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From: Public Purchase
To: Lisa Truax
Cc: Melissa Mattson
Subject: Release Successful on Bid RFP #21.8 - Event Seating and Staging Solutions
Date: Monday, September 28, 2020 9:02:28 AM

Lisa M Truax:

Bid     "RFP #21.8 - Event Seating and Staging Solutions"
Status: Release Successful on Sep 28, 2020 8:02:19 AM MDT

You can check the released bid by going to the following address:
http://www.publicpurchase.com/gems/bid/bidView?bidId=133257

If you have any questions regarding this bid, please contact our Customer Support Staff at
agencysupport@publicpurchase.com

Thank you for using Public Purchase.

MK= eX0BR0ltW9IsQFYGzFTd9g==
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Cooperative Purchasing Connection  
  
 

         
 

 
RFP #21.8 – Event Seating &  

Staging Solutions 

 
 
 
 

Due:  10:00 a.m. CT on Tuesday, October 27, 2020 
 

Vendors will submit questions and proposals online via Public 
Purchase (www.publicpurchase.com) 

 

  

RFP Facilitator:  

Published in: 



2 
 

Table of Contents  
I. Introduction ………………………………………………………………………………………………………………..
II. Solicitation Procedures

A. 
B. 
C. 
D. 
E. 
F. 
G. 
H. 

III. Technical Specifications
A. 
B. 
C. 

IV. Appendix A: Sales Report Template  
V. Appendix B: New Vendor Implementation Checklist ………………………………………….  



3 
 

I. Introduction   

s.

II. Solicitation Procedures 
A. Vendor Qualifications 

B. Required Securities  
Bid Bond: 
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Performance Bond (for construction and/or installation related projects): 
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C. RFP Timeline:
Date/Time Event 

October 16, 2020, at 11:00 a.m. CT Deadline for Vendors to Submit Questions 
October 27, 2020, at 10:00 a.m. CT Deadline for Submission 

D. Non-Required Conference Call:

.   
 Dial-in Number:   
 Meeting ID:  
 Password:   

 
E. RFP Submission 

Public Purchase:  

 
 
Submission of Proposals:  

F. RFP Particulars 
Correction of RFP Documents:

 
Addenda:
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Interpretations: 

Modifications or Withdrawal of a Proposal:

 
Opening of Proposals (Opening Record):

 
G. Solicitation Evaluation 

 

 

 

 

Factor Guidance 

 
Vendor 

Criteria Points Average Points Awarded 
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Total Technical Points 280 0 

Total Pricing Points 220 0 
Total Score 500 0 

Best and Final Offer (BAFO):   

 
Rejection of Any or All Proposals:  

 

H. Contract Award 
Binding Contract:  

Notification of Intent to Award: 

 
Contract Term:  

 
 
 
 
 

 
Administrative Fee:  
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Sales Reports Required of the Vendor: 

 
 
 
 
 
 
 

Certificate of Insurance: 

 
 
 

 
Contract Development:  

Solicitation Debriefing:  
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Audit Packet:

III. Technical Specifications  
A. Scope of Work:

 
 
 
 
 

 
 

Objective:

 
 
 
 
 

 

B. Quantity History: 
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C. Terms and Conditions:   

 
 
General:

 

 

Event Seating and Staging Solutions - Equipment and Supplies: 
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Pricing: 
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Ordering Methods:

 

 

 

 

 
Freight and Delivery: 

 
 

 

Design Layout and/or Installation Services: 
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Maintenance Plans:   
 

 
 

 

Advertising and Marketing:
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Appendix A: Sales Report Template 
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Appendix B: New Vendor Implementation Checklist – Sample 

Task Description Target Completion  Completed By 
1. CPC Vendor Orientation 

2. Vendor/Supplier Login Established – Express 
(if applicable) 

3. Sales Training and Roll Out 

4. Web Development/Express Store (if 
applicable) 

5. Marketing 

*All materials will be approved by Vendor prior to 
disbursement 

6. Marketing – Vendor 

*All materials will be approved by CPC prior to 
disbursement 

7. Management Strategies 

 Semi-Annual Evaluation and/or Annual 
Evaluation



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

General Terms & Conditions 

 
Assignment

 
Amendments: 

.

Audit:

 
Awarded Vendor:

 
Awards:

 

 



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

 

 
 
 

 
 

 

 

 
Byrd Anti-Lobbying Amendment:

 
Collusion:

 
Confidential Information: 

 



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

Costs of Preparation:

 
Debarment and Suspension: 

 
Default Contract: 

 
Defects:  

 
Delivery:  

 
Express Online Marketplace:  

 
Entire Agreement:

 

 



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

 

 

 

 
 

 

 
Federal Requirements:

Federal Uniform Guidance:

 
Fiscal Year:

 
Force Majeure:  



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

 
Governing Law:  

 
Governing Venue:

 
Hold Harmless: 

 
Leasing and Rental Agreements:

 
Marketing and Promotion:

Minority and Women-Owned Business:



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

 
New Agency Notification:

 
Non-Discrimination:

 

 

 
 

 
Notices:  

 
Ordering:

 
Patent Indemnification: 

 
Participating Agency:

 
Party: 

 
Payment: 

 



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

 

 
Payment; Invoices:

 
Prompt Payment:

 
Protests:

 
 
 
 

 
 
Qualified Respondent:

 
Recalls:

Relationship of Parties:

 
Respondent:

 
Rights and Obligations Upon Termination:



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

 
Risk of Loss:

 
Safety Data Sheet (SDS):

 
Sales Representation and Marketing:

 
 
 

 
Sales Tax:

 
Severability:

 
Substance Use and Conduct:

 
Substitutions:  



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

 
Termination:

 
 
 

 
 
Tri-State Area: 

 
Value Added Attributes:

 
Vendor Orientation (CPC 101):

 
Waiver: 
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Vendor Questionnaire 
RFP #21.8 - Event Seating & Staging Solutions 

 
Instructions 

 
 

 
 Vendor Questionnaire – Name of 

Company
 

The following sections will need to be completed before submission and submitted as one (1) single PDF 
titled “Vendor Questionnaire – Name of Company”: 
 

  

  
  
  
  
 

 
 
 
 
 
 
 
  



2 

 
Name of Company: 
 
Company Address: 
 
City, State, Zip code: 
 
Website: 
 
Phone:  

Provide the following company contacts that will be working with this anticipated contract.  Include name, email , and 
phone number(s). 

Name Email Phone 
General Manager 
Contract Manager 
Sales Manager 
Marketing Manager 
Customer Service Manager 
Account Manager(s) 

List who will be responsible for receiving updated membership lists. 
Name Email Phone 

List who will be responsible for submitting sales reports and administrative fee payments every quarter. 
Name Email Phone 

 
List who will be responsible for conducting audits as requested by CPC. 

Name Email Phone 

Identify any business types/classifications that your company holds.  *Submit documentation in PDF format to verify 
business status (see bid checklist). 
 

x Business Type/Classification x Business Type/Classification

Company Information 
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1. Provide a brief background of your organization, including the year it was founded (1 -2 paragraphs max.). 
Click or tap here to enter text.

2. Provide evidence of what your company is doing to remain viable in the industry. 
Click or tap here to enter text.

3. Describe your current locations, staffing levels, and the number of staff that will dedicated to the resulting 
contract if awarded.

Click or tap here to enter text.

4. Describe your company’s logistics (experience, production, distribution of products, warehouse inventories 
and delivery systems used) that should be considered in your ability to deliver on-time quality products to CPC 
participating agencies. 

Click or tap here to enter text.

5. Describe your customer retention (i.e. customers who are served that continue to be repeat customers).   
Click or tap here to enter text.

6. Describe the number of agencies your organization, on average, provides athletic equipment and/or wall mats 
for each year in the states outlined in this solicitation? 

Click or tap here to enter text.

7. Is your organization able to service all areas and eligible agencies outlined in this solicitation?  If no, explain 
why your organization is not able to service a particular area and/or state. 

Click or tap here to enter text.  

8. Provide a list of other contracts your organization has in place that could be accessed by our membership for 
your services (e.g. other consortiums) in the states outlined in this solicitation?   

Click or tap here to enter text.

9. Provide a list of governmental, educational, and cooperative contracts that your company holds outside of the 
states outlined in this solicitation. 

Click or tap here to enter text.

10. List the agencies, if any, you would exempt from this contract (i.e. current agencies that you are currently 
serving that will be exempt from pricing submitted with this proposal). 

Click or tap here to enter text.

1. Describe how your company markets directly to potential customers. 
Click or tap here to enter text.

2. Describe marketing collateral, sales campaigns, events, conferences (virtual/in-person) attended that have 
been successful for your organization in the past.   

Click or tap here to enter text.

3. Describe and submit a marketing plan that would describe, at a minimum, the following:  process on how the 
contract will be launched to current and potential agencies, the ability to produce and maintain full-color print 
advertisements in camera-ready electronic format, including company logos and contact information, 

Qualifications & Experience (80 points) 

Marketing & Partnership (40 points)
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anticipated contract announcements, planned advertisements, industry periodicals, other direct, or indirect 
marketing activities promoting the awarded contract, and how the contract award will be displayed/linked on 
your organization’s website.  You can submit any support/sample materials as Exhibit A – Marketing Plan. 

Click or tap here to enter text.

4. Describe how your company will position this contract to CPC’s participating agencies if awarded. 
Click or tap here to enter text.

5. Describe how you plan to inform and train your personnel on the details and promotion of the contract.  
Describe how your organization plans to utilize your marketing and sales staff with this anticipated contract.  

Click or tap here to enter text.

1. Indicate the level of support your company will offer on this contract category.  
 

If OTHER, describe how the pricing submitted differs from individual entities or other purchasing consortiums: 
Click or tap here to enter text.

2. Has your company and/or any proposed subcontractors been involved in any alleged significant prior or 
ongoing contract failures, contract breaches, any civil or criminal litigation or investigation pending within the 
last five (5) years? 

 
  Yes  No 
 
If YES, document thoroughly and list any contract in which your organization has been found guilty or liable, or 
which may affect the performance of the services. 
Click or tap here to enter text.  

3. Has your company been disbarred and or suspended in doing business within the United States? 
 
  Yes  No 
 
If YES, list what states, the reason for debarment and/or suspension, and its effective dates. 
Click or tap here to enter text.  

1. Describe your company’s ability to provide maintenance, support, and repair services for the proposed 
products.  Describe how a participating agency would seek maintenance and obtaining required pieces should 
equipment fail. 

Click or tap here to enter text.

2. Describe your warranty program, including any conditions and requirements to qualify claims procedure and 
overall structure.  Describe warranty coverage, restrictions/limitations, and any possible travel expenses. 

Click or tap here to enter text.

Financials & Level of Support (15 points)

Warranty (20 points) 
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1. Provide a narrative description of the products and services you are offering in your proposal. 
Click or tap here to enter text.

2. Describe what differentiates your company from your competitors.  Describe your differences regarding sales, 
service, installation, technology, and product line. 

Click or tap here to enter text.  

3. Describe how your company works with participating agencies to fulfill their needs and wants regarding 
athletic equipment and wall mats (i.e. site visits, quotes, communication, drawings, approval).

Click or tap here to enter text.  

4. Describe your proposed order process (from start to finish) for this proposal and contract award.  Specify if you 
will be including a dealer network and how they will be involved. 

Click or tap here to enter text.  

5. Describe your company’s allowed methods for payment and if any fees are assessed for those methods.  Also 
describe how your company works with agencies to determine payment terms. 

Click or tap here to enter text.  

6. Describe your delivery policy and lead time required from an agency placing an order to receipt of delivery.  
Click or tap here to enter text.

7. Describe in detail your proposed exchange and return program(s) and policy(s). 
Click or tap here to enter text.  

8. Describe the duties of your installation team(s), project roles, and any applicable certifications your installers 
hold. 

Click or tap here to enter text.

9. Describe any “added value” attributes being offered to CPC and its participating agencies when purchasing 
services through your company.  Describe any “value-adds” that are exclusive to CPC and the potential resulting 
contract. 

Click or tap here to enter text.

10. Describe any self-audit process/program you plan to employ to verify compliance with your anticipated 
contract with CPC. 

Click or tap here to enter text.

1. List any additional stipulations and/or requirements your company requests that are not covered in the RFP. 
Click or tap here to enter text.

2. List any exceptions your company is requesting to the terms outlined in the Technical Specifications.  
Respondents must include the following when requesting exceptions:  

 RFP section number and page number 
 Describe the exception 
 Explanation of why this is an issue 
 A proposed alternative to meet the needs of participating agencies and the cooperative 

Exceptions & Deviations (10 points) 

Industry Specific Information (100 points) 
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Click or tap here to enter text.

Provide three (3) references that have purchased athletic equipment and wall mats from your company within the 
last two (2) years.  References from the CPC’s tri-state area are preferred.  A contact name, phone number and 
email will be required.  *Note, ensure your references are prepared to communicate with a representative from 
CPC.  Failure to confirm a reference of your company’s past work may affect your evaluation.

Reference #1 – CompanyName Click or tap here to enter text.
Service/Product Purchased Click or tap here to enter text.
Year of Purchase Click or tap here to enter text.
Reference Contact Click or tap here to enter text.
Phone  Click or tap here to enter text.
Email Click or tap here to enter text.
 
Reference #2 – CompanyName Click or tap here to enter text.
Service/Product Purchased Click or tap here to enter text.
Year of Purchase Click or tap here to enter text.
Reference Contact Click or tap here to enter text.
Phone  Click or tap here to enter text.
Email Click or tap here to enter text.
 
Reference #3 – Company Name Click or tap here to enter text.
Service/Purchase Purchased Click or tap here to enter text.
Year of Purchase Click or tap here to enter text.
Reference Contact Click or tap here to enter text.
Phone  Click or tap here to enter text.
Email Click or tap here to enter text.

1. Exhibit A – Marketing Plan – Name of Company 

A marketing plan would describe, at a minimum, the following: process on how the contract will be launched to current 
and potential agencies, the ability to produce and maintain full-color print advertisements in camera-ready electronic 
format, including company logos and contact information, anticipated contract announcements, planned advertisements, 
industry periodicals, other direct, or indirect marketing activities promoting the awarded contract, and how the contract 
award will be displayed/linked on the Vendor’s website

2. Exhibit B – Letter/Line of Credit – Name of Company  

References  (15 points) 

Additional Requirements  
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3. Exhibit C - State(s) Contractor’s License - Name of Company 
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Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

 

Vendor Forms & Signatures 
RFP #21.8 - Event Seating & Staging Solutions 

 
Instructions 

 
 
 Vendor Forms & Signatures – Name of 

Company
 

The following sections will need to be completed prior to submission and submitted as one single PDF 
titled “Vendor Forms & Signatures – Name of Company”: 
 

  
  
 

 



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

Instructions:  

Acknowledgment:  

Addendum Numbers Received : 

Authorized Signature 

Date  

Acknowledgment: 
  

Authorized Signature 

Date  

Addendum Acknowledgement 



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

 

Instructions: 
 

Part I: Vendor 

 
Business Name 

 
Date 

 
Address 

 
City, State, Zip 

 
Contact Person 

 
Title

 
Authorized Signature 

 
Title 

 
Email 

 
Phone 

Part II: CPC 

 
Awarding Agency 
 
Authorized 
Representative 
 
Name Printed or Typed 
 
Awarded this 

 
day of 

 
Contract Number 

 
Contract to Commence 

Contract Offer & Award 



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

Instructions:  

1. Violation of Contract Terms and Conditions 

2. Termination for Cause of Convenience 

3. Equal Employment Opportunity

Uniform Guidance “EDGAR” Certification Form 
200 CRF Part 200 



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

4. Davis Bacon Act 

5. Contract Work Hours and Safety Standards Act 

6. Right to Inventions Made Under a Contract or Agreement 

7. Clean Air Act and Federal Water Pollution Control Act 



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

8. Debarment and Suspension 

9. Byrd Anti-Lobbying Amendment 

10. Procurement of Recovered Materials 

11. Profit as a Separate Element of Price 

12. General Compliance with Participating Agencies 



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

By initialing the table (1-12) and signing below, I certify that the information in this form is true, 
complete and accurate and that I am authorized by my business to make this certification and all 
consents and agreements contained herein. 
Vendor Certification (By Item) Vendor Certification: 

YES
NO,

Initial 

 

 

 

 

 

 

 

 

 

 

 

 

Name of Business 

Signature of Authorized Representative 

Printed Name/Title 

Date



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

 
Instructions:

 

Subcontractor Utilization Form 



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

 
Your organization’s uploaded proposal should include the following submitted and correctly labeled 
documents: 
 

X Document Title How to be Submitted

  

 Signatures Required 

 
 

 
 
IMPORTANT:  must be

will not be accepted

Authorized Signature

Printed Name/Title 

Date

Solicitation Checklist 



From: Public Purchase
To: Lisa Truax
Cc: Melissa Mattson
Subject: Addendum Release Successful on Bid RFP #21.8 - Event Seating and Staging Solutions
Date: Friday, October 2, 2020 1:09:43 PM

Lisa M Truax:

Bid     "RFP #21.8 - Event Seating and Staging Solutions"
Status: Release Successful on Sep 28, 2020 8:02:19 AM MDT

You can check the released bid by going to the following address:
http://www.publicpurchase.com/gems/bid/bidView?bidId=133257

If you have any questions regarding this bid, please contact our Customer Support Staff at
agencysupport@publicpurchase.com

Thank you for using Public Purchase.

MK= ROD/8iHtI8fkdLb8YNr7zg==



Chat Help Logout

Information Deleted: Deleted

Information Added: Added

  

Home  New Bid Closed Bids My Stuff  Tools

Bid RFP #21.8 - Event Seating and Staging Solutions
Addendum #1 - Addendum

Bid Type RFP

Bid Number 21.8

Title Event Seating and Staging Solutions

Start Date Sep 28, 2020 9:02:19 AM CDT

End Date Oct 27, 2020 10:00:00 AM CDT

Agency Cooperative Purchasing Connection

Bid Contact Lisa M Truax
(218) 737-6535
ltruax@lcsc.org
1001 E. Mount Faith Avenue
Fergus Falls, MN 56537

Description

Scope of Work: CPC is seeking to collaborate with an experienced Vendor(s), equipped with the necessary resources and capabilities to develop a
program for participating agencies to have the ability to purchase from a broad-line of event seating and staging solutions for venues such as
gymnasiums, auditoriums, arenas, stadiums, places of worship, etc. as well as installation, maintenance and repair services, at consortium level
discounted pricing. Agencies include educational institutions, cities, counties, nonprofits, other governmental agencies, or other entities contracted on
behalf of a participating agency.  A qualified Vendor shall have established a percentage discount from a catalog list, published prices, or price list. 
Discounts may be submitted for an entire catalog or for specific product categories or manufacturer categories.    Event seating and staging may
include, but not limited to the following categories:

1. Indoor and outdoor grandstands: bleachers, angle frame, I-beam, tube, and channel structure.
2. Telescopic seating, arena seating.
3. Seating: bench, fixed, soft, portable/tip and roll.
4. Staging, fixed or mobile: risers, stages.
5. Related accessories: press boxes, media platforms, score keeping tables, railings, end curtains, ramps.
6. Services: design, installation, maintenance, repair, safety-inspections.
7. Rental equipment: applicable to the solutions requested above.

Objective:  Through the combination of purchasing power, CPC’s objective is to achieve cost savings through a single competitive solicitation
process.  This process eliminates a Vendor from responding to multiple quotes and proposals allowing for the reduction in administrative and overhead
costs through CPC’s purchasing procedures.  CPC will work closely with the Vendor to market the contract not only to participating agencies but also to
potential agencies where the contract would be an advantageous option for growing participation and purchases through the Vendor.

CPC intends to award this solicitation to one or more Vendors based on who can offer acceptable event seating and staging solutions, services and
related accessories that can be of benefit to all participating agencies.  Manufacturers may respond directly and will be required to identify regional
suppliers to execute the contract if pricing is consistent and the designated suppliers adhere to the terms outlined in this solicitation.

CPC encourages providers of all manufacturers/brands to bid, providing the following criteria are met:

1. Pricing discounts offered on a full range of quality products and supplies.
2. Warranty protection.
3. Training and support, when applicable.
4. Installation, when applicable.
5. Guaranteed pricing discounts held firm for the duration of the contract term.

Vendors who meet any or all the mentioned above must complete the required documents in their indicated format to be considered a responsive and
responsible Vendor.

 

Pre-Bid Conference

Date: Oct 13, 2020 10:00:00 AM CDT
Location: Non-Required Conference Call
Notes: A web conference will be held allowing Vendors to ask questions, concerns and/or issues they may have relating to the solicitation.  Those

participating in the conference call will have the opportunity to view a demonstration of CPC’s Express online marketplace, when
applicable.  The conference call will not be recorded.  To attend the conference call, visit:  https://zoom.us/j/93011887823?
pwd=QlZZWUdaRUdEdjNjcHdIVlExNmVwZz09. 

1. Dial-in Number:  +1 312 626 6799 US
2. Meeting ID:  930 1188 7823
3. Password:  696850

 

No
Attachments

No Attachments

Documents

Sep 25, 2020 12:26:50
Name Posting Date Acceptance

 RFP #21.8 - Event Seating & Staging.pdf Sep 25, 2020 12:26:22 PM CDT Yes

 RFP #21.8 - General Terms and Conditions.pd Sep 25, 2020 12:26:26 PM CDT Yes

  RFP #21.8 - Vendor QuestionnairePricing Sep 25, 2020 12:26:43 46 PM CDT Yes

  RFP #21.8 - Pricing Schedule.xlsxVendor Sep 25, 2020 12:26:46 50 PM CDT Yes

  RFP #21.8 - Vendor Forms & Signatures.pQuestionnaire_Amended 10.2.2020.docOct 2, 2020 1 Yes

Return to Bid

Customer Support: agencysupport@publicpurchase.com | Copyright 1999-2020 © | The Public Group, LLC. All rights reserved.
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Vendor Questionnaire 
RFP #21.8 - Event Seating & Staging Solutions 

Instructions 

 
 

 
 Vendor Questionnaire – Name of 

Company
 

The following sections will need to be completed before submission and submitted as one (1) single PDF 
titled “Vendor Questionnaire – Name of Company”: 
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Name of Company: 
 
Company Address: 
 
City, State, Zip code: 
 
Website: 
 
Phone:  

Provide the following company contacts that will be working with this anticipated contract.  Include name, email, and 
phone number(s). 

Name Email Phone 
General Manager 
Contract Manager 
Sales Manager 
Marketing Manager 
Customer Service Manager 
Account Manager(s) 

List who will be responsible for receiving updated membership lists. 
Name Email Phone 

List who will be responsible for submitting sales reports and administrative fee payments every quarter. 
Name Email Phone 

List who will be responsible for conducting audits as requested by CPC. 
Name Email Phone 

Identify any business types/classifications that your company holds.  *Submit documentation in PDF format to verify 
business status (see bid checklist). 

x Business Type/Classification x Business Type/Classification

Company Information 
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1. Provide a brief background of your organization, including the year it was founded (1-2 paragraphs max.). 
Click or tap here to enter text.

2. Provide evidence of what your company is doing to remain viable in the industry. 
Click or tap here to enter text.

3. Describe your current locations, staffing levels, and the number of staff that will dedicated to the resulting 
contract if awarded. 

Click or tap here to enter text.

4. Describe your company’s logistics (experience, production, distribution of products, warehouse inventories 
and delivery systems used) that should be considered in your ability to deliver on-time quality products to CPC 
participating agencies. 

Click or tap here to enter text.

5. Describe your customer retention (i.e. customers who are served that continue to be repeat customers).   
Click or tap here to enter text.

6. Describe the number of agencies your organization, on average, provides event seating or staging solutions for 
each year in the states outlined in this solicitation? 

Click or tap here to enter text.

7. Is your organization able to service all areas and eligible agencies outlined in this solicitation?  If no, explain 
why your organization is not able to service a particular area and/or state. 

Click or tap here to enter text. 

8. Provide a list of other contracts your organization has in place that could be accessed by our membership for 
your services (e.g. other consortiums) in the states outlined in this solicitation?   

Click or tap here to enter text.

9. Provide a list of governmental, educational, and cooperative contracts that your company holds outside of the 
states outlined in this solicitation. 

Click or tap here to enter text.

10. List the agencies, if any, you would exempt from this contract (i.e. current agencies that you are currently 
serving that will be exempt from pricing submitted with this proposal). 

Click or tap here to enter text.

1. Describe how your company markets directly to potential customers. 
Click or tap here to enter text.

2. Describe marketing collateral, sales campaigns, events, conferences (virtual/in-person) attended that have 
been successful for your organization in the past.   

Click or tap here to enter text.

3. Describe and submit a marketing plan that would describe, at a minimum, the following:  process on how the 
contract will be launched to current and potential agencies, the ability to produce and maintain full-color print 
advertisements in camera-ready electronic format, including company logos and contact information, 

Qualifications & Experience (80 points) 

Marketing & Partnership (40 points) 
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anticipated contract announcements, planned advertisements, industry periodicals, other direct, or indirect 
marketing activities promoting the awarded contract, and how the contract award will be displayed/linked on 
your organization’s website.  You can submit any support/sample materials as Exhibit A – Marketing Plan. 

Click or tap here to enter text.

4. Describe how your company will position this contract to CPC’s participating agencies if awarded. 
Click or tap here to enter text.

5. Describe how you plan to inform and train your personnel on the details and promotion of the contract.  
Describe how your organization plans to utilize your marketing and sales staff with this anticipated contract. 

Click or tap here to enter text.

1. Indicate the level of support your company will offer on this contract category.  
 

If OTHER, describe how the pricing submitted differs from individual entities or other purchasing consortiums: 
Click or tap here to enter text.

2. Has your company and/or any proposed subcontractors been involved in any alleged significant prior or 
ongoing contract failures, contract breaches, any civil or criminal litigation or investigation pending within the 
last five (5) years? 

 
  Yes  No 
 
If YES, document thoroughly and list any contract in which your organization has been found guilty or liable, or 
which may affect the performance of the services. 
Click or tap here to enter text. 

3. Has your company been disbarred and or suspended in doing business within the United States? 
 
  Yes  No 
 
If YES, list what states, the reason for debarment and/or suspension, and its effective dates. 
Click or tap here to enter text. 

1. Describe your company’s ability to provide maintenance, support, and repair services for the proposed 
products.  Describe how a participating agency would seek maintenance and obtaining required pieces should 
equipment fail. 

Click or tap here to enter text.

2. Describe your warranty program, including any conditions and requirements to qualify claims procedure and 
overall structure.  Describe warranty coverage, restrictions/limitations, and any possible travel expenses. 

Click or tap here to enter text.

Financials & Level of Support (15 points) 

Warranty (20 points) 
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1. Provide a narrative description of the products and services you are offering in your proposal. 
Click or tap here to enter text.

2. Describe what differentiates your company from your competitors.  Describe your differences regarding sales, 
service, installation, technology, and product line. 

Click or tap here to enter text. 

3. Describe how your company works with participating agencies to fulfill their needs and wants regarding event 
seating and staging solutions (i.e. site visits, quotes, communication, drawings, approval). 

Click or tap here to enter text. 

4. Describe your proposed order process (from start to finish) for this proposal and contract award.  Specify if you 
will be including a dealer network and how they will be involved. 

Click or tap here to enter text. 

5. Describe your company’s allowed methods for payment and if any fees are assessed for those methods.  Also 
describe how your company works with agencies to determine payment terms. 

Click or tap here to enter text. 

6. Describe your delivery policy and lead time required from an agency placing an order to receipt of delivery. 
Click or tap here to enter text.

7. Describe in detail your proposed exchange and return program(s) and policy(s). 
Click or tap here to enter text. 

8. Describe the duties of your installation team(s), project roles, and any applicable certifications your installers 
hold. 

Click or tap here to enter text.

9. Describe any “added value” attributes being offered to CPC and its participating agencies when purchasing 
services through your company.  Describe any “value-adds” that are exclusive to CPC and the potential resulting 
contract. 

Click or tap here to enter text.

10. Describe any self-audit process/program you plan to employ to verify compliance with your anticipated 
contract with CPC. 

Click or tap here to enter text.

1. List any additional stipulations and/or requirements your company requests that are not covered in the RFP. 
Click or tap here to enter text.

2. List any exceptions your company is requesting to the terms outlined in the Technical Specifications.  
Respondents must include the following when requesting exceptions: 

 RFP section number and page number 
 Describe the exception 
 Explanation of why this is an issue 
 A proposed alternative to meet the needs of participating agencies and the cooperative 

Exceptions & Deviations (10 points) 

Industry Specific Information (100 points) 
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Click or tap here to enter text.

Provide three (3) references that have purchased event seating and staging solutions from your company within 
the last two (2) years.  References from the CPC’s tri-state area are preferred.  A contact name, phone number and 
email will be required.  *Note, ensure your references are prepared to communicate with a representative from 
CPC.  Failure to confirm a reference of your company’s past work may affect your evaluation. 

Reference #1 – Company Name Click or tap here to enter text.
Service/Product Purchased Click or tap here to enter text.
Year of Purchase Click or tap here to enter text.
Reference Contact Click or tap here to enter text.
Phone  Click or tap here to enter text.
Email Click or tap here to enter text.
 
Reference #2 – Company Name Click or tap here to enter text.
Service/Product Purchased Click or tap here to enter text.
Year of Purchase Click or tap here to enter text.
Reference Contact Click or tap here to enter text.
Phone  Click or tap here to enter text.
Email Click or tap here to enter text.
 
Reference #3 – Company Name Click or tap here to enter text.
Service/Purchase Purchased Click or tap here to enter text.
Year of Purchase Click or tap here to enter text.
Reference Contact Click or tap here to enter text.
Phone  Click or tap here to enter text.
Email Click or tap here to enter text.

1. Exhibit A – Marketing Plan – Name of Company 

A marketing plan would describe, at a minimum, the following: process on how the contract will be launched to current 
and potential agencies, the ability to produce and maintain full-color print advertisements in camera-ready electronic 
format, including company logos and contact information, anticipated contract announcements, planned advertisements, 
industry periodicals, other direct, or indirect marketing activities promoting the awarded contract, and how the contract 
award will be displayed/linked on the Vendor’s website

2. Exhibit B – Letter/Line of Credit – Name of Company  

References  (15 points) 

Additional Requirements  
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3. Exhibit C - State(s) Contractor’s License - Name of Company 



From: Public Purchase
To: Lisa Truax
Subject: Public Purchase - RFP #21.8 - Event Seating and Staging Solutions Closed Notification
Date: Tuesday, October 27, 2020 10:00:08 AM

Lisa M Truax:

The bid RFP #21.8 - Event Seating and Staging Solutions has closed on Oct 27, 2020 9:00:00 AM MDT

To see more details on this bid go to

http://www.publicpurchase.com/gems/bid/bidView?bidId=133257

Thank you for using Public Purchase.

MK= /SE2hAZ7E0Ic9XIEMksCOw==



Notifications Report
Agency Cooperative Purchasing Connection
Bid Number 133257
Bid Title Event Seating and Staging Solutions

Vendor Name State Invitation Date Email Reason
AAE PA Classification 2020 09 28 08:36:59 DANM@AAESPORTS.COM Bid Notification
Agathos Laboratories, Inc. CA Classification 2020 09 28 08:36:59 sales@agathoslabs.com Bid Notification
Alert Services, Inc. TX Classification 2020 09 28 08:36:59 orders@alertservices.com Bid Notification
ALUMINUM ATHLETIC EQUIPMENT CO. PA Classification 2020 09 28 08:36:59 TOMS@AAESPORTS.COM Bid Notification
AmTab Manufacturing Corporation IL Classification 2020 09 28 08:36:59 Contract@AmTab.com Bid Notification
AmTab Manufacturing Corporation IL Classification 2020 10 02 12:22:00 contractteam@amtab.com Addendum Notification
Bill Fritz Sports Corporation NC Classification 2020 09 28 08:36:59 bfritz@billfritzsports.com Bid Notification
BRIGADOON FITNESS INC IN Classification 2020 09 28 08:36:59 Kevinf@BrigadoonFitness.com Bid Notification
BSN Sports & US Games TX Classification 2020 09 28 08:36:59 bsnbid@bsnsports.com Bid Notification
BSN Sports & US Games TX Classification 2020 10 02 12:22:00 bsnbid@bsnsports.com Addendum Notification
Concourse Team Express LLC TX Classification 2020 09 28 08:36:59 adam.trevino@teamexpress.com Bid Notification
Conner Athletic Products IA Classification 2020 09 28 08:36:59 jconner@power lift.com Bid Notification
Dakota Fence ND Classification 2020 09 28 08:36:59 mike@dakotafence.com Bid Notification
Dallas Midwest, LLC TX Classification 2020 09 28 08:36:59 dallasmidwest@contracts123.com Bid Notification
Diversified Metal Fabricators, Inc. MO Classification 2020 09 28 08:36:59 info@dmfinc.com Bid Notification
Eastbay, INC WI Classification 2020 09 28 08:36:59 frank.white@eastbay.com Bid Notification
Find Import Corporation MA Classification 2020 09 28 08:36:59 vendor@opentip.com Bid Notification
FlagHouse, Inc NJ Classification 2020 09 28 08:36:59 keyaccounts@flaghouse.com Bid Notification
Game Time Sports Systems, LLC IL Classification 2020 09 28 08:36:59 d.stern@gametimesportssystems.com Bid Notification
GearGrid LLC MN Classification 2020 09 28 08:36:59 jeffa@geargrid.com Bid Notification
Gerrells Sports Center ND Classification 2020 09 28 08:36:59 gerrells@gerrells.net Bid Notification
H&B Specialized Products, Inc. MN Classification 2020 09 28 08:36:59 janderson@hbsponline.com Bid Notification
H&B Specialized Products, Inc. MN Classification 2020 10 02 12:22:00 janderson@hbsponline.com Addendum Notification
Haldeman Homme MN Classification 2020 09 28 08:36:59 pfedje@andersonladd.com Bid Notification
HERTZ FURNITURE NJ Self Invited 2020 10 02 12:22:00 bids@hertzfurniture.com Addendum Notification
K Log Inc IL Classification 2020 09 28 08:36:59 ebid@k log.com Bid Notification
KORNEY BOARD AIDS TX Classification 2020 09 28 08:36:59 info@KBACOACH.COM Bid Notification
Krueger International, Inc. WI Classification 2020 09 28 08:36:59 sam.bissing@ki.com Bid Notification
MFAC, LLC RI Classification 2020 09 28 08:36:59 mfathletic@mfathletic.com Bid Notification
Midwest Playscapes, Inc. MN Classification 2020 09 28 08:36:59 playscapes@earthlink.net Bid Notification
Nasco Education LlC WI Classification 2020 09 28 08:36:59 quotes@enasco.com Bid Notification
North America Procurement Council CO Self Invited 2020 10 02 12:22:00 sourcemanagement@napc.me Addendum Notification
Onvia WA Self Invited 2020 10 02 12:22:00 sourcemanagement2@onvia.com Addendum Notification
Palos Sports, Inc. IL Classification 2020 09 28 08:36:59 agallagher@palossports.com Bid Notification
Park Warehouse FL Classification 2020 09 28 08:36:59 bids@parkwarehouse.com Bid Notification
PS Furniture, Inc. WI Classification 2020 09 28 08:36:59 jvaughn@psfurniture.com Bid Notification
Pyramid Paper Company FL Classification 2020 09 28 08:36:59 biddept@pyramidsp.com Bid Notification
RECREATION SUPPLY COMPANY ND Classification 2020 09 28 08:36:59 bids@recsupply.com Bid Notification
Recreonics, Inc. KY Classification 2020 09 28 08:36:59 aquatics@recreonics.com Bid Notification
Rocky Mountain Recreation LLC ID Classification 2020 09 28 08:36:59 rockymountainrecreationllc@gmail.comBid Notification
Royal Media Network MD Classification 2020 09 28 08:36:59 jojo@royalimagingsolutions.com,eddie@Bid Notification
School Outfitters OH Classification 2020 09 28 08:36:59 contracts@schooloutfitters.com Bid Notification
School Specialty WI Classification 2020 09 28 08:36:59 bidnotices@schoolspecialty.com Bid Notification
School Specialty WI Classification 2020 10 02 12:22:00 bidnotices@schoolspecialty.com Addendum Notification
School's In, LLC OH Classification 2020 09 28 08:36:59 schoolsin@contracts123.com Bid Notification
Seating And Athletic Facility Enterprises, LLC MN Classification 2020 09 28 08:36:59 stadiumsteve@gmail.com Bid Notification
Seating And Athletic Facility Enterprises, LLC MN Classification 2020 10 02 12:22:00 stadiumsteve@gmail.com Addendum Notification
SNA Sports Group MI Classification 2020 09 28 08:36:59 info@snasportsgroup.com Bid Notification
Southern Minnesota Inspection Co MN Classification 2020 09 28 08:36:59 cplonske@southernminnesotainspectio Bid Notification
Tennis Express TX Classification 2020 09 28 08:36:59 team@TennisExpress.com Bid Notification
The J Paul Company TX Classification 2020 09 28 08:36:59 Lindsay@jpaulco.com Bid Notification
The Library Store, Inc. IL Classification 2020 09 28 08:36:59 districtbids@thelibrarystore.com Bid Notification
The Prophet Corporation MN Classification 2020 09 28 08:36:59 bids@gophersport.com Bid Notification
Toledo Physical Education Supply OH Classification 2020 09 28 08:36:59 dmetzger@tpesonline.com Bid Notification
W.L. Collins Corp., LLC. MA Classification 2020 09 28 08:36:59 brendan.sweed@collinssports.com Bid Notification
Wenger Corporation MN Classification 2020 09 28 08:36:59 julie.webber@wengercorp.com Bid Notification
Western Services LLC WY Classification 2020 09 28 08:36:59 doug_westernservices@vcn.com Bid Notification



Access Report
Agency Cooperative Purchasing Connection
Bid Number 21.8
Bid Title Event Seating and Staging Solutions

Vendor Name Accessed First Time Most Recent Access Documents
Most Recent
Response Date

School Wholesale Supplies LLC 2020 09 29 04:57 AM CDT 2020 09 29 04:57 AM CDT
North America Procurement Council 2020 09 30 03:54 AM CDT 2020 10 05 04:00 AM CDT RFP #21.8 Event Seating & Staging.pdf

BSN Sports & US Games 2020 09 28 09:38 AM CDT 2020 09 28 10:16 AM CDT RFP #21.8 Vendor Forms & Signatures.pdf
RFP #21.8 Pricing Schedule.xlsx
RFP #21.8 Vendor Questionnaire.docx
RFP #21.8 General Terms and Conditions.pdf
RFP #21.8 Event Seating & Staging.pdf

Smartstage Ltd. 2020 10 05 04:40 PM CDT 2020 10 05 04:40 PM CDT RFP #21.8 Event Seating & Staging.pdf

Onvia 2020 09 28 01:46 PM CDT 2020 10 28 04:03 AM CDT RFP #21.8 Vendor Questionnaire_Amended 10.2.2020.pdf
RFP #21.8 Vendor Forms & Signatures.pdf
RFP #21.8 General Terms and Conditions.pdf
RFP #21.8 Event Seating & Staging.pdf

AmTab Manufacturing Corporation 2020 09 28 02:36 PM CDT 2020 09 28 02:39 PM CDT RFP #21.8 Event Seating & Staging.pdf

School Specialty 2020 09 28 09:46 AM CDT 2020 09 29 06:09 AM CDT RFP #21.8 Event Seating & Staging.pdf
RFP #21.8 General Terms and Conditions.pdf
RFP #21.8 Pricing Schedule.xlsx

Construction Industry Center 2020 10 07 03:36 PM CDT 2020 10 13 09:36 AM CDT RFP #21.8 Vendor Forms & Signatures.pdf
RFP #21.8 Pricing Schedule.xlsx
RFP #21.8 General Terms and Conditions.pdf
RFP #21.8 Event Seating & Staging.pdf
RFP #21.8 Vendor Questionnaire_Amended 10.2.2020.docx

Southern Minnesota Inspection Co 2020 09 28 09:49 AM CDT 2020 09 28 09:49 AM CDT

Dodge Data & Analytics 2020 09 28 08:14 PM CDT 2020 10 27 10:21 PM CDT
Wenger Corporation 2020 09 28 10:22 AM CDT 2020 10 09 11:17 AM CDT RFP #21.8 Vendor Questionnaire_Amended 10.2.2020.docx

RFP #21.8 Vendor Forms & Signatures.pdf
RFP #21.8 General Terms and Conditions.pdf
RFP #21.8 Pricing Schedule.xlsx
RFP #21.8 Event Seating & Staging.pdf

2020 10 09 11:16 AM CDT

Seating And Athletic Facility
Enterprises, LLC

2020 09 28 11:54 AM CDT 2020 10 26 05:41 PM CDT RFP #21.8 Vendor Questionnaire_Amended 10.2.2020.docx
RFP #21.8 Vendor Forms & Signatures.pdf
RFP #21.8 Pricing Schedule.xlsx
RFP #21.8 Vendor Questionnaire.docx
RFP #21.8 General Terms and Conditions.pdf
RFP #21.8 Event Seating & Staging.pdf

2020 10 26 05:40 PM CDT

HERTZ FURNITURE 2020 10 01 09:18 AM CDT 2020 10 01 09:27 AM CDT RFP #21.8 Event Seating & Staging.pdf
RFP #21.8 General Terms and Conditions.pdf
RFP #21.8 Vendor Questionnaire.docx
RFP #21.8 Pricing Schedule.xlsx
RFP #21.8 Vendor Forms & Signatures.pdf

H&B Specialized Products, Inc. 2020 09 28 10:34 AM CDT 2020 09 28 10:36 AM CDT RFP #21.8 Vendor Forms & Signatures.pdf
RFP #21.8 Pricing Schedule.xlsx
RFP #21.8 Vendor Questionnaire.docx
RFP #21.8 General Terms and Conditions.pdf
RFP #21.8 Event Seating & Staging.pdf
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Cooperative Purchasing Connection
Tabulation Report RFP #21.8 - Event Seating and

Staging Solutions
Vendor: Seating And Athletic Facility Enterprises, LLC

Page  of 1 1

General Comments: zBROCHURE and zCATALOG are product information for the products listed in Pricing Schedule.
Started with z to keep all the other documents in order above product information.

General Attachments: Bid Bond $5000 (Copy) - SAAFE, LLC.pdf
Certificate of Insurance - SAAFE, LLC.pdf
Exhibit A - Marketing Plan - SAAFE, LLC.pdf
Exhibit B - LetterLine of Credit -SAAFE, LLC.pdf
Exhibit C - State Contractor License Registration - SAAFE, LLC.pdf
Pricing Schedule - SAAFE, LLC (11).xlsx
Vendor Forms and Signatures - SAAFE, LLC.pdf
Vendor Questionaire - SAAFE, LLC.pdf
zBROCHURE Midwest Folding Products TFR flyer.pdf
zBROCHURE Midwest Folding Products transfold portable stage flyer.pdf
zBROCHURE SPEC SEATING DS100 Portable Chair - Logo Series.pdf
zBROCHURE Steadfast Seating Alessandria Chair.pdf
zBROCHURE Steadfast Seating, Convention Chiar.pdf
zCATALOG Interkal-Master.pdf
zCATALOG Southern Bleacher Angle Frame.pdf
zCATALOG Southern Bleacher Grandstand.pdf  

*Confidential, on file with CPC.

*Confidential, on file with CPC.

*Full Price schedule on file with CPC.

*All brochures and catalogs on file with CPC.

*Confidential, on file with CPC.

*Confidential, on file with CPC.

*Full Price schedule on file with CPC.

*All brochures and catalogs on file with CPC.





Vendor Questionnaire
RFP #21.8 - Event Seating & Staging Solutions

Instructions

Vendor Questionnaire – Name of 
Company

The following sections will need to be completed before submission and submitted as one (1) single PDF 
titled “Vendor Questionnaire – Name of Company”:

1.
2.   
3.
4.
5.
6.
7.

1



Name of Company:

Company Address:

City, State, Zip code:

Website:

Phone: 

Provide the following company contacts that will be working with this anticipated contract.  Include name, email, and 
phone number(s).

Name Email Phone
General Manager
Contract Manager
Sales Manager
Marketing Manager
Customer Service Manager
Account Manager(s)

List who will be responsible for receiving updated membership lists.
Name Email Phone

List who will be responsible for submitting sales reports and administrative fee payments every quarter.
Name Email Phone

List who will be responsible for conducting audits as requested by CPC.
Name Email Phone

Identify any business types/classi ications that your company holds.  *Submit documentation in PDF format to verify 
business status (see bid checklist).

x Business Type/Classi ication x Business Type/Classi ication

2



1. Provide a brief background of your organization, including the year it was founded (1-2 paragraphs max.).
A er working along side “Stadium” Steve Snyder for 21 of his almost 40 years, I completed the purchase of Sea ng 
and Athle c Facility Enterprises on January 30th, 2020.  As such I have assumed the role as the most experienced 
provider of telescopic bleachers, grandstands, bleachers, and press boxes in the Minnesota, North Dakota, and South 
Dakota area.  With “Stadium’s 40 years and the 35 years of experience that I have in the design, sales and installa on 
of school equipment, and most notably and recently bleachers and grandstands,  SAAFE has developed rela onships 
with schools, architects, engineers, and others throughout the three state area (MN, ND, SD), that puts us on the front
end design phase of the majority of telescopic bleacher projects and nearly every grandstand project in the that area. 
This front end involvement, assists our ability to nalize a close our sales at an extremely high rate.

2. Provide evidence of what your company is doing to remain viable in the industry.
Since purchasing Sea ng and Athle c Facility Enterprises, SAAFE, LLC has added a website that showcase many of our 
projects and answers a series of frequently asked ques ons,.  We con nue to adver se in trade newsle ers and will 
con nue to a end the trades shows that have been our staples – MNAAIA, MSBA, MASMA, NDCEL, NDAASA, SDAASA.
It is our inten on to increase our exposure at trade shows by adding the park and recrea on conferences and the 
county fair conferences.  Even in the COVID area we are staying ac ve by par cipa ng in virtual conferences by 
crea ng 30 second commercial and virtual sales zoom rooms.
In addi on, as always we concentrate on designing and par cipa ng in the purchasing process from start to nish.  
Much of our e orts are spent on the front side of a project in design and budge ng.  These are services that we 
provide free of charge when dealing with the customer directly or through an architect or engineer.  By being the 
bleacher and grandstand “specialist” in the area, we create opportuni es that are o en not seen by our compe on.

3. Describe your current locations, staf ing levels, and the number of staff that will dedicated to the resulting 
contract if awarded.

SAAFE, LLC is currently located in Excelsior, MN and is sta ed at three people.  All three of these sta  members are 
currently and will con nue to be ac ve in the execu on of the CPC contract. Tim Tobin is the primary sales consultant 
and customer contact.  Trina Churchill will con nue with the majority of the CPC administra ve tasks, as well as 
accounts receivable and accounts payable.  Kyle Ho man is responsible for sales support and project management.  If 
necessary, addi onal sta  could and would be added.

4. Describe your company’s logistics (experience, production, distribution of products, warehouse inventories 
and delivery systems used) that should be considered in your ability to deliver on-time quality products to CPC 
participating agencies.

5. Describe your customer retention (i.e. customers who are served that continue to be repeat customers).  
We have provided nearly every school  district in Minnesota with bleachers on mul ple occasions.  While we have not 
been selling in North Dakota and South Dakota for as many years, we have repeat customers in nearly every large 
school district and several of the smaller districts,  Bleachers and grandstand are not an items that most people would
considered to be purchased on a regular basis, so longevity in the industry, along with fair pricing and successful 

3



comple on of projects is how you create the list of Interkal projects and Grandstand projects that are a ached.  
Much of SAAFE’s success can be credited to “word of mouth”.  While many school superintendents may only purchase
bleachers once in a career, it is the norm that one superintendent will call another superintendent that recently 
installed bleachers to nd out who they should contact for bleachers, in almost all of these situa on SAAFE is the 
recommenda on. 

6. Describe the number of agencies your organization, on average, provides event seating or staging solutions for 
each year in the states outlined in this solicitation?

7. Is your organization able to service all areas and eligible agencies outlined in this solicitation?  If no, explain 
why your organization is not able to service a particular area and/or state.

SAAFE, LLC services all of Minnesota, North Dakota, and South Dakota.  SAAFE does not currently service Wisconsin 
for its two primary lines Interkal and Southern Bleacher Company,  both Interkal and Southern Bleacher Company 
have other exclusive dealers in Wisconsin.  If a customer in Wisconsin is interested in purchasing either product via 
the contract, we will make this happen with coordina on between the Wisconsin dealers/agents, the manufacturers, 
and SAAFE. The other lines listed in the pricing are available to customers in Wisconsin directly from SAAFE, without 
coordina on with others. 

8. Provide a list of other contracts your organization has in place that could be accessed by our membership for 
your services (e.g. other consortiums) in the states outlined in this solicitation?  

We do not have any other contracts for products or services.

9. Provide a list of governmental, educational, and cooperative contracts that your company holds outside of the 
states outlined in this solicitation.

We do not have any other contracts for products or services.

10. List the agencies, if any, you would exempt from this contract (i.e. current agencies that you are currently 
serving that will be exempt from pricing submitted with this proposal).

No agencies would be exempt from this proposal.

1. Describe how your company markets directly to potential customers.
SAAFE, LLC Currently markets via direct sales calls, trade shows, industry newsle ers, contact with design 
professionals, reputa on, and work of mouth.  SAAFE has added a website this year that features many of our 
projects, explains many of our various products, and provide an easy means of contact.  When contacted, we 
emphasize the importance of an on-site visit/mee ng.  This visit allows SAAFE the opportunity to gather as much 
informa on as possible from the customer in order to ne tune and design a project that will best t the budget and 
the desired outcome.  Through years of developing projects for customers through out the region, SAAFE has become 
what most consider the “bleacher” experts.  As such, we are most o en the rst call by customers and design 
professional when a poten al project arises.

2. Describe marketing collateral, sales campaigns, events, conferences (virtual/in-person) attended that have 
been successful for your organization in the past.  

SAAFE a ends MNAIAIA, MSBA, MASMA, NDAASA, and SDAASA conferences every year.  We are par cipa ng in 
virtual conferences during this COVID era.  I have a ached the 30 second commercial created for NDCEL in October of
this year.   All of these conferences have had value to SAAFE in the school market.  Addi onally, we are inves ga ng 
the opportuni es to expand our par cipa on in conferences outside of the school market.  These include park and 
recrea on, and county fairs.
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3. Describe and submit a marketing plan that would describe, at a minimum, the following:  process on how the
contract will be launched to current and potential agencies, the ability to produce and maintain full-color print
advertisements  in  camera-ready  electronic  format,  including  company  logos  and  contact  information,
anticipated  contract announcements,  planned advertisements,  industry periodicals,  other  direct,  or indirect
marketing activities promoting the awarded contract, and how the contract award will be displayed/linked on
your organization’s website.  You can submit any support/sample materials as Exhibit A – Marketing Plan.

4. Describe how your company will position this contract to CPC’s participating agencies if awarded.
The contract will be featured on our le erhead, our catalog labels, and following our email sign-o .  Addi onally, It is 
featured on our website as one of the primary reasons to purchase from SAAFE, LLC.  The CPC contract is always 
discussed at the ini al on site mee ng as a viable op on to use in the purchasing process.  Furthermore, we will 
con nue to promoted the CPC contract to architects, engineers, and construc on managers as an expedi ous, fair, 
e ec ve means of serving their customers.  This marke ng e ort to the customer representa ves has lead to several 
large contracts that have been successfully completed.  In the future, the CPC contract will be  promoted in all of our 
newsle er and other adver sing.

5. Describe how you plan to inform and train your personnel on the details and promotion of the contract.  
Describe how your organization plans to utilize your marketing and sales staff with this anticipated contract.

Our sta  is rela vely small and in mately knowledgeable in the bene ts of using the CPC contract.  We con nue to 
emphasize the bene t and e ciency of using the CPC contract.  The inherent trust that SAAFE has developed over the
past decades is one of the most important aspects in the acceptance and use of the contract.  This is further enforced 
by the rela onship that the schools have with their local service coopera ves.  SAAFE will con nue to build upon both
of these rela onships to con nue to grow the use of the CPC contract.

1. Indicate the level of support your company will offer on this contract category. 

If OTHER, describe how the pricing submitted differs from individual entities or other purchasing consortiums:
Click or tap here to enter text.

2. Has your company and/or any proposed subcontractors been involved in any alleged signi icant prior or 
ongoing contract failures, contract breaches, any civil or criminal litigation or investigation pending within the 
last ive (5) years?

Yes X No

If YES, document thoroughly and list any contract in which your organization has been found guilty or liable, or 
which may affect the performance of the services.
Click or tap here to enter text.

3. Has your company been disbarred and or suspended in doing business within the United States?
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Yes X No

If YES, list what states, the reason for debarment and/or suspension, and its effective dates.
Click or tap here to enter text.

1. Describe your company’s ability to provide maintenance, support, and repair services for the proposed 
products.  Describe how a participating agency would seek maintenance and obtaining required pieces should 
equipment fail.

SAAFE provides maintenance, support, and repair services for all the products lines that it sells.  Addi onally, 
it will provide maintenance and service to other product lines, although access to parts may be an issue with 
manufacturers that SAAFE does not represent.   Maintenance and parts are available by contac ng us via 
email or phone, when necessary, we will visit the site and review the assist in the determina on of the parts 
that are needed.

2. Describe your warranty program, including any conditions and requirements to qualify claims procedure and 
overall structure.  Describe warranty coverage, restrictions/limitations, and any possible travel expenses.

The warran es are provided by the manufacturers of the products and supported by SAAFE.  All manufacturers that 
SAAFE sells provide a minimum of 1 year material and workmanship warranty.  This warranty covers defects or issues 
caused by defec ve material and workmanship, as long as the product is used as instructed and operated as intended.
Interkal will o er up to a 10 year warranty on the structural components of the bleacher, and up to 5 years on the 
remaining parts.  Southern Bleacher Company will also provide an extended warranty.  Extended warran es are 
subject to an increase cost and should be clari ed prior to ordering.

1. Provide a narrative description of the products and services you are offering in your proposal.
SAAFE, LLC is the leading supplier of telescopic bleachers, grandstands, angle frame bleachers, and prefabricated 
press boxes in Minnesota, North Dakota, and South Dakota.  We also provide products such as pla orm chairs, 
stadium chairs, auditorium chairs, and aluminum benches.  The majority of our products are manufactured by three 
manufacturers:
Interkal, LLC – Telescopic Bleachers, Pla orm Chairs, and Stadium Chairs
Southern Bleacher Company – Grandstands and Angle Frame Bleachers
Builders First Source, Osakis – Pre-fabricated Press Boxes
Addi onally, we represent Steadfast Sea ng (Auditorium Chairs) , Spec Sea ng (Padded Team Chairs), and Midwest 
Folding Products (Staging and Choral Risers).
We service the bleachers we the brands we sell with both parts and service, and provide service and parts when 
possible for the brands we do not sell.
Related to the grandstand and outdoor bleacher business, SAAFE o en provides and installs the concrete founda ons 
and/or pads that are need to support the bleacher or grandstand.  Through our manufacturers we can provide 
engineered stamped drawings for both the bleacher or grandstand as well as the structural founda ons.  This allows 
customer the op on of working with a single supplier from start to nish, design to comple on.
When it comes to indoor bleachers whether it be telescopic bleacher sea ng or indoor grandstands or bleachers, can 
also be the single source for design, sales, and construc on.

2. Describe what differentiates your company from your competitors.  Describe your differences regarding sales, 
service, installation, technology, and product line.
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SAAFE, LLC is the only regional sales group that is dedicated to the sales of bleachers and grandstand related 
products, exclusively.  Through specializa on we have become the industries “go to” company.  When schools, 
architects, engineers, construc on managers or others in the industry need product or informa on regarding 
bleachers, SAAFE, LLC “the Home of Stadium Steve” is typically the rst source they contact.  We are the only 
company that services the three states of Minnesota, North Dakota, and South Dakota, our compe on in either 
indoor or outdoor bleachers only represent their manufacturer in one of those individual states.
Furthermore, since we have controlled such a large market share, we have been able to develop a group of exclusive 
sub-contractors that have been trained and cer ed to install Interkal Bleachers and Southern Bleacher Company.  
These are local contractors that are not only skilled, but knowledgeable and e cient in the products that they install.  
One of the key di erences with many of our compe tors is that both the sales organiza on and the crews doing the 
work are local to this area.  The regional nature of our company as compared to the na onal nature of many of the 
grandstand companies in par cular allows us to provide a much higher level of service to the customers.
Also, as the lead sales group in this region, we have had the choice of manufactures that we would want to represent.
Interkal, Southern Bleacher Company, and Builders First Source, provide the quality and compe veness that keeps 
customers returning for their next project.

3. Describe how your company works with participating agencies to ful ill their needs and wants regarding event 
seating and staging solutions (i.e. site visits, quotes, communication, drawings, approval).

The sales and ordering process for begins with an ini al contact, in most cases this is either an email or phone call to 
SAAFE.  In the majority of instances, the next step is an on site visit, so the SAAFE representa ve can take 
measurements, review the site, and collect technical informa on, but more importantly this is the opportunity 
discover the owners vision and to discuss budget.  This is also the me to provide informa on to the owner regarding 
a purchase that is some mes a once in a life me purchase, and in which they have no previous experience.
Following this mee ng, SAAFE will typically create sales drawings represen ng the budget and vision of the owner.  
The owner is also provided a quota on ( rm or budgetary) depending on the priority at the me, The quote may have
various op ons or alternates to aid in the decision making process.  This quote and drawing is typically just the 
star ng point, as other invested par es provide input and cri que  A er review and comments by the owners, a more
narrowly focus quote and drawing is typically the next step.  During this process a few to several site visits may be 
necessary to fully explain and visualize the project.  Some mes, three and four rounds of sales drawings may be 
required to work out all the details.  Once a nal quote and sales drawing is accepted, the owner can issue a PO or 
sign and return the quote to begin the order process.

4. Describe your proposed order process (from start to inish) for this proposal and contract award.  Specify if you
will be including a dealer network and how they will be involved.

 Upon receiving an order SAAFE will immediately order the product from the manufacturer(s).  Engineer stamped 
drawings are created and submi ed to the owner for approval and color choices.  This is the stage that any owner 
changes and comments are to be made.  These changes can usually be accomplished by “notes on the drawings”.  If it 
is a substan al change, redrawing and resubmi ng the drawings may be necessary.  Also at this me, if a building 
permit is necessary SAAFE will prepare and apply for the building permit. A er receiving approved drawings, SAAFE 
will do a nal eld check to make sure everything will t as indicated on the drawings.  When the approval and eld 
checking process is complete, the drawings are returned to the manufacture and the order is entered into the 
produc on queue.  Expected delivery date is assigned at this me.
During the produc on phase, there are o en items that must be completed by SAAFE, owner, or other contractors.  
SAAFE most o en takes an ac ve role, comple ng its tasks on a mely basis, while communica ng and informing the 
owner and others of when their tasks need to be completed in order to have a mely project comple on. 
When the product is delivered, our crews will meet, unload and begin the installa on process immediately.  Upon 
comple on of the installa on the crew will train and demonstrate as necessary, leaving a clean job site.
SAAFE will then contact the building inspector for a nal review and Cer cate of Occupancy.

5. Describe your company’s allowed methods for payment and if any fees are assessed for those methods.  Also 
describe how your company works with agencies to determine payment terms.

Typical terms range from AIA progress billings to Net 30 days upon comple on, the type of terms is typically 
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determined by the type and longevity of the project.  There is no extra fee for any of the standard terms.  No “Up 
Front or Deposit Money” is required from public ins tu ons.  Most direct sales are invoiced upon comple on, the 
excep on to that is if there are dis nguishable work, separated by weeks or months.  In those situa ons, the 
individual phases may be invoiced as completed.

6. Describe your delivery policy and lead time required from an agency placing an order to receipt of delivery.
Delivery mes vary by product and project.  Some non-custom orders of o  the shelf products can be delivered in as 
li le as a week or two.  However the majority of the projects are custom and built to t a speci c site or building.  The
typical process for a grandstand or telescopic bleachers is 14-20 weeks from order to comple on.  
That process involves the following:
A)  2-3 weeks for shop drawing produc on and approval
B) 8-14 weeks for produc on and delivery
C) 1 day to several weeks for installa on.

7. Describe in detail your proposed exchange and return program(s) and policy(s).
Exchanges and returns are not the norm in the construc on and custom product industry.  Even with the products 
that are rela vely standard the size and nature of the product makes it cumbersome.  Since most of our products 
have a series of approvals and discussion on the front side of nalizing the order, the need to return an item is not an 
op on.  If mistakes are made by SAAFE, we will what is necessary to meet the criteria as originally set forth in the 
quote and drawing process.
Some of the products on the pricing sheet can be returned, but are subject to a restocking fee and freight charges 
both direc ons.

8. Describe the duties of your installation team(s), project roles, and any applicable certi ications your installers 
hold.

Our installa on crews are all manufacturer cer ed.  The crew is primarily responsible for the correct installa on of 
the product and opera onal training when required.  Addi onally, they are to communicate with owner regarding 
schedule and coordina on.   They are most o en not in a posi on to answer ques ons that pertain to decisions that 
were made in the order process. These crews are installa on experts but not necessarily product experts, therefore 
product speci c ques ons to the owner should be referred back to the SAAFE representa ve that is working the 
project.
Finally, the crew is responsible for leaving the condi on of the site as clean and undisturbed as possible.

9. Describe any “added value” attributes being offered to CPC and its participating agencies when purchasing 
services through your company.  Describe any “value-adds” that are exclusive to CPC and the potential resulting
contract.

Added Values, CPC customers are very important to SAAFE and are provided every bene t available to them.

10. Describe any self-audit process/program you plan to employ to verify compliance with your anticipated 
contract with CPC.

Our self audit process is rela vely extensive.  Upon accep ng a CPC order, the sales person is responsible for 
enumera ng the fee in the order write up.  The order entry sta  then completes the order and ags it as a CPC order 
for the contract manager.  The contract manager then creates a separate le of CPC contracts.  This list is that back 
checked and reviewed with the sales and entry sta  on a quarterly basis.    
Prior to ling the report and paying the fees, the general manager and the contract manager meet to review all the 
completed projects, checking it against the CPC contract list and reassessing all other orders to verify that no CPC 
contracts were inadvertently missed.

1. List any additional stipulations and/or requirements your company requests that are not covered in the RFP.
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None

2. List any exceptions your company is requesting to the terms outlined in the Technical Speci ications.  
Respondents must include the following when requesting exceptions:

RFP section number and page number
Describe the exception
Explanation of why this is an issue
A proposed alternative to meet the needs of participating agencies and the cooperative

None

Provide three (3) references that have purchased event seating and staging solutions from your company within 
the last two (2) years.  References from the CPC’s tri-state area are preferred.  A contact name, phone number and 
email will be required.  *Note, ensure your references are prepared to communicate with a representative from 
CPC.  Failure to con irm a reference of your company’s past work may affect your evaluation.

Reference #1 – Company Name
Service/Product Purchased Bleachers, Grandstands & Press Box
Year of Purchase
Reference Contact Brian Mohr – Dir. Building s and Grounds
Phone 
Email

Reference #2 – Company Name Larimore Public Schools (ND)
Service/Product Purchased
Year of Purchase
Reference Contact
Phone 
Email

Reference #3 – Company Name ICS Consul ng for Various Schools as the Owners Representa ve
Service/Purchase Purchased
Year of Purchase
Reference Contact Beau Mannino – Project Manager  for 

West St. Paul- Mendota Heights-Eagan ISD 197
Phone 
Email

1. Exhibit A – Marketing Plan – Name of Company

A marketing plan would describe, at a minimum, the following: process on how the contract will be launched to current
and potential agencies, the ability to produce and maintain full-color print advertisements in camera-ready electronic
format, including company logos and contact information, anticipated contract announcements, planned advertisements,
industry periodicals, other direct, or indirect marketing activities promoting the awarded contract, and how the contract
award will be displayed/linked on the Vendor’s website

2. Exhibit B – Letter/Line of Credit – Name of Company 
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3. Exhibit C - State(s) Contractor’s License - Name of Company
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SAAFE, Inc.
[Past Performance/References]
Has the Vendor listed above, provided event seating
and/or staging solutions for your agency?

Yes

Person Completing This Survey, include:
Name
Title
Agency/Company
Email Address
Phone Number

Brian Mohr
Director of Facilities
Hutchinson Public Schools
brian.mohr@isd423.org
320 583 7357

Did the Vendor and their staff meet your
agency/company's requested scope of work and work
plan?

Yes

Has the work of the Vendor been consistently thorough,
acceptable, and professional?

Yes

Did the Vendor respond to your agency/company's needs
in a timely manner?

Yes

Have or were there any problems with this Vendor's work
or conduct?

No

Was the attitude of the Vendor and their staff friendly and
helpful?

Yes

Were there any disputes regarding their work? No
Would you have for any reason to not contract with this
Vendor in the future should you have the opportunity?

No

Please rate the Vendor's overall job performance. 4
Other Comments....



From: Tim Tobin
To: Lisa Truax
Subject: RFP #21.8 - Follow Up Questions - SAAFE
Date: Wednesday, November 4, 2020 5:43:32 PM
Attachments: image002.png

image001.png

Lisa:

1:
Products that can be returned and restocked include the following:
All Midwest Folding Products, Interkal Parts, Aluminum Benches, Southern Bleacher
3 and 5 row bleachers in standard lengths of 15', 21', or 27'.
All of these items must be returned in the original carton and not have been
assembled.
A restocking fee of 25% is required along with the cost of shipping in both directions.

Almost all of the other products are custom fabricated to a customer specification and
as such go through an extensive review and approval process, and therefore would
not be returnable under normal circumstances. If the occassion arises, SAAFE will
work with that  customer to resell of find a buyer for that product.

2:
In regards to the service and maintenance of bleachers, it has always been SAAFE's
policy to respond within a day or less to emergency situation, attempting to either fix
the issue immediately or find a means to operate the bleachers in order to
accommodate an event or situation that requires the bleachers to be operated. 
Sometimes these resolutions are temporary until parts or a permanent fix can be
acheived.  But always we are responsive and make every effort possible to resolve
the issue quickly.

We have always treated warranty work as essential and important and is completed
in a timely manner regardless of the time of year.  Again if it is critical it will be treated
as the emergency situation described above.  Non-emergency warranty work will be
completed in a responsive manner, but many of the components on a bleacher are
custom and therefore must wait for a part to be refabricated and shipped from the
factory.

In the reference from the SAAFE marketing plan regarding the "somewhat
haphazard" approach to maintenance, this was a remark taken from SAAFE's internal
marketing plan that was written in October of 2019 and made comment to an area
that needed to be improved when I purchased the company from "Stadium Steve"
back in January of 2020.

Steve's approach was that new installations and emergency work take precedence
over general maintenance and repair, while that reasoning is understandable, I felt
that we should find a way to improve our approach to general maintenance and
repair.  So I placed an emphasis on this concern  making a concerted effort to
improve our performance in this area. The spring, summer, and fall of 2020 proved to



be very successful in that regards, with the timely completion of all of our
maintenance, repair, and new installations.   

We were able to set up a factory trained installer whose primary responsibility was aid
in the responce to requests for maintenance and repair.   With this addition, along
with our regular crew we were extremely successful at raising our responsiveness to
maintenance and repair, even during the peak months of June, July and August.  This
supplementary service person along with a few other changes proved that we can
have the same pride in our repair and maintenance work, service and
responsiveness, as we do in the sale and installation of bleachers and grandstands.

As an example we completed a CPC job this summer at Richfield High School that
involved moving four banks of bleacher four different times to accommodate asbestos
abatement in the floor, a new wood floor, and finishing.  We were able to respond on
short notice throughout the summer to each move and keep the project on schedule,
while also maintaining the timely completion of our other projects.

Please let me know if you have any other questions or concerns.

Thank you,
Tim Tobin
Seating and Athletic Facility Enterprises
SAAFE, LLC
Home of "Stadium Steve".
Cell 612-250-9606
Office 612-808-9869

-----Original Message-----
From: Lisa Truax <ltruax@lcsc.org>
To: Tim Tobin <timatobin@aol.com>; Stadium" Steve Snyder (stadiumsteve@gmail.com)
<stadiumsteve@gmail.com>
Cc: Lisa Truax <ltruax@lcsc.org>
Sent: Wed, Nov 4, 2020 2:49 pm
Subject: RFP #21.8 - Follow Up Questions - SAAFE

Hi Tim,
CPC and the evaluation committee have a few follow-up questions about your response to RFP
#21.8 – Event Seating & Staging Solutions.  Please review and respond via email to the questions
below no later than 1 p.m. CT, Thursday, November 5, 2020.
 
Vendor Questionnaire
Industry-Specific Information

1. Question #7 – Please list what products can be returned and what the restocking fee is for that
service.

2. SAAFE, says in the warranty section that they provide maintenance, support and repair
services for all product lines it sells, as well as to other products lines. In the marketing
analysis/sales strategy (p 11) it says “it has been somewhat haphazard in its approach to
servicing & maintenance of telescopic bleachers.” And that the busiest installation months



(June, July & Aug) are the same months schools like to have general maintenance done on
bleachers. It’s SAAFE’s “position that installation & emergencies are prioritized over
maintenance & repair”….and “maintenance has been difficult to schedule during peak
summer months.”  It sounds as if they offer maintenance, support and repair services, but that
they are unwilling to do those on the customer’s schedule. Could they please clarify this?

 
 
Lisa Truax
 

Lisa M. Truax
Procurement Solutions Coordinator
218.737.6535 (direct) | 888.739.3289
www.purchasingconnection.org
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Recommendation
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Exhibit A 
Master Score Sheet 

Criteria Points  

Total Technical Points 280  
Proceed to Pricing Evaluation? Yes/No  

Total Pricing Points 220  
Total Score 500  

SAAFE, LLC 
Criteria Points Average Points Awarded 

Total Technical Points 280 250 

Total Pricing Points 220 211 

Total Score 500 461 
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