 
material suppliers with any new technologies. 
 
At least one, if not multiple CTB’s will be assigned to each and every project.  The CTB will plan and coordinate with 
the installing foreman to help facilitate a quality installation.  The foreman are each given a very detailed work order 
that is job specific.  This work order contains pre-installation and installation details as well as a final completion 
checklist.  This assure that each project is constructed the best “as built” practices of the industry.  
 

 
9. Describe your company’s warranty and/or protection plans that will be offered to participating agencies.  

Describe any warranty or protection plan restrictions. 
Fisher Tracks, Inc. guarantees the installation of the track surface to be free from defects in material and 
workmanship for a period of (5) years from completion of installation. 
 
This guarantee covers track and field use only, and shall not be interpreted as holding Fisher Tracks responsible for 
any deterioration of the work due to normal use or the abuse of the installation.  Abuse of the installation specifically 
includes but is not limited to the following: 
 

Use of the track by motor vehicles or equipment 
Use of the track for other than track and field activity (i.e. parades, assembly, bleachers) 
Damage to surface caused by football or soccer 

 Vandalism 
 

 
10. Describe your company’s allowed methods for payment and if any fees are assessed for those methods.  Also 

describe how your company works with agencies to determine payment terms. 
Payments are accepted via check or ACH transfer.  There are no additional charges for ACH transfers.  Payment is 
generally due within 30 days of invoice. 
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11. Describe any “added value” attributes being offered to CPC and its participating agencies when purchasing 
services through your company.  Describe any “value-adds” that are exclusive to CPC and the potential resulting 
contract. 

Value added benefits to CPC participating agencies include Cooperative Purchasing pricing from a qualified, vetted, 
responsible contractor.  An owner can rest assured that their facility is constructed to the best industry practices and 
is current of any new governing body rules changes. 
 

12. Describe any self-audit process/program you plan to employ to verify compliance with your anticipated 
contract with CPC. 

Every project has cost work sheet filled out prior to the submission of prices.  This verified we are within the CPC 
pricing structure.  Each job is then costed upon the completion of the work as a cross reference check.  
 
All cooperative purchasing contracts are specially color –coded on our work of the books.  This makes it easy for the 
account managers and all personnel to verify and cross check that a project is recorded correctly 
 
 In addition a site visit is made to every facility. 
 

    
 

1. List any additional stipulations and/or requirements your company requests that are not covered in the RFP. 
None 

2. List any exceptions your company is requesting to the terms outlined in the Technical Specifications.  
Respondents must include the following when requesting exceptions: 

 RFP section number and page number 
 Describe the exception 
 Explanation of why this is an issue 
 A proposed alternative to meet the needs of participating agencies and the cooperative 

None 

Provide three (3) references that have purchased athletic surfaces: tracks and courts from your company within 
the last two (2) years.  References from the CPC’s tri-state area are preferred.  A contact name, phone number and 
email will be required.  *Note, ensure your references are prepared to communicate, via email, with a 
representative from CPC.  Failure to confirm reference of past work may affect your evaluation. 
 
Reference #1 – Company Name Redwood Valley High School – Redwood Falls, MN 
Service/Product Purchased (CPC)Removal of the existing track surface and installation of a new Poly Mat 

5K (2019) 
Year of Purchase 2019 
Reference Contact Andy Ourada, AD 
Phone  507-644-8063 
Email aourada@redwoodareaschools.com 
  
Reference #2 – Company Name Stanley High School – Stanley, ND 
Service/Product Purchased (CPC) Poly Mat SS 10k – turnkey from the ground up.  Started in the fall of 2020 

– summer of 2021 completion 
Year of Purchase 2020-2021 
Reference Contact Heath Hetzel, Foundation Chairman 

References   

Exceptions & Deviations (5 points) 
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Phone  701-621-2199 
Email hhetzel@wearwamerian.com 
  
Reference #3 – Company Name Timber Lake High School – Timer Lake, SD 
Service/Purchase Purchased (CPC) Poly Mat SS 10k – turnkey from the ground up (2018) 
Year of Purchase 2018 
Reference Contact Dan Martin, Supt 
Phone  605-865-3654 x101 
Email Dan.martin@k12.sd.us 

As required by CPC, submit the following additional items as individual PDFs as outlined below: 
1. Exhibit A – Marketing Plan – Name of Company 

Submit any supplemental materials that outline your marketing plan as outlined in your previous response.  
 

 A marketing plan would describe, at a minimum, the following: process on how the contract will be 
launched to current and potential agencies, the ability to produce and maintain full-color print 
advertisements in camera-ready electronic format, including company logos and contact information, 
anticipated contract announcements, planned advertisements, industry periodicals, other direct, or 
indirect marketing activities promoting the awarded contract, and how the contract award will be 
displayed/linked on the Vendor’s website. 

 
2. Exhibit B – Letter/Line of Credit – Name of Company  

Attach a letter from a business’s chief financial institution indicating the current line of credit available to the 
business and evidence of financial stability for the past three calendar years (2019, 2018, 2017). This letter 
should state the line of credit as a range (i.e. “Credit in the low six (6) figures” or “a credit line exceeding six 
(6) figures”).  The Letter/Line of Credit will be deemed “Confidential”.  This letter/line of credit is a 
requirement to help determine the financial stability of the company.  Failure to submit a form of financial 
health may deem your response as non-responsive. 

3. Exhibit C - State Business/Contractors License - Name of Company 
Submit a copy of your business/contract’s license for each state in which you propose to do business.  This 
is a requirement for a Dealer submitting a response to this solicitation.  If a manufacturer/distributor is 
responding, the authorized dealer must submit their licensure to CPC prior to initiating work. 

4. Exhibit D - Manufacturer Authorized Dealers/Installers - Name of Company* 
Submit a listing of Authorized Dealers/Installers in the states of Minnesota, North Dakota, and South Dakota.  
Information on the list shall include: 

 Authorized Dealer/Installer’s Company Name 
 Authorized Representative 
 Address, City, State, Zip 
 Phone 
 Email Address 

*This is a requirement if a manufacturer/distributor is submitting a response directly to this solicitation.  It is 
not required if you are a Dealer responding to the solicitation.  If the Dealer uses subcontractors, you will fill 
out the subcontractor form in the Forms & Signatures package. 

Additional Requirements  



3 -    Volume Pricing
Please enter any additional volume discounts that your company is offering.

Enter the discounted base pricing being offered by your company to CPC participating agencies from list 
price.

3 -    Volume Pricing

2 -    Labor & Services
Submit pricing for Services requested by CPC and its participating agencies.

1 -    Pricing Schedule

2 -    Labor & Services

 Pricing Schedule Intro
*Please note this spreadsheet has multiple workbooks/tabs.

Instructions.  This spreadsheet contains multiple workbooks/tabs relating to this RFP.  Please follow the 
directions found/listed on each workbook and complete the workbooks as they pertain to your company's 
offerings.  All pages have been formatted to print to one page width, however, you may add additional lines as 
needed.  Please note, each individual workbook will note if it's a required or optional form.  Per the RFP terms 
and conditions, all workbooks listed as optional are considered a value-added attribute.  

This spreadsheet contains the following workbooks/tabs:
1 -    Pricing Schedule



Responding Company's Name: REQUIRED FORM

6 Lane Track Manufacturer Manufacturer 
Number Unit of Measure  Catalog/List/Retail 

Price Percent Discount  Net Price To Member 

To install a Latex running track include all  material and 
labor         N/A         N/A Sq. Ft.         N/A         N/A #VALUE!

To install a Polyurethane Track's Base Mat running track 
include all  material and labor Fisher Tracks Inc FT 5k Sq. Ft.  $                           2.75 5%  $                                2.61 

To install a Polyurethane Track's Base Mat Structural 
running track include all  material and labor Fisher Tracks Inc FT 10k Sq. Ft.  $                           4.10 5%  $                                3.90 

To install a Polyurethane Track's Base Mat Sandwich 
running track include all  material and labor Fisher Tracks Inc FT 20k Sq. Ft.  $                           6.60 5%  $                                6.27 

To install a Polyurethane Tracks' Full Pour (Impermeable) 
running track include all  material and labor Fisher Tracks Inc FT 25k

Sq. Ft.  $                           8.10 5%  $                                7.70 

To install a Pre-manufactured Rubber Track include all  
material and labor         N/A         N/A Sq. Ft.         N/A         N/A #VALUE!

8 Lane Track Manufacturer Manufacturer 
Number Unit of Measure  Catalog/List/Retail 

Price Percent Discount  Net Price To Member 

To install a Latex running track include all  material and 
labor         N/A         N/A Sq. Ft.         N/A         N/A #VALUE!

To install a Polyurethane Track's Base Mat running track 
include all  material and labor Fisher Tracks Inc FT 5k Sq. Ft.  $                           2.57 5%  $                                2.44 

To install a Polyurethane Track's Base Mat Structural 
running track include all  material and labor Fisher Tracks Inc FT 10k Sq. Ft.  $                           3.85 5%  $                                3.66 

To install a Polyurethane Track's Base Mat Sandwich 
running track include all  material and labor Fisher Tracks Inc FT 20k Sq. Ft.  $                           6.33 5%  $                                6.01 

To install a Polyurethane Track's Full Pour (Impermeable) 
running track include all  material and labor Fisher Tracks Inc FT 25k

Sq. Ft.  $                           7.76 5%  $                                7.37 

To install a Pre-manufactured Rubber Track include all  
material and labor         N/A         N/A Sq. Ft.         N/A         N/A #VALUE!

Courts Manufacturer Manufacturer 
Number Unit of Measure  Catalog/List/Retail 

Price Percent Discount  Net Price To Member 

To install a Singles Tennis Court  include all  material and 
labor         N/A         N/A Sq. Ft.         N/A         N/A #VALUE!

To install a Doubles Tennis Court  include all  material and 
labor         N/A         N/A Sq. Ft.         N/A         N/A #VALUE!

To install a Basketball Court include all  material and labor         N/A         N/A Sq. Ft.         N/A         N/A #VALUE!

Description Manufacturer Manufacturer 
Number Unit of Measure  Catalog/List/Retail 

Price Percent Discount  Net Price To Member 

To install an asphalt base for 6 lane running track include all  
material and labor See Attached Sq. Ft.  $                                     -   

To install an asphalt base for 8 lane running track include all  
material and labor See Attached Sq. Ft.  $                                     -   

To install a concrete base for 6 lane running track include all  
material and labor See Attached Sq. Ft.  $                                     -   

To install a concrete base for 8 lane running track include all  
material and labor See Attached Sq. Ft.  $                                     -   

To install an asphalt base for tennis or basketball court 
include all  material and labor         N/A         N/A Sq. Ft.         N/A         N/A #VALUE!

To install a concrete base for tennis or basketball court 
include all  material and labor         N/A         N/A Sq. Ft.         N/A         N/A #VALUE!

To install a post-tension concrete base for tennis or 
basketball court include all  material and labor         N/A         N/A Sq. Ft.         N/A         N/A #VALUE!

Preparation, cleaning of existing stable asphalt/concrete 
base, prior to installation of track or court surfacing See Attached Sq. Ft.  $                                     -   

Patching existing stable asphalt/concrete base, prior to 
installation of track or court surfacing See Attached Sq. Ft.  $                                     -   

Acrylic Paint Striping for All Weather Latex 
Running Tracks

Manufacturer Manufacturer 
Number Unit of Measure  Catalog/List/Retail 

Price Percent Discount  Net Price To Member 

New striping of 1 lane         N/A Lane  $                                     -   
New striping of 2 lane         N/A 2 Lanes  $                                     -   
New striping of 3 Lanes         N/A 3 Lanes  $                                     -   
New striping of 4 Lanes         N/A 4 Lanes  $                                     -   
New striping of 5 Lanes         N/A 5 Lanes  $                                     -   
New striping of 6 Lanes         N/A 6 Lanes  $                                     -   
New striping of 7 Lanes         N/A 7 Lanes  $                                     -   
New striping of 8 Lanes         N/A 8 Lanes  $                                     -   
New striping of additional lane         N/A Lane  $                                     -   

1 - Pricing Schedule
*Please note this workbook has multiple tabs.

Instructions.  The Technical Specifications refer to the type and quality of products and services being offered.  Please complete the following form for all athletic surfaces: tracks 
and courts, equipment, services, supplies, and related items that are being solicited.  The pricing entered on this form affirms that your organization has accepted the specifications 
to obtain, deliver, and provide the goods and services requested.  Each respondent is encouraged to offer its complete product list and provide the best prices.  Enter your 
company's standard list price in column E and enter the percent discount offered to CPC members in column F.  Please note, column G will automatically calculate once numbers are 
entered in column E and F.   Respondent must identify how shipping charges are applied if they are not included in the offered base pricing.  Please note this is a required form.   

Fisher Tracks Inc

Installation of New Running Track or Court Surface on a Concrete or Asphalt Base, Add more lines as needed for product and services not specified:

Installation of a Running Track or Court's Concrete or Asphalt Base, Add more lines as needed for product and services not specified:

Running Track and Event Striping - Add more lines as needed for product and services not specified

1- Pricing Schedule Page 2
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Responding Company's Name: Fisher Tracks Inc - See Attached OPTIONAL FORM

Dollar Amount From Dollar Amount To Catalog Additional Discount Offered
SEE ATTACHED

3 - Volume Discounts
*Please note this spreadsheet has multiple workbooks/tabs.

Instructions.  Please complete the form below if your company is offering additional discounts for a one time 
purchase OR a group of local agencies in a geographic area are combining requirements (estimate annual spend).  
This form has been formatted to print to one page width.  Please note this is an optional form.

3 - Volume Discounts Page 7
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Evaluation Committee Report 
RFP #21.14 - Athletic Surfaces: Tracks & Courts

 

 
 

Summary of Evaluation Committee Activity 

Evaluation Scoring Results 

Evaluation Committee Discussion & Overview 

Description of Solicitation 
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Beynon Sports Surfaces
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Recommendation
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Exhibit A 
 
RFP #21.14 - Athletic Surface: Tracks & Courts 

Evaluation; Master Score Sheet 

    
Criteria Points   
Qualifications & Experience 50   
Marketing & Partnership 30  
Financials & Level of Support 5  
Industry-Specific Information 60   
Exceptions & Deviations 5   
References -   
Total Technical Points 150   
Pricing Schedule    
1 - Price Schedule 55   
2 - Labor & Services 35   
3 - Volume Discount *optional 10   
Total Pricing Points 100   
Total Score 250   
    
    

  Beynon Sports Surfaces, Inc. Fisher Tracks, Inc. 
Criteria Points Average Points Awarded Average Points Awarded 
Qualifications & Experience 50 38 43 
Marketing & Partnership 30 28 27 
Financials & Level of Support 5 4 4 
Industry-Specific Information 60 50 52 
Exceptions & Deviations 5 3 5 
References - - - 
Total Technical Points 150 123 132 
Proceed to Pricing Evaluation? Yes/No Yes Yes 
Pricing Proposal    
1 - Price Schedule 55 37 50 
2 - Labor & Services 35 22 30 
3 - Volume Discount *optional 10 3 3 
Total Pricing Points 100 62 83 

Total Score 250 185 215 
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Award Decision, RFP #21.14 - Athletic Surfaces: Tracks & Courts 
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Cooperative Purchasing Connection

Jane Eastes, Deputy Executive Director

8th March, 2021 21.14 - FTI

April 1, 2021


